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NW  FORMAT  FOR  BOBS  REPORTS 
EXPERIMENT  WITS  SMALIEL  SIZE  -  PRINTING  ON  BOTH  SUES 


Aiming  at  a  more  compact  and  file able  format,  this  Report  and  all  succeeding 
ones  will  be  printed  on  letter -size  paper,  and  will  employ  both  sides  of  the  paper 
for  copy.  Issues  will  be  stapled  on  the  side  and  will  be  read  book-wise.  Succeeding 
Reports  will  have  holes  punched  for  your  convenience......... should  this  method  prove 

impractical,  we  will  return  to  our  original  format.... . we  invite  your  reactions. 

THREE  PAGES  OF  ADVERTISING 
AVAILABLE  ON  NEW-TYPE  MONTHLY  COVER 


Our  intense  and  extensive  coverage  of  the  Television  Programming  Field  now 
enables  us  to  make  further  format  revisions  that  capitalize  on  this  coverage.  If  we 
can  arrange  it  in  time,  our  Monthly  Breakdown  Master  Issue  for  July  will  feature  a 
book-style  cover  with  three  sides  available  to  trade  advertising.  This  should  be  of 
particular  interest  to  Independent  Package  Producers,  to  Designers,  Agents,  Costumers 
and  many  other  specialists  catering  to  the  Agency  and  Network  programming  people.  In¬ 
quiries  as  to  our  extremely  nominal  rateB  are  solicited. 

EDITORIAL  CHANGEOVER 


Those  subscribers  who  have  met  or  talked  with  Barbara  Smith  will  be  sorry  to 
learn  that  she  is  leaving  ROSS  REPORTS  --  she  flies  to  England  on  June  27  for  a  pro¬ 
jected  European  vacation . Alan  Gilbert,  formerly  with  Topics  Publishing  Company, 

succeeds  to  our  Editing  and  Research  post.  He  will  be  contacting  you  with  regard  to 
program  information  and  weekly  talent  credits. 

CONTACT  BOCK  -  ENTERTAINMENT  TRADE  DIRECTORY 

TO  BE  PUBLISHED  THIS  WEEK 

••  •» 

Featuring  a  four-page  directory  (names,  addresses,  phone  numbers)  to  Televi¬ 
sion  stations  and  producers  in  New  York,  Chicago  &  Hollywood  -  as  well  as  similar 
listings  for  every  branch  of  the  industry,  the  Spring-Summer  Edition  of  CONTACT  BOCK 
will  be  published  this  week.  CONTACT  BOCK  is  a  Wallace  A.  Ross  publication  for  Celeb¬ 
rity  Service,  Inc ..... .Mail  Orders  at  $2  are  accepted  at  150  East  54th  Street,  NYC  22. 
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Weekly  Debuts,  Departures,  Futures,  Talent  Showsheet 
SPECIAL  LISTING  -  Programming  Personnel, all  Networks 
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THIS  WEEK  ----  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sunday  -  NBC(Ch4)  7-7:30f&;  Broadway  Scrapbook  title  changed  to  Broadway  Spot- 
June  26  light;  Dick  Kollmar  MC’s  variety  show. 

CBS(Ch2)  9-10pm;  Hour  of  film  replaces  Fred  Waring  show  for  summer. 

Monday 

June  27  -  ATV(Chl3)  8:25-10:30pm;  Dodgers  vs  Cleveland  Indians;  Benefit  game. 
Tuesday 

June  2p  -  NBC(ChU);  8-9pni;  DEBUT  -  Olsen  &  Johnson  in  Fireball  Fun  For  All; 

;  >  -  Al  Goodman  orchestra;  sponsored  by  Buick  through  Kudner; 

•!  Director  -  Ezra  Stone. 


•  •  •  i  , 

Wednesday  •'  •  '  ‘ 

June  : 2^.  -  NBC0Ch4)  10 rUO-ll :10pm;  Annual  Brass  Buttons  Revue.;  written, 

directed,  and  starrea  in  by  men  and  women  of  NBC’s  guide 
and  page  staff. 


Friday 

July  1  -  .  CBS(Ch2)  8-8: 30pm;  DEBUT  -  Mama;  sustaining  until  Aug.  5  when  General 

Foods  will  sponsor  for  ’Maxwell  House’  coffee  over  19  sta- 
*  s  •  tions;  family-comedy  series  stars  Peggy  Wood  and  features 

Judson  Laire,  Malcom  Keene,  Dickie  Van  Patten,  Iris  Mann, 
Ruth  Gates;  Produced  and  directed  by  Ralph  Nelson. 

Saturday 

July  2  -  ABC(Ch7)  11-11 :30am;  DEBUT  -Kro.  America;  set  for  10  weeks  as  separ¬ 

ate  segment  during  Market  Melodies  time;  MCs  Anne  Russell  & 
Walter  Herlihy  introduce  candidates  for  title  of  Mrs.  New 
York;and  finalist  will  be  entered  in  Mrs.  America  contest; 
Packaged  by  World  Video;  Alan  Kent,  WV,  produces  and  directs. 

CBS(Ch2)  6:30-6:^5pm;  DEBUT  -  Red  Barber’s  Club  House;  simulcast; 

Barber  will  survey  and  report  week’s  major  sports  events, 

'  ..interview  sport  names,  give  latest  scores.  U.S.  Aimy  and 

Air  Forces  Recruiting  Services  sponsor  through  Gardner  Adv. 

. . PAST  WEEK’S  ARRIVALS 


ABC  --  PENTHOUSE  SONATA  featuring  ABC’s  Fine -Arts  Quartet  (Leonard  Sorkin,  George 
Sopkin,  Sheppard  Lehnoff,  and  Joseph  Stepansky)  debuted  June  19,  9:3°-10pni 
EDT,  WENR  Chicago;  Vocals -soprano  June  Browne* *  Director  -  Ed  Skotch. 

DuM  —  MAGIC  COTTAGE  debuted  June  20  in  5:30-6pm  Mon-Fri  slot;  with  Pat  Meikle  in 
a  kid  show  featuring  fairy  tales,  prizes  for  studio  and  home  contestants; 
script  by  Mort  Franklin;  director  -  Les  Tomalin. 

PROGRAM  PLAYHOUSE  -  debuted  June  22  in  9-9*.30pm  Friday  spot;  an  audition 
series  of  projected  packages'  leading  off  with  Ernest  Truex  in  The  Timid  Soul 
with  a  whodunit,  Federal  Agent ,  set  for  June  29,  followed  by  showcases  of 
quiz  shows,  variety,  etc.;  Frank  Bunetta  is  production  supervisor;  Larry 
Menkin  edits  and  assists; ' James  Caddigan  of  DuMont  is  the  producer. 

BOXING  FROM  JEROME  STADIUM  -*  debuted  June  22  in  9:3°P&  to  conclusion  spot  on 

Wednesdays;  Dennis  James  does  commentary  with  Sam  Laine  assisting. 

•  -  .  .  >1  •  '  •, '  • 
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LAST  WEEK'S  ARRIVALS  (Continued ) 


PIX  --  LITTLE  OLD  NEW  YORK  -  debuted  June  20  In  7J30-8pm  Monday  spot;  Ed  Sullivan 
brings  his  Daily  News  column  to  video  with  personality  interviews  based  on 
a  human  interest  twist;  Cledge  Roberts  directs,  assisted  by  Lou  Ames,  Music. 

ABC  --  OKY  POKY  RANCH  -  moved  from  DuMont  to  6:^5pni  Thursday  spot  on  June  23;  kid 
show  packaged  by  TOP  Productions,  this  follows  TOP's  other  show  Fashions  On 
Parade  from  DuMont  to  ABC. 

TIME  CHANGES 

CBS  —  LUCKY  PUP  -  Saturday  show  is  now  6:^5-7:15pni. 

DuM  --  COURT  OF  CURRENT  ISSUES  -  now  Tuesday  8 -9pm.  (moved  frcan  Wednesday). 

NBC  --  TROTTING  RACES  -  now  10: 15-11; 30pm  Tuesday  &  Friday;  off  the  air  Saturdays. 

PIX  --  COMICS  ON  PARADE  -  now  6:30-7pm  Sundays. 

YOICE  OF  THE  PEOPLE  -  now  7:30-8pm  Sundays. 

SHOWS  GOING  OFF 

ABC  --  Action  Autographs  off  June  26;  return  in  Fall. 

CBS  —  The  Goldbergs  off  June  27;  for  8  weeks.  Studio  One  off  June  29. 

•  Fred  Waring  Show  off  June  19;  for  summer. 

NBC  —  Beck  Candlelight  Revue  off  June  23.  Benny  Rubin  Show  off  June  2b, 

Mohawk  Showroom  off  July  29;  returns  Sept. 


REVIEW  OF  THE  WEEK'S  EVENTS 


NBC  -  KINESCOPE  -  First  regularly- scheduled  kinescoped  programs  are  scheduled  to 
debut  on  Sunday,  July  *,  &  Saturday,  July 9, according  to  an  NBC  release  last  week. 
Programs  are  currently  being  televised  by  NBC's  Hollywood  station  KNBH.  They'll 
be  the  first  to  be  recorded  on  the  West  Coast  for  regular  showing  in  the  Midwest  & 

East . "Sunday  at  Home"  will  debut  on  Ju^y  3  at  10pm  EET;  it  features  the 

Packard  Family  singing  "The  Old  Songs  That  Live11.  This  was  the  first  live  program 
on  KNBH  when  it  began  operations  January  16  of  this  year ....  ."Nocturne"  stars  Luc i llr 

Norman  with  baritone  Bill  Roberts,  dancers  Pierre  Andre  and  Laura  Corbay  and  the 
Thomas  Mancini  Orchestra  in  a  musical  variety  program  produced  and  directed  by  John 
Gaunt.  This  is  set  for  Saturday,  July  9  at  10pm. . . . . .  .this  move  presages  a  reported 

movement  of  more  and  more  Film  people  and  West  Coast  kinescopings  to  TV.  As  expres¬ 
sed  herein  several  weeks  ago.  Young  &  Rubicam  is  setting  up  several  West  Coast  Star 
shows  for  kinescoping  in  the  Fall,  and  Variety  reports  that  the  Agency  has  lined  up 
Jack  Carson,  Charles  Laughton  or  Charles  Boyer. 

UNIONS',  TV  jAUTHORITY  CLOSE  -  Trade  press  reports  that  the  talent  unions  are  close 
to  an  agreement  on  a  collective  authority  for  administering  and  organization  of 
Television  negotiations.  Although  agreement  is  supposidly  a  matter  of  weeks  away  - 
pending  decisions  on  the  part  of  the  Screen  Actors  and  Screen  Extras  Guilds,  Variety 
reports  that  it  will  be  two  years  before  the  unions  work  out  a  constitution  and 
elect  permanent  officers,  etc. 

CHICAGO  THEATRE  TV  TEST  -  Balaban  &  Katz  is  planning  to  test  theatre  television  for 
eight  to  twelve  months  in  its  Chicago  and  State-Lake  Theatres,  Meanwhile,  New  York¬ 
ers  saw  the  Walcott -Charles  fight  via  big-screen  TV  at  the  Paramount  &  Fabian's  Fox. 

WEEK'S  EVENTS 
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TALENT  SHOWSHEET 


GUESTS  APPEARING  ON  TELEVISION  SHOWS  -  WEEK  OF  THRS.  JUNE  23  TO  THRS.  JUNE  30  19I4.9 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Adventures  In  Jazz 

CBS 

Fri  8-8 :30pm 

Donald  Budge 

Kay  Starr 

Tennis 

Singer 

A.  Godfrey  &  Friends  CBS 

Wed  8- 9pm 

’  *  ’  •  •  ru  «v-  ...  . .  ,  ,  ( 

,  ..  ■ 

Pearl  Bailey 

Lerifiy  Bruce 

j 

Singer 

Comic 

Broadway  Spotlight 

NBC 

Sun  t-7 :30pm 

•  *-  .  ... 

Maggi  Teyte 

Gene  Nelson 

Bill  Dillon 

Joey  Faye 

Simon  Dalphan 

Singer 

Dancer 

Singer 

Comic 

Comic 

Cavalcade  Of  Stars 

DuM 

Sat  9-lOpm 

Mimi  Benzell 

Betty  Bruce 

Jack  Leonard 

Three  Swifts 

Skating  Macks 

Singer 

Dancer 

Singer 

Jugglers 

Skaters 

Chevrolet  On  Bdwy 

NBC 

Mon  8-8:30 

Nina  Foch 

John  Conte 

.  ’’Half  An 
Hour" 

Colgate  Theater 

NBC 

Mon  9-9:30 

Neil  Hamilton 

Jeanne  Shepherd 

"All  Things 
Come  Home" 

Floor  Show 

NBC 

Sat  8:30-9pm 

'  Sarah  Vaughan 

Singer 

Four  Star  Theater 

**  . 

PIX 

1 

Sat  8: 15 -9pm 

Rich  Gibson 
:  Ahhy  Lee  v-f 

Impr e  s  s i ona ires 

Doris  Pine 

Buddy  Hackett 

Eddie  Marshall 
Hillman  Bros. 

Novelty 

Singer 

Pianist 

Comic 

Singer 

Dancers 

5^th  St.  Revue 

CBS 

Thr  8 -9pm 

Johnny  Downs 

Alice  Pierce 

Wynn  Murray 

A1  Bemie 

Perm. -  cast 
Comic 

Singer 

Comic 

Art  Ford  Show 

PIX 

Sat  10:30-12pm 

K*. 

Louis  Prima 

Pat  Harrington 

Dick  Bradley 

Crch.  Ldr 
Singer 

MC 

Hollywood  Screen 
Test 

ABC 

Sat  7: 30 -8pm 

! 

Margo 

Leoma  Dana 

John  Granger 

-  !  ; 

Actress 

Actress 

Actor 

Jacques  Fray  Music 
Room 

ABC 

y 

Sun  8-8 :30pm 

f  •  . 

V :  •  *.ii  .i 

Marg.  Piazza 

Darcy  &  Graham 
Howland  &  Shriner 
Shirley  Da ire,  L. 
Burnham, Doris  Weston 

Singer 

Dancers 

Singers 

Musical 

Trio 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Kraft  TV  Theater 

NBC 

Wed  9-lOpni 

Kyle  MacDonnell 

Warren  Parker 

"Baby  Mine" 

Leave  It  To  The 
Girls 

NBC 

Sun  8-8:30 

Dr,  Houston  Peterson 

Rutgers 

•'  ''hawk  Showroom 

NBC  ’ 

Thr  7;30-7:l;5pm 

Buddy  E&er 

Crooner 

Lorey  Amsterdam 
Show 

DuM 

Thr  9-9 :30pm 

Dolly  Dawn 

Patty  Adair 

Singer 

Dancer 

People's  Platform 

CBS  • 

Mon  10-10 :30pm 

Jacob  K.  Javits  Congrees,(R)  NY  • 

Dr,  H,  M,  Wriston  President,  Brown 

Preview 

CBS 

Mon  8-8 :30pm 

Vic  Damone  Singer 

Gene  Stanlee(Mr  America)  Wrestler 

Red  Barber's  Club 
House 

CBS  ' 

Sat  6:3°-6:^5pm 

.  .1 

Peewee  Reese  '  .. 

Dodger 

Say  It  With  Acting 

NBC 

Sun  6: 30 -7pm 

Cast  of  'Lend  An  Ear" 

&  "High  Button  Shoes" 

Studio  One 

CBS 

Wed  10 -11pm 

Helmut  Dantine 

Margaret  Phillips 
Frances  Fuller 

"The  Shad¬ 
owy  Third" 

Super  Circus 

ABC 

Sun  5 -6pm 

The  Marcos 

Ala  Naitto 

Vic  Hyde 

Shryettos 

Tumblers 

Acrobat 

Comic 

Cyclists 

Swift  Show 

NBC 

Thr  8:30-9pm 

t 

Ross  &  West 

Miguelito  Valdes 

Comics 

Singer 

TV  Screen  Magazine 

NBC 

Sat  8-8 :30pm 

Dean  Martin 

Comic 

Toast  Of  The  Town 

CBS 

Sun  8- 9pm 

Harold  8c  Lola 

Sarah  Vaughan 

Ken  Card 

Christine  8c  Moll 

Dancers 

Singer 

Comic 

Dancers 

Ford  Dealers'  Variety  CBS 
Show 

Mon  9-9 • 30pm 

% 

Peter  Donald 

Cass  Daly 

Herb  Shriner 

* 

Comic 

Comic 

Comic 

Who  Said  That 

NBC 

Sat  9-9" 3 Opm 

1 

Bonnet  Cerf 

Col,  Stoopnagle 

Faye  Emerson 

Publisher 

Comic 

Actress 

Women's  Club 

DuM 

Fri  l:45-2pm 

Carl  Maas 

N.Y,  Experts 

ROSS  REPORTS 
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TALENT  APPEARING  ON  TV 
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NETWORK  LINEUPS 


American  Broadcasting  Company  -  30  Rockefeller  Plaza,  NYC  20  -  Circle  7-5700 
WJZ-TV  (Ch  7)  in  New  York  -  7  West  66th  Street  -  Studios  -  TRafalgar  3-7000 


EXECUTIVES 


PRODUCTION 


Mark  Woods 
Charles  Barry 
P<:  ill  Mowery 
F.V'ert  oaudek  - 
Th/miG  Velotta  - 
Biv/k4;.  Crotty 
'3U<vle'o  Holden  - 
-  .e  3  'Jaj’.cic.'je  — 
Slocum  Chapin  - 
Ea1*!  Mullin 
Richard  Rawls  - 
Bert  Schwartz 
Arthur  Donegan  - 


Owned  &  Operated 


Network  President 
VP  in  Charge  of  TV 
Nat'l  Director  of  TV 
VP,  Public  Affairs 
VP,  News,  Spec'l.  Evts, 
Exec.  Dir.,  Remotes 
Executive  Producer 
VP,  Sta.  Relations 
Time  Sales 
Net  Press  Relations 
Geny  Mgr.,  Publicity 
Television  Press 
Television  Press 


Alex  Stronach 
Ward  Byron 
Nat  Fowler 
James  McNaughton 
Fred  Carr 
Tom  de  Huff 
Sean  Dillon  , 
Marshall  Diskin 
Robert  Doyle 
Babette  Henry 
Alex  Segal 
Ralph  Warren 


Program  Director 
Asst.  Prog.  Dir. 
Film  Dept.  Head 
Art  Director,  Sets 
Director 

it 
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AFFILIATED  STATIONS  (APPROX.) 

(  *  Represents  stations  not  yet  on  the  air) 


WENR  Chicago 
WXTZ  Detroit 
WJZ-TV  New  York 
KECA  H  'wood* 

KGO  -TV  San  •  Fran .  * 
KFMB-TV  San  Diego 


WAAM  Baltimore 

WNAC  Boston 

WEEN -TV  Buffalo 

WEWS  Cleveland 

WBAP-TV  Fort  Worth 
WSB-TV  Atlanta 


WAVE-TV  Louisville  WFIL-TV  Phila. 

WMCT  Memphis  WDTV  Pitts. 

WTMJ-TV  Milwaukee  WSEE  St  Pete 
WTCN  Minneapolis*  VMAL  Wash . 

WDSU  New  Orleans  WICU  Erie 


Eastern  Net  -  WFIL,  WMAL,  WAAM,  WNAC,  WJZ-TV 
Midwest  Net  -  WENR,  WXYZ,  WEWS,  WDTV,  WTMJ-TV 


XXXrirLVECLtXXXXXXXXXXXXXXXXXXXXXXXXXXmXXXXXXXXXXXXXXXXXXXXXXX] 
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Dumont  Television  Network  -  515  Madison  Avenue,  NYC  -  MUrry  Hill  8-2600 


WABD  (Ch  5)  in  New  York 

•mm  m  mm  m 


Dr.  Allen  B.  Du  Mont 
Mortimer  W.  Loewi 
Chris  J.  Witting 
Julian  Armstrong 
Humbolt  J.  Greig 
Rodney  D.  Chipp 
Walter  Compton 
.Donald  Steward 
Leonard  Hole 


-  John  Wanamaker's,  As tor  Place  -  Studios  -  MU  8-2600 

mm  mm  mm  mm  mm  mm  mm  mm 


EXECUTIVES 


President 
Exec.  Asst. 

Asst.  Net  Dir. 
Asst.  Net  Dir. 
Network  Asst. 
Engineering  Dir. 
WTTG  Mgr. 

WDTV  Mgr. 

Dir.  Net  Oper. 


J.  L.  Caddigar 
L.  G.  Arries 
Tom  Gallery 
Gerald  Lyons 
A.  C.  Schofield  - 
Joseph  Merkle 
Alfred  McQuillan  - 
Edward  P.  Carroll- 
Robert  Jamieson  - 


Prog.,  Prod.  Dir 
Dir.  Spcl  Evts,  Sport 
Dir.  of  Sales 
Dir.  Pub  Rel.,  Pub. 
Dir.  Sales  Prom,  Adv 
Mgr.  Sta.  Rel. 

Mgr.  Net  Research 
Mgr.  Teletranscript. 
Mgr.  Net  Traffic 


xxxxx  mxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx mxxxxxxxxxxxxxx 

WGR-TV  -  (Ch  9)  -  Mutual  Blasting  Co.  Affiliate  -  l44o  B*way,  IJY  18  -  LO  4-8000 


Julius  F.  Seebach,  Jr.- 
N orman  Livingston 
J.  R.  Poppele 
Rober'c  Blake 

ROSS  REPORTS 


VP,  Prog.  Oper.  Donald  Hamilton  -  Asst.  Prog.  Dir. 

Comm.  Prog.  Mgr.  Joseph  Creamer  -  Prom.  Director 

VP  Engineering  David  Driscoll  -  Dir.  News,  Spcl  Evts 

Pub.  Director  R.  J.  O'Connor  -  Dir.  Sports,  W0R-TV 
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EXECUTIVES 

J.L.  Van  Volkenburg  -  VP,  Dir.  TV  Oper. 
Charles  M.  Underhill-  Dir.  TV  Programs 
David  Sutton  -  Gen.  Sales  Mgr. 

Bichard  J.  Bedmond  -  Dir.  CBS  TV  Oper. 
Edmund  Chester  -  Dir.  News,  Spcl  Evts* 

Sports 

PBODUCTION 


NETWORK  LINEUPS 
(continued) 

\  *  —  —  • 

COLUMBIA  BROADCASTING  SYSTEM  -  485  Madison  Avenue,  New  York  22  -  Plaza  5-2000 _ 

VCBS-TV  in  New  York_(Ch  2}  -  Studios:  ^Vanderbilt  Are.,  Off  ides:  51  E.  42d  St. 

’  '  SALES 

Kingsley  Horton  -  Asst.  Gen  Sis  Mgr 

G.  L.  Moskovics  -  Mgr  TV  Sis  Dvlpnt 
G.  J.  Arkedis  •  West  Sales  Mgr. 
Louis  Stumer  -  Prgrm  Sis  Co-ord. 

PBODUCEBS 

Gilbert  Fates,  Worthington  Miner, 
Franklin  Heller,  Bichard  Linkroum. 

,  DIRECTOBS 

Frances  Buss,  Don’ Hewitt,  Alex 
.Leftwlch,  Ralph  Levy,  John  Wray, 

Fred  Bickey,  Franklin  Heller, 

Frank  Schaffner,  Robert  Stevens, 
George  Zachary,  Paul  Nickell,  John 
Peyser,  Ken  Bedford,  Bichard  Link-  i 
roum,  Ralph  Nelson,  Herb  Sussan, 
Walter  Hart,  David  Rich/  Byron  Paul. 

ASSOC.  DIBS. 

RQbert  Bleyer,  Theodore  Marvel, 
Clarence  Schimmel,  Lela  Swift, 
Herbert  Hirschman,  Robert  L,  Simp¬ 
son,  Bod  Mitchell,  Benedict  Magnes. 

^mLIATED  STATIONS  (42) :  '.WCBS-TV,  NY;.  WMAR-TV,  Balto;  WNAC -TV,  Boston;  WNHC-TV, 
New  Haven;  WCAU-TV,  Phila;  WOIC,  Wash;  WBGB,  Schenectady;  WHEN -TV,  Buffalo;  WGN-TV, 
Chicago;  WEWS-TV,  Cleveland;  WICU-TV,  Erie;  WJBK-TV,  Detroit;  WGAL-TV,  Lancaster; 
WTMJ-TV,  Milwaukee;  WDTV,  Pittsburgh;  WHAM-TV,  Rochester;  KSD-TV,  St.  Louis; 
WSPD-TV,  Toledo;  KOB-TV,: Albuquerque;  WAGA-TV,  Atlanta;  WAFM-TV,  Birmingham ;WBT -TV, 
Charlotte;  WKRC-TV,  Cincinnati;  WBNS-TV,  Columbus ;::WHI0-TV,  Dayton;  KLEE -TV, 
Houston;  WFM-TV,  Indianapolis;  WMBB-TV,  Jacksonville;  KTTV,  Los  Angeles;  WAVE-TV, 
Louisville;  WMCT,  Memphis;  WTVJ/ Miami; ■  KMTV,  Omaha*;  WKY-TV,  Okla.  City;  KSL-TV, 
Salt  Lake  City;  KPIX,  San  Francisco;  KFMB-TV,  San  Diego;  KBSC-TV,  Seattle;  WHEN, 
Syracuse;  WTCN -TV,  Minneapolis;’  WDSU-TV; -’-New  Orleans;  WFMY-TV,  Greensboro. 


Jerome  Danzjg 
Allen  Parr 
Arthur  I.  Rothafel' 
fial  Meier 
Robert  Bendick 
Lawrence  Haas 
Douglas  Edwards  * 
Paul  Wittlig 
Stahton  M ; • Csgood 
Jackson  Green 
•John  DeMott 
‘George  Stoetzel 
Richard  Bychtarik 
Albert  A.  Ostrander 
Eleanor  Kilgallen 
H.  Grant  The  is 


•  Assoc.  Dir.  TV  Prgms. 

•  TV  Program  Mgr.  • 

,‘AjSst..  to  Dir.  TV  Prgrms 

•  Prgrm.  Coordinator 

•  Asst.  Dir  News,  Sports 
Coordinator  of  News 
Newscaster 

Mgr.  Tech.  Oper. 
Production  Mgr . 

Asst.  Prod.  Mgr. 

Special  Effects 
Lighting  Authority 
Scenic  Designer 
Scenic  Designer 
Casting  Director 
Film  Manager 


X]55G(XXX)QCmXXXXXmXXXXXXXXXXXXX3QQ 


mmxxxxxxnxxxmxxxxxxxxxmm 


-(DH  11)-  TEE  DAILY  NEWS  STATION  -  220  East  42nd  Street  -  MUrray  Hill  2-1234 


Robert  L.  Coe 
B.O.  Sullivan 
Thomas  Howard 
Frank  Young 


EXECUTIVES 

-  .  Station  Manager 

-  Sales  Manager' 

-  Chief  Engineer.;. 

-  Public  Relations 


••  ?  v  ‘  '  PBODUCTION 

.  James  S.  Poliak  -  Prgrm.  Director 

Ardlen' Rodner  -  Prgrm.  Co-ord. 

Edward. Stascheff  -  Asst.  Prgrm  Dir 

Allan  Lawrence  *  Remotes 


DIRECTORS:  Bay  Barrett,  Edward  Nugent,  Cledge  Roberts,  Jack  Balch,  Jack  Murphy 
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NATIONAL  BROADCASTING  COMPANY  -  30  Rockefeller  Plaza,  NYC  20  -  Circle  7-83OO 

WNBT  in  New  York  (Ch  4)  -  above  plus  studios  -  IO5-H5  East  106  St  -  same  phone 


EXECUTIVES 


Niles  Trammell 
Charles  R,  Denny  ■ 
O.B.  Hanson 
Carleton  D.  Qnith  • 
R.E.  Shelby 
Harry  C.  Kopf 
George  Frey 
Norman  Blackburn  • 
Sidney  Eiges 
Josef  Dine 
Allan  Kalmus 

WNBT 

Thomas  B.  McFadden 
Don  A.  Noiman 
John  C.  Warren 
John  H.  Reber 
Fred  Heywood 
Murray  Harris 
Schuyler  Chapin 


President 

Exec,  VP 

VP,  Chief  Engr. 

Dir,  TV  Operations 
Dir.  TV  Engineering 
Admin.  VP,  Sales 
Dir.  Network  Sales 
Nat'l  Program  Dir. 
VP,  Press 
Director,  Press 
TV  Press  Manager 


Station  Manager 
Asst.  Manager 
Sales  Manager 
Program  Director 
News,  Special  Evts. 
Adv.  &  Promotion 
Public  Relations 


PRODUCTION 

Fred  Shawn  -  Mgr.  Operations 

Robt.  W.  Samoff  -  Production  Mgr. 

Charles  Prince  -  Talent, Program  Procure, 


Warren  Wade 
Robert  Wade 
Elwell 

Russ  Johnston 
John  Cron 

Fred  Coe,  Roger  Muir 
Vic  McLeod 
William  Garden 


-  Exec.  Producer 

-  Mgr.  Prod.  Facil. 

-  Art  Director 

-  Dir.  of  Film  Div. 

-  Film  Procurement 

Producers 


DIRECTORS  &  ASSISTANTS 


John  Caldwell 
E.  T.  Gannon 
Alan  Handley 
Joe  Cavallier 
D.  Marquette 
Gordon  Duff 

C.  Thaman 

D.  Rodgers 
H.B.  Swope 


Don  Pike 
Hal  Kieth 
Paul  Alley 
Don  Hirst 
Rog.  Muir 
C.  Allen 
R.  Pippen 
M.  Kirk 
K.  Moore 


A.  McC leery 
A.  Schneider 
G.  Simpson 
Richard  Goode 
W.  Templeton 
Ralph  Nelson 
Mark  Hawley 
Alan  Neuman 


AFFILIATED  STATIONS  (UO)  *Not  all  on  air 


Owned  &  Operated 

*Represents  Stations  Not  Yet  On  The  Air 

WNBT  New  York 

WSB-TV 

Atlanta 

WICU 

Erie* 

WTMJ-TV 

Milwaukee 

WNBW  Wash  ingt  on 

WBAL-TV 

Baltimore 

WBAP-TV 

Ft.  Worth 

KSTP-TV 

Minn-St.  Paul 

WNBK  Cleveland 

WBZ-TV 

Boston 

WJAX 

Jacks ' le* 

WNHC 

New  Haven 

WNBQ  Chicago 

WEEN -TV 

Buffalo 

WJAC-TV 

Johnst  'n* 

WKPV 

N.  Orleans 

KNEH  H’wood 

WLWT 

Cincinnati 

WDAF-TV 

Kans  City*  WPTZ 

Philadelphia 

Almost  Ready 

*  WWJ-TV 

Detroit 

WGAL-TV 

Lancaster*  WTVR 

Richmond 

Providence,  Dallas  WLW-D 

Dayton 

WAVE-TV 

Louisville 

WDSU-TV 

N,  Orleans 

Syracuse,  Miami 

WBRC 

Birmingham 

WMCT 

Memphis 

KRSC-TV 

Seattle 

Indianapolis 

WOC -TV 

Davenport 

WRGB 

Schen ' dy 

KDYL-TV 

S.  Lk.  City 

KSD-TV 

St.  Louis 

KPIX 

San  Francisco 

EASTERN  NETWORK: 

WNBT,  WNBW, 

WFTZ,  WBAL, 

WBZ-TV, 

WTVR,  WRGB 

MIDWEST  NETWORK: 

WHEN -TV,  WNBK,  WWJ-TV, 

WSPD-TV, 

WNBQ,  KSD-TV,  WTMJ-TV,  others 

XXXXXXXXXXXXXXXXXX3 


xxxxxxxxxxj 
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WATV-  CH  13  -  Television  Center  -  Newark  1,  N.J.  -  Mitchell  2-6400 


EXECUTIVES 


PRODUCTION 


Irving  R.  Rosenhaus  -  Pres.,  Gen.  Mgr. 


Frank  V.  Bremer 
Edmund  S.  Lennon 
A.B.  Schillin 
James  Sondheim 
Roland  Trenchard 


-  VP,  Engineering 

-  VP,  National  Sales 

-  VP,  Local  Sales 

-  Promotion  Dir. 

-  Public  Relations 


George  Green  -  Dir.,  Comm‘1  Programs 

Robert  Paskow  -  Film  Director 

Thom.  F.  Naegele  -  Graphic  Arts 
Jay  Stanley  -  Music  Director 

Robert  Macdougall-  Educa.  Activities 
Ola  Lylak  -  Producer 

Herb  Green  -  Remotes 

R.  Pearlman,  S.  Rosenzweig — Directors 
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JULY  3  -  JULY  9,  19^9 


CABLE  WORKS  BOTH  WAYS  FOR  ABC 
WITH  12  NETWORK  SHOWS  OUT  OF  CHICAGO; 
OUT-OF-TOWN  NETWORK  PROGRAMMING  GENERALLY  LIGHT 


RECEIVED 

Jut  5  1949 


NBC  GENERAL  LIBRARY 


Actually  the  only  Network  to  make  a  serious  attempt  at  out-of-New  York  City 


programming,  ABC  has,  in  the  doing,  accomplished  more  than  the  alleviation  of  its 
studio  space  and  rehearsal  problems.  Even  more  significant  is  the  fact  that  quality 
nighttime  programming  fare  can  be  developed  and  telecast  from  other  cities  on  the  Net 
....with  the  resultant  possibility  of  Independent  Packagers  developing  shows  for  the 
smaller  stations  -  at  a  low  cost  -  and  then  having  these  programs  picked  up  by  the 
network  when  they  have  been  tried  and  tested.  This  thesis  is  borne  out  to  some  degree 
by  ABC's  Chicago  outlet  WENR-TV  and  to  a  lesser  degree  by  some  NBC  affiliates. 


ABC  has  been  steadily  increasing  its  Chicago  programming  steadily  since  the 


first  cable  was  opened  in  January.  This  has  resulted  in  WENR-TV  becoming  one  of  the 
most  aggressively  progressive  of  the  out-of-town  stations,  with  a  higher  percentage 
of  network  originated  shows  than  any  other  local  station.  WENR-TV  is  currently  feeding 
12  programs  to  the  ABC  Network  for  9^  hours  of  program  time,  as  compared  with  10  hours 
of  local  programming. 


One  reason  for  this  development  is  the  very  strong  and  clear  signal  on  which 


the  station  operates.  Chicago  observers  report  that  it  is  by  far  the  most  viewable... 
indeed  much  more  so  than  the  rap  idly -Improving  WJZ-TV  picture  in  New  York.  As  a  con¬ 
sequence,  ABC  program  ratings  are  apt  to  gain  substantially  in  the  midwest  when  com¬ 
pared  with  New  York  findings. 


Practically  all  WENR-TV  programs  now  being  carried  on  the  cable  will  remain 


on  over  the  summer.  Three  recently  departed  but  are  scheduled  to  return  -  Action  Au¬ 
tographs  ,  That's  O'Toole  and  Identify  (all  sponsored) •  Other  programs  on  the  Network 
in  June  were: 


Super  Circus  -  the  hour-long  children's  variety  show  with  two  sponsors. 

Fun  For  The  Money  -  new  audience  quiz  program  with  Johnny  Olsen. 

ABC -TV  Players  &  Stand  By  For  Crime  -  dramatic  half  hours. 

Sing-Co-Pat  ion,  Penthouse  Sonata,  A.BC  Bam  Dance,  Skip  Farrell  -  all  musical. 

Tomorrow's  Champs  (Boxing)  and  Wrestling 

Treasure  Quest  -  an  audience  participation  travel  quiz. 


The  network  has  also  been  programming  Paul  Whiteman's  hour-long  TV  Teen  Club 


musical  variety  and  Talent  show  from  WFIL-TV  Philadelphia.  (continued  on  back  page) 


We  are  again  using  unis  issue  uo  experiment  with  a  new  iormat.  i?or  this  rea¬ 
son  &  because  of  the  July  4th  break  we  plan  to  publish  our  JULY  MASTER  BREAKDOWN  on 
the  16th  of  the  month,  rather  than  next  week.  We  invite  your  reaction  to  this  copy* 


THIS  WEEK - DEBUTS,  HIGHLIGHTS,  CHANGES 


Sunday  -  ABC(Ch7) 
July  3 


NBC(ChA) 


Monday  ABC(Ch7) 
July  1+ 

CBS(Ch2) 

NBC(Ch4) 

Tuesday  ABC ( Ch7 ) 

July  5 

.  *  WBC(Chb) 

Wednesday  ABC(Ch7) 
July  6 

CBS(Ch2) 


NBC ( Ch4 ) 


Sing -Copat ion  from  WENR  to  E  &  MW  net  moves  to  9:15-9: 30pm  EDT 
Sundays;  show  features  Delores  Marshall  and  Jack  Eascinato. 

Celebrity  Time  moves  to  10-10: 30pm;  Movie  shorts  replace  show 
in  its  fomer  8:30pm  spot,  and  run  thru  to  9:15. 

10-10 :30pm;  DEBUT  -  Sunday  At  Home;  Kinescope  from  KNHH  ' 
Hollywood;  Stars  Pickard  Family  in  folk  and  home-type  songs. 

V 

8:3°-9pm  EDT;  DEBUT  -  Science  Circus  from  WENR  Chicago  to 
E  &  MW  Net;  Humorous  but  factual  demonstrations  of  scientific 
phenomena;  Bob  Brown  is  "head  scientist." 

Ford  Dealers  1  Variety  Show  departs. 

Horse  racing  from  Jamaica;  3: 3°-^: 30;  Replaces  regular  Wed. 
race  coverage  for  Holiday  only. 

7:3°-9:3°pni;  DEBUT  -  Double  features;  films  will  be  light 
comedies  produced  between  19^0-^5; • to  run  thru  Summer. 

Fireside  Theatre  departs;  returns  in  September. 

7:30-8pm;  DEBUT  -  The  Enchanted' Road;  13-week  series  of  travel 
films  shot  &  edited  during  past  year  by  Austen  West;  live 
commentary  by  Gene  Hamilton,  ABC. 

9-9 :30pm;-  DEBUT  -  Armchair  Detective;  Kinescope  from  KTLA 
Hollywood;  Two  mystery  spots  are  dramatized;  home  audience 
is  given  an  opportunity  to  solve  crimes;  Evelle  J.  Younger, 
Prosecutor  of  the  City  of  Pasadena,  then  gives  solution  and 
explanation;  permanent. cast  includes  Mr.  Younger,  Announcer- 
MC  John  Milton  Kennedy,  Jerome  Sheldon,  Cy  Kendall  and  John 
Holland;  Whitehall  Phanaical  Co.  sponsors  for  Ana.cin,  Kolynos 
and  Bisodol;  Benton  &  Bowles  is  the  agency. 

10:30-llpm;  DEBUT  -  Nocturne ;  Kinescope  from  KNBH  Hollywood; 
Stars  Lucille  Norman  with  baritone  Bill  Roberts,  dancers 
Pierre  Andre  and  Laura  Corbay  and  the  Thomas  Mane ini  Orchestra 
in  a  musical  variety  program  produced  and  directed  by  John 
Gaunt. 


Thursday  DuM(Ch5)  DEBUT-  They* re  Off;  contestants  are  tested  on  film  shots  of 
July  7  historic  horse  races;  Byron  Field  is  featured  as  "race  caller" 

and  Tom  Shirley. MC;  Time  is  not  yet  set. 

Flight  To  Rhythm  moves  to ;8:30-9pm  replacing  Charade  Quiz 
which  has-  been" dropped. 

NBC(Ch^)  Bigelow  and  Gulf’  Road  Show  depart. 

Friday  PlX(Chll)  9-10:30pm;  Warner  Bros,  first  motion  picture  trailer  made  for 
July  o  TV  will  be  seen  three  times  during  the  AAU  boxing  program  at 

Ridgewood  Grove;  trailer  will  plug  "Fountainhead";  it  was 
produced  in  Hollywood  by  Blaine -Thompson,  Inc. 
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THIS  WEEK 


PAST  WEEK’S  ARRIVALS 


CBS  --  Mama  debuted  Fri.  July  1>  8-8 :30pm;  sustaining  until  Aug.  5  when  General 

Foods  will  sponsor  for  Maxwell  House  coffee  over  19  stations;  family -ccmedy 
series  stars  Peggy  Wood# 

V  ■  * 

Red  Barber’s  Club  House  (simulcast)  debuted  Saturday  July  2,  6:30-6:45pn; 
3arber  surveys  and  report b: week’s  major  sports  events,  interviews  sport 
names,  gives  lates  scores;  U.S*  'Army  and  Air  Forces  recruiting  Services 
Sponsor  thru  Gardner  Advtg.  Co. 

Toast  Of  The  Town- went  sustaining  for  13-weeks  as  of  Sun.  June  £6 ;  Line o In- 
Mercury  will  again  sponsor  in  the  Fall;  E.d  Sullivan  continues  to  MC. 

Bristol-Meyers  Co.  for  Ipana  has  expanded  sponsorship  of  Lucky  Pup  to  eight 
station  net  on  Tuesdays  &  Thursdays  6:30-6:45pm;  Keds  will  resume  sponsor¬ 
ship  of  Friday  telecasts  Aug.  12. 

DuM  --  7-7 :30pm,  Mon,  Tues,  Thrs,  Fri;  Captain  Video  debuted  Mon.  June  27;  Juven¬ 
ile  adventure  series  stars  Richard  Coogari  And  features  15-year-old  Don 
Hastings;  Show  combines  live  action  and  film;  Writer— M.C.  Brock;  Producer- 
James  L.  Caddigan;  Script  Ed. --Larry  Menkin;  Director-, -Charles  Polacheck. 

NEC  --  Olsen  &  Johnson  debuted  in  Fireball  Fun  For  All,  S-9pni,  Jane  28;  Depart 
Aug.  9;  Return  Sept.  22,  9-lUpm,  Thrs,  lor  Buick;  Same  format  as,now-- 
zany  comedy;  A1  Goodman  Orchestra;  Buick  currently  sponsoring  thru  Kudner; 
Director — Ezra  Stone. 

8-8 :30pm  EDT  from  WNBQ  Chicago;  Quiz  Kids  seen  on  East  Net  for  first  time; 
Show  has  been  on  air  in  Chicago  since  March;  Joe  Kelley  is  quizmaster;  samB 
format  as  AM,  except  for  addition  of  visual  props  to  support  questions; 
not  simulcast. 

ATV  --  Direct  offering  of  merchandise  for  sale  is  the  format  of  the  new  (June  29) 
Tele -Value  show;  Show  stars  Irving  Kaufman  who .sings  as  well  as  sells;  it 
goes  on  air  only  when  surplus -type  merchandise  ‘.is.  available  for  sale  at 
exceptionally  low  prices.  Show  is  spotted  at1  various,  tjjaee;  scheduled  next 
for  July  6,  8-8:15pnw  '  «  1  . 

FUTURES 

July  9:30-10pm;  One  Man’s  Family  debuts  on  NBC;  Carlton  Morse  to  produce  & 
write;  Cast  will  come  mainly  from  former  AM  series. 

July  11  CBS  will  cancel  its  daytime  schedule  (except  for  special  events);  Ted 
Steele  ’  s  daytime  show  will  be  cut  to  15  minutes  and  aired  at  7:15  pm 
across-the-board;  Vanity  Fair  &  Jack  Sterling’s  daytime  show  both  depart, 
but  are  expected  to  return  in  the  Fall. . .  .The  departure  of  the  Ford 
Dealers  Variety  Show  (July  k)  and  The  Goldbergs  (June  27)  brings  the 
following  re -scheduling  of  shows  as  of  Mon  July  11:  Wesley  moves  to 
8-8:30pn;  Preview  Magazine  to  9-9:30pm;  People’s  Platform  to  9:30-10pm; 
Blues  By  Bargy  to  10-10 :15pm;  Newsreel  to  lOrl^-lO^Qpm. — Mr.  I.  Magin- 
ation  move's' to  7:30-8pm  Sun,  being  replaced  by  a  series  of  documentary 
films  at  7-7:30  Sun. 

July  11,  Vic  &  Sade  to  replace  Colgate  Theatre.  NBC,  9-9 :30pm,  Mon,  for  same 
18,  25  sponsor;  Packager- -Frederic  Ziv, 
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FUTURES  (continued) 


July 

14 

July 

15 

July 

17 

July 

18 

July 

29 

Aug. 

3 

Aug. 

8 

Kyle  MacDonnell  returns  to  NBC  at  9-9:15  Thursdays. 

Your  Show  Time  departs. 

Philco  Playhouse  returns  to  NBC,  9-lOpm  Sundays;  Name  guests  in  starring 
roles;  Starting  Sept,  4,  new  format  will  feature  dramatizations  of  "best¬ 
selling  novels;  Producer- -Fred  Coe. 

Chevrolet  On  Broadway,  NBC,  departs;  returns  Sept.  19 . 

Mohawk  Showroom,  NBC,  departs;  returns  Sept.  5 

Robert  Q.  Lewis  replaces  Arthur  Godfrey  on  Arthur  Godfrey  &  His  Friends 
CBS  for  eight  weeks. 

Kukla,  Fran  and  Ollie  NBC  returns . 


Aug. 12,13,11  NBC  will  cover  Davis  Cap  inter-zone  final  tennis  matches  at 
Westchester  Country  Club,  Rye,  N.Y. 

Aug. 26, 27, 28  NBC  will  cover  challenge  rounds  between  U.S.  and  winner  of 
inter- zone  finals  at  Forest  Hills. 


Aug. 29  thru  Sept. 5  NBC  will  cover  National  Tennis  Championship  matches. 

# 

Aug.  17  International  Shoe  Co.  for  Poll  Parrot  Shoes  to  sponsor  Wednesdays 
5:l5-6pm  segnent  of  Howdy  Doody,  NBC 

Sept.  3  Hollywood  Screen  Test,  7: 3,0 -8pm  Saturday  ABC;  Goes  commercial  in 

N.Y.  for  Best  Foods,  and  in  Washington,  Baltimore,  Detroit,  Cleveland, 
Milwaukee,  Philadelphia  and  Boston  for  Duffy -Mott  apple  Juice. 


Sept.  16  9-10pm--  Ken  Murray  Show  debuts  on  CBS;  Guest  stars,  permanent  company, 

chorus  line,  25  piece  orchestra;  Murray  will  produce. 

FALL  Chevrolet  to  sponsor  all  Notre  Dame  home  football  games  (plus  Irish  vs. 
North  Carolina  in  N.Y.)  over  DuMont  net. 

TIME  CHANCES 


DuM 

NBC 


CBS 

DuM 


And  Everything  Nice  now  8-8 :30pm  Thrs;  Replaces  Operation  Success,  ~ 
off  for  Summer. 

Saturday  Night  Jamboree  now  8:30-9pm,  switching  time  with  Floor  Show 
which  is  now  9:30-10pm  Sat.  Meet  Your  Congress  now  9-9:30pa  Fri. 

DEPARTURES 

•  ■  t  .  '  v. ;  •  ■  t 

The  Goldbergs  departed  June  27;  return  Aug.  9*  Suspense  departed  June  23; 
returns  Sept.  6. 

Operation  Success  departed  June  23  for  Summer;  Charade  Quiz  departed 
June  30V 


NBC  —  Around  The  Town  departed  June  26.  Greatest  Fights  Of  The  Century. 
departed  July  1;  Returns  Sept.  9« 


ROSS  REPORTS  -  Page  4  -  FUTURES,  CHANGES,  DEPARTURES 


TALENT  SHOW SHEET  * 


GUESTS  APPEARING  ON  TELEVISION .  SHOWS  WEEK  OF  FRI.  JULY  1  THHJ  THRS.  JULY  7,  19^9 


PROGRAM  NET _ DAY  8c  TIME  GUESTS  ,  •  --  SPECIALTY 

.  Mr-4*# 


Author  Meets  The 
Critics 

NBC 

.  .  .  t 

.  '  .  .  i 

Sun  8:30- 9pm 

» 

Ted  Cott 

Edith  Walton 

Howard  -Whitman 

*  ,  iT 

The  Author 
'Book  Reviewer 
i  ‘  Writer 

A. Godfrey  &  Friends 

CBS 

Wed  8 -9pm 

Lenny  Bruce 

-'.Ham  Fisher  . 

Richard  Rodgers 
■Oscar  Hammerstein  II. 

Comic 

Cartoonist 

Composer 

Lyricist 

Broadway  'Spotlight 

NBC 

•  /  % 

Sun  7-‘J:30pni 

Jack  Diamond 

Joey  Faye 

Patsy  Garrett 

Senator  Murphy  . 
Paulette  Sisters 

Comedian 
;  ;-  Comedian 
Singer 
Comedian 
Singers 

Cavalcade  of  Stars 

DuM 

» « 

■'  i  ■  *  •*  # 

Sat  9-10pm 

to  ‘  ’  *  -*  *  ’  »• 

« i  * 

Vivian  Blaine 

Mata  &  Hari 
•  »  Los  Gatos 
«  Ronnie  Lee 

Singer 

Dancers 

Acrobats 

Dancer 

Celebrity  Time 

ABC  ‘ 

Sun  8:30-9pm 

Col.-  Stoopnagle 

Miss  Duffy  (F.Halop) 

Comedian 

Comedienne 

'.t.  •  :  . 

Chevrolet  On  BJwy 

V  vv.<> 

NBC 

Mon  8-8 :30pm 

Charles  Ruggles  •-  "Lesson  For  Eddie" 

City  Hall  • 

PIX- 

Sat  7: 20-7 •.35pm- J.  Tv  -Sharkey ..  ."-V 

NY  Dem...  Leader 

Colgate  Theatre 

NBC  • 

Mon  9-9 :30pm 

"-Mary  Lou  Taylor  •*  • 

"Mr.-'&  Mrs.  North" 

Floor  Show 

NBC. 

i  . 

Sat'  8:30^-9pm 

.".'  Billy  Butterfield  ; 
Sara  Vaughan 

Steve  Condos 

:  Trumpeter 

-•ginger 

Dancer 

*t  •  * /  *• 

Ford  Dealers 

Variety  Show 

CBS 

*  * 

Mon  9-9:3-Opm  Nancy  Walker  J 

Salvadore  Baccaloni 

Comedienne 

Singer 

5ith  St.  Revue 

CBS 

Thr  8 -9pm 

Alice  Pierce 

Comedienne 

Hollywood  In  NY 

PIX 

Thr  8-8 :15pm 

Gabriel  Pascal 

Producer 

Hollywood  Screen 
Test 

ABC 

Sat  7:30-<8pm 

•  *  -  •  v ;  * " 

,  *  •  t  .  **»" 

•  Peggy  Knudsen 

Lpuis  De  Rochemont 

Actress 

Producer 

Jacques  Fray  Music 

ABC 

Sun  8-8 :30pm 

■;;. .  Ro  s  elyn  Nade  11 

Singer 

Room  ■  >  . BobvCadwallader  -  ..  -  DanoerJ'! 

%  •*  '  i  l  •  •  *  •  *  *  *  1  *  .  t  *  ■  *  '  is1'  -*«•■*•*  *'- 

Geri  Nagle  ,  • -  Dancer  >- 

Joyce  Fliseler  Violinist 

•  Francis  &.•  Johnson  Singers 

*-’•  *  "  Peter  Hagen  '  Singer 

Millard  Thomas  Guitarist 

•  . ..-s  ,,  .  Clara  Knox  Dancer 'v 

. . .  Cy  Coleman  ;  ,  Pianist-.. 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Kraft  TV  Theater 

NBC 

Wed  9-10pm 

Pat  Jenkins 

Malcolm  Lee  Beggs 

"Within  The 
Law" 

Maggi's  Private 

Wire 

NBC 

Sat  7:30-7:^5pni 

Richard  Himber 

Harold  Lang 

Magician 

Dancer 

On  Trial 

ABC 

Tue  7: 30 

i  •* 

E.  J.  Lombard 

Rep.  T.H.  Burke 

Rep.  Brook  Hays 

Jesse  Friedin 

J.  A.  Groghan 

Judge 

Dem.  Ohio 

Dem.  Arkansas 
Lawyer 

Lawyer 

People’s  Platform 

CBS 

Mon  10-10 :30pm. 

Don  Short 

Mary  Parker 

Travel  Editor 
Travel  Editor 

Preview  Magazine 

CBS 

,Mon  8-8: 30pm 

K 

Juanita  Hall 

Anita  Loos 

Jules  Stein 

Patricia  Lombard 

Cece  Ames 

Singer 

Writer 

Composer 

Singer 

Dancer  . 

Repertory  Theatre 

NBC 

Sun 

Carol  Stone 

Richard  Hart 

"Dark  of  the 
Moon" 

Say  It  With  Acting 

NBC 

Sun  6:30-7pm 

Cast  of  "As  The  Girls 
"High  Button  Shoes" 

Go"  vs. 

Swift  Show 

NBC 

Thr  8:30-9pm 

Billy  Gilbert 

Comedian 

TV  Screen  Magazine 

NBC 

Sat  8-8; 30pm 

Elliott  Murphy 

Aqua  Show 

Paton  Price 

Charles  Samoff 

Jim  Moran 

Producer 

Director 

Student 

Publicist 

Toast  Of  The  Town 

CBS 

Sun  8 -9pm 

Woodson  Sisters 

Wally  Dean 

Toni  Harper 

Mercer  Brothers 

Tony  Lavelli 

The  Roulettes 

Dancers 

Comedian 

Singer 

Comedians 

Sports 

Skaters 

Vanity  Fair 

CBS 

Fri  12:30-lpm  ' 

Vivyan  Donner 

Conraad  Brothers 

Fashion  Auth. 

Who  Said  That 

NBC 

Sat  9-9 • 30pm 

James  Farley 
H.V.Kaltenbom 

Arlene  Francis 

Commentator 

Actress 

Your  Lucky  Star 

P1X 

Fri  7:30-8pm 

Lee  Tracy 

Actor 

Super  Circus 

\  ABC 

Sun  5 -6pm 

Florida  Trio 

\  . 

Jimmy  Evans 

The  Gretonas 

Acrobats 

Juggler 

Wire  Act 
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CABLE 'STORY  (continued)..;'.. 


Of  the  other  networks,  only'  NBC  -  also  clogged  for  program 

has  been  picking  up  out-of-town  programs  on  a  regular  basis . from  its  .  hyffi  ^ 

Philadelphia  and  Chicago  outlets. 

NBC's  June  schedules  carried  9  out-of-town  originations.  Of  course 
eminentirSnccessful  of  these  was  the  Kukla,  Fran  &  Ollle  puppet  show  frm  ■'™B  ^ 
Chicago . ^Currently  off  the  air,  the  program  will  return  in  August  over  the  NBC  outlet 

WNBQ.  Others  coming  in  over  the  cable  included: 


American  TV  Forum  - 
The  Eyes  Have  I~  - 
Meet  Your  Congress 
Here's  Archer 


Meet  The  Press 
Dave  Garroway  Show 

Judy  Splinters  - 
Western  Balladeer  - 


Theodore  Gipanik's  discussion  from  WNBW  Washington. 

Panel  Quiz -Game  show  from  Washington. 

-  from  Washington. 

Musical  filler. 

Martha.  Rountree 's  package  from  Washington  and  New  York. 

-  Variety  Show  on  Saturdays  from  WNBQ  Chicago, 
summer  replacement  puppet  show  for  Kukla. 

musical  show  for  kids  running  five -times  weekly. .. .Phiia, 


CBS  has  been  concentrating  its  network  programming  almost  so^elyYn 
It  had  been  carrying  Cross  Question,  aired  by  TON -TV  Chicago,  ^d  when  that  station 
became  a  DuMont  affiliate,  it  picked  up  Court  is  in  Session  irom  JCAU  Philadelph  . 
Currently,  the  network  is  using  no  out-of-town  or iginat ions - ditto  DuMont. 


Big  hypo  toward  bringing  local  programs  before  the  network  has  been  the  an¬ 
nouncement  that  the  Fall  via  see  a  concerted  effort  to  introduce  kinescoped  versions 
of  West  Coast  and  Midwest  programs  to  the  Networks.  NBC  has  schedule  ry  u 
method  on  two  KNBH  programs  -  Nocturne  &  Sunday  At  Home  for  this  month. 


At  this  time,  however,  the  laurels  for  Out-of-New  York  program  development 
whether  from  the  point  of  cost  cutting,  facilities  easing  or  decentralization  -  must 

go  to  ABC . and  to  WENB-TV.  Most,  of  the  other  local  stations  are  still  existing  n 

a  diet  of  tiny  -local  programs  and  the  cable  or  kinescope!  versions  of  New  York  Shows. 


a.  •  •  -  * 

ADD  TO  NETWORK  LINEUPS  PUBLISHED  LAST  WEEK 


Owned  &  Operated 

WABD  New  York 

WDTV  Pittsburgh 

WTTG  Washington 


Affiliated 


KOB-TV 

WAGA 

WAAM 

WBRC-TV 

WNAC-TV 

WBEN-TV 


Albuquerque 

Atlanta 

Baltimore 

Birmingham 

Boston 

Buffalo 


-DuMont  Station  List 

•  .  t 

WBTV 

Charlotte 

WGAL-TV  Lancaster 

WTVJ 

Miami 

WGN-TV 

Chicago 

WAVE -TV  Louisville 

WNHC-TV  New  Haven 

WCPO-TV 

Cincinnati 

KTSL  Los  Angeles 

WHY -TV 

Okla.City 

NEWS  '  * 

Cleveland 

WTMJ-TV  Milwaukee 

KMTV 

Omaha 

*WTVN 

Columbus 

WTCN-TV  Minn- St. Paul 

KSD-TV 

St  .Louis 

WJBK-TV 

Detroit 

WFIL-TV  Philadelphia  KSL-TV 

Salt  Lake 

wicrf'  v 

Erie 

WRGB  Schenectady 

KPIX 

San  Fran. 

WFMY-TV 

Greensboro 

WDEL-TV  Wilmington 

KRSC-TV 

Seattle 

KLEE 

Houston 

WHEN,'  !  Syracuse 

WSPD -TV  Toledo 

WFEM-TV 

Indianapolis  WTVR  Richmond 

*Represents  not 

WMBR-TV 

Jacksonville  WDSU-TV  New  Orleans 

yet  on 

air. 

Eastern.  Network  -  WABD,  WFIL-TV,  WAAM,  WTTG,  WNAC-TV,  WNHC-TV  •  ,  . 

Midwestern  Network  -  WGN-TV,  WBGB,  VfBEN-TV,  WJBK-TV,  WEWS,  KSD-TV,  WTMJ-TV,^ 
-  WDTV,  WSPD,  WTVR.  Other  stations  received  programs  by  xele- 

Transcriptions. 

CABLE  STORY -STATION  LIST. 
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THIS  WEEK - -  DEBUTS,  HIGHLIGHTS,  CHANGES 

.  “ ”” NB C  GENERAL  LIBRARY 

-  NBC  (Chit)  9-9 :30pm;  DEBUT  -  Vic  &  Sade  on  Colgate  Theatre  for  three 
weeks;  Packager — Frederic  Ziv. 

PIX(Chl3)  8-8 :30pm;  DEBUT  -  Vim  Varieties  replaces  Benny's  Place  for 
the  same  sponsor.  Vim  Radio  &  Sporting  Goods  Stores,  Inc# 


-  CBS(Ch2) 

DuM(Ch5) 

-  CBS(Ch2) 


1:15  EDT;  l6th-annual  All  Star  Game  from  Ebbets  Field,  Brook¬ 
lyn;  Gillette  sponsors. 

9-9 :30pm;  Ted  Steele  Show  departs. 

8-9pm;  A1  Bemie  replaces  Jack  Sterling  as  star  of  5^-th  St. 
Revue • 


-  NBC(Ch^)  9:30-l0pm;  DsbuU  -  Theatre  Of  The  Mind;  dramatizes  factual 
episode  in  life  of  a  neurotic;  Panel  of  guest  experts  then 
discuss  problem;  Dr.  Houston  Peterson,  professor  of  Philos¬ 
ophy  at  Rutgers,  is  permanent  moderator;  An  Ann  Marlowe^ 
production;  Producers --Maury  Glaubman  &  Marjorie  Sloan  for 
Marlowe;  Direct or --Fred  Coe,  NBC. 

Friday  -  NBC(Ch^)  9:30-10pm;  Your  Show  Time  departs. 

July  15 

Saturday  -  NBC(Ch4)  9-9:30pm;  Who  Said  That  TV  show_will  be  TAPE  RECORDED  for 

July  16  AM  Broadcast ,  3  •  30*  4pm7  the  following  day. 


THIS  ISSUE 

This  Week  -  Debuts,  Highlights,  Chanages . 1 

Last  Week  -  Arrivals,  Departures,  Changes. .  .2,3 
Futures  -  Programs  Scheduled  July  8s  after... 3 
Showsheet  -  Guest  Talent  Scheduled  This  Week..^- 

News  Review  -  From  the  Trade  Press . 5 

SPECIAL  -  TV  HEADS  OF  THE  TOP  AD  AGENCIES.,. 6 


PUBLISHER'S  NOTE 

MASTER  ISSUE  FOR  JULY  TO  BE  PUBLISHED  NEXT  WEEK  —  With  deference  to  the  July  ^th 
holiday  and  to  our  changeover  in  format,  we  have  postponed  the  July  Master  Issue 

until  the  l6th,  and  we  publish  its  first  supplement  this  week . ..those  subscri- 

bers  who  have  not  been  approached  with  regard  to  our  cover  advertising  are  inv  e 
to  inquire  immediately  if  they  wish  to  be  included  in  the  July  Master  Issue. 


w.  *  . 


1 

r 


»  »  »  * 


^  * 
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C  V'  r.  7: 


THIS  WEEK’S  TIME  CHANGES 

CBS  --  Wesley  moves  to  9:3Q-10pm  Monday,  July  11.  Blues  By  Bargy  moves  to  9:30- 
9:^5pn!,  Wednesdays  only,  on  July  13. 

NBC  —  (All  Sunday  July  10)  Be  view  Of  The  News  moves  to  7-7:15pm.  Sunday  At 
Home  moves  to  7:15  to  7:30pm!  Broadway" Spotlight  moves  to  7:30-Bpau 
Garroway  At  Large  moves  to  10-10 :30pm. 

-  '  V 

Three  Flames  move  to  9 :45-10pm  Monday,  July  11.  Meet  The  Press  moves  to,  . 
10-10 :30pm  Monday,  July  11.  Believe  It  Or  Not  moves  to  10-10 :30pm  Wednes¬ 
day,  July  13. 

m  ■  '  ' 

...  •  »  » 

•  "LAST  WEEK’S  ARRIVALS 


ABC  —  SCIENCE  CIRCUS  debuted  Monday  July  4,  8:30-9pm  from  WENR  Chicago  to  E&MW 
•  Neb;  Humorous >  factual  demonstrations  of  scientific  phenomena;  Bob' Brown 

is  "head  scientist". 

DOUBLE  FEATURES  debuted  Tuesday  July  5,  7:30-9: 30pm;  Films  are  light 
comedies  produced  between  1940-45;  To  run  thru  Summer.  ..  . 

THE  ENCHANTED  ROAD  debuted  Wednesday  July  6,  7:30-3pm;  13-week  series  of 
travel  films  snot  &  edited  during  past  year  by  Austen  West;  Live  commen¬ 
tary  by  Gene  ^Hamilton,  ABC. 

I..  ‘  •  •  V 

.  %  • 

CBS  —  ARMCHAIR  DETECTIVE  debuted  Wednesday  July  6,  9-9 :30pm;  Kinescope  from  KTLA 
Hollywood; Two  mystery  spots  are  dramatized;  home  audience  is  given  an 
opportunity  to  solve  crimes;  Evelle  J.  Younger,  Prosecutor  of  the  City  of 
Pasadena,  then  gives  solution  and  explanation 7  Whitehall  Pharmacal  Co. 
sponsors  for  Anacin,  Kolynoe,  and  Bisodol;  Benton  &  Bowles  is  the  agency. 

DuM  --  NEWS  &  CLUES  debuted  Monday  July  4,  12:30-lpm  across-the-board;  George  F. 

Putnam  commentator  offers  capsule  news  round-up,  then  calls  home  contest¬ 
ants  and  questions  them  on  news,  pictures  flashed  on  screen,  and  identity 
of  his  guests. 

THEY’RE  OFF  debuted  Thursday.  July  7,  8:30-9pm;  Contestants  are  tested  on 
film  shots  of  historic  horse  races’;  Byron  Field  is  featured  as  "race 
caller"  and  Tom  Shirley  ;MC.  kl  . 

NBC  —  YESTERDAY’S  NEWSREELS  debuted  Tuesday  July  5*  approximately  11:30pm 

(following  Trotting  Races)  for  Tuesdays Fridays;  Films,  which  spotlight 
newsreel  coverage  of  historic  events  from, the  early  1900’s,  will  be  re¬ 
prised  Sunday  mornings  at  10  when  Friday’s  -  film-  will  be  repated,  and  at 

11:45am  when  Tuesday’s  newsreel  will  be  repeated. 

•  ’  ,  • "  ■  '  •  ••  •  '  »  .  ,  '  * 

SUNDAY  AT  HOMS  debuted  Sunday  July  3,  10-10 :30pm;  Kinescope  from  KNBH 
Hollywood;  Stars  Pickard  Family  in  Folk  and  home-type  songs;  New  time, 
7:15-7:3°pm  Sunday.  -* 

NOCTURNE  debuted  Wednesday  July  6,  10:30-llpm;  Kinescope  from  KNBH  Holly¬ 
wood;  Stars  Lucille  Norman  with  Bill  Roberts,  Pierre  Andre  &  Laura  Corbay; 
Thomas  Mancini  Orchestra;  Musical  variety;  Producer-Director- -John  Gaunt 

U.S.  MARINE  BAND  debuted  Saturday  July  9,  8-8 :30pm. 
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TIME  CHANGES  -  ARRIVALS 


LAST  .WEEK'S  DEPARTURES 

!  ■  i  i.  - 

NBC  --  Mali's  Private  Wire  departed.  July.  2.  Saturday  Night  Jamboree  departed 
July  2;  returns  in  Fall'.  Fireside  Theatre  departed  July  5-  The  Bigelow 
Shov  departed  July  7.  The  Gulf  Road  Show  departed  July  7. 

PIX  --  Benny's  Place  departed  ..July  U.‘  . 

~~  -■  *'  v  ‘  i  .• 

LAST  WEEK'S  TIME  CHANGES 

ABC  —  Sing-Copation  now  9: 15-9? 30pm  Sunday.  Celebrity  Time  now  10-10 :30pm  Sun. 

CBS  --  (All  on  Monday)  Dione  Lucas'  Cooking  School  now  8-8:30pm.  Previewjjag- 
azine  now  9-9:30pm.  People's  Platform  now  9:30-l0pm.  Blues  By  Bargy 
10-10 :15pm.  . 

Mr.  I.  Magination  now  7^30-8pm.  Sun.,  Documentary  Films  now  7**7«30pni  Sun. 

.  i  ' 

DuM  —  Wendy  Barrie  now  7-7:30pm  Wed  only.  Maxine  Barratt  now  8-8:30  Thursday. 

NBC  --  Candid  Camera  now  9-9 : 30pm  Thursday.  You  Are  An  Artist  now  7*30-7*^5Pm 
Saturday.  TV  Screen  Magazine  now  8:30-9pm  Saturday. 

\  ‘  FUTURES 

Julv  17  Philco  Playhouse  returns  to  NBC,  9-l°pm;  Producer- -Fred  Coe. 

«•  * 

July  19  Talent  Jackpot  debuts  on  DuMont;  Variety -contest  show;  Professional  acts. 
Wolf  Associates’  packager.  .  ... 

j 

Aug.  3  Robert  Q.  Lewis  replaces  Arthur.  Godfrey  on  Arthur  Godfrey  &  Bis  Friends 
CBS  for  eight  weeks. 

Aug.  12> 13,14  NBC  covers  Davis  Cup  inter- zone  final  tennis  matches. 

Aug.  17  International  Shoe  Co.'  for  Poll  Parrbt  Shoes  to  sponsor  Wednesday  5:^5- 
6pm  segment  of  Howdy  Doody,  NBC 

Aug.  21  The  O'Neills  debut  on  DuMont;  Family  comedy-drama;  Wolf  Assoc,  packages. 
Sept.  3  Best  Foods  to  eponsor  Hollywood  Screen  Test,  ABC,  in  New  York, 

Sept.  6  The  .Goldbergs,  CBS,  return.  Suspense,  CBS,  returns. 

i.  *:  ’  .  • 

Sept.  9  Greatest  Fights  Of  The  Century,  NBC,  returns. 

Sent.  16  Ken  Murray  Show  debuts  on  CBS  9-10p m’j'  Guest  stars,  permanent  cast,  chorus 
line,  25  piece  orchestra;  Murray  will  produce. 


Sept.  19  Chevrolet  on  Broadway^  NBC,  returns. 
FALL 


1950 


The  Bigelow  Show  moves  to  CBS,  Wednesday  9-9:30pm;  Was  on  NBC  9:30-l0pm 
Thursday.  T 

•  t  * .  •  , 

March  Of  Time  will' present  ‘  52-reel  TV  film  documentary  on  actions  of^all 
Allied  services  in  Pacific  theatre  of  last  war., .  Series  will  be  based  on 
original  March  Of  Time'  scripts;  Richard  De  Rochemont  producer. 
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GUESTS  APPEARING  .ON  TELEVISION  SHOWS  -  WEEIC  .OF- THRS  .  JULY. 7  THRU  WED  , 


PROGRAM 

NET 

DAY  Sc  TIME  ; 

'guests  ’  3 

Art  Ford  Saturday 
Night  Show 

•  *  i;'< 

PIX 

9 

-  - ,  ■ ,.  y 

#  ... 

Sat  10:30-12pm  Canada  Lee 

....  •;  Gene  Williams  • 

,  .  Alfred  Brunet 

Author  Meets  The 
Critics 

NBC 

..Sun  8:30-9pm 

Freda  Utley 

Godfrey  P.  Schmidt 

Broadway  Spotlight 

*  -  ! 

NBC 

Sun  7:3Q-'8pm  •. 

Eileen  part on 

Eric  Thorson 

Maxie  Rosenbloam 

Cavalcade  Of  Stars 

DuM  • 

t  •  '  .  » 

Sat  9-lOpm 

Jane  Pickens 

Fred  Sc  Susan  Barry 

Celebrity  Time 

ABC 

Sim  8:30-9pm 

Kyle  MacDonnell 
Lanny  Ross 

Chevrolet  On  Bdwy 

NBC-. 

•  •  •  •  •  ». 

Mon  8-8:3Ppm 

Irene  Rich 

Virginia  Gilmore 

The  Clock , 

NBC 

n  .  . 

Mon  8:30-9pm 

<  ... i. 

*  ‘  -  >*.’  , 

Joan  Castle 

Howard  St.  John 
Oliver  Thomdyke 
Hildy  Parks 

City  Hall  ... 

PIX 

Sat  7: 20- 7 :35pm  Grover  Whalen 

i  .  i  .  .  ; 

Floor  show  .  ...  . 

NBC 

.Sat  9 : 39“A9p°1.t. 

■  V  ‘  ^  l  a  * 

Count  Basie 

Sarah  Vaughan 

5lth  St.  Revue 

.  .  \  V  *  V ,» 

i 

CBS' 

"  •*  *  •  »aa  <1  —  ■» 

Thr  8^9pm^...,,.„ 

»  *  1  ’  *  w»  > 

»  ,  N 

.-.V  ;  .  *;  -  . 

.  ;  »:v  v. 

*  a  •  *|  V»  < 

.Hayes,  Gordon 

Jane  Dulo  . 

Kay  Colter  . 

•  r  . 

Front  Row  Center 

DuM 

t 

Fri'8-9pm  *  , 

George  DeWitt 

Danny  Shaw 

The  Sceptics 

Jane  Gruenvell 

•  » 

Hollywood  Screen  - 
Test 

ABC 

,  V#  '* 

1  .  +y.*‘ 

Sat  7:30-8pm. 

Sidney  Luinet 

Horace . MacMahon 
Mary  Heath 

Judy  Lyhn  ‘ 

It  Pays  To  Bo 
Ignorant  -  ^ 

CBS 

Mon  8:30-9pm 

Charley  Abbott 

Kraft  Theatre 

NBC. 

.  Wed  9-l°pin  ' . 

*“  •  H  4  •  •  yr.  •  '  .  •  . 

Herbert  Evers 
Andrew;.  Sanders 

Meet  The  Press 

NBC 

Mon  10 -10 :30pm  Charles  F.  Sawyer 

,  i. ' 


"The 

Mrs 
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.  JULY  12^19^9 

SPECIALTY  '  •' 
Actor 

Orch.  Leader 
Canada  Radio 

Author 

Lawyer 

.Singer 

Singer 

Comic 

Singer 

•  t  *  .  '  j  • 

Singer.  , 
Singer 

Castle  Of 
►  Simpson" 

*  ,*  ,  *  ; 

"A  Man  Named 
Fletcher" 


Musician 

Singer 

Singer 

Comic- 

Sing-Dance 

MC 

Comic 
,  Comics 
Comic' 

Actor 

Actor 

Actress 

Singer 

Song  Writer 

.  *  r  i  *j'* 

V  **  *-i..  \\ 

»‘«i  •»  •  • 

;"A  Ybung 
Man’s  Fancy" 

.  Of  Commerce 
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TALENT  SHOWSHEET  (more  ) 


TALENT  SHOWSHEET  (Continued) 


PROGRAM  . 

NET 

DAY  8c  TIME 

GUESTS 

SPECIALTY 

Mohawk  Showroom 

NBC 

Tue  7:30-7 :45pm  Lanat  Trio 

Thr  7:30*7 :45pm  Danton  Walker 

Columnist 

On  Trial 

NBC 

Mon  7:30-8pm 

■  \\i  .V'!  . 

1  . 

Saul  S.  Streit 

R.S.  Smethurst 

Earl  Bunting 

Aaron  Levenstein 

Norman  Thomas 

Judge 

Counsel 

NAM  Executive 
Research 

Preview  Magazine 

CBS 

.«■ 1 

1  f. 

*  Mon  9-9 :30pm 

James  Moran 

Fran  Warren 

Kathryn  Lee 

Carlos  Menditeguy 

G.H.  Bostwick  •  ' 

Publicist 

Singer 

Dancer 

Polo 

Polo  ; 

Red  Barber's  Club 
House 

CBS 

Sat  6:30-6 :45pm  Joe  DiMaggio 

Baseball 

Say  It  With  Acting 

NBC 

Sun  6:30-7pm 

Cast  of  "Aquashow" 
vs  "As  The  Girls  Go" 

Ted  Steele  Show 

DuM 

Tue  9-9 :30pm 

Marlin  Sisters 

Hip  Raymond  ;  •' 

Comics 

One  Man  Circus 

Toast  Of  The  Town 

CBS 

Sun  8 -9pm 

Joan  Merrill 

Rimmer  Sisters 

Jay  Jayson 

Bill  Tabbert 

Illinois  Jacquet 

Singer 

Dancers 

Mimic 

Singer . 
Musician 

*  ‘"'i.y  ■  «  ■  * 

....  r  ■  ■■■  1  ■  1  ■■■■  '»■— 1 

notes  From  trade  press 


PERSONALS --Warren  Wade,  TV  executive  producer  at  NBC,  leaves  there  August  1,  to 
become  program  manager  of  WPIX.  ■  'Sylvester  (Pat)  Weaver,  radio-TV  prop-amming  VP 
at  Young  &  Rubicam,  will  move  over  to  NBC  as  VP  in  charge  of  TV.  Fred  Wile,  Y&R 
production  supervisor,  will  go  along  with  Weaver. .  .Fred  Coe  has  been  named  mana¬ 
ger  of  new  programs  development  for  NBC.  • 

STATIONS  &  SETS --Tentative  allocation  of  TV  channels  for  the  nation,  including^ 
assignments  for  the  l£  present  frequencies  and  32  in  the  UHF,  were  released  July 
8  by  the  FCC,  according  to  Commissioner  Edward  M.  Webster... So  far  the  nation  has 
bought  some  2,000,000  TV  sets;  this  year  manufacturers  alone  will  turn  out  about 
2  300,000  sets,  a  1,300$  increase  over  1948,  according  to  Joseph  B.  Elliott,  VP 
in  charge  of  RCA  Victor  consumer  products. .  .KLAC -TV,  Hollywood,  plans  to  use 
motion  picture  type  trailers  to  plug  is  new  programs,  dropping  printed  card  tech¬ 
nique. 

OPINIONS- -Variety  states  that  Ted  Lawrence,  technical  assistant  to  CBS  video  VP 
Jack  L.  Van  Volkenburg,  believes  that  "all  the  essentials  for  turning  out  con¬ 
sistently  good  kine  prints  are  now  known";  hence  names  who  fear  the  results  of 
kinescopes  "are  unduly  worried". .. .TV  "will  be  one  of  the  first  10  industries  in 
the  U.S."  within  five  years,  Fortune  claims.  Book  covers  TV  in  its  July  Issue. 
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WALLACE^  A.  ROSS 
150  East  54th  Street 
New  York  22,  N.  Y. 
PLaza  9-3685 


a  weekly  service  for  subscribers 
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DEPARTMENT  HEADS  AT  TOP  TV  AGENCIES 

A  more  complete  listing  of  Agency  Television  and  other  personnel  -  as  well  as  names 
and  addresses  for  all  branches  of  the  entertainment  industry  -  is  found  in  the  Spring 
&  Summer  edition  of  CONTACT  BOOK,  published  at  this  address. 


AGENCY 

TY  HEAD 

TELEPHONE 

Abbott  Kimball 

Miriam  Traeger 

PL  3-9600 

N.W.  Ayer 

H.L.  McClinton,VP 

Don  McClure,  Dept.  Head 

CL  6-0200 

1  * 

. }  '  „ 

Ted  Bates 

Thomas  Harrington 

.  Cl  6-9700 

BBDScO 

Herb  West 

EL  5-58OO 

Benton  &  Bowles 

-  Walter  Craig,  VP 

Herb  Leder,  Dir.  of  TV 

.  MU  8-1100 

Biow  Company 

William  Morris 

PL  7-4100 

Blaine -Thompson  Agency 

Mario  Lewis,  VP 

t 

L0  4-0800 

Buchanan 

John  Sheehan 

BR  9-7900 

Leo  Burnett  Agency 

W.J.  Mqllvain 

PL  5-2772 

C  ampb  ell  -Ewa  Id 

Winslow  H.  Case,  VP 

Leo  M.  Langlois 

MU  8-3190 

Cecil  &  Presbrey 

Edvard  Simmons 

PL  5-8200 

Compton  Advertising 

Lewis  Titterton,  VP 
Brewster  Morgan 

Cl  6-2800 

Dancer-Fit zgerald  Sample 

Adrian  Samish 

MU  8-1600 

D’Arcy  Advertising 

Paul  Louis 

•"  PL  8-2600 

Doherty, Clifford, &  Shenfield 

■  '•  Chester  MacCracken 

\  .  . . . 

.  .  BR. 9-0445 

Donahue  &  Coe 

•  *  ••  ■  \  •  ,  t, 

A. Carl  Rigrod 

'  co  5-^252 

Dor land  Agency 

Howard  Barnes 

EL  5-2685 

Boy  S.  Durst ine 

-  ■  ■  ■  1  \  i 

Maurice  Condon 

Cl  6-1400 

Ellington  &  Co. 

,  Hal  James 

MU  7-4300 

‘'Vv;  V  • 

Erwin,  Wasey  &.  Cq..; 

Joe  Brittain 

.  LE  2-87OO 

Wm,  Esty  • 

v  Kendall  Foster 

MU  5-1900 

Federal  Advertising 

'  Francis  C.  Barton  Jr.,  VP 

MU  8-4200 

Foote,  Cone  &  Belding 

Roger  Pryor t-  VP  y.  • .. 

PL  5-6600 

Gardner  Advertising 

Roland  Martini 

CO  5-2000 

ROSS  REPORTS 
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AD  AGENCY  TV  HEADS  (continued) 


AGENCY 

Geyer,  Newell  &  Ganger 
Grey  Advertising 

Hewitt,  Ogilvy,  Benson  &  Mather 
Duane  Jones  • 


TV  HEAD 

Donald  S.  Shaw 

Joseph  Bailey 
John  Wyatt 

Robert  Smock 

Walter  Ware 


TELEPHONE 

RcCtWlO  FL5-5WO 
(  CH  4-3900 

9-2510 
PL  3-4848 


prki  9': 

HSCGWfW  PL  3.1 


Kastor,  Farrell,  Chesley  &  Clifford  Theodore  Palmer 


Kenyon  and  Eokhardt  ... 
Kiesewetter,  Wetteraus'&  Baker 
Kudner  Agency 
A1  Paul  Left on 
C.J«  Laroche  .. 

Lennen  &  Mitchell 

J.M.  Mathes  ■  • 

Maxon 

McGann-Erickson 
Newell-Emmett 
Pedlar  &  Byan 
Paris  &  Peart 

tty' 

Fletcher  D.  Richards 
Ruthrauff  8c  Ryan 

s'.  ' 

Sul,  Stauf,  Colwell  8c  Bayles 
j#  Walter  Thompson 
Warwick  8c  Legler 
William  H.  Weintraub 

\  ■  i 

Weiss  8c  Geller 

Young  &-Rubicam  - 


Gar^h  Montgomery 
Sam  S.  Baker 
Myron  P.  Kirk 
Edward  Friendly 
William  R.  Stuhler 
Nicholas  E.Keesely 

Read  Wight 
Preston  Pumphrey 

Lee  Cooley 
George  F.  Foley,  Jr, 
Wilfred  Roberts 
A.G.  Peart 
John  S.  Davidson 

Wilsbh  Tuttle,  VP 
Grant ;  Flynn 

Richard  Uhl 

-Howard  Reilly 

Tevis  Huhn 

Noran  E.  Kersta 

Lester  J.  Mallets 
'Everard  Mead,  VP 


OR  9-4440 
PL  3-O7CO 
LE  2 -0025 

Cl  6-3200 

’’BA  6-4340 
PL  5-7711 
MU  2-9170 

LE  2-7450  • 
WH  3-2860 
ci  5-7000  , 

MU  3-4900 
PL  5-1500 
•;MU  -9-2424 

ci  7-6383= 

MU  6-6400  . 

»  ‘  1  • 

OR  9-2500 
MU  3-2000 
MU.  6-8585 
CI  7-4282 
PL  3-4070 

;*  j"  ’  t.‘f  !■ .. 

•MU  9-5900 


ADD  DuMONT  PROGRAMMING  PERSONNEL 


WABD  (Ch  5)  in  New_York  -  515  Madison _Avenue  -  MUrry  Hill_8-2600  1 

•  *  ♦  .  0'  *  * 


Dr.  Allen  B.  Du  Mont  -  President 
Mortimer- W.  Loewi  -  Net  Director 
Chris  J.  Witting 
Julian  Amstrong 
:Humbolt-J.  Greig 
Rodney  D.  Chipp 
Walter  Compton 
Donald  Steward 
Leonard  Hole 


J.  L.  Caddigan  -  Prog  production  Dir, 

L.  G.  Arries  -  Dir  Spcl  Events, ,  Sports 

-  Asst  Net  Dir  Tcm  Gallery  -  Director  of  Sales-  ' 

-  Asst  Net- Dir  U’  .Gerald  Lyons  -  Dir  Pub  Rel,-  Publicity 

-  Network  Asst  A.  C.  Schofield  -  Dir  Sales  Prom,  Adv 

'-  Engineering  Dir  "  Joseph  Merkle  -  Manager  Sta  Relat!i6ns 

-  WITG  Mgr  Alfred  McQuillan  -  Manager  Net. Research 

-  WDTV  Mgr  Edward  P.  Carroll-  Mgr  Teletranscript 

-Dir  Net  Oper  >'  Robert  Jamieson  -  Manager;  Net -.Traffic 
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f'EC  G£'V£W'  LIBRARY 


^?devi^c<m  ‘PnagMunmitta 


a  weekly  service  for  subscribers 


EDIT 0E  :  Alan  Gilbert  VOL.  1  NO.  5  July  2 4  -  July  30,  19I9 

RESEARCH:  Henry  Column  SUPPLEMENT  B 


THIS  WEEK  — —  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sun.  (24)  -  CBS(Ch2)  8-9pm;  Buddy  Bogers  substitutes  tonight  for  Ed  Sullivan  on 

Toast  Of  The  Town;  Edward  Everett  Horton  will  MC  on  July  31, 
and  Eddie  Albert  on  August  7 >  Sullivan  returns  from  vacation 
August  14. 


CBS(Ch2)  9-10pm;  This  Is  Broadway  will  be  seen  tonight  on  film  instead 
of  regular  Friday  evening  live  spot  for  this  one  show  only; 
Friday  time  is  pre-empted  by  Dodger-Cardinal  baseball  game . 


PIXfch  ll)  8:30-9pm;  DEBUT  -  What's  Your  Problem  with  John  J.  Anthony; 

4  or  5  people  present  problems  to  Anthony  &  jury  for  possible 
solutions;  Packager — Chick  Vincent -Jerry  Law;  Producer — Chick 
Vincent;  Director- -Cledge  Boberts,  WPIX. 

Mon.  (29)  -  CBS(Ch2)  5**  15-5*.  30pm  Mon-Fri;  DEBUT  -  Classified  Column  with  Paul  de 

Fur  who  demonstrates  products,  gadgets,  ideas  to  simplify  home 
making  &  encourage  better  living;  Director— Frances  Buss,  CBS. 

CBS(Ch2)  6:30-6:45pm  Mon-Fri  &  6:45-7:15pni  Sat;  18  Lucky  Pup  shows  will 
be  reprised  on  film  for  3  weeks  beginning  today,  while  cast  & 
crew  go  on  vacation;  Jo  Hurt,  actress,  substitutes  as  narrator 
for  Doris  Brown  on  Saturday  shows  for  the  3  weeks. 


NBC(Ch4)  8-8 :30pm;  DEBUT  -  Academy  Theatre;  experimental  dramatic  series 
replaces  Chevrolet  on  Broadway  for  8  weeks;  scripts  will  in¬ 
clude  adaptations  of  originals  by  Thornton  Wilder,  John  M.  Syn¬ 
ge,  Win.  Saroyan;  Producer -Direct or --Curt is  Canfield,  Amherst 
College . 

Sat.  (30)  -  NBC(Ch2)  9:30-10 :30am;  DEBUT  -  Teaching  by  Television;  research  exper¬ 
iment  at  U.S.  Navy  Special  Devices  Center,  L.I.;  will  be  carr¬ 
ied  by  WNBT,  WPTZ  (Phila)  &  WNBW  (Wash)  for  8  weeks  on  Sat.  & 
Sun.;  Shows  are  courses  directed  to  Naval  Air  Beserve  in  TV 
Classrooms  in  3  cities;  Public  will  be  able  to  view  shows. 


THIS  ISSUE 

This  Week  -  Debuts,  Highlights, Changes  % . 1 

Last  Week  -  Arrivals,  Changes . . .  .2 

Futures  -  Programs  Scheduled  July  &  After. 2, 3 

Showsheet  -  Scheduled  Guest  Talent . 4 

SPECIAL  -  Pulse  Six-month  Program  Study . 5 


Subscribers  will  recall  that  SUPPLEMENT  A  was  published  on  July  10,  prior  to  the  July 
Master  Breakdown.  A  special  supplement  to  the  July  issues  will  be  published  next  week. 


••  . 


»  l 


LAST  WEEK'S  ARRIVALS 


ABC  - 

DuM  - 


NBC  - 


DuM  - 

NBC  - 

Aug. 

Aug.  < 
Aug.  1 


Nick  Kenny1 8  Composers  Comer  debuted  Wednesday  July  20,  7:30-7 :45pm;  local; 
Nick  Kenny  interviews  one  song  writer,  one  orchestra  leader,  1  neophyte  song 
writer;  also  musical  quiz;  permanent  cast  includes  Kenny  and  singer  Alan  Dale; 
Sponsor- -Monarch-Saphin  Co.  (Participating);  Packager — United  Productions; 
Producers -Direct ore — George  Scheck,  Lou  Dahlman  for  United  in  association 
with  Albert  Black;  Commercials --Albert  V.  Saphin  to  do  own  commercials  live 
from  time  to  time. 

Morning  Chapel  debuted  Monday  July  18,  10-10 :15am;  Religious  series  now  opens 
WABD's  Monday  thru  Friday  daytime  schedule;  DuMont  produces  in  co-operation 
with  the  Federated  Council  of  Churches  of  Ameriaa,  the  Confraternity  of 
Christian  Doctrine  of  the  Archdiocese  of  NY. 

Talent  Jackpot  debuted  Tuesday  July  19,  9-9:30pni;  from  WABD,  Adelphi  Theatre, 
to  E&MW  Nets;  MC  Bud  Collyer  and  gueBt  '‘Talent  Host”  interview  and  introduce 
professional  talent;  acts  vie  for  cash  prizes;  winner  held  over  for  maximum 
of  three  weeks,  then  gets  Jackpot  plus  date  at  leading  theatre;  Sponsor — 
DuMont  Telesets;  Packager- -Wolf  Associates;  Directors --Bob  Loewi  DuM,  Jack 
Rubin,  Wolf. 

Horse  Racing  From  Monmouth  Park  debuted  Monday  July  18,  A: 25-5 :15pm,  Mon, 

Wed,  Fri  &  S«.t;  will  continue  during  Monmouth  season  when  no  baseball  games 
are  scheduled  for  daytime  airing. 

Lights  Out  debuted  Tuesday  July  19,  9-9;3°pm  for  E&MW  Nets;  TV  version  of 
former  AM  horror  show;  "Episode  One,"  first  show,  was  written  specially  by 
Wilson  Lehr;  Producer — Fred  Coe;  Director — Kingman  T.  Moore. 

Philoo  Summer  Playhouse  debuted  Sunday  July  17,  9-10pm;  first  show  starred 
Melvyn  Douglas  in  hThe  Five  Lives  of  Mr.  Gordon",  adapted  by  Nelson  Bond  from 
his  own  short  story  of  the  same  name;  Producer- -Fred  Coe  NBC;  Director- -Garry 
Simpson  ftBC. 


LAST  WEEK'S  TIME  CHANGES 


DuMont  has  rescheduled  its  daytime  schedule  as  follows:  Morning  Chapel,  10- 
10:15;  Fashions  in  Song,  10:15-10:30;  The  Needle  Shop,  10:30-10:45;  Amanda, 
10:45-11;  Your  Television  Shopper,  11-12  noon;  Headline  Clues,  12-12:30; 
Johnny  Olsen's  Rumpus  Room,  12:30-1;  Okay  Mother,  1-1:30;  Man  On  The  Street, 
1:30-I:^5;  A  Woman  To  Remember,  1:45-2;  Woman's  Club,  2-2:15. ..  .Vincent  Lo- 

fez  now  7:3Q-7:45pm,  Mon -Fri;  Wendy  Barrie  now  8-8':  30pm  Wed;  Headline  Clues 
late  edition)  now  8:30-9pm. 

Tfre  Nature  of  Things  now  9:3°-9:^5pm  Monday;  Village  Bam  now  10-10:30  Thurs. 


FUTURES 

Robert  Q.  Lewis  replaces  Arthur  Godfrey  on  Arthur  Godfrey  &  His  Friends,  CBS, 
for  8  weeks. 

Swift  Show  departs. 

The  Goldbergs  return  to  CBS. 


FUTURES  (more) 
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FUTURES  (C ontinued ) 


Aug,  12 


Aug.  21 
(Add  Aug  7 

Sept.  6 
Sept.  9 
Sept.  1 6 

Sept.  19 
Sept. 

Sept. 

Oct.  5 

Oct.  6 

Fall 


A  Couple  Of  Joes,  give-away  show,  debuts  on  WJZ-TV,  10-llpm  Fridays;  Sus¬ 
taining;  viewers  call  in  to  suggest  tunes;  if  cast  can't  sing,  play  or  hum 
them,  callers  get  prizes;  names  &  phone  numbers  of  all  callers  go  into  bowl 
for  "Joe-Pot";  2  "Joe-Pot"  calls  are  made  during  hour  for  major  prizes;  if 
there  are  no  winners,  prizes  carry-over;  also  "Couple  of  Joes  Museum"  which 
consists  of  oddities  called  for  by  cast  and  brought  in  during  hour  by  view¬ 
ers;  Cast — Joe  Bushkin,  Joe  Rosenfield,  Bobbie  Louchman,  a  Basset  hound 
named  J(oe)  P.  Morgan;  Announcer- -Tom  Shirley;  Music --Bushkin;  Packager — 
World  Video;  Writers --Bushkin,  Rosenfield,  Alan  Kent;  Producer- -Alan  Kent 
WV;  Sets — James  McNaughton;  Props— Chuck  Holden. 

The  O’Neills  debut  on  DuMont;  Family  comedy-drama;  Wolf  Assoc,  packages. 

Ruthie  On  The  Telephone  debuts  on  CBS,  every  day  except  Wednesday; 

show  stars  Ruth  Gilbert  with  Philip  Reed;  Writer-Producer — Goodman  Ace; 
Sponsor — Phillip  Morris  (Biow);  Director— Fred  Rickey  CBS.) 

Suspense  returns  to  CBS. 

Greatest  Fights  Of  The  Century  returns  to  NBC. 

Ken  Murray  Show  debuts  on  CBS  9-l°pa; Guest  stars,  pexmanent  cast,  chorus 
line,  25  piece  orchestra;  Murray  will  produce. 

Chevrolet  on  Broadway  returns  to  NBC. 

NBC  will  air  all  Friday  night  bouts  from  Madison  Square  Garden  beginning 
in  September;  when  Garden  is  unavailable,  bouts  will  be  picked  up  from 
Chicago,  Detroit  or  St.  Louis;  Gillette  will  sponsor;  agency  is  Maxon. 

"Li'l  Abner"  will  debut  on  ABC  as  a  regular  series  in  September;  current¬ 
ly  station  is  searching  for  talent  resembling  famous  cartoon  characters; 
Casting -Producer — Mort  Mi  liman;  Supervisor — Charles  "Bud"  Barry. 

CBS  will  air  all  Wednesday  night  fights  from  St.  Nicholas  arena  under  the 
Tournament  of  Champions  name;  P.  Ballantine  &  Sons  will  sponsor;  agency  is 
J.  Walter  Thompson. 

The  Ed  Wynn  Show  debuts  on  CBS  9-9:30pia  Thursdays;  series  stars  Ed  Wynn  as 
the  ‘'Perfect  Fool";  show  will  originate  live  in  Hollywood  and  will  be  carr¬ 
ied  via  Kinescope  on  E&MW  Nets;  Sponsor — Speidel  Co.,  watch  band  makers. 

Boris  Karloff  will  star  in  a  fifty-two  week  series  on  ABC.  Title  set  so- 
far  for  the  show  is  "Conflict". 


Fall  The  Bigelow  Show  moves  to  CBS,  Wednesday  9-9:30pni;  Was  on  NBC  9:30-10pm 
Thursdays • 

1950  March  Of  Time  will  present  52 -reel  TV  film  documentary  on  actions  of  all 
Allied  services  in  the  Pacific  theatre  of  the  last  war;  series  will  be 
based  on  original  March  Of  Time  material,  plus  material  from  various  na¬ 
tions;  Producer- -Richard  De  Rochemont. 

(Add  July  30  Kyle  Mac  Donnell  Sings  has  been  re-scheduled  to  debut  on  NBC  at  8:30- 

9p&  Saturday  time. 
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FUTURES 


Guests  on  TV  TALENT  SBOWSHEET  July  21  -  July  27 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Cavalcade  Of  Stars 

DuM 

Sat  9-10pm 

July  23 

Jack  Carter 

Jackie  Miles 

Kitty  Kallen 

Four  Step  Brothers 
Martin  Brothers 
Trixie 

Andrews  Twins 

MC 

Comic 

Singer 

Dancers 

Puppeteers 

Juggler 

Dancers 

Celebrity  Time 

ABC 

Sun  8:30-9pm 
July  2k 

Paul  Whiteman 

Margo  Whiteman 

Orchestra  Leader 

Club  House 

CBS 

Sat  6: 30-6:U5pa 

Stan  Musial 

Baseball 

Easy  Does  It 

NBC 

Thr  6:30-6:55pm 

Radio  Rogues 

5^th  Street  Revue 

CBS 

Thr  8 -9pm 

July  21 

Elaine  Stritch 

Joe  Silver 

Mort  Marshall 

John  Butler  &  Group 
Virginia  Oswald 

Alan  Ross 

Musical  Comedy 
Comic 

Comic 

Ballet  Dancers 
Singer 

Singer 

Mama 

CBS 

Fri  8-8 :30pm 
July  22 

Kenny  Delmar 

Frank  Tweddel 

Jack  Sheehan 

Comic 

Actor 

Actor 

Summer  Playhouse 

NBC 

Sun  9-10pm 

July  24 

Dennis  King 

Mary  McCord 

William  Prince 

Samuel  Carter 

,fYou  Touched  Me” 
-Term,  Williams 

Adapter 

Talent  Jackpot 

DuM 

Tue  9-9:3°pm 
July  26 

The  Mad-Caps 

Maria  More 11 

Gerri  Gale 

Josephine  Boyer 

Verne  Hutchinson 

C ome dy -Harmon i ca 
Opera  Singer 

Toe  Dancer 

Comic 

Singer 

Swift  Show 

NBC 

Thr  8: 30 -9pm 

Garry  Moore 

Sub.  Lanny  Ross 

This  Is  Broadway 

CBS 

Sun  9-10pm 

July  24 

Milton  De  Lugg 
Stanley  Prager 

Evelyn  Sachs 

Joe  Howard 

Hazel  Schema tt 

Bob  Houston 

Orchestra  Leader 
Comic 

Opera  Singer 

Song  Writer 

Comic 

Singer 

Toast  Of  The  Town 

CBS 

Sun  8- 9pm 

July  2k 

Sunny  Howard 

Duke  Alden 

Bourbon  &  Blaine 
Accordian  Aces 

Mimic 

Puppeteer 

Comic  Dancers 

17  Youngsters 

Your  Lucky  Star 

PIX 

Fri  7:30-8 

Jack  La  Rue 

ROSS  REPORTS 
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TALENT  SHOWSHEET 


1949  TV  TIME  INCREASES  2 6$ 

OVER  LAST  6  MONTHS  OF  1948 

"Total  TV  time  for  the  first  six  months  of  1949  was  26$  greater  than  TV  time 
for  the  last  six  months  of  1948,"  TolePulse  reports  in  New  York. 

Visual  sports,  feature  films,  news  and  film  shorts  declined  in  their  share  of 
the  total  TV  time,  while  musical  programs,  westerns  and  serials,  kid  shows,  and  wom¬ 
en's  programs  gained  a  greater  share  of  the  total  TV  time,  according  to  Pulse  fig¬ 
ures  for  New  York  City. 


Comedy-variety  and  drama  continued  to  lead  in  ratings  and  continued  to  take  up 


a  relatively  small  portion  of  the  total  TV  time,  Pulse  said. 

NY  TV  PROGRAMS  BY  TYPES  &  RATINGS 
(From  NY  Pulse  Reports) 

July-December  1948 

#  i  A v.  $  Total 

Hrs.  Rat.  TV  Time 

Visual  Sports  1132  13.1  237 F" 

January- June  1949 

#  i  Av.  $  Total 
Hrs ,  Rat  .TV  T  ime 

IO39 "  15.2  15.6 

Music,  Records  and  Musical  Variety 

401 

5.8 

8.3 

805 

4.4 

12.1 

Westerns  and  Serials 

337 

6.3 

7.o 

678 

7.2 

10.1 

Kid  Shows 

360 

12.3 

7.4 

6l4 

10.8 

9.2 

Feature  Films 

523 

7.8 

10.7 

576 

5.8 

8.6 

News 

449 

6.5 

9.3 

511 

3.7 

7.6 

Women's  Interest 

174 

6.6 

3.6 

412 

2.5 

6.1 

C  omedy-Var  iety 

212 

19.1 

4.4 

3^0 

22.6 

5.1 

Film  Short 8 

396 

6.5 

8.2 

319 

3.0 

4.8 

Interviews 

66 

7.6 

1.4 

219 

5.1 

3.3 

Quiz -Games 

108 

11.0 

2.2 

185 

9.9 

2.8 

Drama  and  Mysteries 

66 

18.7 

1.4 

151 

20.3 

2.2 

Forums,  Discussions 

98 

8.0 

2.0 

150 

4.6 

2.2 

Washington  and  Political  News 

196 

5.5 

4.1 

127 

1.4 

1.9 

Sports  News 

56 

12.2 

1.2 

118 

4.6 

1.8 

Talent  Programs 

— 

— 

— 

62 

16.0 

.9 

Religion 

29 

2.9 

.6 

60 

2.1 

.9 

Magazine  Variety 

— - 

— 

— 

54 

11.1 

.8 

Ccmedy  Situation 

12 

6.9 

.2 

50 

13.0 

.7 

Education  and  Science 

— 

--- 

— 

40 

2.3 

.6 

How  To - 

29 

7.3 

.6 

21 

4.3 

.3 

Serial  Stories 

— 

- — 

— 

19 

3*4 

.3 

Special  Events 

71 

17.6 

1.5 

19 

6.2 

.3 

Mr.  and  Mrs. 

11 

4.5 

.2 

19 

3.8 

.3 

Misc. 

111 

7.6 

2.3 

102 

5.3 

1.5 

Total 

4837 

669O 

ROSS  REPORTS  has  picked  up  and  recorded  this  study  for  you  because  of  its  signifi¬ 
cance  with  regard  to  the  Programming  trends ..... .We  take  some  pride  in  the  fact  that 

Dr.  Roslow  of  the  Pulse  and  his  staff  have  been  using  the  ROSS  REPORTS  as  a  guide  in 

their  tabulation  work  and  in  breaking  down  program  types  into  categories . We  in 

turn  have  been  privileged  to  include  Telepulse  Ratings  in  our  Monthly  Breakdowns... 
The  Pulse  study  closely  parallels  our  own  findings,  and  so  we  present  it  to  you  in 
hopes  that  it  may  prove  helpful  in  your  planning. 
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PULSE  SIX-MONTH  STUDY 


RECEIVED 

JUL  27  1949 

NBC  GENERAL  LIBRARY 


ON  TELEVISION  PROGRAMMING 


Wallace  A.  Ross,  Publisher 


Editor:  Alan  Gilbert 
Research:  Henry  Colman 
Circulation:  Gordon  Leigh 


A  weekly  service  on  Local 
and  Network  Programs  and 
Programming  in  Television’s 
New  York  City  Headquarters. 


Now  servicing  top  trade  executives  throughout  the  Television  industry  ...  in  Advertising  Agencies,  Network 
Programming  &  Sales  Departments  .  .  .  Local  Stations  . .  .  Independent  Package  Production  Firms  .  .  .  Industry¬ 
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SUBSCRIPTION:  $60  per  year  •  GROUP  &  TALENT:  $42  per  year 
Additional  Copies:  $1  per  month  per  copy 
A  THREE-MONTH  TRIAL  SUBSCRIPTION  is  offered  at  $15 


Copyright  1949  by  Wallace  A.  Ross. 

150  EAST  54  STREET,  NEW  YORK  22  •  PLaza  9-3685 


COSTUMES 

FOR 

TELEVISION 


The  largest  collection  of  costumes  and  an 
experienced  personnel  with  special  training 
are  available  to  give  you  immediate  de¬ 
livery  of  wardrobe  at  moderate  rental 
charges. 

A 

BROOKS  COSTUMES  ARE  ON  EVERY 
TV  CHANNEL  EVERY  DAY 

A 

Television's  Official  Costumer 

BROOKS 

COSTUME  CO. 

1150  AVENUE  OF  THE  AMERICAS 

(6th  Ave.  bet.  44th  and  45th  Streets) 

New  York  City 

Telephone  VAnderbllt  6-5060 


Whether  Your  TV  Question  Is... 

•  ONE  MINUTE  COMMERCIALS 

•  FIVE  MINUTE  SPOTS 

•  COMPLETE  PACKED  PROGRAMS 

HILE-DAMROTH 

Blends  Hard  Selling 

&  Imaginative  Entertainment 

HILE-DAMROTH,  Inc. 

320  Broadway,  New  York  7,  N.  Y. 


ATT.  TV  FILM  PRODUCERS 

The  RORABAUGH  REPORT  on  Television 
Advertising  -  only  publication  of  its  kind  in  the 
field  -  tells  you  exactly  how  and  precisely  where 
EVERY  advertiser  spends  his  money  in 
Television. 

These  Advertisers  are  your  best  prospects  for 
TV  films. 

You  can  SELL  them  if  you  KNOW  them  and 
WHAT  they’re  doing  in  TV. 

N.  C.  Rorabaugh  Co. 

347  Madison  Avenue  New  York  17,  N.  Y. 


Philbin,  Brandon  &  Sargent 

An  Agency  specializing  Exclusively 
in  Television  advertising. 

•  Advertising  background  adapted  to  the 
best  creative  work. 

•  Advertising  planned  and  designed  for 
Television. 

•  Sound  TV  Selling  in  terms  of  picture  and 
dialogue. 

Philbin,  Brandon  &  Sargent 

INCORPORATED 

277  PARK  AVENUE  •  NEW  YORK  17 
PL.  3-8110 


VOL.  1  No.  5 


JULY  17,  1949 


DEBUTS,  HIGHLIGHTS,  FUTURES 


Monday(l8)  NBC  (Ch4)  8-8 :30pm;  Chevrolet  On  B'way  departs;  returns  September  19. 


Tuesday (19)  DuM  (Ch5)  9-9:30pm;  Talent  Jackpot;  DEBUT;  A  variety-contest  program, 

similar  to  foraer  WOR  radio  show;  Wolf  Assoc,  is  Packager. 

NBC  (Ch4)  9-9 •  30pm;  Lights  Out;  DEBUT;  Adaptations  of  stories  and  ori¬ 

ginal  plays;  first  is  "Episode  One"  a  psychological  thriller; 
Producer  -  Fred  Coe,  NBC;  Director  -  Kingnan  Moore. 


Wedn. (20)  ABC  (Ch7)  7: 30-7* 45pm;  Composer's  Comer;  DEBUT;  Nick  Kenny  interviews 

songwriters,  musical  personalities;  Packager  -  United  Prods. 
(George  Scheck,  Lou  Dahlman);  Participating  -  Monarch-Saphin 
appliance  store;  local  over  WJZ-TV  only. 


Thurs.(2l)  CBS  (Ch2)  9-9:3°pm;  Giant  In  A  Hurry;  SPECIAL;  18th  Anniversary  Show; 

Abe  Burrows  featured  in  an  Exposition  of  TV  progress,  using 
film,  a  tour  of  facilities,  etc.  Paul  Nickell  &  John  Peyser 
direct;  Script  -  Stan  Silvennan;  Music  -  Milton  DeLugg. 

DuM  (Ch5)  8-8:30pm  Local  over  WABD;  Along  The  Boardwalk;  DEBUT;  Variety 

show  set  against  Atlantic  City  backdrop;  Bill  Bems,  MC;  Moke 
&  Poke  dance  team;  Top  Hatters  instrumental  quartet;  guests. 


Monday (25 


ADD 

Monday ( 18) 


NBC  (Ch4)  8-8 :30pm;  Academy  Theatre;  DEBUT;  Experimental  dramatic  series 

replaces  Chev.  On  B'way  for  8  weeks;  Opener  is  "Stolen  Prince" 
with  originals  by  Thornton  Wilder,  John  M.  Synge,  Me.  Saroyan; 
Producer-Director  -  Curtis  Canfield  of  Amherst  College. 


DuM  (Ch5)  10  am;  Daytime  Schedule  revised  as  follows  -  10-10 :15am  EDT- 

Moming  dhapel;  followed  by  Needle  Shop,  Amanda,  Kathi  Norris, 
Headline  Clues,  Rumpus  Room,  etc.  CONTINUED  ON  NEXT  PAGE 
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DEBUTS,  HIGHLIGHTS,  FUTURES  (Continued) 


August  3  Robert  Q.  Lewis  replaces  Arthur  Godfrey  on  Arthur  Godfrey  &  His  Friends, 
CBS,  for  8  weeks* 


August  9  The  Goldbergs  return  to  CBS. 


August  21  The  0 Neills  debut  on  DuMont;  Family  comedy-drama;  Wolf  Assoc,  packages. 


Sept .  6 


Suspense  returns  to  CBS. 


Sept.  9  Greatest  Fights  Of  The  Century  returns  to  NBC. 

Sept.  16  Ken  Murray  Show  debuts  on  CBS  9-lOpa;  Guest  stars,  permanent  cast,  chorus 
line,  25  piece  orchestra;  Murray  will  produce. 


Sept.  19  Chevrolet  On  Broadway  returns  to  NBC. 

Oct.  5  CBS  will  air  all  Wednesday  night  fights  from  St.  Nicholas  arena  under  the 

Tournament  of  Champions  name;  P.  Ballantine  &  Sons  will  sponsor;  agency 
is  J.  Walter  Thompson. 


Fall  NBC  will  air  all  Friday  night  bouts  frcm  Madison  Square  Garden  beginning 

in  September;  when  Garden  is  unavailable,  bouts  will  be  picked  up  from 
Chicago,  Detroit  or  St.  Louis;  Gillette  will  sponsor;  agency  is  Maxon. 


Fall  Boris  Karloff  will  star  in  a  52 -week  series  on  ABC  entitled  "Conflict". 


Fall  "Li'l  Abner"  will  debut  on  ABC  as  a  regular  series  in  September;  current¬ 

ly  station  is  searching  for  talent  resembling  famous  cartoon  characters; 
Charles  "Bud"  Barry  will  supervise,  and  Mort  Millman  will  produce;  Mill- 
man  is  also  casting. 


TOP  TEN  5-CITY  TV  PULSE 

TOP  TEN  NY  TV  HOOFERATINGS 

(June  1949) 

(Regularly  Scheduled, 

Sponsored; 

June  1949] 

Texaco  Star  Theatre 

WNBT 

62.3 

Texaco  Star  Theatre 

WNBT 

75.5 

Broadway  Revue 

WABD-WNBT 

54.8 

Bigelow  Show 

WNBT 

41.0 

The  Goldbergs 

WCBS-TV 

42.9 

Toast  Of  The  Town 

WCBS-TV 

38.8 

Toast  Of  The  Town 

WCBS-TV 

42.3 

Kraft  TV  Theatre 

WNBT 

37.6 

Godfrey  &  His  Friends 

WCBS-TV 

41.8 

Suspense 

WCBS-TV 

36.9 

Break  The  Bank 

WJZ-TV 

32.1 

Ford  Theatre 

WCBS-TV 

29.5 

Stop  The  Music 

WJZ-TV 

29.7 

Stop  The  Music 

WJZ-TV 

27.4 

Television  Theatre 

WNBT 

29.6 

Chevrolet  On  Broadway 

WNBT 

27.I 

We  The  People 

WCBS-TV 

29-5 

Godfrey  &  His  Friends 

WCBS-TV 

25.7 

Fred  Waring  Show 

WCBS-TV 

29.5 

We  The  People 

WCBS-TV 

24.6 

TOP  TEN  NY 

TV  PULSE  (6  Months  -  Jan- June  1949) 

(ONCE  A  WEEK) 

Texaco  Star  Theatre 

WNBT 

69.0 

Arrow  Show 

WNBT 

30.6 

Godfrey’s  Talent  Scouts  WCBS-TV 

52.4 

Goldbergs 

WCBS-TV 

47.6 

(MULTI  WEEKLY  TV  PROGRAMS) 

Broadway  Revue 

WABD-WNBT 

46.3 

Godfrey  &  His  Friends 

WCBS-TV 

46.3 

Howdy  Doody 

WNBT 

23.9 

Toast  Of  The  Town 

WCBS-TV 

43.0 

Small  Fry  Club 

WABD 

21.4 

Kraft  TV  Theatre 

WNHT 

38.5 

Lucky  Pup 

WCBS-TV 

18.9 

Boxing 

WNBT 

37.3 

Bob  Howard 

WCBS-TV 

16.5 

Suspense 

WCBS-TV 

31.2 

Kukla,  Fran  &  Ollie 

WNBT 

13.7 

ROSS  REPORTS 
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HOOPER  -  PULSE  RATINGS  (JUNE) 


DIRECTORY 


(Agencies,  Packagers,  Stations  with  programs  on  the  air  from  June  11  -  July  1 6,  1949) 


ADVERTISING  AGENCIES  WITH  PROGRAMS  ON  TELEVISION  IN  NEW  YORK 


N.W.  Ayer  &  Son 
Ted  Bates 
BBD&O 

Benton  &  Bowles 
Blow 

B la ine -Thomps  on 
Buchanan 
0  ample  11  -Ewa  Id 
Dance  -Fit  z  -Sample 
Doh'y,Clif *d,Shen 
Erwin,  Wasey 
William  Esty 
Federal  Adv 
Stanton  B.  Fisher 
Foote , Cone , Be Id  *  g 
Grant  Advertising 
Gelles  Adv 
Hutchins  Adv 


30  Rock  Plaza  Cl 
630  Fifth  Cl 
383  Madison  EL 
444  Madison  MU 
9  Rock  Plaza  PL 
234  West  44  LO 
1501  B'way  BR 
1  East  57  MU 
247  Park  MU 
350  Fifth  BR 
420  Lex  LE 
100  East  42  MU 
385  Madison  MU 
215  Fourth  AL 
247  Park  PL 
350  Fifth  BR 
50  E  F'dham  RdFO 
16  West  46  PL 


6-0200 

6- 9700 
5-58OO 
8-1100 

7- 4100 
4-0800 
9-79OO 

8- 3190 
8-1600 

9- 0445 
2-87OO 
5-1900 
8-4200 

4- 7127 

5- 6600 
9-6100 
7-9200 
7-8526 


Hicks  8c  Greist  420  Lexington 
Duane  Jones  570  Lexington 

Kenyon8cEckhardt  247  Park 
Kudner  Agency  630  Fifth 
A1  Paul  Left  on  521  Fifth 
Len'n  8:  Mitchell  17  East  45 
J.M.  Mathes  122  East  42 

Newell -Emmett  40  East  34 
Maxon,  Inc.  25  Broad  St 

McCann-Erickson  50  Rock  Plaza 
Paris  8s  Peart 
F.D.  Richards 


370  Lexington 
10  Rock  Plaza 


Sul,Stauf ,Col,B  27O  Park  Ave 
J. Walter  Thompson  420  Lexington 
N.D.  Waters  6  East  39 
Weiss  8c  Geller  400  Madison 
Young  &  Ruhicam  285  Madison 


MU 

PL 

PL 

Cl 

VA 

MU 

LE 

MU 

WH 

Cl 

MU 

Cl 

OR 

MU 

MU 

PL 

MU 


■9135 

•4848 

.0700 

.3200 

.4340 

•9170 

•7450 

.4900 

■2860 

.7000 

.2424 

■6383 

■2500 

■2000 

.8950 

.4070 

.5000 


INDEPENDENT  PRODUCERS  WITH  PROGRAMS  ON  TELEVISION  IN  NEW  YORK 


A.  Godfrey  Prods 
Louis  G.  Cowan 
Jacques  Fray  Ent 
Int'l  Tele -Film 
West  Hooker 
Robert  Jennings 
Martin  Jones,  Jr 
Layton-Stark 
Lester  Lewis 
Mario  Lewis  c/o 
Walter  McGraw 
Phillips  H.  Lord 
Reemack  Prods 
Jerry  Rosen 
Martha  Rountree 
Maxwell  Sackheim 


ABC  Gen.  Offices 

Studios . 

CBS  Gen.  Offices 

*  Studios . 

WOR  Gen.  Offices 


CBS  485  Mad  PL  5-2000 
485  Madison  PL  5-3700 
699  Madison  RE  7-3576 
331  Madison  MU  7-7306 
2  West  46  JU  2-3026 
53  West  53  Cl  6-7020 
404  East  55  MU  8-4657 
551  Fifth  MU  7-6320 
1  Christopher  WA  4-8582 
Blaine-Thomp.  LO  4-0800 
130  West  12  OR  5-3U3 
501  Madison  PL  5-2211 
527  Fifth  MU  7-7979 
204  C.Pk.So.  Cl  6-7126 
424  Park  PL  5-7770 
67O  Fifth  PL  8-2086 


Bernard  Schubert 
Kermit  Schafer 
Martin  Stone 
Irvin  P.  Sulds 
Telenews 
TOP  Productions 
Tex&Jinx  McCrary 
Douglas  Storer 
Todman,  Goodson 
United  Prods 
Chick  Vincent 
Blair  Walliser 

1 

Wolf  Associates 
World  Video 
Frederic  Ziv 
Allen  Funt 


5O9  Madison 
112  East  37 
4  West  58 
654  Madison 
1600  B'way 
551  Fifth 
207  East  43 
1270  Sixth 
CBS  485  Mad 
654  Madison 
5O9  Madison 
25  Tudor  City 
480  Madison 
718  Madison 
501  Madison 
52  Vanderbilt 


LOCAL  STATIONS  &  NETWORKS 


30  Rock  Plaza  Cl  7-5700 
7  West  66  TR  3-7OOO 
485  Madison  PL  5-2000 
15  Vanderbilt  PL  5-2000 
1440  B'way  LO  4-8000 


DuMONT  (WARD)  515  Madison 
Studios .••••. .Wanamaker  *s 
NBC  Office-Stu.  30  Rock  Plaza 
WATV  Office-Stu.  15  Hill, Newark 
WPIX  Office-Stu.  220  East  42 


PRODUCERS  OF  COMMERCIALS  ON  TELEVISION  IN  NEW  YORK 


MU  8-0944 
MU  9-4628 
MU  8-O585 
TE  8-7025 
Cl  7-7364 
MU  7-0272 
MU  2-0546 

ci  7-6325 

PL  5-2000 
TE  8-83OO 
EL  5-0734 
MU  5-4449 
PL  5-7620 
RE  4-6615 
MU  8-4700 
MU  5-1211 


MU  8-2600 
MU  8-2600 
ci  7-8300 
BA  7-8216 
MU  2-1234 


Audio  Prods.  630  Ninth  CO  5-6771  Ben  Harrison  245  West  55  PL  7-3217 

Caravel  Films  730  Fifth  CI  7-6111  Loucks  &  Norling  245  West  55  CO  5-6974 

Louis  deRochemont  35  West  45  CH  4-8873  Pictorial  Prods.  140  West  57  CI  6-5726 

Film  Graphics  103-14  Rsvlt  IL  8-5785  Sarra  Photogs.  200  East  56  PL  3-3790 

Hile-Damroth  320  Broadway  WO  4-2478  Sound  Masters  165  West  46  PL  7-6600 

Jam  Handy  Films  1775  B'way  CO  5-7144  Transfilm  35  West  45  LU  2-1400 

(LISTINGS  COVER  ONLY  THOSE  FIRMS  CARRIED  ON  THE  FOLLOWING  PAGES  —  NOT  INDUSTRY-WIDE) 
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BIG  DRAMATIC  SHOWS 


ABC 

ABC  TELEVISION  PLAYERS  -  from  WENR  Chicago  to  E  &  MW  Nets;  7:30-8pm  Sundays;  SUSTAIN’ G 
Dramatic  originals  and  adaptations  with  a  professional  cast. 

DIRECTOR . Fred  Killian  WRITER . H.Y. Bingham  ON  CABLE . Jan.  1949 

AVAILABLE . approx  $2000  NARRATOR . D. Gallagher  REHEARSAL . 4  hrs  camera 


HOLLYWOOD  SCREEN  TEST  -  from  WJZ-TV  to  9  Sta.  E  &  MW  Nets,  kinesc  to  10;  7*.30-8pm  Sats 
Neil  Hamilton  introduces  professional  neophytes  in  scene  with  guest  star;  starts  co-op 
sponsorship  Sept  3  (Best  Foods  in  NYC  only  thru  B&B)  &  Sept  24(Duffy-Mott  on  7  Sta,Y&R) 
PACKAGER. . .  .Les. Lewis  Assoc  DIRECTORS. .  .A. Alexander, LL  WRITERS. ..  .Alton  Alexander, 

PRODUCER, ..... .Lester  Lewis  Sean  Dillon,  ABC  Marcy  Tinkle, freelance 

AVAILABLE . approx  $2175  CASTING . .Lester  Lewis  SCRIPTS  -  $50  for  7  minutes 

co-op  kyjo  local  rate  card  REHEARSAL .. llhr  dry,  2  cam  RATING . 5Cty  Pul.  10.9 


STAND  BY  FOR  CRIME  -  from  WENR  Chicago  to  E  &  MW  Nets;  8-8 :30pm  Saturdays;  Mystery 
drama  with  Myron  Wallace  and  George  Cisar;  guest  performers;  viewers  called  to  solve 
crime;  Boris  Aplon  plays  the  lead. 

PROD-DIR . Greg  Garrison  WRITER . G,  Garrison  ON  THE  AIR. ..  .Sept  .12,  1948 

AVAILABLE . approx  $1250  REHEARSAL. ..  .2^  hrs  camera  TO  E  NET . Jan. 12,  1949 

V0L.1  NO’S  1-6  -  from  WJZ-TV  to  E  &  MW  Nets;  9-9 :30pm  Thursdays;  Series  of  original 
suspense  plays,  the  TV  version  of  "Quiet  Please." 

PROD-DIR . Wyllis  Cooper  SUPERVISOR.  .Charles  Holden  ON  THE  AIR.  ...June  l6,  1949 

TV  DIRECTOR . Alex  Segal  SETS . J.McNaughton  REHEARSAL.  .8  hrs  dry,  3  cam 

CBS 

ARMCHAIR  DETECTIVE  -  Kinesc  from  KTLA  Hollywood  to  CBS  Net;  9-9 :30pm  Wednesdays;  Drama¬ 
tized  mystery  with  viewer  given  chance  at  solution.  Evelle  Younger  and  John  Milton 
Kennedy,  interrogator.  ON  AIR  -  July  6,  1949. 

SPON, .. .Whitehall  Pharmacal  AGENCY . Benton  &  Bowles  PACKAC®*  eStokey-Ebert  (Cal) 

DUMONT 

PROGRAM  PLAYHOUSE  -  from  WABD  to  7  stas;  9-9 :30pm  Fridays.  Showcase  for  independently 
packaged  programs,  each  of  which  is  offered  independently  after  initial  telecast. 

PRODUCER . James  Caddigan  ASSOC .....  Lawrence  Menkin  CASTING. .  .E.Mears,  Du  8c  Pack. 

PRODUCTIONS,  .app  $4500-5000  CAM.  DIR.... Frank  Bunetta  REHEARS...  14  hrs  dry,  6  cam 

NBC 

BLACK  ROBE  -  from  WNET  to  E  &  MW  Nets;  8-8 :30pm  Wednesdays;  documentary  night  police 
court  drama,  using  non-professional  talent  rehearsed  in  resume  of  cases,  hut  without 
scripts;  Frank  Thomas  plays  Judge,  John  Green,  Policeman;  SUSTAINING. 

PACKAGER . Phillips  Lord  DIRECTOR. ..  .Herbert  Swope  ON  THE  AIR . May  18,  1949 

iVAILABLE . approx. $6650  CASTING . John  Green  RATING . 5  City  Pulse  5-0 


CHEVROLET  ON  BROADWAY  -  from  WNBT  to  22  sta.  E  &  MW  Nets,  kinesc  to  2;  8-8 :30pm  Mon¬ 
days;  Stars  and  supporting  players  in  dramatic  originals  and  adaptations.  Goes  off 
July  18th,  will  return  September  5th. 


SPONSOR. ,. .Chevrolet  Motors 
AGENCY.  •  •  • .  •  .Campbell-Ewald 

PRODUCER . Vic  McLeod, NBC 

DIRECT  OR.  Barry  Bernard,  NBC 

PRODUCTION . approx.  $6500 

COMMERCIALS 


SUPERVISOR. . ,A.Polver,C-E 
CAST.. Bill  Kaufman, McLeod 
SCRIPT  ED . . .May  Southgate 

WRITERS . .  •  .Free lance 

SETS . E  lwell,  NBC 


SCRIPTS . from  $200 

ON  THE  AIR.... Sept. 27, 1948 
REHEAR. . .Wk  dry,6-10hr  cam 
RATINGS. NYC  Hooper  27.1(8) 
5  City  Pulse  l6.5 


-  live  and  film  written  by  Ray  Mauer  and  made  by  C-E  ,W. Howell  announces;. 


AVAILABLE  -  refers  to  price  at  which  show  is  offered  for  sale.  PRODUCTION  -  figures 
are  those  at  which  a  show  is  estimated  to  be  operating  when  already  sponsored.  All 
figures  have  been  checked  at  the  source  -  agency,  network,  packager;  all  approximate. 
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NBC 


TEE  CLOCK  -  from  WNBT  to  E  &  MW  Nets;  8:30-9pm  Mondays;  Series  of  original  suspense 
plays,  using  professional  talent.  SUSTAINING,  but  goes  commercial  in  September. 

PRODUCER . Fred  Coe, NBC  CASTING . Larry  Schwab  ON  THE  AIR . May  16,1948 

DIRECTOR.  .Larry  Schwab, NBC  SETS . Otis  Riggs  ADAPTERS. ..  .F. Coe, Bob  Wald 

AVAILABLE . approx  $6500  SCRIPTS . Freelance  Glenn  Wilson, Ivan  Reiner 

COLGATE  THEATRE  -  VIC  AND  SADE  -  from  WNBQ  Chicago  to  22  Sta;  E  &  MW  Nets;  9-9: 30pm 
Mondays.  Fills  time  spot  July  11, l8, 25th,  original  format  returns  August  1st. 

SPONSOR... Colgate -Pal-Peet  PRODUCER . E. Gordon, Ziv  WRITER . Paul  Rhymer 

AGENCY . William  Esty  PACKAGER. ....  .Frederic  Ziv  CASTING . H. Gordon 

PRODUCTION.... Approx  $4500  DIRECTOR . N .Felt on, NBC  REHEARSAL .  19hr  dry, 6  cam 

KRAFT  TELEVISION  THEATRE  -  from  WNBT  to  19  Sta.  E  &  MW  Nets;  1  kinesc;  9-lOpm  Wednes¬ 
days;  One  of  oldest  shows;  professionals  in  Broadway  adaptations  and  originals. 

SPONSOR . Kraft  DIRECTOR . M. Holland, JWT  REHEARS.. 2  wk  dry,7hr  cam 

AGENCY. .  .J.  Waite*  Thompson  CASTING. ..  .Robt  Tucker,  JWT  RATINGS  .NYC  Hooper  7.6(4) 

PRODUCER. Stanley  Quinn, JWT  SCRIPT  ED . Ed  Rice, JWT  5  Cty  Pulse  29.6(8) 

PRODUCTION.... Approx  $6000  ON  THE  AIR . June  1947  NYC  Pulee(6  monoh)38.5(7) 

COMMERCIALS  -  Live;  closeups  of  shelves,  recipe  demonstrations. 


PHILCO  SUMMER  PLAYHOUSE  -  from  WNET  to  E  &  MW  Nets  &  Kines;  9-lOp®.  Sundays ;  Stars  and 
supporting  casts  in  adaptations  and  originals ;New  format  in  September  features  drama¬ 
tizations  of  best  selling  novels.  Back  on  the  air  July  17« 


SPONSOR . Philco 

AGENCY . Hutchins  Adv 

ON  THE  AIR . July  17 

PRODUCTION.. range  $12  I^COO 


PRODUCERS . Fred  Coe, NBC 

Robert  Salter, Hutch 
DIRS. . G. Simpson, G. Duff , NBC 
SETS . .Otis  Riggs, NBC 


SCRIPT  ED . Fred  Coe 

CASTING.  .Bill  Kaufman,NBC 
COSTUMES. . R . Bogdanof f , NBC 
KEH...1  wk  dry, 2  days  cam 


SITUATION  COMEDIES 
CBS 

MAMA  -  from  WCBS-TV  to  E  &  MW  Nets;  8-8 :30pm  Fridays;  Family  comedy  series,  based  upon 
*'Mama * s  Bank  Account"  book  by  Kathryn  Forbes;  stars  Peggy  Wood,  features  Judson  Laire, 
Malcolm  Keene,  Dickie  Van  Patten,  Iris  Mann,  Rosemary  Rice,  Ruth  Gates.  SUSTAINING 
until  August  5th,  sponsor  will  be  General  Foods  for  Maxwell  House  Coffee. (Ben.  &  Bowlee 

PROD-DIR . R.Nelson,CBS  PACKAGER . .Carol  Irwin  ON  THE  AIR. ....... .July  1 

AVAILABLE . approx  $7500  WRITER. ..  .Frank  Gabrielson  REHEARS. .  .lOhrs  dry, 8  cam 


WESLEY  -  from  WCBS-TV  to  4  Sta.E  Net;  9:30-10  Tuesdays;  SUSTAINING;  Family  serial  com¬ 
edy  with  Johnny  Stewart,  Frank  Thomas,  Mona  Thomas,  Joy  Reese,  Jack  Ayers, Billy  Nevard. 

PROD. ...  .Worthington  Miner  CASTING. ..  .Frank  Schaffner  WRITER . Samuel  Taylor 

DIR.... Frank  Schaffner, CBS  Samuel  Taylor  SETS . R.Rychtarik,CBS 

AVAILABLE . approx  $6850  REHEARS.  .6hrs  dry,5hrs  cam  ON  THE  AIR . May  8,1949 

DUMONT 

GROWING  PAYNES  -  from  WABD; local; 8-8 :30pm  Wednesdays; family  comedy  with  E.Stritch. 

SPONSOR . . .  John  Wanamaker 1  s  CASTING . Pat  Fay  TALENT  •  .So Holme s , D .Anderson 

PRODUCER . Pat  Fay, WABD  WRITER . A.Giness,WABD  ON  THE  AIR . October  1948 

PRODUCTION . . .  .approx  $1200  SETS . Rudy  Lucek  REHEARSAL. . .  .10hr  dry, 3  cam 

A  WOMAN  TO  REMEMBER  -  from  WABD  to  E  &  MW  Nets;7: 30-7:45  Monday  thru  Friday;  with  Pat 
Wheel,  John  Raby,  Frank  Thomas,  only  5  time  a  week  dramatic  serial  in  New  York  City. 

SUSTAINING.  ASS'T  Miss  D.M 'Donald, WABD  SETS . Rudy  Lucek 

DIRECTOR . Robert  Steel  CASTING . E.Mears ,WABD  ON  THE  AIR. ..  .Feb. 21, 1949 

AVAILABLE. approx  $1750(wk)  WRITER . John  Haggert  REHEARS. . .  .2hrs  dry,l  cam 

RATINGS  are  by  Hooper  and  Pulse  for  June.  Hooper’s  are  NYC  only;  Pulse  are  for  NYC, 
Boston,  Phila,  Washington,  and  Cincinnati  combined. 
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SITUATION  C OMEDY ( c ont inued ) 

NBC 


MANY  KAY  AND  JOHNNY  -  from  WNHF  to  12  Sta;7: 15-7 :30pm  Monday  thru  Friday;a  domestic 
comedy  which  may  become  a  one-a-week  half  hour  after  8  weeks(started  June  13);SUSTAIN. 
PROD -DIR.  .Joe  Cavalier, NBC  WRITER . Johnny  Steams  CASTING. ..  .Johnny  Steams 


COMEDY-VARIETY 

CBS 

ARTHUR  GODFREY  AND  HIS  FRIENDS  -  from  WCBS-TV  to  E  &  MW  Nets;8-9pm  Wednesdays; Informal 
variety  with  Godfrey, Archie  Bleyer  Orch, singers  Janette  Davis  &  Bill  Lawrence,  the 
Mariners  Quartet, guest  personalities; will  be  replaced  by  Robert  Q.  Lewis  Aug  3  for  8wk 
SPONSOR. .... .Chesterfields  PRODUCERS. .Jack  Carney, CBS  CASTING. .Lawrence  Puck,GP 

AGENCY . Newell -Emmett  Frank  Dodge ,  Godfrey  RATINGS. NYC  Hooper  25.7(9) 

PACKAGER. .  .A. Godfrey  Prods  DIRECTOR. ..  .David  Rich, CBS  NYC  Pulse(  Jan-June)46.3(5) 

PRODUCTION.... approx  $8000  ANNOUNCER . Tony  Marvin  5  Cty  Pulse  41.8(1+) 

COMMERCIALS  -  written  by  Moulton  Sawin,N-E,  are  either  integrated  by  Godfrey  into  his 
chatter,  or  on  film  (by  Pictorial  Producfcins),  star  testimonials, picture  previews. 


5I+TE  STREET  REVUE  -  from  WCBS-TV  to  E  &  MW  Nets;8-9pm  Thursdays;  SUSTAINING; Intimate 
variety  revue  starring  A1  Bemie  with  Mort  Marshall  and  Wynn  Murray, a  quartet  &  guests. 


PRODUCER . Barry  Wood 

DIR . Herbert  Sussan,CBS 

CASTING . E  .Kilgallen 

AVAILABLE.... approx  $13500 


ORIG  .MUSIC . Wm.  Scudder , 

R.Lewine,  A. Seldon,T. Fetter 
MUSIC  DIR. . .  .Harry  Sosnick 
SETS . .  •  .Don  Gilman 


CHOREOGRAPHY... John  Butler 

COSTUMES . Brooks 

ON  THE  AIR . May  5  1949 

REHEARSAL . 5hrs  cam 


TOAST  OF  THE  TOWN  -  fromWCBS-TV  to  E  &  MW  Nets  &  Kinesc;8-9pm  Sundays ;Ed  Sullivan  with 


name  variety  acts,  six  girl  line,  celebs  spotted  in  audience;  SUSTAINING  until  Sept, 
when  Lincoln -Mercury  (Kenyon  &  Eckharat)  will  sponsor  again. 


PRODUCERS . Mario  Lewis 

Ed  Sullivan 

DIRECTOR . John  Wray, CBS 

PRODUCTION.... approx  $7000 


MUSIC . .Ray  Bloch  Orch 

CHOREOGRAPHY . John  Wray 

SETS . R.Rychtarik,CBS 

CASTING. .  .E .  Sull f n ,M . Leddy 


ON  THE  AIR..... Sept  20  1948 
RATINGS.. 5  Cty  Pulse  42.3(4) 
NYC  Hooper  38*8(3) 
NYC  Pulse  (6  mo)43. 0(6) 


DUMONT 

CAVALCADE  OF  STARS  -  from  WABD,Adei>hi  Theatre, to  8  Sta.  E  &  MW  Nets;9-10pm  Saturdays; 

musical  variety  with  MC  Jack  Carter,  guests.  RATING  -  5  City  Pulse  14.4 

SPONSOR. Drug  Store  TV  Prods  PRODUCER. ...  .M. Douglas  (SF)  MUSIC ...  .Sammy  Spear’s  Orch 

AGENCY. ..  .Stanton  B.  Fisher  DIRECTOR...  F.Bunetta.WABD  ON  TEE  AIR . June  4  1949 

PRODUCTION. ...  .approx  $8000  CASTING . Milton  Douglas  REHEARS . 6hrs  dry,  5  cam 

CuyiMERCIALS  -  Open  &  close  films  for  drug-store  products  from  New  York; 2  livecut-ins 
with  local  advertising  for  Whelan  Drug  Stores, Walgreen’ s, Liggett ’s,Nevins  Sun  Ray 
Drug  Co,Reade’s  Drug  Co, Gray's  Drug  Stores, Sun  Drug  Co, People's  Drug  Stores. 


FRONT  ROW  CENTER  -  from  WABD,  Adelphi  Theatre, to  E  &  MW  Nets;8-9pm  Fridays;  weekly 
name  MC  introduces  name  variety  acts;  SUSTAINING;  ON  THE  AIR  -  Jan  dk  194-9 

PRODUCER. .  .Bill  Haimon,WABD  CASTING . Bill  Harmon  MUSIC. ..  .Sammy  Spear’s  Orch 

DIRECTOR..... F.Bunetta, WABD  AVAILABLE . approx  $3000  REHEARSAL . 5hrs  camera 


MOREY  AMSTERDAM  SHOW  -  from  WABD,  Adelphi  Theatre, to  E  & 
Morey  Amste:?dam,MC,  Art  Carney,  comedian,  Johnny  Guamari 


SPONSOR. . . .DuMont  Telesets 

AGENCY. .  . . . .  .Buchanan 

PRODUCER. .  .Morey  Amsterdam 
AVAILABLE . approx  $7000 

ROSS  REPORTS 


DIRECTOR . D.  Lewis 

TECH  SUP . • . .F . Bunetta , WABD 
AGENCY  CONTACT . .  •  .Win. Smith 
REHEARSAL.. 1  dry,3ihrs  cam 
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MW  Nets; 9-9 :30pm  Thursdays; 
Orch, guests, "Silver  Swan  Cafe” 
SCRIPT. . . Amsterdam, L. Met zer 

SETS . Russell  Patterson 

ON  AIR . April  21  1949 

RATING . 5  Cty  Pul  15*5 

COMEDY  -  VARIETY  more 


..  •»  > 


-  A. 


COMEDY  -VARIETY  (continued) 

NEC 

BROADWAY  SPOTLIGHT  -  from  WNBT  to  8  Sta.E  &  MW  Nets  plus  kinesc;  formerly  Danton 
Walker's  Broadway  Scrapbook; 7 :30-8pm  Sundays;  Dick  Kollmar  now  MC's,  guests  and  variety 
acts;  SUSTAINING. 

PACKAGER. .  .Martin  Jones,  Jr  DIRECTOR.  .Doug  Rodgers, NBC  ON  TEE  AIR.... March  10  19*4-9 
AVAILABLE . . .range  of  $5000  CASTING. .. .Martin  Jones, Jr  REHEARSAL. .. .Uhrs  dry,6  cam 

DAVE  GARROWAY  AT  LARGE  -  from  WNBQ  Chicago,  to  E  8c  MW  Nets;  10-10 :30pm  Sundays ;  SUSTAIN  - 
ING;  Dave  Garroway,MC,  singers  Connie  Russell, Betty  Chapel, Carolyn  Gilbert, Jack  Haskell 
Art  Van  Damme  Quintet, Joseph  Gallicchio  Orch,plus  guests; variety  of  sets. 

PRODUCER . Ted  Mills  ASS1  .DIRS.  R.  Banner,  W.  Hob  in  ON  THE  AIR.... April  1 6  19^9 

DIRECTOR . Don  Meier  WRITER . Charles  Andrews  RATING . 5  City  Pul  10.5 


FIREBALL  FUN  FOR  ALL  -  from  WNBT  to  E  8c  MW  Net  plus  kinesc-ij-3  stations;8-9pm  Tuesdays; 
Replaces  Texaco  Star  Theatre , departs  Aug  9, returns  Sept  22,9-lOpm;  Olsen  8c  Johnson  in 
Hellzapoppin  type  show  with  plenty  of  extras  permanent  cast  -  Marty  May,  J.C.  Olsen,  June 
Johnson. 


SPONSOR . Buick  PRODUCER. ..  .Ed  Cashman,Kud  SETS . Frederick  Fox 

AGENCY . .....Kudner  DIRECTOR. .  .Frank  Bums,Kud  COSTUMES. .,  .Ernest  Schraps 

SUPERVISOR.  .Myron  Kirk,Kud  CASTING.  .L. Morgan (Wm.Morr)  ANNCRS. . . B. Adams ,T .Shirley 

PRODUCTION... app  $15-20000  MUSIC . A1  Goodman  Orch  ON  THE  AIR.... June  28  19^9 

COMMERCIALS  -  live,  written  by  Norman  Nash,  run  *4  to  5  minutes  in  middle  of  the  show. 


WPIX 

WPIX-VARIETIES  -  from  WPIX,  local; 8-8 :30pm  Mondays; Bob  Russell  as  MC  In  a  variety  show 
that  features  professional  acts, the  Creators  Orchestra;  SUSTAINING. 

DIRECTOR. . . .Cledge  Roberts  TALENT . . .Beckman  8c  Pransky  CASTING. .... .Cledge  Roberts 

ASS'T  DIR . Ruth  Lareau  SETS . Mordi  Gassner  ON  THE  AIR . July  11 


Add  to  CBS 

THIS  IS  BROADWAY  -  from  WCBS-TV  to  E  8c  MW  Nets;9-10pm  Fridays ; SUSTAINING; Simulcast ; 
Clifton  Fad iman, George  S.  Kaufman,  Abe  Burrows  plus  guest  from  panel  that  advises  pro¬ 
fessional  talent  on  show  business  problems.  Debuted  July  15  • 

PRODUCER... I. Mansfield,  CBS  MUSIC . . . Ray  Bloch  DIRECT  OR.  Alex  Leftwich,CBS 

MUSICAL  VARIETY 

ABC 

BAHT  DANCE  -  from  WENR  Chicago  to  E  8c  MW  Nets; 9-9: 30pm  Mondays; SUSTAINING; with  Jack 
Stillwill,MC  and  caller  John  Dolce, Sage  Riders  Quartet, Lulu  Bell  &.  Scotty, songs, Holly 
Swenson  comic  and  bass  player, the  DeZurick  Sisters, square  dancers. 

PRODUCER . Bill  Nelson  DIRECTOR . Dick  Locke  RATING.... 5  City  Pulse  8.5 

AVAILABLE . approx  $1750  CASTING . Bill  Nelson  REHEARSAL . 2^  hrs  cam 


JACQUES  FRAY  MUSIC  ROOM  -  see  Talent  Shows. 

PENTHOUSE  SONATA  -  from  WENR  Chicago  to  E  &  MW  Nets;9:30-10pm  Sundays; SUSTAINING; Fine 
Arts  Quartet -Leonard  Sorkin, George  Sopkin, Sheppard  Lebinoff , Joseph  Stepansky  plays 
classics; June  Brown  sings.  CHIT  THE  AIR  -  June  19;  DIRECTOR  -  Ed  Skotch. 

SING-CQ-PATION  -  from  WENR  Chicago  to  E  8c  MW  Nets; 9: 15-9 :30pm  Simdays;SUSTAINING;Dolor- 
es  Marshall  sings, Jack  Fascinate  Trio  plays;  ON  THE  AIR-Jan; RATING- 5  City  Pulse  5»0 

SKIP  FARRELL  SHOW  -  from  WENR  Chicago  to  E  8c  MW  Nets; 9-9 :30pm  Mondays; Show  features  in 
addition  to  Farrell, the  George  Barnes  trio  and  Joanelle  James,  vocalist;  SUSTAINING;  PROD- 
UCER-Jack  Gibney ;  AVAILABLE  -app  $1300  per  |hr,2|br  camera;$850  per  £hr,li  hours  camera. 

WHITEMAN'S  TV  TEEN  CLUB  -  See  Talent  Shows. 

ROSS  REPORTS 
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MUSICAL  VARIETY  (Continued) 

CBS 

BOB  HOWARD  -  from  WCBS-TV;  local;  6 :45-7pm.  Daily;Participating  Sponsors : Lever  Bros.(SSC&B 
Phillip  Morris  (Blow) ,Pequot  Sheets  (Tarcher  Adv), Pioneer  Scientific  Corp  (Cayton) ,Lyso 
(Lennen  &  Mitchell),Duromender  Pazor  (Fletcher  B.  Richards ) , Simmons  Mattresses  (Y  &  R), 
Savarin  Coffee  ( Gumb inner ) ,Pabst  Beer  (Warwick  &  Legler);  Howard  sings, plays  piano, 
chatters;  previews  CBS  coming  attractions  for  that  evenlng;no  rehearsals,  no  scripts. 
DIRECT OB-Byron  Paul, CBS; CQMMERCIALS-ad  lit, also  film  spots ;NYC  Pulse(6  mo) 16.5 (Daily) 

BLUES  BY  BARGY  -  from  WCBS -TV;  local;  10 -10 :15pm  Saturdays  and  spotted  around  10pm  three 
times  a  week; Jean  Bargy  accompanies  self  on  piano;  DIRECTORS -Dave  Rich  on  Saturdays, 
John  Peyser  on  Thrs;Alex  Leftwich,  Byron  Paul  on  Mon  &  Tues;  AVAILABLE  -approx  $350  per. 

CLIFF  EDWARDS  SHOW  -  from  WCBS-TV  to  E  Net;7:45-8pm  Mon-Wed-Fri;SUCTAINING;with  Edwards 
in  musical  variety  with  Tony  Mottola  Trio  and  Ellen  Parker,  singer;  DIRECT  OR -Alan  Dine- 
hart; WRITER- Bernard  Dougall;SETS-Gehlman;  AVAILABLE -approx  $1000  per  ihr,l  hour  camera. 

SONNY  KENDIS  SHOW  -  from  WCBS-TV; local; 7 :45-8pm  Tuesdays  and  Thursdays; SUSTAINING; with 
Sonny  Kendis  on  piano  with  "A1  &  Bert"  on  drums  and  "bass; singer  Gigi  Durston; DIRECT 0R- 
Alex  Leftwich;  AVAILABLE -approx  $975  per  i+hr;  REHEARSAL-  lhr  camera,  \  hour  dry. 

DUMONT 

FASHIONS  IN  SONG  -  from  WABD  to  E  Net;  11: 30-11 :45am  Daily; SUSTAINING;  Margaret  Johnson 
plays  piano, harp  and  guitar;  DIRECTOR-Dick  Sandwich; AVAILABLE -app  $175  per,app  $450/5. 

FLIGHT  TO  RHYTHM  -  from  WABD  to  E  &  MW  Nets;9:30-10  Thursdays ;SUSTAINING;Musical  set  in 
Brazilian  nightclub  with  Dolora  Bueno, Migue lit o  Valdes  Orch;  AVAILABLE -approx  $175°. 
PRODUCER-DIRECTOR  -  Bob  Loewi ;EDITOR-Barnaby  Smith;  ON  THE  AIR  -  May  1  1949. 

LOPEZ  SPEAKING  -  from  WABD  to  E  &  MW  Nets;6:45-7pni  Daily; SUSTAINING; Lopez  &  Ray  Barr 
play  on  twin  pianos;  Lopez  makes  song  predict  ion;  plays  original  ’personal'  theme  based 
on  letters  of  guest's  or  write-in's  name; ANN OUNCER-Fred  Scott;DIRECTOR-Byron  McKinney; 
ON  THE  AIR-November  11  1948;  RATING-5  City  Pulse  5. 3;  AVAILABLE -approx  $300  per. 

TEEN  TIME  TUNES  -  from  WABD; local; 6: 30-6 :45pm  Daily;With  Alan  Logan  Trio  and  singer 
Sue  Benjamin  in  songs  and  patter ;DIRECT0R-Dick  Sanawick; AVAILABLE -approx  $300  per. 


AMANDA  -  from  WABD; local;  12  noon-12: 15  Daily;Amanda  Randolph  sings  and  plays  the  piano; 
DIRECTOR-Dick  Sandwich;  AVAILABLE  -  approx  $75  per, $250  for  5#  ON  THE  AIR-December  1948 

NBC 

EASY  DOES  IT  -  from  WNBT;local;6:30-6:55pni  or  thereabouts  Daily; Participating  sponsors 
Lehn  &  Fink  Products  Corp  (Lennen  &  Mitchell)  &  Pall  Mall  Cigarettes  (SSC&B);  Music 
and  interviews  with  Franc ie  Lane, singer  and  Johnny  Andrews, pianist  and  singer;  PRO- 
DUCSR-Alan  Handley  NBC  ;DIHECT0R-Dick  C lemmer ; WRITER- Alan  Handley ;CASTING-Handley; 
AVAILABLE  -approximately  $1300  per. 


FLOOR  SHOW  -  from  WNET  to  E  &  MW  Nets  plus  kinesc;9:30-10pm  Saturdays;  SUSTAINING; Eddie 
Condon  MC  in  informal  Jazz  sessions  with  guest  soloists, orchestras ;PACKAGER  -  World 
Video;  PRODUCER-Emest  Ande r s on, WV; DIRECTORS -Clark  Jones, Don  Pike  NBC ; CASTING-Anderson ; 
RATING-5  City  Pulse  11.7;  ON  THE  AIR-Summer  1948;  AVAILABLE  -  approx  $2500. 


MOHAWK  SHOWROOM  -  from  WNBT  to  E  Net ;7: 30-7 :45pm  M-F;SPONSOR-Mohawk  Carpet  Mills ;AGENCY- 
George  Nelson ;with  Morton  Downey  &  Caimen  Mastren  &  guests  on  M,W,F; Roberta  Quinlan  & 
Harry  Clark  Trio  on  Tues,Thrs;PRODUCER-Roger  Muir;DIBECTORS-Clark  Jones, Doug  Rodgers; 
REHEARSAL  -  l^hrs  cam, lhr  dry  (daily)  ;ANNOUNCERS-Bob  Stanton,  Charles  St  ark  COMMERCIALS - 
live(3);show  samples.  RATING-5  City  Pulse  10.8;  Departs  July  29,  returns  September  5th. 
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MUSICAL  VARIETY  (continued) 

NBC 


NOCTURNE  -  Kinescope  from  KNBH  Hollywood;  10:30-11  Wednesdays;  Stars  Lucille  Norman 
with  Bill  Roberts,  Pierre  Andre  and  Laura  Lorbay;  Thomas  Mane ini  Orchestra;  Musical 
variety;  PRODUCER-DIRECT  OR- John  Gaunt;  Debuted  July  6;  AVAILABLE -approx  $2500. 

PARADISE  ISLAND  -  from  WNET  to  2k  Sta.  on  E  &  MW  Nets;  10-10 :15pm.  Tuesdays;  SPONSOR- 
United  Wallpaper  (Trimz  Division);  AGENCY -MacFarland  Aveyard  (Chicago);  Film  with  MC 
Danny  O’Neil  and  singer  Anne  Sterling;  Everett  Hoagland  Orchestra  and  guests;  PRODU¬ 
CER- Jerry  Fairbanks;  COMMERCIALS -demonstration  of  wallpaper  &  its  uses;  on  film,  one 
minute  open  and  close;  5  City  Pulse  9*9. 

ST  TO  AY  AT  HOME  -  Kinescope  from  KNBH  Hollywood;  7-7:30pni  Sundays;  SUSTAINING;  The  Pick¬ 
ard  Family  in  folk  and  home -type  songs;  ON  THE  AIR- July  3;  AVAILABLE -approx  $3000. 

SI-71  FT  SHOW  -  from  WNBT  to  E  &  MW  Nets;8:30-9pm  Thursdays;  SPOBSOR-Swift  &  Co;  AGENCY- 
McCann -Ericks on;  Lanny  Ross  and  Martha  Wright  in  a  straight  revue;  permanent  cast  in¬ 
cludes  Ross  &  West,  comedy,  Fred  Kelly’s  dancers,  Lynn  Duddy  vocal  chorus;  PRODUCER- 
Lee  Cooley, ME;  ASSOC.  PROD -Bill  Vance;  DIKECTORS-Ted  Huston, Lou  Sposa;  WRITER-Elizabeth 
Evans;  SETS-Bill  Duffy;  COSTUMES-Beverly  Pickering;  MUSIC-Harry  Simeone;  CASTING-Bill 
Vance ,T. Huston, ME;  REHEARSAL -6hrs;  COMMERCIALS -Live  &  film;  animation  by  Ted  Nemeth 
Studio;  also  demonstration  by  Martha  Logan;  ON  TEE  AIE-May  19^7;  RATING-5  City  Pulse- 
ll.O;  PRODUCTION -approximately  $6000. 

TEE  FLAME  SHOW  -  from  WNBT  to  E  &  MV/-  Nets;  10-10 :30pm  Thursdays;  The  Three  Flames  and 
3  name  guests  in  an  all  negro  variety  show;  SUSTAINING;  PACKAGER-West  Hooker  Telefeat¬ 
ures;  PRODUCER-Ed  Kenner, WH;  DI  RECTORS  -  A  lan  Newman, NBC,  Ed  Kenner,  WH;  CASTING-Kenner. 

THE  THREE  FLAMES  -  from  WNBT  to  E  8c  MW  Nets;  9:A5-10pm  Mondays;  SUSTAINING;  The  Three 
Flames  and  one  guest  star;  PACKAGER-West  Hooker;  DIRECTOR-Alan  Newman, NBC. Was  daytime.' 

VILLAGE  BARN  -  from  Village  Bara  in  Greenwich  Village,  WNBT  to  E  Net;  10-10:30  Thurs. 
SUSTAINING;  Village  Barn  nightclub  regulars  and  outside  talent  in  square  dancing,  com¬ 
edy  band  and  audience  participation;  PACKAGER-Village  Barn  &  NBC;  PRODUCER-Don  Hillman; 
DIRECT  OR-Hillman;  AVAILABLE -approx  $2500;  REHEARSAL  -  lhr  dry,  1  hour  on  camera. 

WPIX 

ART  FORD’S  SATURDAY  NIGHT  -  from  WPIX;  local;  ll-12pm  Saturdays;  SPONSORS-Miami  Pkg. 

Co,  (Shrimp  A  Hoy)  through  Morris  Scheck  Adv;  Toppel  Swimming  School  (Gelles  Adv)P&rtic- 

ipating  sponsors.  Variety  revue  with  MC  Art  Ford  playing  telegraphed  requests.. . 

shown  on  screen  as  they  come  in;  Joe  Bushkin  orch;  Baby  Lawrence, dancer;  Richard  Hayes, 
Toni  Arden, singers;  models;  PRODUCER-Ernest  Anderson;  DIKECTOR-Clay  Yurdin;  ASSOC.DIR- 
ECTOR- Robert  Lareau;  CASTING-Ernest  Anderson, PIX;  AVAILABLE -approx  $1500  incl  time. 

TALENT  SHOWS 
ABC 

HOLLYWOOD  SCREEN  TEST  -  See  Dramatic  Shows. 

JACQUES  FRAY  MUSIC  ROOM  -  from  WJZ-TV  to  E  &  MW  Nets;  8-8 :30pm  Sundays;  SUSTAINING; 
Jacques  Fray,  announcer  Charles  Stark,  or^tnist  Jon  Gart,  guest  star  &  gifted  musical 
variety  talent;  FORMAT  -Showcase  for  young  classical  talent;  PACKAGER- Jacques  Fray  Enter¬ 
prises;  PRODUCER-Jack  Munhall  (JF);  ASSIST  .PROD  &  CASTING-Diane  Munhall;  DIRECT  OR - 
Charles  Powers;  ASS ’T, -Art  Steane;  AVAILABLE -approximately  $2000;  REHEARSAL  -  Ahrs  cam. 


An  ALPHABETICAL  INDEX  to  all  programs  carried  in  this  issue  can  be 
found  on  Page  26;  DIRECTORY  of  Addresses  &  Telephones  on  Page  2. 
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TALENT  SHOWS  (continued) 

ABC 

WHITEMAN’S  TV  TEEN  CLUB  -  from  WFIL-TV  Philadelphia  to  E  &  MW  Nets;  SUSTAINING;  Paul 
Whiteman  and  daughter,  Margo,  MC  teen-age  variety  talent;  show  is  staged  from  a  center¬ 
ed  stage  in  the  Phila.  Arena  with  a  Jury  of  12  teen  agers  Judging  their  contemporaries; 
chorus  of  150  voices  led  by  Skippy  Dawson;  PRODUCER-Jack  Steck;  DIRECT OR-Herb  Horton; 
SCRIPTS-Ben  Martin;  ACTIVITIES  DIRECT0R-A1  Wistert;  AVAILABLE-app  $8000, 4hrs  on  camera. 

DUMONT 

DOORWAY  TO  FAME  -  from  WABD  to  14  Sta.  E  &  MW  Nets;  8:30-9pm  Mondays;  SPONSOR- Jay  Buck- 
nell  Shirts  (participating);  AGENCY -Norman  Waters;  with  Johnny  Olsen,  MC,A1  Griner  & 

4  Top  Hatters,  and  young  professionals  who  are  showcased;  performers  appear  before 
backdrop  on  which  the  proper  background  for  their  acts  is  flashed  via  camera  cards; 
PACKAGER-United  Productions;  PRODUCER-George  Scheck,UP;  DIKECTOR-Lou  Dahlman,UP;CAST- 
ING-George  Scheck  at  Wanamaker ’s,Tues.5pm  weekly;  AVAILABLE-app  $1650; REF  -2hrs  cam. 

ORIGINAL  AMATEUR  HOUR  -  from  WABD  to  E  &  MW  Nets;  7-8pm  Sundays;  SPONSOR-Old  Gold  AGEN¬ 
CY -Lennen  &  Mitchell;  The  Original  Major  Bowes  show  with  MC  Ted  Mack  &  variety  acts; 
Winner  brought  back  following  week;  end  of  year  run-off  of  3  time  winners  offers  winner 
scholarship  &  trophy;  PACKAGER-Reemack  Productions;  PRODUCER-Lou  Goldberg, Reemack;DIR.- 
Wanda  Ellis, Re emack;  SUPERVISOR-Nicholas  Keesely,L&M;  CASTING-Wanda  Ellis, Lloyd  Marks 
at  RCA  Bldg  weekdays;  MUSIC -two  pianos;  CQMMERCIALS-live,  announced  by  Dennis  James; 
PRODUCTION -approximately  $35°0;  RATING-5  City  Pulse  21. 5. 

WPIX 

FOUR  STAR  SHOWCASE  -  from  WPIX;  local;  8-9pm  Saturdays;  Professional  talent  used  in  a 
variety  type  show;  SPONSORS  ( part icipating)-Rhe ingold  Beer  (Foote, Cone  &  B),01dsmobile 
(D.P. Brother);  DIRECTOR-Edward  Nugent;  MUSIC-3  piece  combination;  GUEST  MC'S  used  each 
week;  PRODUCER-Ed  Sullivan;  PACKAGE  AVAILABLE-app  $2000  per  hr,app  $1100  per  |hr,$250 
per  participating  spot;  all  prices  include  time. 

INTERVIEW  &  EXPOSITION  SHOWS 

ABC 

CRUSADE  IN  EUROPE  -  from  WJZ-TV  to  33  Sta.E  &  MW  Nets;  9-9 :25pm  Thursdays;  (in  NYC ) 
SPONSOR-Life  &  Time  Inc;  AGENCY -Young  &  Rubicam;  Documentary  film  series  of  Eisenhower 
book,  compiled  and  edited  by  March  of  Time  with  20th  Century  Fox;  PRODUCER-Richard  De 
Rochemont;  EDITOR-Arthur  Tourtellot;  TV  ADAPTOR-Fred  Feldkamp;  PACKAGER-March  of  Time; 
CHORAL  MUSIC -US  Military  Academy  Choir;  NARRATOR-Westbrook  Van  Voorhis;Eisenhower 
quote s-Maur ice  Joyce;  ON  THE  AIR-May  5>  1949;  RATING-5  City  Pulse  19 • 

THE  ENCHANTED  ROAD  -  from  WJZ-TV;  local;  7:30-8pm  Fridays;  Debuted  July  15;  series  of 
film  travelogues  written  and  photographed  by  Austen  West  for  TV;  ADAPT OR-Roderick  Mac- 
Leish;  PACKAGER-Nat  Fowler;  NARRATOR-Gene  Hamilton, ABC. 

KIERAN’S  KALEIDOSCOPE  -  from  WJZ-TV;  local;  7:15-7:30p&  Thursdays;  with  John  Kieran  in 
a  nature  series  produced  on  film  by  Int'l  Tele -Film,  by  Paul  F.  Moss;  ON  AIR-Mar  14  '49 

OUR  DOGS  -  from  WJZ-TV  to  E  &  MW  Nets;  9-9:30pm  Mondays;  SUSTAINING;  Patricia  Kennedy 
interviews  guest  star,  discusses  how  to  train  dogs,  features  "Dog  of  the  Week";  PROD- 
UCER-Ward  Byron;  DIRECT OR-Marshal  Diskin;  ON  THE  AIR-July  11. 

SHIP ’S  REPORTER  -  from  WJZ-TV;  local;  7-7 : 15pm  Tues,Thrs, Sat ;  SUSTAINING;  Jack  Mangan 
interviews  celebrities  on  ships  (Tues,Sat),on  planes  at  LaGuardia(Thrs) ;  filmed  on  l6mm 
cameras;  PACKAGER-Nat 1 1  TV  Guild;  PRODUCTION -Chick  Vincent;  AVAILABLE -$200  per  partici¬ 
pation;  also  shown  in  Chi,  Buff,  Cincinn,  Det,  Columbus,  Detroit  &  Washington. 
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INTERVIEW  &  EXPOSITION  (continued) 

ABC 

SCIENCE  CIRCUS  -  from  WENR  Chicago  to  E  &  MW  Nets;  8:30-9pm  Mondays;  SUSTAINING; Humor¬ 
ous  but  factual  demonstrations  of  scientific  phenomena;  with  Bob  Brown;  DIRECTOR-Greg 
Garrison;  ON  THE  AIR  -  July  4 • 

THE  FITZGERALDS  -  from  WJZ-TV;  local;  7:15-7:30  Mon, Wed;  7-7:30pm  Fri;  Participating 
Sponsors-Sach's  Quality  Stores,  Chevrolet,  Aero  TV  Table,  Joumal-American;  Show  feat¬ 
ures  Ed,  Pegeen,  guests;  DIRECTOR-Sean  Dillon;  C0MMERCIALS-live;AVAILABLE-$200  per  par. 

CBS 

IN  THE  FIRST  PERSON  -  from  WCBS-TV  to  E  &  MW  Nets;  7:30-7: 45pm  Saturdays;  SUSTAINING; 
Quincy  Howe  interviews  prominent  person  about  hobbies,  interests, etc;  PRODUCER-DIRECT  - 
Alan  Dinehart,CBS;  CASTING-Leon  Levine;  REHEARSAL  -  Jhr  cam;  RATING-5  City  Pulse  7*3 

PREVIEW -THE  LIVING  MAGAZINE  -  from  WCBS-TV  to  E  &  MW  Nets;  9-9 :30pm  Mondays;  SPONSOR - 
Philip  Morris;  AGENCY-Biow;  Tex  &  Jinx  McCrary  and  guests;  theme  is  based  around  a  mag¬ 
azine;  PACKAGERS  -Tex  &  Jinx  McCrary;  TECH.  ADVISER-Wm.  Morris,  Blow;  DIRECTOR-Frank  Schaff 
ner,CBS;  SCRIPTS -Gordon  Auchinclose;  MUSIC-Organ  &  Ray  Carter  Trio;  PRODUCER-David 
Scherman(T&j);  SETS-Henry  Sanford;  three  sets-living  room^  powder  room,  art  room  in 
penthouse  apartment  over  magazine  office;  REHEARSAL- 5hrs,f hr  on  commercials;  COMMER¬ 
CIALS^  live;  ANNOUNCER-Ken  Roberts;  CASTING-Kay  Elliott ,T&J,  Miriam  Goetz;  PACKAGE- 
approximately  $6000;  RATING  -  5  City  Pulse  15.8 

WE  THE  PEOPLE  -  from  WCBS-TV  to  6  Sta.E  &  MW  Nets;  Kinesc.to  6  Sta; 9-9 :30pm  Tuesdays; 
Simultaneous  with  AM  Broadcast;  SPONSOR-Gulf  Oil;  AGENCY -Young  &  Rubicam;Dan  Seymour, 
MC,  interviews  interesting  guests;  film  clips  used  to  give  visual  story  to  AM  script; 
PRODUCER-James  Sheldon, Y&R;  TV  DIKECTOR-William  Brown, Y&R;  WRITER-EDITOR-Leonard  Safir, 
Y&R;  RESEARCH-Ed  Frank;  FILM  SUPERVTSOR-Larry  Roemer,Y&R;  MUSIC-Oscar  Bradley  Orchest; 
REHEARSAL-4hrs  camera, 2hrs  dry;  COMMERCIALS- live, announced  by  Bill  Lazar;  RATINGS-5 
City  Pulse  29.5(9),  NYC  Hooper  24.6(10). 

NBC 

BELIEVE  IT  OR  NOT  -  from  WNBT  to  E  Net;  10-10 :30pm  Wednesdays;  SUSTAINING; Format  varies 
with  film,  interviews  and  drama;  PACKAGER-Douglas  Storer;  PRODUCER-Richard  Hurdle, DS; 
Roger  Muir, NBC;  DIKECTOR-Richard  Goode;  CASTING-Bill  Kauitaan,NBC;  SETS-Don  Pike, NBC; 
WRITER-Bill  Alley;  Cast  features  Peggy  Corday,  Fritz  DeWild, Announcer  and  Guest  MC*s. 

THEATRE  OF  THE  MIND  -  from  WNBT  to  E  Net;  9:30-10pm  Thursdays;  dramatizes  factual  epi¬ 
sode  in  life  of  a  neurotic;  panel  of  guest  experts  discusses  problem;  PACKAGER-Ann  Mar¬ 
lowe;  PRODUCERS' -M.Glaubman,  Marjorie  Sloan, AM;  DIKECTOR-Fred  Coe, NBC;  ON  THE  AIR-July  14 

WISH  YOU  WERE  HERE  -from  WNBT;  local;  11:30-11 :45am  Sundays;  "Peg  &  McGraw"  show  films 
made  by  them  at  vacation  resorts  specifically  for  TV;  Narration- "Peg  &  McGraw ";  MUSIC - 
recorded;  PACKAGER-Walter  McGraw;  ON  THE  AIR- July  3>  19^9. 

Other  NBC  programs  in  this  category  are  listed  on  the  following  page. 

DUMONT 

WENDY  BARRIE  SHOW  -  from  WABD  to  E  Nets;  8-8:30pm  Wednesdays;  SUSTAINING; Wendy  Barrie 
chats  about  movie  doings  and  interviews  2  personalities;  PRODUCER -Frances  Kish;DIKECT- 
OR-Jack  Rayel;  ON  THE  AIR-November  1948;  AVAILABLE  -  approx  $1000. 

KEY  TO  THE  MISSING  -  from  WABD  to  E  &  MW  Nets;  9:30-10pm  Fridays;  with  Archdale  Jones 
interviewing  people  in  search  of  lost  relatives, etc;  DIRECTOR-David  Lowe;  CASTING- Jones; 
REHEARSAL-2  hours  dry,  2  hours  on  camera;  ON  THE  AIR  -  Fall  1948. 
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INTERVIEW -EXPOSITION  (continued) 

DUMONT 


JACK  EIGEN  SHOW  -  from  WABD;  local;  7:45-8pm  Thursdays;  SPONSOR-Doeskin  Tissues;  AGCY- 
Federal;  SUPERVISOR -Franc is  Barton, Fed;  Eigen  works  from  a  nightclub  segment, interviews 
a  personality,  introduces  a  "Glamour  Girl  of  the  Week",  gives  show  business  news;PACK- 
AGER-Wilbur  Stark-Jerry  Layton;  DIRECTOR-Pat  Fay, WABD;  CASTIRG-Eigen;  REHEARSAL  -  lhr  on 
cam,l  dry;  CQMMERCIALS-Cartoon  opening(by  Fletcher  Smith),  live  middle  and  close  with 
Doeskin  girl,  Eigen;  Began  sponsorship  April  7th  for  five  years. 

MANHATTAN  SPOTLIGHT  -  from  WABD;  local;  7:45-8pn  Monday, Tues, Wed, Fri;  SUSTAINING; Chuck 
Tranum  interviews  personalities  using  props  and  other  visual  aids  to  illustrate  their 
individualities;  PRODUCER-Verne  Tranum;  DIRECTOR-Pat  Fay;  SET-Rudy  Lucek; REHEARSAL- lhr 
dry,  lhr  cam;  ON  THE  AIR- Jan  1949;  AVAILABLE  -  approx  $200  per,  $500  for  five. 

MAN  ON  THE  STREET  -  from  WABD;  local;  12:15-12:30  Daily;  SUSTAINING;  Dan  Peterson  does 
sidewalk  interviews  at  53rd  St  &  Madison  Ave,NYC;  DIRECTOR-Dick  Sandwick;ON  AIR-Nov  *48 

add  to  NBC 

CANDID  CAMERA  -  from  WNBT  to  E  &  MW  Nets; 9-9: 30  Thursdays;  SUSTAINING; Same  format  as 
AM  show -Allan  Funt’s  candid  film  sequences  plus  introducing  celebrity  guests  &  people 
on  the  films;  PRODUCER-Allan  Funt;  DIRECT  OR -Kingman  Moore;  SETS- John  Lloyd;MUSIC-Bill 
Nalle ;  AVAILABLE  -  app  $7000  per;  ON  THE  AIR-May  28;  RATING- 5  City  Pulse  5*9 

NATURE  OF  THINGS  -  from  WPTZ  Phila,to  E  Net;  9: 30-9 :45pm  Mondays;  SUSTAINING; Dr.  Roy 
K.  Marshall  in  practical  scientific  demonstrations  and  illustrations  with  laboratory 
equipment,  drawings, etc. 

RED  AMERICA  -  from  WNBQ  Chicago,  to  E  &  MW  Nets;  8-8 :30pm  Thursdays;  SUSTAINING;MC  Bob 
Murphy  and  three  guests  per  show  in  farmer  demonstration  and  quiz;  formerly  aired  lo¬ 
cally  in  Chicago;  PACKAGER-Louis  G.  Cowan;  ANNOUNCER-Norman  Barry;  ON  THE  AIR- June  2; 
RATING  -  5  City  Pulse  9*0. 

TELEVISION  SCREEN  MAGAZINE  -  from  WNBT  to  14  Sta.  E  Net  plus  Kinesc;8:30-9pm  Saturdays; 
SUSTAINING;  Based  around  a  magazine  operation  with  Allan  Scott  as  Editor  and  Bill  Beras 
as  a  roaming  reporter;  with  slides,  film  and  personal  interviews,  bring  to  the  camera 
features  on  sports,  news  of  the  week,  humor, variety;  names  and  introduces  talent  dis¬ 
covery;  DIRECTOR- Jim  Jordan;  PRODUCE  R-Larry  Schwab;  CASTING-Bill  Berns , Margaret  Rogers; 
REHEARSAL-3  hours  on  camera;  RATING  -  5  City  Pulse  10. 4 

YOU  ARE  AN  ARTIST  -  from  WNBT  to  E  Net; 5-5: 15  Wednesdays;  SUSTAINING; Jon  Gnagy  draws  & 
comments  using  large  pad;  lesson  is  based  on  an  art  masterpiece  which  he  shows  and  dis¬ 
cusses;  REHEARSAL-1  hour  on  camera;  RATING-5  City  Pulse  4.1;  AVAIL-approx  $1000. 

WPIX 

CITY  HALL  -  from  WPIX; local; 7 :45-8pm  Saturdays ; SUSTAINING;  with  John  Crosson, Daily  News 
reporter  commenting  on  city  gov’t  and  officials;  guests;  DIRECT  OR -Peggy  Gannon;  ON  THE 
AIR-March  5;  AVAILABLE  -  approximately  $500  (includes  time) 

HOLLYWOOD  IN  NEW  YORK  -  from  WPIX; local; 8-8: 15  Thurs;Lois  Wilson  reads  reviews, chats 
with  guests ;DIRECTOR-Edward  Nugent ;SP0NS0R( par) -Melt -0-Way  Reducing  Club;  AVAIL  -app 
$500  (including  time);  ON  THE  AIR-February  2 6  1949. 

LITTLE  OLD  NSW  YORK  -  from  WPIX;  local;7:30-8pm  Mondays  ;Ed  Sullivan  interviews  person¬ 
alities  on  human  interest  stories;  SUSTAINING;  DIHECTOR-Cledge  Roberts ;MUSIC -Lou  Ames; 
AVAILABLE  -  approx  $1125  per  show,  $250  participating,  (both  include  time). 
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ABC 

BLIND  DATE  -  from  WJZ-TY  to  12  Sta.on  E  &  MW  Nets, plus  kinesc;7:30-8pm  Thursdays;  SUS¬ 
TAINING;  Same  format  as  AM  show;  Arlene  Francis  "blind  dates"  college  men  and  young 
women,  separated  by  giant  heart  on  stage;  PACKAGE  R  -  Be  ma  rd  Schubert;  PRODUCER-Dick  Lew¬ 
ises;  DIHECTOR-Fred  Carr,AEC;  CASTING-D.  Lewis;  MUSIC-Abe  Osser's  Orch;ANNOUNCEE-Waltei 
Herlihy;  REHEARSAL  -  3  hours  on  cam,  5  hrs  dry;  ON  THE  AIR-  May  5  19^9; AVAIL -app  $4000 

FUN  FOR  THE  MONEY  -  from  WENR  Chicago  to  E  &  MW  Nets;9:30-l°pni  Fridays;  Johnny  Olsen  in 
audience  participation  show,  games  and  stunts;  SPONSOR-Int  *1  Cellucotton  Products (Klee¬ 
nex);  AGENCY -Foote,  Cone  &  Be  lding;  PACKAGER- James  Saphier;  DIRECT  OR-Ed  Skotch;ON-June  17 

TREASURE  QUEST  -  frcm  WENR  Chicago  to  E  &  MW  Nets;8:30-9pm  Fridays;  Audience  partici¬ 
pation  travel  quiz  using  stills,  rhyming  clues  merchandise  prizes;MC  John  Weigel;  PRO- 
DUCER-WRITER-Allan  Fishbum;  DIRECTOR-Greg  Garrison, ABC. 

BREAK  THE  BANK  -  from  WJZ-TV  to  E  &  MW  Nets; 9-9 :3°pni  Fridays ;SPONSOR-Bristol-Myers(Vi- 
talis  &  Ipana);  AGENCY -Doherty, Clifford  &  Shenfield;  SUP  -Blainey  Harris;  with  Bert 
Parks, MC,  Song  Spinners,  audience  participants;  quiz, contestants  vie  for  money;  bank 
starts  with  $1000  and  equal  amount  of  contestants1  winnings  is  added  to  bank;  8  ques¬ 
tions  each,  each  allowed  two  misses;  PACKAGER-Ed  Wolf  Prods;  SUPERVTSOR-C .McCracken, 
DCS;  DIRECTOR-Jack  Rubin, EW;  DIR-Marshall  Diskin,A3C;  WRITERS-Berb  Wolf, Joseph  N.Kane; 
MUSIC-Peter  Van  Steeden  Orch;  PUBLICITY -Edwin  Lee;  COMMERCIALS- film  strip  (Ted  Nemeth); 
ANNOUNCER-Bud  Collyer, talks  over  film  showing  closeup  of  products;  PRODUCTION  -  approx 
$5500  (AM  Sc  TV);  RATING-5  City  Pulse  32.1(7) 

CELEBRITY  TIME  -  from  WJZ-TV  to  6  Sta.  E  &  MW  Nets;  10-10 :30pm  Sundays ;SP0NS0R-B.F. Good¬ 
rich  Rubber  Co;  AGENCY -BBD&O;  Quiz  with  Conrad  Nagel, moderator.  Ilka  Chase, John  Daly, 
p*  .manent  panel  members,  plus  two  guests  each  week;  Nagel  asks  questions  using  film 
clips  for  reference  (made  by  Universal);  two  on  a  team, winners  give  prize  money  to 
charity;  PACKAGER-World  Video;  SUPERVISOR-Larry  Alge o , BBD&O ; PRODUCER-Perry  Lafferty,WV; 
DIRSCTOR-Tom  DeHuff ,ABC;  WRITE R-Le on  Rogow(Un  Pict);CASTING-Henry  White, WV;  REHEARSAL- 
lohrs  on  camera  with  stand-ins;  COMMERCIALS -Film  clips  (2)  demonstrating  product ;ANN.- 
Bill  Hamilton;  PACKAGE -approx  $3500;  RATING-5  City  Pulse  5.5 

STOP  THE  MUSIC  -  from  WJZ-TV  to  E  &  MW  Nets;8-9pm  Thursdays; SPONSOR-Admiral  (1st  half), 
Old  Gold  (2nd  half);  AGENCIES-Kudner;  Lennen  &  Mitchell;  Same  basic  format  as  AM  show- 
Bert  Parks  MC  calls  viewers  to  identify  "mystery  melody";  with  comic  Betty  Ann  Grove, 
singers  Estelle  Loring, Jimmy  Blaine  plus  variety  acts;  PACKAGER-Louis  G,  Cowan  in  ass. 
with  Mark  Goodson;  SUPERVISORS-Alfred  Hollander, Cowan ;Myron  Kirk, Kudner; Nicholas  Keese- 
ly,LM;  DIRECT OR-Ralph  Warren, ABC;  MUSIC-Harry  Salter's  Orch;SETS-Jim  McNaughton;  PROD- 
Charles  Henderson, Louis  Cowan;  CHOREOGRAPHY -Tony  Charmoli;  ANNOUNCERS -Don  Hancock,  Ken 
Williams;  COMMERCIALS-Admiral's  are  live -integrated;  TV  set  on  stage  given  to  winner; 
Old  Gold’s  are  also  live -open  and  middle  have  dancing  Old  Gold  package;  close  has  ann¬ 
ouncer  and  Parks;  PRODUCTION-app  $4750  per  ^hr; RATINGS -5  Cty  Pulse  29.7(7th) ;NYC  Hooper 
27.4(7th);  ON  THE  AIR  -  May  5,  19^9 

TELEVISION  TELEPHONE  QUIZ  -  from  WJZ-TV;  local; 4-4 :15pm  &  4:45-5pm  Mon-Fri;also,  noon- 
12:15pm  &  12: 45 -1pm  Saturdays;  Participating  sponsors:  Swift's  Peanut  Butter  (JWT); 
General  Foods-Grape  Nuts  &  Grape  Nut  Flakes  (Y&R);  Cannon  Hose  (Y&R);  Quiz  with  view¬ 
ers  matching  telephone  or  social  security  numbers  against  key  letters, WJZ-TV; 200-500 
prizes  offered  daily;  interim  film  between  daily  quizes;  each  segment  can  accomodate 
4  franchise  sponsors  receiving  20  sec  commercials;  PACKAGE R-Harry  S.  Goodman  Prods; 
DIRECTOR-Marshal  Diskin, ABC;  PRODUCER-Joseph  Gottlieb;  MC'S-Durward  Kirby,  Toby  Deane; 
ON  THE  AIR-June  7  1949;  AVAILABLE  -  $60  franchise,  $120  participating. 
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QUIZ-GAME  SHOWS  (continued) 

ABC 

THINK  FAST  -  from  WJZ-TV  to  E  &  MU  Nets; 8-8 :30pm  Fridays;  SUSTAINING;  Ur.  Mason  Gross 
MCs  panel  of  four  with  celebrity  guests;  "Pretender"  challenges  "King"  with  general 
category  of  info  from  which  "King"  asks  "Pretender"  questions;  Pretender  answering  corr 
ectly  wins  throne;  PACKAGER-Robert  Jennings;  CASTING- Jennings;  DIRECT OR-Charles  Harrei: 
ON  THE  AIR-March  26  19^9;  RATING  -  5  City  Pulse  21.8 

CBS 

IT  PAYS  TO  BE  IGNORANT  -  from  WCBS-TV  to  E  &  MW  Net;8:30-9pm  Mondays;  Zany  quiz  with 
same  format  as  AM  show,  tape  recorded  for  next  night's  AM  show;  SUSTAINING;  MC  Tom  How¬ 
ard  &  Experts  Lulu  McConnell, Harry  McNaught on,  George  Shelton  plus  Townsmen  Quartet  and 
Four  Clefs  instrumental  trio;  PRODUCER-Tom  Howard;  DIKECTOR-Een  Redford,CBS;  WRITER  - 
Ruth  Howard;  MUSIC -Tom  Howard  Jr;  ON  THE  AIR-June  6;  AVAILABLE -app  $6506  package. 

WINNER  TAKE  ALL  -  from  WCBS-TV; local; 8-8 :30pm  Saturdays;  SPONSOR-Local  Chevrolet  Deal- 
e rs ;  AGENCY-Campbe  11-Ewa Id ;  The  Champion,  last  week's  winner,  takes  on  challengers;  3 
points  win  a  round  and  winner  becomes  the  champ.  The  challengers  are  chosen  from  stu¬ 
dio  audience.  Champ  continues  as  long  as  he  can  defend  successfully;  Winner  of  each 
round  gets  a  prize;  Players  choose  cards  with  name  of  writeins;  winner's  "write-in" 
called  for  chance  at  prize;  with  MC  Bud  Collyer,  ulus  models  and  acts;  PACKAGER-Bill 
Todman,Mark  Goodson;  PRODUCER-Gil  Fates, CBS;  SUPERVISOR-Alice  Polver,CE;  DIHECTOR-Alex 
Leftwich,CBS;  CASTING-Fates ;  SETS-Mason  Arvold;  MUSIC -Recorded;  CQtMRCIALS-Live  and 
film;  two  Chevrolet  girls  bring  out  prizes  during  show;  film  commercials  based  on  ser¬ 
vice;  PRODUCER-Leo  Langlois;  WHTTER-Ray  Mauer;  ANNOUNCER-Bem  Bennett;  REHEARSAL -2hrs 
dry,  2hrs  cam;  PRODUCTION -approx  $2500. 

DUMONT 

SPIN  THE  PICTURE  -  from  WAED  to  7  Sta  E  &  MW  Nets;  SUSTAINING; 8-9pm  Saturdays ;MCs  Eddy 
Dunn  &  Kathi  Norris  stage  dramatic  sketches,  skits  and  cartoons, etc  and  call  home 
viewer  to  identify;  correct  answer  nets  viewer  $2000  in  prizes  plus  weekly  $1000  added 
to  jackpot  if  question  missed;  PACKAGER-Wilbur  Stark-Jerry  Layton;  DIRECT OR-Dav id  Lowe, 
WAHD;  AVAILABLE -app  $3600  per  show,  $2150  per  $1^00  per  -4,  includes  rehearsal. 

NEWS  AND  CLUES  -  from  WABD;12:30-lpm  Daily;  George  F.  Putnam, commentator,  offers  cap¬ 
sule  news  round-up,  then  calls  home  contestants  and  questions  them  on  news,  pictures 
flashed  on  screen  and  identity  of  his  guests;  ON  THE  AIR  -  July 

THEY'RE  OFF  -  from  WABD;8:30-9pm  Thursdays;  Contestants  are  tested  on  film  shots  of  his 
toric  horse  races;  Byron  Field  is  "race  caller"  and  Tom  Shirley  MC;  ON  THE  AIR- July  7; 
AVAILABLE  -  app  $3500. 


NBC 

GUESS  WHO  -  from  WNET; local; 6-6 :30pm  Sundays;  SPONSOR- Sheffield  Farms ;  AGENCY -N.W. Ayer; 
Quiz  with  audience  identifying  persons  and  places  aided  by  clips,  props, costumes, etc; 
Happy  Felton, MC;  DIRECTOR-Tom  Hutchinson;  SUPERVISOR-Ann  Bachner(Ayer) ;  SET-Sheffield 
Dairy  Bar;  COMMERCIALS-  one  middle  focuses  on  product,  sometimes  served  to  participants 
CONTINUITY -Les  Kramer;  ON  THE  AIR-May  15,  19^9;  PRODUCTION  -  app  $12-1500. 

THE  QUIZ  KIDS  -  from  WNBQ  Chicago  to  E  &  MW  Nets; 8-8:30  pm  Wednesdays;  Same  format  as 
AM  show,  with  schoolroom  set;  Joe  Kelley  is  MC,  same  cast  as  AM  show;  DIRECTOR- John 
Lewellen;  ON  THE  AIR  -  June  29th. 

THE  EYES  HAVE  IT-  from  WNBW  Washington  to  E  Net;  k-k :30pm  Sundays;  SUSTAINING;  with  MC 
Ralph  McNair  interviewing  personality  guests  who  identify  film  clips. 
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QUIZ-GAME  SHOWS  (Continued) 


NBC 

SAY  IT  WITH  ACTING  -  from  WNBT;  Local;  6:30-Tpm  Sundays;  SPONSOR  -  J.B.  Williams 
(Brushless  Shaving  Cream  &  Aqua  Velva);  AGENCY  -  J.  Walter  Thompson;  Audience  sends 
in  charades  which  are  acted  out  by  casts  of  two  B’way  shows;  winning  cast  held  over; 
new  challenging  cast  each  week;  "Din-Oecar-Saur"  for  winners;  PACKAGER  -  West  Hooker; 
PRODUCER  -  Keith  Thomas;  DIRECTOR  -  Buz  Kulik,  JWT;  MC  -  Bill  Bems;  COMMERCIALS  - 
Lionel  Ricau  talks  over  flip  cards;  Product  given  to  contestants;  AVAIL,  app.  $1000. 

WHO  SAID  THAT  -  from  WNBT  to  E&MW  Nets  &  kinesc;  9-9:30  pm  Saturdays;  SPONSOR-Crosley 
Appliances;  AGENCY  -  Benton  &  Bowles;  Robert  Trout  puts  quotes  to  panel  composed  of 
John  C  meron  Swayze  and  three  guests;  Sound  is  tape  recorded  for  AM  show;  PRODUCER  - 
Fred  Friendly  NBC;  DIRECTOR  -  Roger  Muir,  NBC;  WRITER  -  Friendly;  ANNOUNCER  -  Rex 
Marshall;  PRODUCTION  -  approximately  $2500. 

WPIX 

TEE  RUBE  GOLDBERG  SHOW  -  from  WPIX;  local;  7:30-8pm  Thursdays;  Participating  spon¬ 
sors  -  Savarin  Coffee  (S.A.  Schonburn  &  Co),  Pall  Mall  Cigarettes  (SSC&B),  Beatty 
Jet  Lighter  (John  B.  Cairns);  Rube  Goldberg  and  b  guests;  John  Tillman,  MC;  Audience 
sends  in  ideas  to  be  drawn  and  guessed  by  panel;  PACKAGER  -  Kennit  Schafer;  PRODUCER- 
Schafer;  DIRECTOR  -  Cledge  Roberts,  PIX;  COMMERCIALS  -  Beatty,  one  minute  demonstra¬ 
tion  film;  REHEARSAL-  ^5  min.  on  camera;  (Guest  cartoonists  for  6  weeks,  while  Rube 
Goldberg  is  on  vacation)  (United  Expositions,  Inc.  thru  Gordon  &  Mottem  participate) 

TEL-O-VISION  QUIZ  -  from  WPIX;  local;  8:l+5-9pm  Wednesdays;  Home  viewers  identify  his¬ 
torical  personalities  and  world  scenes  from  collection  of  Hi  Rubin;  jackpot  prizes; 
DIRECTOR  -  Theodore  H.  Markovic. 

YOUR  LUCKY  STAR  -  from  WPIX;  local;  7:30-8pm  Fridays;  Candy  Jones,  MC;  b  studio  con¬ 
testants  and  guest  star  in  telephone  quiz;  SPONSOR  -  Miracloth  (participating);  DIR¬ 
ECTOR  -  Cledge  Roberts,  PIX;  PACKAGER  -  Keimit  Schafer;  CASTING  -  Schafer;  AVAILABLE - 
approximately  $700  for  package. 

PANELS  AND  FORUMS 


ABO 

ON  TRIAL  -  from  WJZ-TV  to  E&MW  Rets;  7:30-8pm  Mondays;  SUSTAINING;  Judge  presides 
over  court  room  scene;  2  lawyers,  2  witnesses  each  discuss  a  topic  of  current  inter¬ 
est;  PRODUCER  -  ABC  Public  Affairs  Dept;  DIRECTOR  -  Charles  Powers;  EDITOR  -  David 
Levitan,  ABC,  in  cooperation  with  NY  Bar  Assoc;  BEHSRSAL  -  2  hrs;  PACKAGE  -  approx- 
imently  $3000. 


CBS 

PEOPLE 1 S  PLATF0K4  -  from  WC3S-TV  to  30  Sta.  E&MW  Nets  plus  kinesc;  9:30-10pm  Mondays; 
SUSTAINING;  opens  with  2  minute  dramatic  sketch  -  young  couple  introduces  current 
events;  then  5  minute  film  using  clips,  animation,  etc;  round  table  discussion  by 
Quincy  Howe  and  guests  grows  out  of  questions  of  "average  citizen",  filmed  by  CBS, 
projected  on  TV  screen;  PRODUCER  -  Leon  Levine,  CBS;  DIRECTOR  -  Fred  Rickey,  CBS; 
CASTING  -  Levine  &  Rickey;  AVAILABLE  -  approx  $1600  for  package. 


DUMONT 


COURT  OF  CURRENT  ISSUES  -  from  WABD  to  9  Sta.  E&MW  Nets;  8-9pm  Tues;  SUSTAINING; Court¬ 
room  scene;  Prominent  people  play  Court  roles;  diBcuss  world  affairs;  civic  group  acts 
as  jury,  votes  at  close;  PACKAGER-PRODUCER  -  Irvin  P.  Sulds  (as  ’Clerk  of  Court*  pro¬ 
duces  while  on  air);  DIRECTOR  -  David  Lowe,  WABD;  AVAILABLE  -  approx  $1500  package. 
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PANELS  AND  FORUMS  (Continued) 

NBC 

AUTHOR  MEETS  THE  CELTICS  -  from  WNBI  to  lb  Sta.  EOT  Nets;  8:30-9pm  Sundays;  SPONSOR- 
General  Foods  (Jello);  AGENCY  -  Young  &  Rubicam;  (Sponsorship  ends  July  2b,  show  to 
continue  as  sustainerO;  John  McCaffery  moderates  discussion  by  author,  2  critics  on 
books,  plays,  movies,  etc;  sections  dramatized;  PACKAGER  -  Martin  Stone;  SUPERVISOR- 
Joe  Scabeta  Y&R;  DIRECTOR  -  Gordon  Duff  NBC;  CASTING  -  Harriet  Halsbrand  MS;  WRITER  - 
Jerry  Cooperemith  MS;  COMMERCIALS  -  Live  &  film  (by  Hile-Damroth,  Loucks  &  Korling) 
show  product;  one  3  minute;  PRODUCTION  -  approx  $2^00;  RATING  5  City  Pulse  8.5. 

LEAVE  IT  TO  THE  GIRLS  -  from  WNBT  to  E  Net;  8-8:30pm  Sundays;  SPONSOR  -  Maxwell  House 
Coffee  (Began  May  29  when  show  moved  from  Wed.  time);  AGENCY  -  Benton  &  Bowles;  Maggi 
McNellis,  moderator,  b  women  celebrity  guests,  one  male  in  verbal  battle  of  sexes; 
PACKAGER-PRODUCER-CASTING  -  Martha  Rountree;  Asst.-  Joan  Sinclaire;  DIRECTOR  -  Craig 
Allen  NBC;  SUPERVISOR  -  Herb  Leder  B&B;  COMMERCIALS  -  open  live;  middle  &  close  on 
film  (by  Louis  DeRochemont  Assoc.,  Sound  Masters  Inc,  Audio  Prods,  Paul  I*  Fennell); 

ON  AIR  -  April  27,  19^9  (for  TV);  RATING  -  5  City  Pulse  8.9.  AVAILABLE  approx  $3500. 

MEET  THE  PRESS  -  from  WNBT  or  WNBW  Washington  to  E  Net;  10-10 :30pm  Mondays;  SUSTAIN¬ 
ING;  show  has  "Martha  Rountree,  moderator;  b  guest  newsmen  at  press  conference  fire 
questions  at  prominent  guest;  PACKAGER-PRODUCER-CASTING  -  Martha  Rountree;  DIRECT 0R- 
Charles  Christensen  (Washington),  NBC  Staff;  AVAILABLE  -  approximately  $3000, 

MEET  YOUR  CONGRESS  -  from  WNBW  Washington  to  E  Net;  9-9 :30pm  Fridays;  SUSTAINING; 
Moderator  Blairy  Moody,  columnist,  and  guest  speakers;  ON  AIR  -  March  20  19^9* 

AMERICAN  TELEVISION  FORUM  -  from  WNBW  Washington  to  E  Net;  3-3 :30pm  Sundays;  SUSTAIN¬ 
ING;  Same  format  as  AM  show;  Theodore  Granik  moderates  discussion  on  current  issues, 
using  maps,  graphs,  clips,  etc;  PACKAGER  -  Tehodore  Granik;  PRODUCER  -  Ralph  Berger 
WNBW;  DIRECTOR  -  Eugene  Juster  WNBW;  ON  AIR  -  May  22  19b9;  AVAILABLE  -  approx.  $3500. 

WFIX 

VOICE  OF  THE  PEOPLE  -  from  WPIX;  local;  7-8 :30pm  Sundays;  SUSTAINING;  Moderator  Low¬ 
ell  IIl^pusTT^gueits,  Jury  of  people  writing  best  letters  to  ’Voice  Of  The  People”  Col* 
urn  in  The  News;  PRODUCER  -  WPIX;  DIRECT  OF  -  Alex  Courtney;  AVAILABLE  -  approx.  $lk00 
including  time. 


RELIGIOUS  PROGRAMS 
ABC 

STAINED  GLASS  WINDOWS  -  from  WJZ-TV;  local;  7-7:30  Sundays;  Mission  films  on  their 
work  in  various  parts  of  the  world;  supplied  by  Joint  Radio-Television  Comm.  SUPER¬ 
VISOR  -  Everett  Parker,  Rel.  Comm;  FILM  PROCUREMENT  -  Nat  Fowler  ABC. 

DUMONT 

MORNING  CHAPEL  -  from  WABD  to  E  Net;  ll:45-12noon  Daily;  Monday,  Tuesday,  Thursday  - 
Protestant  Service;  Wednesday  -  Catholic;  Friday  -  Jewish;  An  actual  devotional  ser¬ 
vice  from  studic  chapel;  SUSTAINING;  DIRECTOR  -  Wm  Marceau;  ON  AIR  -  November  19^8. 

WPIX 

RELIGIOUS  FILMS  -  from  WPIX;  local;  5:30-6:30pm;  (Alternating  Protestant,  Catholic, 
and  Jewish  Services  will  return  live  in  the  Fall  under  the  title  of  TELEVISION  CHAPEL; 
Program  departed  June  26.) 
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FASHION  -  WOMEN'S  -  HOW  TO  SHOWS 


ABC 

MARKET  MELODIES  -  from  WJZ-TV;  local;  2-l|pm  Tuesdays  thru  Fridays;  10-noon  Saturdays 
PARTICIPATING  SPONSORS  -  Brooklyn  Union  Gas  (N.W.  Ayer);  Hills  Bros  (Blow);  Stahl - 
Meyer  (Blaker);  Taylor  Reed  Corp  (Tracy  Kent);  Program  telecast  to  receivers  in  25 
Grand  Union  Markets;  MCs  Anne  Russell  &  Walter  Herlihy  in  heme  economic  series  with 
special  service  features  for  housewives,  household  hints,  interviews  &  guests;  PACK¬ 
AGER  -  Modell-Harbuck  Inc;  DIRECTOR  -  Miss  Bobbie  Henry;  PRODUCER  -  Arthur  Mode 11 
M-H;  ON  AIR  -  May  2b  19^9;  AVAILABLE  -  approx  $120  per  participating  spot, 

MRS,  AMERICA  -  from  WJZ-TV;  local;  11-11: 30am  Saturdays;  set  for  10  weeks  as  separ¬ 
ate  segnent  during  Market  Melodies  time;  MCs  Anne  Russell  &  Walter  Herlihy  introduce 
candidates  for  title  of  Mrs,  New  York;  finalist  will  be  entered  in  Mrs.  America  con¬ 
test;  PACKAGER  -  World  Video;  PRODUCER-DIRECTOR  -  Alan  Kent  WV. 

PETTICOAT  PARADE  -  from  WJZ-TV;  local;  8-8 :05pm  Mondays;  SPONSOR  -Ironite  Ironer; 
AGENCY  -  Brooke,  SSmith,  French  &  Dorrance  (Detroit);  film  featuring  home  appliances; 
Rye  Billsberry  narrating;  PRODUCER  -  Raphael  G,  Wolff  Studios;  WRITER  -  Gilbert 
Wright;  ON  AIR  -  May  2  I9U9. 


CBS 

DIONE  LUCAS  COOKING  SCHOOL  -  from  WCBS-TV  to  E&MW  Nets;  8-8:30  Mondays;  SPONSOR  - 
Wine  Advisory  Board,  1st  half  (started  March  3);  Scott  Paper  Co.,  2nd  half  (started 
February  10);  AGENCY  -  J.  Walter  Thompson;  Dione  Lucas  from  a  kitchen  set  gives  dem¬ 
onstrations;  PRODUCER  -  F.  Cooke,  JWT;  Frances  Buss  CBS;  DIRECTOR  -  Buss;  REHERSAL- 
1  hr  on  cam;  PRODUCTION  -  approx  $11+00;  CCMMERCIALS  -  Scott’s  on  film;  Wine  recipes. 

DUMONT 

A  WOMAN  TO  REMEMBER  -  See  Situation  Comedies 

MAXINE  BARRATT'S  "AND  EVERYTHING  NICE"  -  from  WABD;  local;  8-8 :30pm  Thursdays;  SUS¬ 
TAINING:  Maxine  Barratt  talks  about  fashion  with  fashion  &  entertainment  guests;  Con 
over  Career  Girls  model;  talking  dummies,  Mr.  Spice  &  Sugar;  PACKAGER  -  Bob  Loewi 
WABD;  DIRECTOR  -  Loewi,  Asst.  Lee  Klein;  SET  -  Store  Window;  MUSIC  -  recorded  and 
live;  EEHERSAL  -  1^  hrs  on  cam;  1  dry;  PACKAGE  -  approx  $1075  complete;  ON  AIR  -  Nov 
19^8  as  daytime  show;  evenings,  March;  CASTING  -  Lee  Klein;  AVAILABLE  -  $1075. 

OKAY  MOTHER  -  from  WABD;  local;  l-l:30pm  daily;  SPONSOR  -  Sterling  Drug  Co;  AGENCY  - 
Dancer-Fit zgerald-Sample;  MC  Dennis  James  &  audience  partiepants  in  a  frolic;  SUPER¬ 
VISOR  -  George  Tonney  DFS;  DIRECTOR  -  Lou  Sposa;  COMMERCIALS  -  cards  and  slides  for 
Phillips  Milk  of  Magnesia,  Bayer  Aeperin;Dr  Iyons  Toothpaste;  ON  AIR  -  December  19^8. 

RUMPUS  ROCM  -  from  WABD  to  E  Net;  ll-ll:30am  Daily;  SUSTAINING;  Johnny  Olsen  &  Penny 
Olsen  conduct  games  with  prizes  for  women;  DIRECTOR  -  Jack  Rayel  WABD.  AVAIL-$500  Wk 

YOUR  TELEVISION  SHOPPER  -  from  WABD;  local;  10-llpm  Daily;  PARTICIPATING  SPONSORS  - 
Jane  Parker  Breads  (Paris  &  Peart);  Delotox  Rugs,  Boonton  Moulding,  Plasta-Starch 
Cameo  Curtains,  Polly  Pritz  Cleaner,  Hotel  Bar  Butter,  Amion  Toothpowder,  Holiday 
Macaroon  Mix;  Kathi  Norris  and  Rita  Broune  plus  personality  guests;  demonstrate  new 
products;  PACKAGER  -  Wilbur  Stark- Jerry  Layton;  DIRECTOR  -  Byron  McKinney:  CASTING  - 
Babe  Doniger;  AVAILABLE  -  approx  $3000  five  times  locally,  $85  per  participation. 

NEEDLE  SHOP  -  from  WABD;  local;  l:30-l:45pm  Daily;  SUSTAINING;  Alice  Burrows  teaches 
from  a  sewing  room  set;  DIRECTOR  -  Byron  McKinney  WABD;  ON  AIR  -  November  19^-8. 
AVAILABLE  -  $75  per  show. 
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FASHION  -  WOMEN’S  -  HOW  TO  SHOWS  (Cont'd) 


DtIMONT 

WOMAN’S  CLUB  -  from  WABD;  local;  l:45-2pm  Daily;  SUSTAINING;  Irene  Murphy  chats  with 
guests;'  DIRECTOR  -  Bill  Marceau  WABD;  AVAILABLE  -  app  $75  per  show,  $225  per  week. 


WATV 

SHOP,  LOOK  8c  LISTEN  -  from  WATV;  local;  6:45-7pm  Wednesdays  &  Fridays,  3:30-3 :45pm 
T hursdays ;  8  Co-op  sponsors  thru  Maxwell  Sackheim,  Agency;  PACKAGER  -  Maxwell  Sack- 
heim;  PRODUCER  -  Dick  Shack  M-H;  DIRECTOR  -  Ola  Lylak  WATV;  Don  Kirby  &  Nancy  Brown 
discuss  products,  offer  shopping  guide;  MUSIC  -  recorded;  COMMERCIALS  -  live,  pre¬ 
pared  hy  agency. 

FILM  FEATURES 
ABC 

FILM  DEPARTMENT  HEAD  -  Nat  Fowler  -  7  West  66th  Street  -  'TRafalgar  3-7000 _ 

Wed.  -  7-7 :15pm  Serial 

7:30-8pm  Library  Of  Comedies 

8- 9pm  Library  of  Masterpieces 

9- 9 :30pm  Library  of  Art  Films 

Fri.  -  6:45-7pm  Special  Travelogue 

Sat.  -  6:45-7pm  Humorous  Films 

8:3°-9pm  Unusual  Films 

CBS 

FILM  DEPARTMENT  HEAD  -  Grant  Theis,  Asst.  Tom  McAndres,  15  Vanderbilt  Ave.  PL  5-2000 

Tues.  -  8-9pm  Mystery  Feature  Film  Sat.  -  8:45 -10. :15pm  Premiere  Playhouse 

Thur.  -  9-10 :15pm  Film  Theatre  Of  The  Air  Sun.  -  9-l°pm  Film  Theatre  Of  The  Air 


Mon.  -  7-7 :15pm  Serial 

8:06-8:30pm  Travelogue 
Tues.  -  4:15-4 :45pm  Shorts  (thru  Thurs) 
7: 15-7 :30pm  Sports 
7:30-9:3°pm  Double  Feat  vires 
9:30-10pm  Documentary 


NBC 

FIIM  DEPARTMENT  HEAD  -  Russ  Johnston,  Asst.  Ray  Kelly;  J.  Cron,  3.  Jarvis  -,CI  7-8300 

Sun.  -  5-6pm  Hopalong  Cassidy  (Bill  Boyd)  Fri.  -  6-6 :30pm  Serial 


WPIX 


FILM  DEPARTMENT  HEAD  -  Ed  Evans,  Asst.  Robert  Novack-  220  E.  42d  St.  -  MU  2-123*+ 


Sun*  -  8: 30-9 :45pm  Feature  Films  (Rhein-  Wed. 
gold  Participates) 

Mon.  -  6 -6 :55pm  Six-Gun  Playhouse  (To  Thurs) 
Tues.  -  6:55-7:l4pm  Western  Serial  -  $100*  Fri. 
7: 30-8 :45pm  Feature  Film  -  $150* 


-  6:55-7:l4pm  Western  Serial 

7: 30-8: 45pm  (Rhe ingold  Partici¬ 
pates)  -  $150* 

-  8 -9pm  Film  Theatre  (Pall  Mall  & 
Arid  participate)  -  $175*  $1200** 


(*  is  approximate  price  per  participation;  **is  approximate  price  per  show) 


WATV 


FIIM  DEPARTMENT  HEAD  -  Robt.  Pascow,  also  Ola  Lylak,  Herb  Green,  Sol  Rosenswein-WATV 

Daily  -  3-4pm,  Feature  Film;  4-5pm  Western;  7-8pm  Western;  (Westerns  are  sponsored 
on  Thursdays  by  Fisher  Bakeries — Scheek  Advt;  Fridays  by  Prince  Range  Co.)  5:3°-6:45 
Feature  Film;  6:45-7pm  Human  Interest  Films. 

Wednesday-Sunday  -  3:40-4pm,  12-chapter  dramatic  serials. 

-Page  18- 


ROSS  REPORTS 


FIIM  FEATURES 


•  ••  •  *.v  4 


%  *  * 


NEWS  PROGRAMS 


ABC 

NEWS  OF  TEE  HOUR  -  from  WJZ-TV ;  local  &  to  Phila;  5  minute  summary  printed  on  cello¬ 
phane  and  projected  in  word  form  at  175  words  per  minute;  United  Press  News  with 
flexibility  obtained  thru  video  voice,  text  slides;  at  12,1,2,3,4,4:55pm  Daily. 

PAL  HEADLINER  -  from  WJZ-TV  to  24  Sta.  E&MW  Nets;  9:25-9:30pm  Thursdays;  SPONSOR  - 
Pal  Razor  Blades;  AGENCY  -  A1  Paul  Lefton;  films  covering  highlight  news  story  of  the 
week;  NARRATOR  -  Ed  Thorgerson;  PACKAGER  -  Fox  Movietone;  ON  AIR  -  May  5. 

CBS 

TELEVISION  NEWS  -  from  WCBS-TV  to  8  Sta.  E&MW  Nets;  7: 30-7 :45pm  Daily;  SPONSOR  - 
Oldsmobile  on  M,W,F;  AGENCY  -  D.P.  Brother;  With  Doug  Edwards  using  stills,  movies, 
interviews,  charts,  AP,UP,  &  Telenews  in  commentary;  PRODUCER  -  Edmund  A,  Chester; 
EDITOR-IN-CHIEF  -  Wells  Church;  DIRECTOR  -  Don  Hewitt  CBS;  AVAILABLE  •-  app  $3500  for 
Tuesdays  &  Thursdays. 

TELENEWS  DAILY  -  from  WCBS-TV;  local;  10  minutes  before  closing;  PRODUCED  -  Telenews 
with  CBS  Staff  Announcer  over  films;  SALES  -  Charles  Burris,  Telenews;  AVAILABLE  - 
approximately  $1000  per  week. 

THIS  WEEK  IN  REVIEW  -  from  WCBS-TV  to  6  sta.  E  Net;  10-10 :15pm  Sundays;  SPONSOR  - 
Barbasol;  AGENCY  -  Erwin  Wasey;  COMMENTATOR  -  Arthur  Haimes  over  film;  DIRECTOR  - 
Ted  Marvel  CBS*;  .PRODUCTION approximately  $750. 

DUMONT 

HERALD  TRIBUNE  NEWS  -  from  WABD;  local;  5  minutes  before  closing  Weekdays;  COMMENTA¬ 
TOR  -  Robert  Pfeiffer  over  still  pictures;  FACKAGER  -  Herald  Tribune;  ON  AIR  -  Feb. 

NEWSWEEK  VIEWS  THE  NEWS  -  from  WTTG  Washington  to  E  Net;  8-8 :30pm  Mondays;  Ernest  K. 

L  indie  y  and  other  Newsweek  columnists  and  guests;  PRODUCER  -  Walter  Compton  of  the 
Newsweek  Washington  Bureau;  ON  AIR  -  Dec.  1948. 

TELENEWS  DIGEST  -  from  WABD;  local;  6-6 :30pm  Sundays;  newsreel  reviewing  week  with 
Hugh  James  narrating;  PACKAGER  -  Telenews  Productions;  SALES  -  Charles  Burris,  Tele¬ 
news;  AVAILABLE  -  approximately  $300. 


NBC 

CAMEL  NEWS  CARAVAN  -  from  WNBT  to  E&MW  Nets;  7:45-8pm  Weekdays;  SPONSOR  -  Camels; 
AGENCY  -  Esty;  live  and  filmed  pickup  of  day's  news;  charts,  remotes,  etc.,  with 
commentators  John  Cameron  Swayze  NBC,  Robert  McCoimick  in  Washington  &  commentators 
on  14  feeding  Net  stations;  DIRECTOR  -  Clarence  Thoman  NBC;  WRITERS  -  News  Staff; 
EDITOR  -  Ralph  Peterson;  FILM  ED  -  Martin  Hoade;  COMMERCIALS  -  testimonials  &  anima¬ 
ted  films  (by  Transfilm);  PRODUCTION  -  approx  $15,000. 

IT  HAPPENED  THIS  WAY  -  from  WNBT  to  E&MW  Nets;  7:45-8pm  Saturdays;  SUSTAINING;  Leon 
Pearson  in  an  informal  live  delivery;  summary  of  the  days  news;  PRODUCER-DIRECTOR  - 
Martin  Hoade  NBC;  AVAILABLE  -  approximately  $1500. 

REVIEW  OF  THE  WEEK  -  from  WNBT  to  E&MW  Nets;  7-7:15pm  Sundays;  SUSTAINING:  Leon  Pear¬ 
son  in  five  minute  live  delivery,  then  commentary  over  film;  PRODUCER-DIRECTOR  - 
Martin  Hoade  NBC;  WRITTEN  &  EDITED  -  NBC  News  Staff;  ON  AIR  -  May  1,  1949;  AVAILABLE - 
approximately  $2500. 
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NEWS  PROGRAMS  (Continued) 


NEC 

ROVING  CAMERA  -  from  WNBT;  local;  6:50-7pm  Fridays;  SPONSOR  -  MacMillan  Petroleum; 
Film  shorts  reporting  sports,  science,  hobbies,  other  news  features;  ON  AIR  -  May  6. 

YESTERDAY 'S  NEWSREELS  -  from  WNBT;  11: 30-11  :45pm  Tuesdays  &  Thursdays  (following 
Trotting  Races);  reprised  Sunday  mornings  at  10  when  Friday's  film  is  repeated,  and 
at  11:45am  when  Tuesday's  newsreel  is  repeated;  PACKAGER  -  Frederic  Ziv;  Films 
leased  by  NBC* 


WPIX 

NEWS  OF  THE  HOUR  -  from  WPIX;  local;  7:20-7:30pm  8c  before  closing  daily;  SPONSOR  - 
NY  Daily  News;  John  Tillman  at  desk  talks  over  strip  film;  DIRECTOR  — Broadcasting 
Department  Daily  News. 

TELEPIX  -  from  WPIX;  local;  7:  15-7 •  20pm  Monday-Friday;  9:45-9:5^  Sundays;  Staff  ann¬ 
ouncer  talks  over  PIX  newsreel;  DIRECTOR  -  Joe  Johnston. 

TELETAPE  NEWS  -  from  WPIX;  local;  news  bulletins  superimposed  on  bottom  part  of  the 
test  pattern  between  12:30pm  and  scheduled  programs  daily;  also  3:30-5pm;  AVILABLE  - 
approximately  £60  per  hour,  $35  per  J  hour,  $25  per  J  hour. 

SPORTS  REMOTES 

ABC 

PROFESSIONAL  WRESTLING  -  from  WENR  Chicago;  9* 35pm- 12  Wednesday;  to  E&MW  Nets;  Par¬ 
ticipating  Sponsor  -  American  Shops  Inc  (Scheer  Advt,  Newark);  PRODUCER  -  Joe  Byrnes; 
ANNOUNCER  -  Bob  Elson;  AVAILABLE  -  Co-op  approx  40$  evening  hourly  rates. 

TOMORROW'S  CHAMPIONS  -  from  WENR  Chicago  to  E&MW  Nets;  10pm-12Midn. Tuesdays;  SPONSOR- 
Miller  Brewing  Co.  in  NY;  AGENCY  -  Kalu-Van  Pieterson -Dunlap;  Amateur  boxing  plus 
between  rounds  guest  interviews;  viewer-participation  quiz,  jackpot  prizes;  MC  -  Tom 
Brown;  PRODUCER  -  Joe  Byrnes;  ANNOUNCER  (for  fights)  -  Bob  Elson;  AVAILABLE  -  25$  of 
evening  hourly  rate 


CBS 

BROOKLYN  DODGERS  BASEBALL  -  from  WCES-TV;  local;  1:25pm  Weekdays;  as  scheduled  by 
teams;  SPONSOR  -  F8cM  Schaefer  Brewing  Co;  AGENCY  -  BBD&O;  SUPERVISOR  -  Herb  West, 
BED&O;  DIRECTOR  -  John  Derr  CBS;  ANNOUNCERS  -  Red  Barber,  Connie  Desmond  &  Ernie 
Harwell  (splitting  TV  &  AM  on  WMGM);  ON  AIR  -  April  19* 

DUMONT 

BOXING  -  from  WABD;  E  Net;  9:30  Wednesdays;  SUSTAINING;  from  Jerome  Stadium  with 
Dennis  James  &  Sam  Laine  commentating;  AVAILABLE  -  approx  $2500  per  night. 

NY  YANKEES  BASEBALL  -  from  WABD;  local;  as  scheduled  by  team;  SPONSOR  -  P.  Ballantine 
and  Sons;  AGENCY  -  J.  Walter  Thompson;  DIRECTOR  -  Harry  Coyle;  ANNOUNCERS  -  Mel  Allen 
Don  Dunphy,  Curt  Gowdy;  ON  AIR  -  April  15* 

RQBT.EF  FANFARE  -  from  WABD;  local;  2:15pm  before  Yankee  games;  SPONSOR  -  Brown  Shoe 
Company;  AGEKCI  -  Leo  Burnett;  Stan  Lomax  interviews  players  from  dug-out;  PROPUCER- 
Harry  Coyle;  ANNOUNCER  -  Dan  Peterson;  ON  AIR  -  April  19* 
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SPORTS  REMOTES  (Continued) 


NEC 

HORSE RACING  -  from  WNBT  to  E  Net;  3 -4pm  Wednesdays;  3 - 30-U : 3^  Saturday;  from  Jamaica; 
SUSTAINING;  Clem  McCarthy  calls  races;  Sam  Renick  interviews  winning  Jockeys,  guests; 
two  races  covered;  between-race  interviews  by  Bill  Stern;  PRODUCER  -  Bill  Garden. 

TROTTING  RACES  -  from  WNBT  to  E  Net;  10: 15-11 :30pm  Tuesdays  &  Fridays;  Feature  and 
two  other  races  with  Clem  McCarthy  &  Ray  Barrett  announcing;  from  Roosevelt  Raceway; 
AVAILABLE  -  approximately  $2000  per  night. 

WATV 

NEWARK  BEARS-JERSEY  CITY  GIANTS  BASEBALL  -  from  WATV  when  scheduled;  PARTICIPATING 
SPONSORS  -  McCall’s  Magazine;  51  night  games  with  Fred  Sayle,  commentator; 

DODGER  NIGHT  BASEBALL  -  from  Ebbets  Field  on  WATV;  CBS  Staff. 

WPIX 

BOXING  -  from  WPIX; local;  8:45pm  Mondays;  from  Coney  Island  Velodrome;  SPONSOR  -  R  & 
H  Brewing  Co;  AGENCY  -  Paris  &  Peart;  ANNOUNCER  -  Jack  McCarthy;  DIRECTOR  -  Jack 
Murphy  PIX;  On  Air  -  February  28;  PRODUCTION  -  approximately  $1500. 

BOXING  -  from  WPIX;  local;  8:45pm  Thursdays;  from  Queensboro  Arena;  SPONSOR  -  Sunset 
Appliance  Stores;  ANNOUNCER  -  Guy  LeBow;  DIRECTOR  -  As  assigned. 

JOLTS  AND  JABS  -  from  WPIX;  local;  8:30pm  Mondays;  SUSTAINING;  15-minute  ringside 
interview  with  Jack  McCarthy  preceding  all  Monday  night  boxing;  ON  AIR  -  May  16. 

MIDGET  AUTO  RACES  -  from  WPIX;  local;  9-llpm  Fridays;  from  Freeport  Stadium,  Long 
Island;  SPONSOR  -  Amalie  Penna.  Motor  Oil;  AGENCY  -  Hicks  &  Greist;  COMMENTATORS  - 
Duke  Donaldson,  Rex  Marshall;  DIRECTOR  -  Jack  Murphy;  ON  AIR  -  June  17,  1949* 

METROPOLITAN  AAA  BOXING  -  from  WPIX;  local;  9-10:30pm  Saturdays;  from  Ridgewood  Grove 
ANNOUNCER  -  Jack  McCarthy;  SUSTAINING;  ON  AIR  -  May  28;  AVAILABLE  -  approx  $1500  per 
show  including  time,  $250  per  participation. 

NY  GIANTS  BASEBALL  -from  WPIX;  local;  as  scheduled  by  team;  SPONSOR  -  Chesterfield; 
AGENCY  -  N ewe  11  -Emmett ;  SUPERVISOR  -  Randy  Dunnell  NE;  DIRECTOR  -  Jack  Murphy;  ANN¬ 
OUNCERS  -  Russ  Hodges,  A1  Heifer;  ON  AIR  -  April  l6. 

WRESTLING  -  from  WPIX;  local;  9pm  Tuesdays;  from  Coney  Island  Velodrome;  SPONSOR  - 
Sunset  Appliance  Stores;  ANNOUNCER  -  Guy  LeBow;  DIRECTOR  -  As  assigned. 

WRESTLING  -  from  WPIX;  local;  9-Hpm  Wednesdays;  from  Queensboro  Arena;  SPONSOR  - 
Ripley  Clothes;  AGENCY  -  Bobley;  ANNOUNCER  -  Guy  LeBow;  DIRECTOR  -  As  Assigned. 

SPORTS  PROGRAMS 

CBS 

RED  BARBER ‘3  CLUB  HOUSE  -  from  WCBS-TV  to  E  Net;  6:30-6:45  Saturdays;  SIMULCAST; 
SPONSORS  -  U.S.  Army  and  Air  Forces  Recruiting  Services;  AGENCY  -  Gardner  Adv;  Red 
Barber  surveys  and  reports  week's  major  sports  events,  interviews  sports  name. 

YOUR  SPORTS  SPECIAL  -  from  WCBS-TV  to  E&MW  Nets;  7-7 :15pm  Mon-Fri;  SUSTAINING;  News, 
interviews,  scores  with  Jack  Sterling,  Bob  Edge;  Tues  &  Thurs  Van  Campen  Heilner  dis¬ 
cusses  hunting  &  fishing,  live  &  film;  PRODUCER-DIRECTOR  -  John  Peyser  CBS. 
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SPORTS  PROGRAMS  (Continued) 


WPIX 

POWERHOUSE  -  from  WPIX;  local;  7-7:l5pm  Thurs  thru  Mon;  SUSTAINING;  Jimmy  Powers 
chats  about  sports,  interviews  guests;  DIRECTORS  -  Ray  Barrett,  Pete  Molnar;  WKETER- 
Ray  Barrett;  SET  -  Newspaper  office;  AVAILABLE  -  $200  per  participation. 

SPORTS  HIGHLIGHTS  -  from  WPIX;  local;  5-minute  film  of  baseball  greats,  narrated  by 
Bill  Slater;  precedes  Gaint  games;  SPONSOR  -  Ruppert  Beer;  AGENCY  -  Biow;  PACKAGER - 
Frederic  Ziv. 

SPORT  OF  CALL  -  from  WPIX;  local;  2-2 :15pm  before  Giant  games  &  nights  from  park; 
SPONSOR  -  Sunset  Appliances  (on  Sat  &  Sim);  telephone  quiz  with  MC  Guy  LeBow  (no 
quiz  at  night);  DIRECTORS  -  Clay  Yurdin,  Cledge  Roberts;  AVAILABLE  -  approx  $330  show 

CHILDREN’S  SHOWS 

ABC 

CARTOON  TELETALES  -  from  WJZ-TV  to  E&MW  Nets;  6-6 :30pm  Sundays;  SUSTAINING;  Chuck 
Luchsinger  draws  cartoons,  Jack  Luchsinger  narrates  tale;  PACKAGER  -  Barry  Schlaes; 
DIRECTOR  -  Babette  Henry  ABC;  WRITER  -  Jack  Luchsinger;  MUSIC  -Jack  Ward  on  organ; 
REHERSAL  -  1  hr  on  camera;  AVAILABLE  -  approximately  $670. 

THE  OKY  POKY  RANCH  -  from  WJZ-TV;  6:45-7pm  Tuesdays  &  Thursdays;  Switched  from  Du 
Mont  June  23;  SPONSOR  -  Alberts  of  5th  Avenue;  continuous  western  story  with  Burt 
Hillber  as  the  lead;  PACKAGER  -  TOP  Prods;  WRITER  -  Ruth  Roth,  TOP  Prods;  -  DIR¬ 
ECTOR  -  Tern  De  Huff  ABC;  Ray  Nelson  for  TOP  Prods;  CASTING  -  Ruth  Roth;  AVAILABLE - 
approximately  $200  per  participation. 

SINGING  LADY  -  from  WJZ-TV  to  13  Sta,  E&MW  Nets;  6:30-7pm  Sundays;  SPONSORS  -  Kell¬ 
ogg’s  Com  Soya-Shredded  Wheat;  AGENCY  -  N.W.  Ayer;  Irene  Wicker  tells  stories  that 
are  enacted  by  the  Suzari  marionettes;  children  are  in  studio,  separate  box,  seen  on 
camera;  PACKAGER-PRODUCER-DIRECTOR  -  Blair  Walliser;  DIRECTOR  -  Chuck  Bishop  ABC; 
SUPERVISOR  -  Henry  Hull  Ayer;  WRITER  -  Irene  Wicker;  MUSIC  -  Alan  Grant;  COMMERCIALS  - 
on  cards  and  film  strips;  also  livf  Box  Dixon,  in  costumes,  either  talks  over  or 
introduces  an  animated  "Magic  Trick  short;  RATING  -  5  City  Pulse  6.1 

SUPER  CIRCUS  -  from  WENR  Chicago  to  E&MW  Nets;  5 -6pm  Sundays;  SPONSORS  -  Canada  Dry 
Ginger  Ale  1st  half  hour  (Agency  -  J.M.  Mathes);  Derby  Foods’  Peter  Pan  Peanut  Butter 
2nd  half  (Agency  -  Needham,  Lewis  &  Brorby  Chicago);  Circus  acts  for  children  with 
ringmaster  Claude  Kirchner  and  clown  Cliff  Soubier;  Mary  Hartline  leads  circus  band; 
PRODUCER  -  Phil  Patton;  DIRECTOR  -  Greg  Garrison;  WRITER  -  Nancy  Goodwin;  ON  AIR  - 
Feb  1949;  PRODUCTION  -  approx  $3000;  RATING  -  5  city  Pulse  14.1. 

CBS 

LUCKY  PUP  -  from  WCBS-TV  to  E&MW  Nets;  6:30-6:45pm  Mon-Fri;  SPONSORS  -  Bristol-Meyers 
Ipana  (Doherty,  Clifford,  Shenfield)  on  Tues,  Thrs;  US  Rubber,  Keds,  (F.D.  Richards) 
on  Fri.  starting  Aug  12;  Joe  Lowe  Corp,  Popsicle  (Blaine -Thompson),  on  Mon;  Phillips 
Soups  on  Wed;  the  serial  adventures  of  Lucky  Pup,  however  mainly  concerned  with  Foo- 
dini  the  magician  and  his  assistant  Pinhead;  Jolo  the  Clown  opens  show  with  Doris 
Brown,  narrator;  puppets  by  Hope  &  Morey  Bunin;  PRODUCER  -  Richard  Linkroum;  WRITERS- 
Len  Turov  in,  Nat  Wilkes,  Doug  MacCrae;  REHERSAL  -  1-Jhrs  on  cam;  SETS  -  3  puppet  sta¬ 
ges;  CCMMERCIALS  -stations  not  carrying  commercials  see  Patricia  White  &  guest  on 
hobbies  for  kids;  segment  directed  by  Frank  Heller  CBS;  commercials  live  with  Doris 
Blown,  Jolo  and  puppet  Smiley  for  Ipana;  Brown  &  Jolo  for  ’Popsicle’;  film  for  Phill¬ 
ips;  RATINGS  -  5cty  Pulse  14.3;  NYC  Pulse  (6  months)  18.9  (3rd  among  dailies) 

ROSS  REPORTS 


-Page  22- 


(more)  CHILDREN’S  SHOWS 


I 


> 


.  * 
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CBS 

LUCKY  PUP  HIGHLIGHTS  -  from  WCBS-TV  to  E&MW  Nets;  6: 45-7 :15pm  Saturdays;  show  is  a 
film  review  of  the  week's  happenings;  Doris  Brown  narrates;  RATING  -  5cty  Pulse  10.4, 

MR,  I.  MAGINATION  -  from  WCBS-TV  to  E&MW  Nets;  7:30-8pm  Sundays;  SUSTAINING;  Stars 
Paul  Tripp;  first  8  minutes,  2  or  3  kids  go  on  magic  train  to  Imagination  Land  where 
wishes  come  true;  2nd  section  has  children's  classics  dramatized  by  Tripp;  kids, 
guests;  PRODUCERS  -  Worthington  Miner  in  assoc  with  Norman  &  Irving  Pincus;  WRITER  - 
Paul  Tripp;  ORIGINAL  MUSIC  -  Tripp  &  Ray  Carter;  CASTING  -  Pincus,  Tripp;  SETS  -  Har¬ 
old  Ostrander;  COSTUMES  -  Eaves;  DIRECTOR  -  Dave  Rich;  REHERSAL  -  15  hours  dry,  4  on 
camera;  ON  AIR  -  April  24,  1949;  AVAILABLE  -  approx  $3500* 

THE  CHUCK  WAGON  -  from  WCBS-TV;  local;  5: 30-6 :30pm  Weekdays;  6:30-7pm  Sundays;  SPON¬ 
SORS  -  Levi's,  Peter  Paul  Mounds,  Ice  Cream  Novelties  Corp;  "Sheriff"  Bob  Dixon  in¬ 
troduces  western  film;  for  10  minutes  at  close  Dixon  discusses  &  shows  western  gear; 
COMMERCIALS  -  spotted,  variable;  Levi's  live  by  Dixon;  Mounds,  film;  DIRECTOR  -  By¬ 
ron  Paul. 


DUMONT 

CAPTAIN  VIDEO  -  from  WABD;  7-7 :30pm  Mon,  Tues,  Thurs,  Fri;  SUSTAINING;  Juvenile  ad¬ 
venture  series  stars  Richard  Coogan,  features  Don  Hastings;  combines  live  action  and 
film;  WRITER  -  M.C.  Brook;  PRODUCER  -  James  Caddigan;  EDITOR  -  Larry  Menkin;  DIRECTOR 
Charles  Polacheck;  ON  AIR  -  June  27;  AVAILABLE  -  approximately  $2300  per  week. 

MAGIC  COTTAGE  -  from  WAED;  5:30-6pm  Mon-Fri;  SUSTAINING;  Pat  Meikle  as  MC  with  Rob't 
Wilkinson;  show  features  fairy  tales  with  prizes  for  studio  and  home  contestants; 
PRODUCER  -  James  Caddigan;  WRITER  -  Mort  Frankel;  DIRECTOR  -  Les  Tomalin;  SETS  - 
Rudy  Lucek;  EDITOR  -  Lawrence  Menkin;  ON  AIR  -  June  20;  AVAILABLE  -  app  $2000  a  wk. 

SMALL  FRY  CLUB  -  from  WABD  to  9  Sta.  E&MW  Nets;  6-6 :30pm  Daily;  SPONSORS  -  Kolynos 
on  M,  W,  F  (Dancer-Fitzgerald-Sample);  Post  Cereals  on  T,Th  (Benton  &  Bowles);  with 
Bob  Emery  as  MC;  shows  cartoons,  film  serial  story  of  Pirro  the  Curious  puppet,  reads 
prayer  &  pledge  of  allegiance  to  Flag;  kids  sit  in  "fishbowl"  on  stage;  PACKAGER  - 
DuMont  &  Bob  Emery;  COMMERCIALS  -  film  spots  and  jingles  for  Post;  singing  commer¬ 
cials  by  Emery  for  Kolynos;  AVAILABLE  -  approx  $750  for  15  minutes;  RATING  -  NYC 
Pulse  (6  month  average)  21.4  (2nd);  5  City  Pulse  16.3. 

NBC 

CHILDREN'S  SKETCHBOOK  -  from  WNBT  to  E&MW  Nets;  5:30-6pm  Saturdays;  Guest  narrates 
story,  Lisl  Weil  sketches  plot;  SUSTAINING;  DIRECTOR  -  Barry  Bernard  NBC;  WRITER  - 
Eleanore  Tarshif;  AVAILABLE  -  approx  $10-1200  per  show. 

HOWDY  DOODY  SHOW  -  from  WNBT  to  23  Sta.  E&MW  Nets;  includes  kinesc  to  10  Sta;  5:30- 
6pm  Daily;  SPONSORS  -  Unique  Art  Toys  (Grant  Advt);  Mars  Candy  Bars,  5:3°-5:45  Mon; 
Colgate -Palmolive -Peet  (Ted  Bates)  on  Tu,  Thrs;  Poll  Parrot  Shoes,  Wed.  5:45**6pm;  MO 
Bob  Smith’s  puppets  (operated  by  Rhoda  Mann);  Howdy  Dood  plus  Clarabelle  and  kids 
who  sit  in  "bleachers";  Smith  sings  and  talks  with  kids  and  is  voice  for  Howdy  Doody; 
Robert  Keeshan  plays  Clarabelle;  PACKAGER  -  Bob  Smith;  PRODUCER  -  Roger  Muir  NBC; 
DIRECTOR  -  Robert  Rippen;  WRITER  -  Eddie  Kean;  COMMERCIALS  -  Unique  Art  Toys  has  film 
(by  Ben  Harrison)  rest  are  live;  RATINGS  -  5  city  Pulse  20.7;  NYC  Pulse  (6  month  av¬ 
erage)  23.9  (1st  among  dailies);  AVAILABLE  -  approx  $700  per  15-iainutes. 

HORN  &  HARDART  CHILDREN'S  HOUR  -  from  WNBT;  local;  10:30-11:30  Sun;  SIMULCAST;  var¬ 
iety  show,  same  as  AM;  PRODUCER  -  Alice  Clements;  DIRECTOR  -  .Jacques  Hein  NBC. 
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NBC 

GOBO  '  S  CIRCUS  -  from  WNBT;  6-6 :30pm  Tuesday;  SUSTAINING;  Behind  the  scenes  travel 
with  Gobo  the  Clown  (Coby  Ruskin)  and  The  Magician  (Bud  Palmer);  10  kids  backstage 
peek  into  center  ring,  see  acts  by  variety  guests;  PRODUCER-WRETER-CASTING  -  Alan 
Handley  NBC;  MUSIC  -  Recorded;  REHERSAL  -  1  hr  on  cam,  1  hr  dry. 

KID'S  ATHLETIC  CLUB  -  from  WNBT;  local;  6-6:30pm  Mon;  SUSTAINING;  MC  Bud  Palmer;  teams 
from  boys  clubs  in  &  around  NY  compete  in  sports  events  for  Kid's  A.C.  Championship 
Trophy;  winning  team  returns  to  defend  title;  SET  -  Gym  with  boxing  ring;  PACKAGER  - 
West  Hooker  Tele  features  Inc;  PRODUCER  -  Keith  Thomas,  WH;  DIRECTOR  -  E.J.  Kenner  WH; 
COMMENTATOR  -  Ray  Forrest;  AVAILABLE  -  approximately  $755* 

SHIRLEY  DINSDALE  -  from  WNBQ  Chicago  to  E&MW  Nets;  7-7: 15pm  Mon-Fri;  has  dummy  "Judy 
Splinters";  guests;  replaces  Kukla,  Fran  &  Ollie;  ON  AIR  -  June  17;  OFF  -  August  8. 

THE  LADY  NEXT  DOOR  -  from  WNBT;  local;  6-6:30  Wed;  SUSTAINING;  Madge  Tucker,  kids  in 
fantasy  show  set  in  bamhouse;  DIRECTOR  -  Jacques  Hein  NBC;  WRITER  -  Tucker;  ON  -Mar. 

WESTERN  BALLADEER  -  from  WPTZ  Phila  to  E  Net;  5:15-5:30  Tues,  Thr;  5-5:30pm  Fri. 

WATV 

JUNIOR  FROLICS  -  from  WATV;  local;  5-5 :30pm  Wed-Sun;  SPONSOR  -  Nedicks  on  Saturdays 
TWeiss  &  Geller);  Uncle  Fred  Sayles  talks  over  cartoons  &  films;  on  Sat,  15  minute 
birthday  party  with  kids  who  have  written  in;  DIRECTOR  -  Ola  Lylak  WATV;  COMMERCIALS- 
live;  Nedicks  stand  reproduced  on  stage;  AVAILABLE  -  approx  $400  per  ihour. 

MARIE  MOSER'S  STARLET  REVUE  -  from  WATV;  local;  5:45-6 :15pm  Sun;  SPONSOR  -  Wilder- 
ottor's  Distrbs;  AGENCY  -  Scheer;  kids  compete;  "talent  tips"  for  children's  casting; 
Kid  MC  -  Mtmi  Strongin;  COMMERCIALS  -  live,  Don  Kerr  announcing;  ON  AIR  -  May  1948, 

TEEN  TOPPER  REVUE  -  from  WATV;  local;  8-8 :30pm  Fri;  SUSTAINING;  professional  young- 
stsVa;  PACKAGER  -  John  O’Rourke;  PRODUCER  -  O'Rourke;  DIRECTOR  -  Ola  Lylak  WATV; 
WRITING-CASTING  -  O'Rourke;  MUSIC  -  Bill  Lester;  Patsy  Joan  Flicker  MC;  ON  -  July  8. 

WPIX 

COMICS  ON  PARADE  -  from  EPIX;  local;  6:30-7pm  Sun;  5-5 :15pm  Mon-Sat;  SUSTAINING;  Dan¬ 
ny  Webb  &  Tony  Summers  read  funnies;  DIRECTOR  -  Clay  Yurdin;  AVAILABLE  -  approx 
$1726  for  5  days,  $700  per  show. 

MAGIC  BOOK  -  from  WPIX;  local;  5:45-6pm  Mon;  SUSTAINING;  Continues  Pixie  Playtime; 
DIRECTOR  -  Peg  Gannon;  AVAILABLE  -  app  $290  per  show  incl  time;  $150  per  participation 

MR.  MAGIC  -  from  WPIX;  local;  5: 45 -6pm  Thurs-Sat;  SUSTAINING;  PACKAGER-  Chick  Vincent, 
Jerry  Law;  DIRECTOR  -  Ed  Stasheff;  Norman  Jensen  as  Mr.  Magic  does  tricks;  ON  -  Jul  7« 

PIXIE  PLAYTIME  -  from  WPIX;  local;  5 : 15-5: 45pm  M,  Thr,  Fri,  Sat;  SUSTAINING;  Contin¬ 
uous  puppet  adventure  with  MC  Frank  Paris,  Michael  King,  Lee  Carney  &  Sylvia  Meredith; 
PRODUCER  -  Edward  Stasheff  WPIX;  DIRECTOR  -  Clay  Yurdin  WPIX;  ANNOUNCER  -  John  Till¬ 
man;  AVAILABLE  -  $433  including  time;  $100  per  participation;  ON  AIR  -  June  1948. 

SIX-GUN  PLAYHOUSE  -  from  WPIX;  local;  6 -7pm  Daily;  Westerns;  AVAILABLE  -  approx  $600, 
$150  per  part icipat ion . 

PIXIE  MOVIE  MATINEE  -  from  EPIX;  local;  5:15-6pm  Tues  &  Wed;  children’s  film  shorts; 
NARRATOR  -  Lee  Carney  (Peter  Pixie);  DIRECTOR  -  Ted  Markovick. 
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PROGRAM  ARRIVALS  ON  TELEVISION  IN  NEW  YORK:  JUNE  11  -  JULY  1 6 

ABC  —  Volume  I,  Numbers  One  To  Six,  •.Fun  For  The  Money. .  .Penthouse  Sonata... Oky 
Doky  Ranch. . .Science  Circus. . .Double  Features .. .The  Enchanted  Road... Pent¬ 
house  Sonata. . .Skip  Farrell  Show... Mrs.  America. 

CBS  —  Mama... Red  Barber's  Club  House  (Simulcast) .. .Aimchair  Detective. . .This  Is 
Broadway  (Simulcast). 

DuM  —  Spin  The  Picture .. .Magic  Cottage. . .Program  Playhouse. . .Boxing  From  Jerome 
Stadium. . .Captain  Video. • .Fireball  Fun  For  all... Quiz  Kids  (On  East  Net)... 
News  &  Clues. . .They 're  Off. 

NBC  —  Mary  Kay  &  Johnny. .  .Shirley  Dinsdale  &  Judy  Splinters ..  .Theatre  Of  The  Mind 
•  •  .Yesterday's  Newsreels .  •  .Sunday  At  Home . .  .Nocturne . .  .U.S.  Marine  Band.  • . 
Philco  Summer  Playhouse. .  .Vic  &  Sade  (On  Colgate  Theatre) ..  .Fireball  Fun  For 
All... The  Flame  Show. . .Review  Of  The  Week. 

PIX  —  Midget  Auto  Races... Four  Star  Showcase. . .Teletape  News. . .Little  Old  New  York 
.. .Tele -0-Vis ion  Quiz. . .WPIX  Verities. . .Mr.  Magic. 

ATV  --  Teen  Topper  Revue. . .Shop,  Look  &  Listen. 

SHOW  DEPARTURES 

ABC  —  Action  Autographs. .  .America 's  Town  Meeting. .  .Bowling  Headliners. .  .Cowboy 
Club... Dr.  Fix -Urn. . .Fashions  On  Parade. .  .Ladies  Be  Seated... How  to  Improve 
Your  Golf .. .Roller  Derby. * .Alexander's  Quizdom  Class. 

CBS  —  Prise  Party.  *Kobbs  Komer.  .Finals  From  Flat  bush. .  .Ford  Theatre. .  .Goldbergs 
...Studio  One. .  .Suspense. .  .Jack  Sterling  Show... This  Is  The  Missus. .  .Adven¬ 
tures  in  Jazz.. Man.  Showcase. .Fred  Waring.  .Vanity  Fair.  .Ye st 'days  Newsreels. 

DuM  --  Birthday  Party. . .Charade  Quiz... Eigen  Show. . .Operation  Success. .  .Ted  Steele 
Show... Swing  Into  Sports. 

NBC  --  American  Songs.  P  .Americana. .  .Candlelight  Revue. .  .Benny  Rubin. .  .Bigelow  Show 
Supper  Club. Figure  Magic. .  .Fireside  Theatre. .  .Fun  At  Piano. .  .Kukla, Fran 
&  Ollie. .  .A.round  Town. .  .Greatest  Fights. .  .Your  Show  Time. .  .Private  Wire... 
Sat.  Night  Jamboree. .  .Gulf  Show. .  .Here  *s  Archer. .  .Meet  The  Expert.  ..It 's 
Sewing  Time .  •  .Makeup • .  .Texaco  Star  Theatre . 

PIX  —  Benny’s  Place. .  .B 'way  In  Revue. .. 4- Star  Talent  Search. .  .Trace-A-Pix. 


ALPHABETICAL  INDEX  (Continued) 


TV  Chapel,  P . 

TV  Players,  A . 

TV  Screen  Magazine,  N. 

Telephone  Quiz,  A . 

Teletape  News,  P. . . . . . 

Tel-O-Vision  Quiz,  P... 
Theater  of  the  Mind,N.. 

Think  Fast,  A. . . . 

Three  Flames,  N . 

This  is  Broadway,  C.... 

They're  Off,  D . 

Toast  of  the  Town,  C... 
T  omorrow ' s  Champs ,  A . . . 
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Treasure  Quest,  A. . 13 

Trotting  Races,  N.......21 

Vic  &  Sade,  N .  5 

Village  Bam,  N . 9 

Voice  of  the  People,  P..l6 
Vol  I  #1-6,  A . 4 

Week  in  Review,  C . 19 

We  The  People,  C . 11 

Wendy  Barrie,  D . 11 

Wesley,  C . 5 

Whiteman's  Teen  Club, A.. 10 


Who  Said  That,  N . 15 

Winner  Take  All,  C . 14 

Wish  You  Were  Here,  N....11 

Woman  To  Remember,  D . 5 

Women's  Club,  D. . l8 

Wrestling,  all . 20,21 

WPIX  Varieties,  P . 7 

Yesterday's  Newsreels, N.  .20 
You  Are  An  Artist,  N.....12 

Your  Lucky  Star,  P ....... 15 

Your  Sports  Special, C. .. .21 

Your  TV  Shopper,  D . 17 
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ALPHABETICAL  INDEX 


A -ABC,  C-CBS,  N-NBC 


D-DuMONT,  P-WPIX,  W-WATV 


A. Godfrey  &  Fr lends, C... 

•  6 

Garroway  At  Large,  N.... 

.  7 

Newsweek  Views  News, D. 19 

Amanda  songs, D . 

.  8 

Gobo's  Circus,  N........ 

Nocturne,  N . 

Amateur  Hour,D . 

Growing  Paynes,  D . 

Amer.  TV  Forum,  N . 

Guess  Who,  N. . . . . . 

Okay  Mother,  D . 

.17 

And  Everything  Nice,D... 

.17 

Oky  Doky  Ranch,  A . . . . 

Amchair  Detective,C. . . . 

Herald -Tribune  News,  D.. 

.19 

On  Trial,  A . 

Art  Ford  Show,P. . . 

H’wood  in  NY,  P . 

Our  Dogs,  A. . . . . 

Author  Meets  Critics, N.. 

.16 

H'wood  Screen  Test,  A... 

.  b 

Horn  &  Hardart  Hour,  N. . 

.23 

Pal  Headliner,  A..... 

Bam  Dance, A. ........... 

.  7 

Horseracing,  N . 

Paradise  Island,  N... 

.  9 

Baseball,  all . 20,21 

Howdy  Doody,  N . 

Penthouse  Sonata,  A.. 

.  7 

Believe  It  Or  Not,N . 

Petticoat  Parade,  A.. 

.17 

Black  Robe ,  N..... . * 

.  4 

In  The  First  Person,  C.. 

.11 

People's  Platfom,  C. 

.15 

Blind  Date,  A.... . 

.13 

It  Pays  To  Be  Ignorant, C 

.14 

Philco  Playhouse,  N*. 

.  5 

Blues  By  Bargy,  C. . 

Pixie  Movie  Matinee, P.24 

Bob  Howard  songs,  C . 

.  8 

Jack  Eigen  Show,  D . 

Powerhouse,  P.. . 

Boxing,  all.. . 20 

,21 

Jacques  Fray  music,  A... 

.  9 

Preview  Magazine,  C.. 

.11 

Break  The  Bank,  A. ..... . 

.13 

Jolts  &  Jabs,  P . 

Program  Playhouse,  D. 

.  4 

Broadway  Spotlight,  N... 

.  7 

Junior  Frolics,  W. . . 

Quiz  Kids,  N . 

Camel  News  Caravan,  N... 

.19 

Key  To  The  Missing,  D... 

.11 

Candid  Camera,  N. . . 

Kid's  AC,  N . 

Red  Barber  Show,  C««. 

.21 

Captain  Video,  D . 

Kieran's  Kaleidoscope ,A. 

.10 

Religious  Shows, all.. 

.16 

Cartoon  Teletales,  A. . . . 

Kraft  Theater,  N . 

Review  of  the  Week,N. 

.19 

Cavalcade  of  Stars,  D... 

.  6 

R.F.D.  America,  N.... 

Celebrity  Time,  A . 

.13 

Lady  Next  Door,  N . 

Rob lee  Fanfare,  D.... 

Chevrolet  On  B'way,  N... 

.  b 

Leave  It  To  The  Girls,N. 

.16 

Roving  Camera,  N..... 

Children's  Sketchbook, N. 

.23 

Leon  Pearson  News,  N.... 

.19 

Rube  Goldberg  Show,P. 

.15 

Chuck  Wagon,  C . 

Little  Old  New  York,  P.. 

.12 

Rumpus  Room,  D . 

City  Hall,  P . 

Lopez  Speaking,  D....... 

.  8 

Cliff  Edwards,  C . 

Lucky  Pup,  C . 

Say  It  With  Acting,N. 

.15 

Clock,  The,  N . . . 

Science  Circus,  A.... 

Comics  on  Parade,  P . 

Magic  Book,  P . 

Ship's  Reporter,  A... 

.10 

Court  of  Cur.  Issues, D.. 

.15 

Magic  Cottage,  D... . 

.23 

Shirley  Dinsdale,  N.. 

.24 

Crusade  in  Europe,  A.... 

Mama,  C . . . 

Shop,  Look,  Listen,W. 

.18 

Man  On  The  Street,  D.... 

Sing-Co-Pation,  A.... 

Dione  Lucas  Cooking,  C.. 

.17 

Manhattan  Spotlight,  D. . 

.12 

Singing  Lady,  A . 

Doorway  To  Fame,  D . 

Market  Melodies,  A . 

.17 

Six  Gun  Playhouse,  P. 

.24 

Doug  Edwards  News,  C . . . . 

.19 

Marie  Moser  Starlets,  W. 

.24 

Skip  Farrell  Show,  A. 

.  7 

May  Kay  &  Johnny,  N . 

.  6 

Small  Fry,  D . 

Easy  Does  It,  N . . 

.  8 

Meet  The  Press,  N . 

Sonny  Kendis,  C . 

.  8 

Enchanted  Road,  A . 

Meet  Your  Congress,  N... 

.16 

Spin  The  Picture,  D.. 

.14 

Eyes  Have  It,  N . 

Midget  Auto  Races,  P.... 

Sport  of  Call,  P..... 

Mohawk  Showroom,  N . 

.  8 

Sports  Highlights,  P. 

.22 

Fashions  in  Song,  D..... 

.  8 

Morey  Amsterdam,  D . . 

Stained  Gls. Windows, A.  16 

Feature  Films,  all. . 

Morning  Chapel,  D....... 

.16 

Stand  By  For  Crime, A. 

.  4 

Fireball  Fun  For  All,  N. 

.  7 

Mr.  I.  Magination,  C.... 

.23 

Stop  The  Music,  A.... 

Fitzgeralds,  A . . 

Mr.  Magic,  P . 

Sunday  At  Heme ,  N . . . . 

Flight  To  Rhythm,  D . 

.  8 

Mrs.  America,  A . 

Swift  Show,  N . 

Floor  Show,  N . 

.  8 

Super  Circus,  A . 

Flame  Show,  N . . .  • . . 

Nature  of  Things,  N . 

Four  Star  Showcase,  P... 

.10 

Needle  Shop,  D.... . 

Teen  Time  Tunes,  D... 

•  8 

Front  Row  Center,  D . 

.  6 

News  &.  Clues,  D . 

Telenews  Daily,  C.... 

Fun  For  The  Money,  A.... 

News  Of  The  Hour,  P . 

.20 

Telenews  Digest,  D... 

.19 

54th  Street  Revue,  C.... 

.  6 

News  On  The  Hour,  A . 

Telepix  News,  P...... 

CONTUSED  ON  PRECEDING  PAGE  -  25 
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WORLD  VIDEO,  INC. 

718  Madison  Avenue,  New  York  21,  N.Y.  •  RE  4-6615 

THE  RECORD 

“PARIS  CAVALCADE  OF  FASHION” 

THE  AIR 

“ACTORS  STUDIO”  (SEPT.  RETURN) 

“A  COUPLE  OF  JOES”  (Aug.  5  PREMIERE) 
“CELEBRITY  TIME” 

“FLOOR  SHOW” 

“MRS.  AMERICA” 

THE  FIRE 

“FRONT  PAGE” 

“JUNIOR  SYMPHONY” 

“TOP  OF  THE  EVENING” 

THE  TEAM 

JOE  BUSHKIN,  ILKA  CHASE,  EDDIE  CONDON, 

MARC  CONNELLY,  JOHN  DALY,  DONALD  DAVIS,  DICK  GORDON,  ALAN  KENT,  PERRY  LAFFERTY, 
CHARLES  MacARTHUR,  CONRAD  NAGEL,  LEE  ROGOW,  JOHN  STEINBECK,  LEE  TRACY,  HENRY  WHITE. 


TIDE  MAGAZINE  (July  15) 

says  about 


“First  agency  of  its  kind 
to  be  set  up  as  a  cooper-  “Cinetel  will  probably 
ative  .  .  .•  v-  -  supply  major  Hollywood 

product  of  the  last  10 
years  not  offered  to  TV 
so  far  . . . 


C  I  N  E  T  E 


“This  Film  Purchasing 
Agency  lets  TV  Station 
Licencees  select  films  & 
share  the  profits  . .  . 


Among  Stations  Already  Licensed 

WMAR-TV  (Baltimore) 

KBTV  (Dallas) 

WBNT  (Columbus) 

KTLA  (Los  Angeles) 

KLEE-TV  (Houston) 

WKY-TV  (Oklahoma  City) 

WB  KB  V(  Chicago)'1 

WMCT  (Memphis) 

WAFM-TV  (Birmingham) 

WHIO-TV  (Dayton) 

W AT  V  ( N e wark ) 

WSB-TV  (Atlanta) 

WBFN  (Charlotte) 

“With  Cinetel  a  big  sell¬ 
ing  point  is  that  film  rates 
are  stable  &  low  .  .  . 


(Cinetef  (Corporation 


COMPLETE  RENTAL  LIBRARY 
AND  TV  FILM  SERVICE 


.  % 


119  West  57th  Street,  New  York  City  •  JU  2-4813 

E.  T.  Woodruff,  Pres. 


With  us... it’s  sell-evision! 


'  Mr  ' 


Films,  Packages,  Spot  Campaigns 
PAUL  SMITH  ADVERTISING,  INC. 

24  W.  45th  St.,  New  York,  N.  Y.  Mu  7-8337 


Tailor-Made 
For  TV  Profits  . . . 

News  shows  that  are  dynamic  .  .  . 
Ancl  flexible  in  format  .  .  . 
Economically  priced  .  .  . 

And  pull  consistently  high  ratings  .  . 

INS -TELENEWS 


'NJEfiNAJIONnL  TELENEWS  INTERNATIONAL 
NEWS  SERVICE  *  PRODUCTIONS,  INC.  *  NEWS  PHOTOS 

Television  Sales  Manager:  Robert  H.  Reid 
235  East  45th  Street,  New  York  17,  N.  Y. 


CONTACT  BOOK 

NEW  YORK  •  CHICAGO  •  HOLLYWOOD 

NAMES,  ADDRESSES,  TELEPHONES  for 
Television  Stations  •  Producers 
Ad  Agencies  •  Stage  •  Screen  •  Radio 
All  Entertainment  Fields 
Mail  Orders  $2.00 

CONTACT  BOOK 

150  EAST  54lh  STREET,  NEW  YORK  22,  N.  Y. 


Copyright  1949 

WALLACE  A.  ROSS 
150  East  54th  Street 
Mew  York  22,  N.  Y. 
PLaza  9-3685 


a  weekly  service  for  subscribers 
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EDITOR  :  Alan  Gilbert 
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SUMMER  PROGRAMMING  DROPS  TO  207  SHOWS,  9§9  QUARTER  HOURS' 

ACCORDING  TO  ROSS  REPORTS  JULY  STUDY  NBC  GENERAL  LIBRA  "/ 

Following  Significant  Points  Are  Uncovered  by  Analysis  of  Our  July  Program  Breakdown: 

1.  From  a  peak  of  253  Regularly  Scheduled  Programs  &  1053  Qtr  Hrs  at  the  end  of  the 
Vinter  program  cycle  in  May,  network  and  local  programming  on  bhe  five  metropo¬ 
litan  outlets  (WATV  not  included,  see  explanation  below)  dropped  to  207  scheduled 
shows  totaling  9&9  Quarter  Hours  (247  hours)  per  week  at  the  beginning  of  Ju  y. 

2.  Film  programming  spurbed  to  the  forefront,  while  the  number  of  Sports  Remotes  & 
musical  fillers  fell  off.  Quiz  8c  Game  Shows  continue  to  catch  on,  while  the  in¬ 
terview  or  Exposition  types  of  programs  held  their  own.  Dramatic  and  Comedy- vari¬ 
ety  programs  w^re  summer  casualties,  but  a  number  of  this  group  have  received 
showcasing  for  3  to  5  weeks  with  an  eye  toward  a  Fall  spot. 

3.  ABC  actually  increased  its  programming  by  2  shows  and  34  Quarter  Hours,  but  NBC 
and  CBS  both  slacked  off  in  total  number  of  shows  carried  and  scheduled  hours. 

4.  WPIX  continues  to  do  the  biggest  job  on  Sports  Remotes,  but  ABC  has  scheduled  an 
even  more  ambitious  approach  to  the  Film  portion  of  its  schedule.  August  wi 
find  the  vanguard  of  the  Fall  shows  returning,  with  the  rest  set  for  Sept.  &  Oct, 

PROGRAMMING  STUDY  #5 _ _ 

QUARTER  HOURS 


CATEGORY  WJZ 

WCBS 

WABD 

WNBT 

WPIX 

TOTAL 

Films 

13 

4 

0 

2 

7 

26 

Inter  *w-Exp. 

7 

3 

5 

8 

3 

26 

Musical  Var. 

nr 

nr 

5 

10 

1 

24 

Children  * s 

nr 

3 

3 

7 

5 

22 

Quiz -Game 

7 

2 

3 

5 

3 

20 

News 

? 

3 

3 

5 

2 

15 

Sports  Rem. 

2 

1 

2 

2 

7 

"14 

Dramatic 

3 

1 

1 

6 

0 

11 

Comedy -Var. 

0 

4 

3 

3 

1 

11 

Women -Day  Tme 

nr 

1 

6 

0 

0 

11 

Panel-Forum 

i 

1 

1 

5 

1 

9 

Sports  News 


0 


TOTAL 
NOTES 


51 


37 


34 


WJZ 

WCBS 

WABD 

WNBT 

WPIX 

TOTAL 

27 

19 

0 

6 

37 

89 

16 

5 

l4 

13 

4 

52 

7 

14 

22 

29 

4 

tmw 

TO 

29 

26 

31 

26 

124 

16 

nr 

16 

10 

5 

51 

10 

10 

— w~ 

9 

12 

nrr 

lb 

70 

~w 

13 

117 

301 

6 

2 

2 

16 

0 

2<r* 

0 

16 

10 

8 

2 

“35~ 

T?r 

2 

52 

0 

0 

102 

p 

2 

4 

10 

6 

IT 

0 

6 

0 

0 

14 

20 

8 

0 

— 

0 

nr 

18 

0 

4 

7 

5 

0 

16 

2 

0 

5 

0 

0 

7 

170 

183 

255 

150 

231 

989 

-  1.  Station  WATV  Newark  not  included  since  its  preponderance  of  fibn  program- 

mine  would  tend  to  distort  the  chart *  ■,  T.rp’RQ 

2,  Wa^ave  allowed  70  Qtr  Hrs  or  2*  hrs  per  game  as  teing  held  openly  WCBS, 

WABD  and  WPIX  In  the  event  that  their  teams  should  be  programming. 

3.  Hews  bulletins  over  WPIX  test  patterns  not  counted  as  regular  programm  g 


THIS  WEEK - DEBUTS,  CHANGES 


Sun.  (3l)  -  NBC(Chl)  8:30-9pm;  DEBUT  -  The  Meredith  Willson  Show;  replaces  Author 

Meets  The  Critics  for  four  weeks  on  E&MW  Nets;  Sponsor — Gener¬ 
al  Foods  for  Jello;  Agency--Young  8c  Rubicam;  variety  show  with 
music  and  comedy  by  Willson;  guest  stars;  first  guest  is  Alice 
Pearce,  comedienne. 

Mon,  (l)  NBC(Chl)  9-9:3°pm;  Colgate  Theatre  returns,  replacing  Vic  &  Sade  with 

original  dramatic  format;  Agency- -William  Esty;  Directors-- 
Hal  Keith  NBC;  Charles  Russell  ESTY. 


LAST  WEEK'S  ARRIVALS 

CBS  —  Classified  Column  debuted  July  25,  5:15-5:30pm  M-F  local;  Paul  de  Fur  shows 
products,  gadgets,  ideas  to  simplify  homemaking  &  encourage  better  living; 
Director — Frances  Buss,  CBS. 

NBC  —  Mixed  Doubles  debuted  Friday  July  29,  9-9:30pm,  Fridays,  E8MW  Nets;  new  ser¬ 
ies  by  Carlton  E.  Morse  is  comedy  drama  concerning  two  families  who  live  side 
by  side  in  one-room  apartments;  Permanent  cast — Rhoda  Williams  &  Billy  Idel- 
son,  and  Ada  Friedman  &  Eddy  Firestone;  Sustaining;  Producer-Director- -Morse. 

Academy  Theatre  debuted  Monday  July  25,  8-8: 30pm,  Mondays,  ESMW  Nets;  exper¬ 
imental  dramatic  series  replaces  Chevrolet  on  Broadway  for  8  weeks;  scripts 
will  include  adaptations  of  originals  by  Thornton  Wilder,  John  M.  Synge,  Wm. 
Saroyan;  Producer-Director- -Curt is  Canfield,  Amherst  College. 

Teaching  by  Television  debuted  Saturday  July  3°,  9' 30-10 :30am,  Saturdays  & 
Sundays;  research  experiment  at  U.S.  Navy  Special  Devices  Center,  L.I.;  will 
be  carried  by  WNBT,  WPTZ  (Philadelphia)  8c  WNBW  (Washington)  for  eight  weeks; 
shows  are  courses  directed  to  Naval  Air  Reserve  students  in  TV  classrooms  in 
the  three  cities;  Public  will  be  able  to  view  shows. 

WATV —  Miss  Television  of  19^9  debuted  July  30,  8-8:h5pm,  Saturdays,  local;  Sustain¬ 
ing  in  co-operation  with  U.S.  Treasury;  Paul  Brenner,  MC,  guest  judges;  all 
choose  weekly  beauty-winner  who  will  be  in  Grand  Finale  in  mid-September  at 
the  Mosque  theatre,  Newark;  girls  came  from  New  York,  New  Jersey,  Connecti¬ 
cut  8c  Pennsylvania;  Casting-Music — Jay  Stanley,  WATV;  Costumes -Makeup- -Steph¬ 
anie  Sorrell;  Producer-Director- -George  Green,  WATV. 


FUTURES 


Aug.  21  The  O’Neills  debut  on  DuMont;  Family  ccmedy-drama;  Wolf  Assoc,  packages. 
Sept.  6  Suspense  returns  to  CBS. 

Sept.  9  Greatest  Fights  of  The  Century  returns  to  NBC. 


Sept,  lh  Mas  land  at  Home  debuts  on  WCBS-TV,  7^5-8pm,  Wednesdays;  Sponsor — C.H.  Mas- 
land  8c  Sons  for  Masland  Beaut iblend  Broadlooms;  Agency- -Anderson,  Davis  Sc 
Platte;  Musical  show  starring  Earl  Wrightson  with  guest  girl  singer;  Music- 
Norman  Paris  Quartette;  Supervisor — Karl  Knipe,  ADP;  Producer- -Vic  Seydel, 
ADP;  Director- -Franklin  Heller,  CBS;  Commercials — Short  opening  8c  closing 
films;  middle  spots,  integrated,  live. 

Sept.  l6  Ken  Murray  Show  debuts  on  CBS  9-10pm;  Murray  will  produce. 

ROSS  REPORTS  -  Page  2  -  FUTURES  (more) 
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FUTURES  (Continued) 


Sept.  17  American  Minstrels  returns  to  ABC;  full  hour  modem  minstrel  show  stars 

Pic  &  Pat,  with  singers  Jimmy  Burrell  and  Teresa  Bruer,  guest  interlocutor 
and  variety  acts;  Packager- -Wolf  Associates;  Choreography--Ted  Adolphus; 
Writer--Billy  K.  Wells;  Casting--Paul  Ross,  WA;  Director — Jack  Putin,  WA; 
Sponsors --participations. 


Sept.  29  Inside  USA  With  Chevrolet  debuts;  8:30-9pm,  every-other-Thursday,  E&MW 

Nets;  Arthur  Schwartz  revue  features  permanent  cast,  guest;  Original  Music 
by  Schwartz,  with  lyrics  by  Howard  Dietz  and  others;  Sponsor — Chevrolet 
Motors  Division;  Agency--Campbell-Ewald. 

Oct.  3  Studio  One  returns  to  CBS  on  Mondays  for  Westinghouse  Electric  Corp. 

Producer — Worthington  (Tony)  Miner;  Directors — Paul  Nickell  &  Walter  Hart. 


Oct.  5  The  Bigelow  Show  returns  on  CBS,  9-9 :30pm,  Wednesdays;  was  on  NBC  last 
season. 


Oct.  6  The  Ed  Wynn  Show  debuts  on  CBS  9-9 :30pm  Thursdays;  series  stars  Ed  Wynn 
as  "Perfect  Fool";  show  will  originate  in  Hollywood;  Kinescope  in  East. 

CABLE  ALLOCATIONS  APE  SET  FOR  NETWORKS 

Coaxial  cable  time,  effective  Sept.  1  thru  Dec.  31*  was  split  up  among  the  four 
networks  last  week,  with  WOR-TV  agreeing  to  hold  back  on  demands  for  time  until  its 
New  York  Flagship  station  is  operating,  Radio  Daily  reports. 

AT&T's  microwave  relay  link  between  New  York  and  Chicago  is  expected  to  be  in 
operation  next  year,  opening  network  facilities  for  all  stations.  Meanwhile  it  is 
announced  that  a  fourth  channel,  southbound  from  New  York  to  Washington,  will  open 
August  1. 


WESTBOUND 

CABLE  ALLOCATIONS  -  SEPT. 

1— DEC. 

31 

TIME 

SUN, 

.  MON. 

TOE. 

WED. 

THR. 

FRI. 

SAT 

5-5:30 

ACN 

*CN 

*CN 

*CN 

*CN 

*CN 

ACN 

5 : 30-6 

ACN 

*AN 

*AN 

*AN 

*AN 

*AN 

ACN 

6-6:15 

ADN 

ACD 

ACD 

ACD 

ACD 

ACD 

ACN 

6:15-6:30 

ADN 

ACD 

ACD 

ACD 

ACD 

ACD 

ACN 

6:30-6:45 

ACD 

CND 

CND 

CND 

CND 

CND 

ACN 

6:45-7 

ACD 

CDN 

CDN 

CDN 

CDN 

CDN 

ACN 

7-7:15 

ACD 

ACD 

ACD 

ACD 

ACD 

ACD 

ACN 

7:15-7:30 

ACD 

ACD 

ACD 

ACD 

ACD 

ACD 

ACN 

7 : 3°-7 : ^5 

ADN 

ACN 

ACN 

ACN 

ACN 

ACN 

ACN 

7:45-8 

ADN 

CDN 

ADN 

CDN 

ADN 

CDN 

ACN 

8-8:30 

ACN 

CDN 

ADN 

ACD 

ACD 

CDN 

ACD 

8:30-9 

CDN 

ACN 

ADN 

ACN 

ACN 

ADN 

ACD 

9-9:30 

ACN 

CDN 

CDN 

ACN 

ADN 

ACD 

ADN 

9:30-10 

ACN 

CDN 

ACN 

CDN 

ACN 

CDN 

ADN 

10-10:30 

ACD 

ACD 

CDN 

CDN 

ACN 

ACN 

ACN 

10:30-11 

ACD 

ACD 

CDN 

CDN 

ACN 

ACN 

ACN 

A— ABC 


C— CBS 
D- -DuMont 
N— NBC 

*Cable  not  available  until  6pm  weekdays 
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TALENT  SHOWSHEET 


GUESTS  APPEARING  ON  TELEVISION  SHOWS  WEEK  OF  THRS.  JULY  28  THRU  WED.  AUGUST  3,  1949 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Cavalcade  of  Stars 

DuM 

Sat  9 -10pm 

Jack  Carter 

Debonairs 

Emerald  Sisters 

Bob  Dupont 

Victor  Borge 

Thelma  Carpenter 

Kraft  Dancers 

MC 

Novelty  Act 
Comics 

Juggler 

Humorist 

Singer 

Celebrity  Time 

ABC 

Sun  8:30-9pm 

Elaine  St r itch 

Ely  CulbertBon 

Actress 

Bridge  Expert 

Floor  Show 

NBC 

Sat  8:30-9pm 

Louis  Armstrong 

Jack  Teagarden 

Earl  (Father)  Hines 

Trombone 

Piano 

54th  Street  Revue 

CBS 

Thr  8 -9pm 

Joan  Diener 

Alan  Ross 

Cover  Girl 
Singer 

Hollywood  Screen 
Test 

ABC 

Sat  7:30-8pm 

Buddy  Rogers 

Dulcy  Jordan 

Bill  Thunhurst,  Jr. 

Jacques  Fray  Music 
Room 

ABC 

Sun  8-8:30pm 

Anna  May  Dickey 

Eleanor  Knapp 

Noman  Kelley 

Freo  Gordon! 

Russell  &  Aura 

Powell  &  Walker 

Met.  Opera 
Singer 

Singer 

Accordionist 
Dance  Team 

Dance  Team 

Kraft  Theatre 

NBC 

Wed  9 -10pm 

Una  O’Connor 

Elizabeth  Ross 

Rex  O’Malley 

Robert  Howard  Lindsey 

"Heaven  And 
Charing  Cross" 

Adaptor 

Leave  It  To  The 
Girls 

NBC 

Sun  8-8:30 

Buddy  Rogers 

Eloise  McElhone 

Babs  Beckwith 

Wendy  Barrie 

Radio-TV 

Aviatrix 

Meet  The  Press 

NBC 

Mon  10-10 :30pm 

Philip  D,  Reed 

Chairman  of 
General  Electric 

Mr.  I.  Magination 

CBS 

Sun  7:30-8pm 

Jack  Diamond 

Ruth  Enders 

Ted  Tiller 

Dick  Boone 

Rosemary  Foster 

"Aladdin" 

Writer 

Mohawk  Showroom 

NBC 

Fri  7:30-7 :45pm  Roberta  Quinlan 

Subs  for  Morton 
Downey 
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PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

People ' s  Platform 

CBS 

Mon  10-10 :30pm  John  D.  Morse 

Georg  J.  Lober 

Art  Stu  League 
Sculptor 

Philco  Playhouse 

NBC 

Sun  9-l°pm 

Frances  Reid 

Douglas  Clarke -Smith 
Samuel  Carter 

"The  Fourth 
Wall" 

Adaptor 

Rube  Goldberg  Show 

PIX 

Thr  T:30-8pm 

Paul  Denis 

Johnny  Morgan 

Mary  Collins 

Harry  Balogh 

Columnist 

Comic 

Miss  NY  City 
Fight  Announcer 

Say  It  With  Acting 

NBC 

Sun  6:30-7pm 

Miss  Liberty 

VS 

Where’s  Charley 

Preview  Magazine 

CBS 

Mon  9-9*.  30pm 

Ruth  Gilbert 

Comic-Actress 

Talent  Jackpot 

DuM 

Tue  9-9*. 30pm 

Phil  Lawrence  &  Mitzi 
The  Rixfords 

Verne  Hutchinson 

Dancers 

Comedy-Acrobats 

Singer 

This  Is  B’way 

CBS 

Fri  9 -10pm 

Buddy  Rogers 

Elaine  Malbin 

Art  Lund 

Joshua  Shelley 

Ann  Cornell 

Singer 

Singer 

Comic 

Singer 

Toast  Of  The  Town 

CBS 

Sun  8 -9pm 

Edward  Everett  Horton 
David  Powell 

The  Colstons 

Marino  Sisters 

Dusty  Fletcher 

Ginny  Powell 

MC 

Dancer 

Dance  Team 
Acrobats 

Singer 

Dancer 

Who  Said  That? 

NBC 

Sat  9-9 :30pm 

Quentin  Reynolds 

Faye  Emerson 

William  Saroyan 

Writer 

Actress 

Playwright 

Your  Lucky  Star 

PIX 

Fri  7:30-8pm 

Eddie  Albert 

Broadway  Spotlight 

NBC 

Sun  7:30-8pm 

Elliott  Roosevelt 

Faye  Emerson 

Wendell  Niles 

Joey  Faye 

June  Dienner 

Richard  Kollmar 

Lou  Wills,  Jr. 

Ccmic 

Singer 

MC 

Dancer 

Front  Row  Center 

DuM 

Fri  8-9pm 

Sunny  Richards 

Danny  Shaw 

Phil  Leeds 

Loman  &  Fields 

Eleanor  Bagley 

MC 

Comic 

Comic 

Dance  Team 
Impressionist 
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TALENT  SHOWSHEET 

PACKAGES  AVAILABLE 


The  following  listings --including  prices --were  furnished  by  the  Producers  indicated. 

GEOBGE  ABBOTT  TELEFEATURES,  Inc.  63O  5th  Avenue  -  Cl  5-5820  -  Helen  Marcus 

High  Adventure  -  !  hour  drama  series  written  by  Robert  Monroe;  mood  plays, 
character  studies  with  sudden  and  exciting  twists. 

Desired  For  Living  -  !  hour  interview  program  which  concentrates  on  desigiers 
who  create  everything  from  toothpaste  to  a  car;  Mickey  Falkenburg,  Jinx's 
Mother,  the  moving  spirit. 

Faith,  Hope  &  Charley  -  adventures  of  George  Abbott's  favorite  family;  2  hour 
weekly  serial,  warm,  humorous,  flexible. 

KEMETH  BAffGHAKT  PRODUCTIONS  --^16  F.  58th  Street  -  MU  8-2055 

The  Faye  Emerson  Show  -  Informative,  informal  show  covering  events  from  Holly¬ 
wood  to  Hyde  Park  via  Broadway;  high-level  guests;  Elliott  Roosevelt  will  drop 
in  occasionally;  Kenneth  Banghart  will  be  private  secretary  pacing  show,  cover¬ 
ing  news. 

Great  Conversations  -  with  Louis  Biancolli,  editor  of  book  "Great  Conversa- 
t ions ;  drarnat i zat ions  from  book;  Available — approximately  $2000 

Kiddie -Kar  Theatre  -  Puppet  repertory  group  starring  characters  from  permanent 
group  of  5;  dramatized  nursery  rhymes;  Available--!-  hour  once-a-week  approx. 
$75°;  twice-a-week,  $1250;  three -times -a -week,  $1800;  also  avail  for  15  min. 

V.  S.  BECKER  PRODUCTIONS  -  562  Fifth  Avenue  -  LU  2-lOUO  -  Viola  Becker 

Chords  and  Terpsichore  -  ^  hour  musical  show  starring  name  MC  with  the  Octamano 
Piano  Quartette,  and  Audrey  Palmer  in  original  dance  routines;  four  girls  at 
two  grand  pianos;  no  special  sets  needed;  all  types  of  music,  not  boogie-woogie. 

Hy  Fella  -  J  hour  show  featuring  Bob  Harter  as  Hy  Fella,  a  young  chap  about  7 
feet  tall  with  his  stooge  a  young  little  girl;  set  is  replica  of  playground; 
children  studio  guests  play  on  equipment;  program  is  dedicated  to  a  different 
school  locally  before  joining  network. 

Your  Handwriting  is  You  -  audience  participation  show  featuring  Helene  Cart¬ 
wright,  noted  graphologist;  studio  audience  interviews;  dramatized  case  record, 
sketches  depicting  application  of  Graphology;  Handwriting  of  home  audience  is 
analyzed. 

MILT  ON  H.  BLACKSTONE  TV  ATTRACTIONS  -  1697  Broadway  -  Room  1201  -  JU  6-2756 

Penny  Pinball  -  15-minutes,  twice-a-week;  Penny  Malone,  Alan  Gordon,  Instru¬ 
mental  trio  satirize  news  of  the  day  in  song;  Available  -  approx.  $800. 

Jazz  Album  -  2  hour;  features  Leonard  Feather  with  famous  recording  artists 
in  Disc  Jockey  show;  Available  -  Approximately  $900. 

Great  Moments  In  Opera  -  ^  hour;  outstanding  scenes  from  famous  operas;  Jacques 
Fray  &  guest  celebrity  fill  in  transitional  scenes  with  pictures,  commentary, 
etc.;  Permanent  cast  of  5  includes  Richard  Monti,  Columbia  Recording  artist; 
Available  -  Approximately  $3500. 
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PACKAGES  AVAILABLE  (Continued) 

CONSOLIDATED  PROGRAMS,  INC.  -  101  Park  Avenue  -  OR  9-0785  -  Mrs*  Bushman 

Finders  Keepers  -  jr  hour;  give-away  featuring  games  with  music  and  variety 
acts;  name  MC;  Available--  Approximately  $2800. 

Cruise  Ship  -  Musical  with  situation  comedy,  complete  cast  of  professionals 
from  current  Broadway  shows;  song  and  dance;  i  hour;  Available--  approx  $3000, 

The  Mad  Detective  -  Mystery-satire  featuring  Jay  Marshall,  magician  and  comic; 
■§■  hour;  Available--  approximately  $2000. 

EHRLICH-0 tMALLEY  -  551  Fifth  Avenue  -  MU  7-7963  -  Sheelagh  Kennedy  O'Malley 

Fountain  of  Youth  -  \  hour;  musical  comedy  with  original  songs;  written  by 
James  Shelton,  Jeff  Bailey;  Soda  fountain  set;  Available- -approx.  $350C  range. 

Experience  Speaks  -  i  hour;  real  people  tell  true  experiences;  glamour  names 
plus  John  Does;  Bill  Slater  MCs;  Available — approximately  $5000. 

Barter  Theatre  -  \  hour;  features  Bob  Porterfield,  founder  of  Barter  Theatre; 
Available --approximately  $10,000  range. 

JACQUES  FRAY  ENTERPRISES  -  699  Madison  Avenue  -  RE  7-3576 

Jacques  Fray’s  Music  Room  -  currently  on  WJZ-TV  E&MW  Nets  Sundays  8-8 :30pm; 
Available — approximately  $2000. 

GAINSBOROUGH  ASSOCIATES  -  234  West  44th  Street  -  CH  4-1582  -  Nat  Rudich,  Mike  Jablons 

Mini's  Music  Shop  -  Stars  Mimi  Benzell  and  Felix  Knight  in  J  hour  "Book”  mu¬ 
sical-comedy;  guest  stars;  Available--approximately  $1705* 

Here's  Heidy  -  \  hour;  stars  Heidy  in  daily  or  once-weekly  kid  show;  Heidy  and 
Bufano  Marionettes  in  original  stories  for  children;  Heidy  is  currently  on  WOR 
8:30-8 :45am  Sundays. 

Big  Joe's  Film  Jockey  Show  -  Stars  Big  Joe  Rosenf ield  in  J  hour  or  full  hour 
once -a -week  show  featuring  interviews,  guest  stars,  contests,  give-aways,  old- 
time  movies,  and  audience  participation;  similar  to  Big  Joe's  Happiness  Excha¬ 
nge  on  WOR,  7  nights  a  week  2-5:30am. 

HILE-DAMRCTH  -  320  Broadway  -  WO  4-2478  -  John  Fuller 

Monro  Leaf  Clubhouse  -  \  hour;  kid's  show  features  author  of  "Ferdinand  the 
Bull";  children  participate  in  various  clubhouse  activities;  Available— 
approximately  $1500  range. 

Say  Can  You  See  -  \  hour;  audience  participates  in  a  completely  visual  quiz, 
using  the  Hile-Damroth  Black  Magic  Board;  John  Reed  King  MCs;  Available— 
Approximately  $2000  range. 

Curtain  Call  -  series  of  i  hour  dramatic  originals  by  Percival  Wilde;  cast  to 
include  well  known  professionals;  Available- -approximately  $4500  range. 
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PACKAGES  AVAILABLE  (Continued) 


WEST  HOOKER  TELEFEATUKSS,  INC.  -  2  West  U6th  Street  -  JU  2-3026  -  Keith  Thomas 

Kids  Athletic  Club  -  (Mondays,  6-6 :30pm,  WNBT)  Two  teams  of  pint-sized  ath¬ 
letes  from  boys  clubs  in  and  around  New  York  competing  in  a  variety  of  sports 
events  for  the  KIDS  A.C.  Championship  Trophy,  the  winning  team  defending  its 
title  the  following  week;  Available — $750  commissionable,  including  everything 
except  air  time. 

The  Three  Flames  -  (Mondays,  9:^5-10pm,  NBC -TV)  Television’s  triple-threat  men 
in  a  fast  15  minutes  of  songs,  comedy,  and  instrumentals;  guest  act;  prices 
may  be  obtained  thru  NBC-TV  Sales  Department. 

The  Flame  Show  -  (Saturdays,  10-10 :30pm,  NBC-TV)  The  Three  Flames  and  3  guests 
in  a  hot  colored  revue  with  the  emphasis  on  comedy  and  variety;  Prices  may  be 
obtained  thru  NBC-TV  Sales  Department. 

ELY  A.  LANDAU  -  b±5  Lexington  Avenue  -  MU  7*7379  -  Ely  Landau 

Straw  Hat  Theatre  -  i  hour  dramatic  show  hosted  by  one  of  the  leading  names  in 
the  theatre,  featuring  highlights  of  plays  currently  being  presented  in  the 
foremost  summer  theatres,  with  name  guests  from  same;  produced  in  association 
with  Theron  Bamberger. 

Children's  World  Television  Theatre  -  2  hour  dramatic  show  presenting  plays 
specifically  designed  for  children  and  television;  based  on  classics,  fairy 
tales  and  legends;  perfoimed  by  adult  professionals  from  the  Children's  World 
Theatre;  produced  in  association  with  Monte  Meacham  and  the  Children's  World 
Theatre . 

Effort  With  Ease  -  twenty-minute  women's  program  designed  to  teach  women  how 
to  exert  effort  with  ease  in  their  daily  household  chores;  based  on  Dr.  Alma 
C.  Kelly's  famous  Neuro-somatic  Reconditioning  Program. 

JOHN  NASHT  &  ASSOCIATES,  INC.  -  16  East  52nd  Street  -  MU  8-3323  -  Rosemary  Roth 

For  Angels  Only  -  Full  hour  dramatic  show  presenting  new  plays  in  pre-Broadway 
previews;  name  leads;  Vincent  Freedly  hosts,  taking  viewer  into  world  of  the 
Theatre;  Available — approximately  $8500  range. 

Noble  and  King  -  (Saturdays,  7:30-7**  **-5>  WPIX)  music  and  song;  Ava liable --app- 
roximately  $350  per  show. 

Maybe  Tomorrow  -  ■§•  hour  book  musical  with  original  music;  features  Earl  Wright- 
son,  Martha  Wright  &  Fritzi  Scheff  and  regular  cast  of  three,  changing  cast 
of  three;  Available — approximately  $3700. 

JACK  PARTINGTON  TELEVISION  PRODUCTIONS  -  1501  Broadway  -  LO  3-0029  -  Jack  Partington 

Drugstore  Follies  -  \  hour  situation  musical  comedy  built  around  Jimmy,  the 
singing  soda  jerk,  and  his  group  of  young  theatre  hopefuls  who  congregate  in 
the  Times  Square  drugstore  where  he  works;  Available --approx.  $7000. 

Classics  Versus  Jazz  -  contest  between  classical  &  jazz  or  pop  artist;  audience 
decides  winner;  each  must  play  in  others  medium;  name  MC;  Avail--approx  $9-120.0. 

Buddy's  Pet  Club  -  Buddy,  world's  most  bashful  dog  catcher,  gives  pets^to  de- 
serving  children;  pet  of  week;  kid’s  club;  Available --approximately  $1800. 
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PAUL  SMITH  ADVERTISING,  INC,  -  2k  West  *+5th  Street  -  MU  7-8337  -  Robert  Smith 

Potash  and  Perlmutter  -  Those  lovable  cloak  and  suiters  recast  as  vaudeville 
agents  with  Saul  Tepper  as  Potash;  comedy-variety  show  featuring  top  enter¬ 
tainers  presumably  looking  for  bookings  from  the  Potash  and  Perlmutter  agency; 
i  hour  show  written  by  Elizabeth  Glass,  daughter  of  Montague  Glass,  creator 
of  characters. 

Hanky  Panky  Houseparty  -  Audience  participation  show  featuring  magician  MC 
Doug  Du  Lac;  show  planned  for  adults  and  children;  15  minutes;  Avail — app  $300. 

Whodunit?  -  i  hour,  once-a-week  show  featuring  Bob  Sylvester  of  the  N.Y.  Daily 
News  and  celebrity  experts  who  would  attempt  to  identify  personalities  in  very 
old  newsreel  shots;  viewing  audience  invited  to  participate  by  phone;  Available 
approximately  $1200  range. 

MARTIN  STONE  ASSOCIATES  -  k  West  58th  Street  -  MU  8-O585  -  Joan  Walsh 

The  Author  Meets  The  Critics  -  Book,  film  and  play  disucssion  program  which 
has  won  many  citations  and  endorsements  during  its  eight  consecutive  years  on 
both  radio  and  television;  sponsored  for  past  2  years  by  the  General  Foods 
Corp.  (Jello  Division);  Available --approximately  $2500. 

Americana  -  Dramatizations  of  American  history,  music,  costumes,  film  clips 
and  Americana  objects;  presented  as  questions  to  a  panel  of  teen-age  students 
by  school  master  (moderator)  Ben  Grauer;  sponsored  for  the  past  year  and  a  half 
by  Firestone  Tire  and  Rubber  Co.;  Available --approximately  $1500. 

TELENEWS  PRODUCTIONS  -  l600  Broadway  -  Cl  7-7364  -  Charles  Burris,  Sales 

Telenews  Daily  -  currently  on  CBS  and  19  other  stations;  10  minute  film  with 
open  end;  available  Monday-Friday  showings  after  7 :30pm;  Available--Net  package 
price  is  $175  to  $1000  according  to  circulation. 

Telenews  Digest  -  currently  on  DuMont  and  13  stations;  20  minute  open  end  * 
weekly  review,  fully  voiced  &  scored;  Hugh  James,  narrator;  shipped  on  Friday 
nights;  Available— Net  package  price  is  $75  to  $100  according  to  circulation. 

TELEVISION  ON  PARADE,  INC.  -  551  Fifth  Avenue  -  MU  7-0272  -  Charles  Caplin 

Robin  Morgan  Show  -  -g-  hour;  children's  problems  re-enacted  with  Robin  Morgan 
ac  MC,  plus  guest  children  of  stars;  Available --approximately  $1500. 

Ilka  Chase  Show  -  "Are  You  Magnetic"  stars  Ilka  Chase  in  J  hour  panel  show 
discovering  degree  of  magnetism  in  the  male;  Available --approximately  $1500. 

Dramatic  Variety  Show  -  ■§■  hour;  dramas  with  entertainment  spots  integrated, 
using  off-stage  narrator;  Available --approximately  $1250, 

WORLD  VIDEO  -  718  Madison  Avenue  -  RE  4-6615  -  Henry  White 

Top  Of  The  Evening  -  hour  variety  show  by  Charles  MacArthur;  Package — $7500. 

1001  Nights  -  Buster  Keaton  as  Sultan  in  modem  Arabian  Nights;  Package — $6000. 

The  Front  Page  -  Lee  Tracy  as  Walter  Bums  in  self-contained  weekly  editions 
of  The  Front  Page;  Available --approximately  $6250. 

(Availabilities  have  been  restricted  to  a  maximum  of  3  for  each  packager) 
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RECEIVEO 

ON  TELEVISION  PROGRAMMING 


Wallace  A.  Ross ;  Publisher 


Editor:  Alan  Gilbert 
Research:  Henry  Colman 
Circulation:  Gordon  Leigh 


A  weekly  service  on  Local 
and  Network  Programs  and 
Programming  in  Television’s 
New  York  City  Headquarters. 


Now  servicing  top  trade  executives  throughout  the  Television  industry  ...  in  Advertising  Agencies,  Network 
Programming  &  Sales  Departments  .  .  .  Local  Stations  . .  .  Independent  Package  Production  Firms  . .  .  Industry¬ 
wide  Guilds  &  Associations  .  .  .  Newspapers  .  . .  Magazines  .  .  .  Publishers  .  .  .  Time  Reps  .  .  .  Sponsors  . . .  Talent 
Agencies  .  .  .  Motion  Picture  Companies  .  .  .  Members  of  ITPA  .  .  .  the  TBA  .  .  .  Research  Organizations  .  .  . 
Publicity  Firms  ...  in  New  York,  Hollywood,  Chicago  and  all  over  the  country. 


SUBSCRIPTION:  $60  per  year  •  GROUP  &  TALENT:  $42  per  year 
Additional  Copies:  $1  per  month  per  copy 
A  THREE-MONTH  TRIAL  SUBSCRIPTION  is  offered  at  $15 


C°py right  1949  by  Wallace  A.  Ross 


150  EAST  54  STREET,  NEW  YORK  22 


PLaza  9-3685 


Whether  Your  TV  Question  Is... 

1 

•  ONE  MINUTE  COMMERCIALS 

•  FIVE  MINUTE  SPOTS 

•  COMPLETE  PACKED  PROGRAMS 

HILE-DAMROTH 

COSTUMES 

Blends  Hard  Selling 

FOR 

&  Imaginative  Entertainment 

f  X  T  Y 

TELEVISION 

HILE-DAMROTH,  Inc. 

320  Broadway,  New  York  7,  N.  Y. 

The  largest  collection  of  costumes  and  an 
experienced  personnel  with  special  training 

ATT.  TV  FILM  PRODUCERS 

I  are  available  to  give  you  immediate  de¬ 
livery  of  wardrobe  at  moderate  rental 

I  charges. 

The  RORABAUGH  REPORT  on  Television 
Advertising  -  only  publication  of  its  kind  in  the 

field  -  tells  you  exactly  how  and  precisely  where 
EVERY  advertiser  spends  his  money  in 
Television. 

& 

j 

These  Advertisers  are  your  best  prospects  for 
TV  films. 

I  BROOKS  COSTUMES  ARE  ON  EVERY 

You  can  SELL  them  if  you  KNOW  them  and 
WHAT  they’re  doing  in  TV. 

1  TV  CHANNEL  EVERY  DAY 

N.  C.  Rorabaugh  Co. 

347  Madison  Avenue  New  York  17,  N.  Y. 

1  5& 

Philbin,  Brandon  &  Sargent 

Television’s  Official  Costumer 

BROOKS 

An  Agency  specializing  Exclusively 
in  T elevision  advertising. 

•  Advertising  background  adapted  to  the 
best  creative  work. 

COSTUME  CO. 

•  Advertising  planned  and  designed  for 
Television. 

I  1150  AVENUE  OF  THE  AMERICAS 

•  Sound  TV  Selling  in  terms  of  picture  and 
dialogue. 

( 6th  Ave.  bet.  44th  and  45th  Streets) 

Philbin,  Brandon  &  Sargent 

I  New  York  City 

INCORPORATED 

Telephone  VAnderbih  6-5060 

277  PARK  AVENUE  •  NEW  YORK  17 

PL.  3-8110 

VOL  1  NO  6 


AUGUST  7,  19^9 


A  SPECIAL  ISSUE 

featuring 

AN  EXCLUSIVE  ROSS  REPORTS  SURVEY 


TELEVISION  PROGRAM  COST  STUDY 

and 

SAMPLE  COST  BREAKDOWNS 

for 

TEN  BASIC  TV  PROGRAM  TYPES 


*  This  issue  substitutes  for  the  ROSS  REPORTS  regular  Monthly  Breakdown. 
Because  of  comparative  inactivity  in  summertime  schedule  changes,  we 
have  -  in  our  Program  Breakdown  section  -  recorded  those  programs  which 
debuted  after  our  July  Monthly  Issue.  Other  Monthly  and  Weekly  features 
are  included,  however,  along  with  this  Special  Program  Cost  Study. 
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Sun.  (7)  -  CBS(Ch2) 


Mon.  (8) 


DEBUTS,  HIGHLIGHTS,  CHANGES 

7: 55 -8pm;  M,T,Th,F,Sat,Sun;  from  WCBS-TV  to  8  stations,  E&MW 
Nets;  DEBUT  -  Ruthie  On  The  Telephone;  Sponsor  -  Philip  Morris; 
Agency  -  Biow;  stars  Rut  hie  Gilbert  with  Philip  Reed  in  situa¬ 
tion  comedy;  different  weekly  situations;  split-screen  is  used; 
Writer-Producer  -  Goodman  Ace;  Directors  -  William  Morris,  BioWj 
and  Fred  Rickey,  CBS. 

NBC(Ch4)  7-7:30pm;  M  thru  F;  from  WNBQ  Chicago  to  E&MW  Nets;  Kukla,  Fran 
and  Ollie  return;  Sponsor  -  RCA  Victor;  Agency  -  JWT. 

NBC(Ch4)  8:30-9pm;  The  Black  Robe  -  new  time. 


Wed.  (10)  -  NBC(Ch4)  10:30-Ilpm;  Nocturne,  kinescope  from  KNEH  Hollywood,  departs 

after  5  weeks. 


NEC(Ch4) 
Thur.  (11)-  NBC(Ch4) 

Fri.  (12)  -  ABC(Ch7) 


8:30-9pm;  The  Clock  -  new  time. 

8:30-9pm;  Mary  Kay  &  Johnny  returns  to  i-hour  once-a-week  for¬ 
mat;  family-comedy  starring  Mr.  &  Mrs.  Johnny  Steams;  had  been 
5 -days -a -week,  15-minutes. 

10:05-llpm;  Fridays;  from  WJZ-TV;  local;  DEBUT -A  Couple  Of  Joes; 
give-away  show  featuies  comedy,  songs  &  piano;  stars  Joe  BuBhkin 
and  Joe  Rosenfield  with  Bobbie  Louchman  and  announcer  Tom  Shir¬ 
ley;  Packager  -  World  Video;  Music  -  Bushkin;  Writers  -  Bushkin, 
Rosenfield,  Alan  Kent;  Producer  -  Alan  Kent,  WV;  Sets  -  James 
McNaughton;  Props  -  Chuck  Holden;  Sustaining. 

LAST  WEEK'S  ARRIVALS 

NBC  --  Gene  Archer  debuted  Monday  August  1;  7 •  3^-7 •  45pm;  Mondays  &  Wednesdays;  from 
WNBW  Washington;  musical  show  with  Cliff  Instrumental  Quartette. 


Barbara  Marshall  debuted  Tuesday  August  2;  7: 30-7 :45pm;  Tuesdays  8s  Thursdays; 
Miss  Marshall  sings  and  plays  piano;  Stage  Manager  -  Lee  Bristol;  Director  - 
Duane  McKinney. 

How  Is  Your  Golf?  debuted  Friday  August  5;  7:30-7:45pm;  Bill  Barber,  Golf  Pro, 
instructs  pupils  in  fine  points  of  golf. 

FUTURES 

Aug.  18  Martin  Kane — Private  Eye  debuts  on  WNBT;  10-10 :30pm,  Thursdays;  E&MW  Nets; 

Sponsor  -  U.3.  Tobacco  Co.  for  its  pipe  tobaccos;  Agency  -  Kudner;  Stars 
William  Gargan  with  Robert  Kincella  &  others  in  mystery  drama;  Producer  - 
Bunny  Coughlin,  Kudner;  Writer  -  Frank  Wilson;  Musical  Director  -  Charles 
Paul;  Casting  -  E.  Sutherland  &  Gargan;  Director  -  Eddie  Sutherland,  NBC; 
Commercials  -  Situation -type  in  middle  of  program;  about  3  minutes. 

Aug.  21  The  O'Neills  debuts  on  WABD;  9-9:3^pm,  Tuesdays;  E&MW  Nets;  Sponsor — Dumont 
Telesets;  Family  comedy-drama;  Packager  -  Wolf  Associates;  Writers  -  Ted 
Mabley,  Joseph  Liss,  Michael  Cromoy;  Casting  -  Herbert  Wolf,  WA;  Director  - 
Jack  Rubin,  WA. 

Sept.  6  Suspense  returns  to  CBS. 
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FUTURES  (Continued) 


Sept.  9  Greatest  Fights  Of  The  Century  returns  to  NBC;  Fridays; 

Sept.  10  Mrs.  America  Beauty  Contest  -  finals  &  semi-finals  -  will  be  aired  from 
fend  Asbury  Park  by  WJZ-TV  to  E&MW  Nets;  Alan  Kent  will  handle  production  for 

Sept.  11  World  Video. 

Sept.  14  Mas  land  At  Home  debuts  on  WCBS-TV;  7:h5-8pm,  Wednesdays;  Sponsor  -  C.  H. 

Masland  &  Sons  for  Masland  Beaut iblend  Broadlooms;  Agency  -  Anderson,  Davis 
and  Platte;  Musical  show  stars  Earl  Wrightson  with  guest  girl  singer;  Music- 
N orman  Paris  ensemble;  Writer  -  Bob  Bach;  Supervisors  -  Karl  Khip©,  ADP,and 
Jerry  Danzig,  CBS;  Producer  -  Vic  Seydel,  ADP;  Director  -  Franklin  Heller, 

CES;  Commercials  -  short  opening,  closing  films;  middle  spots,  integrated 
live  • 

t 

Sept.  17  Ken  Murray  Show  debuts  debuts  on  CBS,  9-10pm;  permanent  cast;  chorus,  acts; 
Murray  is  packager  and  producer. 

Sept.  17  American  Minstrels  return  to  ABC;  E&MW  Nets;  full  hour  modem  minstrel  show 
stars  Pic  &  Pat,  with  singers  Jimmy  Burrell  and  Teresa  Bruer,  guest  inter¬ 
locutor  and  variety  acts;  Packager  -  Wolf  Associates;  Choreography  -  Ted 
Adolphus;  Writer  -  Billy  K.  Wells;  Casting  -  Paul  Ross,  WA;  Director  - 
Jack  Rubin,  WA;  Sponsors  -  Cooperative,,  around  Net. 

Sept.  25  Fred  Waring  Show  returns  to  CBS;  9-10pm  Sundays;  Sponsor  -  General  Electric; 
Agency  -  Young  &  Rub i cam. 

Sept.  26  Silver  Theatre  debuts  on  CBS;  8-8; 30pm  Mondays;  E&MW  Nets;  Sponsor  -  Inter- 

or  Oct.  3  national  Silver  Co. 

Sept.  29  Inside  USA  With  Chevrolet  debuts  on  WCBS-TV;  8:30-9pm  every-other-Thursday; 

E&MW  Nets;  Arthur  Schwartz  revue  features  permanent  cast,  guests;  original 
music  by  Schwartz,  with  lyrics  by  Howard  Dietz  and  others;  Sponsor  -  Chev¬ 
rolet  Motor  Division;  Agency  -  Campbell-Ewald. 

Sept.  NBC  will  air  all  Friday  night  bouts  from  Madison  Square  Garden  beginning 

in  September;  when  Garden  is  unavailable,  bouts  will  be  picked  up  from  Chi¬ 
cago,  St.  Louis  or  Detroit;  Sponsor  -  Gillette;  Agency  -  Maxon. 

Sept.  Li1!  Abner  will  debut  on  ABC  as  a  regular  series  beginning  in  September; 

Casting -Producer  -  Mort  Millman,  ABC;  Supervisor  -  Charles  Barry,  ABC. 

Oct.  2  Tonight  On  Broadway  debuts  on  WCBS-TV;  7-7 :30pm  Sundays;  E  Net;  Sponsor  - 

Esso'  Standard  Oil  Co.;  Agency  -  Marschalk  &  Pratt;  capsule  versions  of  B*way 
shows  are  picked  up  directly  from  theatres;  Packager-Producer-Director  - 
Martin  Gosch;  Coordinator  of  Material  -  Bob  Sylvester;  Commentator  -  John 
Mason  Brown. 

Oct.  3  Studio  One  returns  to  CBS  on  Mondays  for  Westinghouse  Electric  Corp;  Agency- 
McCann-Er icke on ;  Producer  -  Worthington  Miner;  Directors  -  Nickell,  Kart  CBS 

0°^*  5  The  Bigelow  Show  returns  on  CBS;  9-9 :30pm  Wednesdays;  was  on  NBC  last  season. 

Oct.  5  CBS  will  air  all  Wednesday  night  fights  from  St.  Nicholas  arena  under  the 

Tournament  of  Champions  name;  Sponsor  -  P.  Ballantine  &  Sons;  Agency  -  JWT. 
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FUTURES  (Continued) 


Oct.  6  The  Ed  Wynn  Show  debuts  on  CBS;  9-9:30pni>  Thursdays;  show  will  originate  in 
Hollywood  with  kinescope  in  East;  Wynn  stars  as  "Perfect  Fool";  Sponsor  - 
Speidel  Co.,  maker  of  watch  bands. 

Oct.  5  The  Clock, NBC,  8:30-9pm,  E&MW  Nets,  will  be  sponsored  by  Lever  Brothers; 
Agency  -  J.  Walter  Thompson. 

Oct.  T  Ford  Theatre  returns  to  CBS,  9-l°pn,  every- other-Friday. 

Oct.  Expert  Opinion,  starring  John  Cameron  Swayze,  debuts  this  month;  3  guests 

will  debate  a  controversial  subject  of  national  interest. 

Fall  Boris  Karloff  will  star  in  a  fifty-two  week  series  on  ABC;  title  set  so  far 

is  "Conflict". 

I95O  March  Of  Time  will  present  52 -reel  TV  film  documentary  on  actions  of  Allied 
services  in  Pacific  Theatre  of  last  war;  series  will  be  based  on  original 
March  of  Time  scripts,  governmental  material;  Producer  -  R.  de  Rocheinent. 


TOP  TER  5 -CITY  TV  PULSE  (July)  TOP  TEH  NY  TV  PULSE  (July) 


Toast  Of  The  Town 

WCBS-TV 

37.U 

Toast  Of  The  Town 

WCBS-TV 

40.9 

Godfrey  &  Friends 

WCBS-TV 

35.2 

Godfrey  &  Friends 

WCBS-TV 

33.6 

Fireball  Fun  For  All  WNBT 

31.0 

Kraft  TV  Theatre 

WNBT 

33.4 

Kraft  TV  Theatre 

WNBT 

30.6 

Fireball  Fun  For  All 

WNBT 

32.1 

Amateur  Hour 

WARD 

24.2 

Repertory  Theatre 

WNBT 

24.1 

Stop  The  Music 

WJZ-TV 

24.1 

Amateur  Hour 

WARD 

22.9 

The  Clock 

WNBT 

21.7 

Stop  The  Music 

WJZ-TV 

21.5 

Chevrolet  On  B’way 

WNBT 

21.5 

Break  The  Bank 

WJZ-TV 

20.3 

Repertory  Theatre 

WNBT 

20.8 

The  Clock 

WNBT 

20.0 

Break  The  Bank 

WJZ-TV 

20.1 

NY  vs  Brooklyn 

WCBS-TV 

18.6 

HOOPER  FIRST  FIVE 

NET  TV  RATINGS  (June)* 

TOP  MULTI  -WEEKLY  NY  TV  PROGRAMS 

(Pulse  Ratings  For  July) 

Texaco  Star  Theatre 

(24  NBC  Cities)  80.2 

A«  Godfrey  &  Friends (26  CBS  Cities)  42.0 

Howdy  Doody 

WNBT 

12.2 

The  Goldbergs 

(11  CBS  Cities)  41.7 

Small  Fry  Club 

WABD 

9.4 

Stop  The  Music 

(10  ABC  Cities)  40.1 

Camel  News  Caravan 

WNBT 

8.2 

Toast  Of  The  Town 

(17  CBS  Cities 

)  40.0 

Lucky  Pup 

WCBS-TV 

8.1 

*(Second  net  survey,  released  July  27, 

Western  Films  (7-8pm) 

WATV 

7.6 

covers  33  TV  cities 

for  June.  Top  Ten  New 

Six-Gun  Playhouse 

WPIX 

7.5 

York  have  not  been 

released) 

Bob  Howard 

WCBS-TV 

6.5 

ADDITIONS  AND  CORRECTIONS  TO  JULY  DIRECTORY 

ADD  AGENCIES  -  Anderson,  Davis  &  Platte,  50  Rockefeller  Plaza,  PLaza  7-2300 

Marschalk  &  Pratt,  535  Fifth  Avenue,  VAnderbilt  6-2022 

ADD  PACKAGERS-  Carol  Irwin,  277  Park  Avenue,  PLaza  5-850 6 

Ann  Marlowe,  4  East  70th  Street,  HEctor  7-4139 
Martha  Rountree,  570  Lexington  Avenue,  PLaza  5-7770 
Wolf  Associates,  420  Madison  Avenue,  PLaza  5-7b20 

ADD  CCMMERCIAL-Screen  Gems,  729  Seventh  Avenue,  Circle  5-5 044 

PRODUCERS  Ted  Nemeth  Studios,  729  Seventh  Avenue,  Circle  5-51^7 

ROSS  REPORTS  -Page  4-  FUTURES,  RATINGS,  DIRECTORY 
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PROGRAMS  WHICH  DEBUTED  JUNE  IS  THRU  JULY  31 

(This  Supplements  July  Master  Breakdown) 

ABC 

ADD  MUSICAL  VARIETY 

NICK  KENNY’S  COMPOSERS  CORNER  -  from  WJZ-TV;  local;  7:30-7:^5pm  Wednesdays; 
SPONSOR  -  Monarch-Saphin  Co,  (Participating);  Nick  Kenny  interviews  one  song  writer, 
one  orchestra  leader,  one  neophyte  song  writer;  also  musical  quiz;  permanent  cast  in¬ 
cludes  Kenny  and  singer  Alan  Dale;  PACKAGER  -  United  Productions;  PRODUCERS -DIRECT  ORS- 
George  Scheck,  Lou  Dahlman  for  United  in  association  with  Albert  Black;  COMMERCIALS  - 
Albert  V.  Saphin  does  cun  commercials  live;  ON  AIR  -  July  20. 

CBS 

ADD  WOMEN  »S  -  HOW  TO  DO 


CLASSIFIED  COLUMN  -  from  WCBS-TV;  local;  5:15-5:30,  Mondays  thru  Fridays;  SUS¬ 
TAINING;  Paul  de  Fur  shows  products,  gadgets,  ideas  to  simplify  hememaking  &  encourage 
better  living;  DIRECTOR  -  Frances  Buss,  CBS;  ON  AIR  -  July  25. 

DuM 

ADD  COMEDY -VARIETY 

ALONG  THE  BOARDWALK  -  from  WABD  to  E&MW  Nets;  7-7:30pm  Wednesdays;  SUSTAINING; 
stars  Bill  Bems  in  variety  show  along  boardwalk  setting;  PACKAGER  -  United  Product¬ 
ions;  PRODUCERS  -  George  Scheck,  Lou  Dahlman  for  United;  WRITERS  -  Albert  Black,  Jess 
Marks;  CASTING  -  George  Scheck;  SET  DESIGNER  -  Rudy  Lucek;  DIRECTOR  -  Lou  Dahlman;  RE¬ 
HEARSAL  -  1  hr  dry,  2  hrs  on  camera;  ON  AIR  -  July  21  (was  8-8:30pm). 

ADD  TALENT 


TALENT  JACKPOT  -  from  WARD,  Adelphi  Theatre,  to  E&MW  Nets;  9-9:30pm  Tuesdays; 
SPONSOR  -  DuMont  Telesets;  MC  Bud  Collyer  and  guest  "Talent  Host"  interview  and  intro¬ 
duce  professional  talent;  acts  vie  for  cash  prizes;  winner  held  over  for  maximum  of 
three  weeks,  then  gets  jackpot  plus  date  at  leading  theatre;  PACKAGER  -  Wolf  Associ¬ 
ates;  CASTING  -  Paul  Ross,  WA;  DIRECTORS  -  Bob  Loewi,  DuM  &  Jack  Rubin,  WA;  ON  AIR  - 
July  19;  will  move  to  new  time  August  21. 

ADD  RELIGIOUS 


MORNING  CHAPEL  -  from  WABD;  local;  10-10 :15am,  Mondays  Thru  Fridays;  Religious 
series  now  opens  WABD’s  Monday  thru  Friday  daytime  schedule;  DuMont  produces  in  coop¬ 
eration  with  the  Federated  Council  Of  Churches  Of  America,  The  American  Jewish  Comm¬ 
ittee,  and  the  Confraternity  of  Christian  Doctrine  Of  The  Archdiocese  of  NY;  DIRECTOR- 
William  Marceau;  ON  AIR  -  July  18. 


NBC 

ADD  DRAMATIC 

ACADEMY  THEATRE  -  from  WNBT  to  E&MW  Nets;  8-8 :30pm  Mondays;  SUSTAINING;  ex¬ 
perimental  dramatic  series  replaces  Chevrolet  On  Broadway  for  8  weeks;  scripts  will 
include  adaptations  of  such  writers  as  Thornton  Wilder,  John  M.  Synge,  William  Saroy¬ 
an;  PRODUCER  -  Curtis  Canfield,  Amherst  College;  DIRECTOR  -  Mark  Hawley;  AIR  -  Jul  25. 

LIGHTS  OUT  -  from  WNBT  to  E&MW  Nets;  9-9:30pm  Tuesdays;  SUSTAINING;  TV  version 
of  former  AM  horror  show;  WRITERS  -  set  freelancers;  SUPERVISOR  OF  PRODUCTION  -  Fred 
Coe;  DIRECTOR  -  Kingman  T.  Moore;  ON  AIR  -  July  19. 

ROSS  REPORTS 
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DEBUTS  -  JUNE  l8  THRU  JULY  31  (Ccntinued) 


NBC  (Cont’d) 


ADD  DRAMATIC 


COLGATE  THEATRE  -  from  WNBT  to  15  Stations  E&MW  Rets;  9-9:30pm  Mondays;  Re¬ 
turned  Aug.  1  after  3 -week  lay-off  for  Vic  &  Sade;  adaptations  of  one -act  originals; 
SPONSOR  -  Colgate -Palmolive  -Peet;  AGENCY  -  William  Esty;  SUPERVISOR  -  Kendall  Foster; 
CASTING  -  C.  Campbell,  Esty;  SCRIPT  EDITOR  -  Wm  Stuart,  Esty;  WRITERS  -  Freelance; 
scripts  start  at  about  $175;  REHEARSAL  -  17  hrs  dry,  6  hrs  on  camera;  DIRECTORS  -  Hal 
Keith,  NBC  &  Charles  Russell,  Esty;  PRODUCTION  -  approx  $4500;  COMMERCIALS  -  2  one 
minute  films;  made  by  Transfilm  for  Vel  and  by  Sarra  for  Luster-Creme. 

ADD  SITUATION-COMEDY 


MIXED  DOUBLES  -  from  WNBT  to  E&MW  Nets;  9*9 :30pm  Fridays;  SUSTAINING;  Comedy- 
drama  concerning  two  families  who  live  side  by  side  in  one -room  apartments;  permanent 
cast*  includes  Rhoda  Williams  &  Billy  Idelson,  and  Ada  Friedman  &  Eddy  Firestone; 
WRITE R-DIKE CT OR-PRODUCER  -  Carlton  E.  Morse >  ON  AIR  -  July  29. 

ADD  MUSICAL-VARIETY 


MEREDITH  WILLSON  SHOW  -  from  WNBT  to  18  sta  on  E&MW  Nets;  SPONSOR  -  General 
Foods  for  Jell-o;  AGENCY  -  Young  &  Rubicam;  Meredith  Willson,  The  Singing  People  &  2 
or  3  guests  in  a  semi-variety  show  with  an  informal  approach;  PACKAGER  -  Wm  Morris; 
PRODUCERS  -  Sol  Radam,  WM,and  Tom  Ward,  NBC;  SUPERVISOR  -  Roland  Gillett,  Y&R;  SET  - 
Paul  Barnes,  NBC;  WRITER  -  Jay  Franklin  Jones;  REHEARSAL  -  2  hrs  dry,  4  hrs  on  camera; 
DIRECTOR  -  Nin.  H.  Brown,  Jr.,  Y&R;  COMMERCIALS  -  live  written  by  Willson  &  integrated 
into  show;  also  one  film  spot  10  minutes  after  opening  and  another  10  minutes  before 
closing;  prepared  by  Loucks  &  Norling,  and  Pathescope. 

KYLE  MacDONNELL  SHOW  -  from  WNBT  to  E&MW  Nets;  8:30-9pm  Saturdays;  SUSTAINING; 
stars  Kyle  MacDonnell  with  Earl  Sheldon  &  orch.  &  Norman  Paris  ensemble;  SUPERVISOR  - 
Fred  Coe,  NBC;  CASTING  -  B.  Kaufman,  M.  Begley,  NBC;  DIRECTOR  -  Richard  Goode,  NBC. 

ADD  INTERVIEW  &  EXPOSITION 

TEACHING  BY  TELEVISION  -  from  WNBT  to  WPTZ  (Phila),  WNBW  (Wash);  9:30- 
10:30am,  Saturdays  &  Sundays;  research  experiment  at  U.S.  Navy  Special  Devices  Center, 
L.I.;  set  for  8  weeks;  shows  are  courses  directed  to  Naval  Air  Reserve  students  in  TV 
classrooms  in  the  3  cities;  Public  can  view  shows;  ON  AIR  -  July  30. 

WPIX 

ADD  INTERVIEW  &  EXPOSITION 


NOBLE  &  KING  -  from  WPIX;  local;  7: 30-7: 45pm  Saturdays;  SUSTAINING;  Noble  & 
King  in  musical  program;  PRODUCER-DIRECTOR  -  Clay  Yurdin,  WPIX;  ON  AIR  -  July  l6. 

NEAT’S  YOUR  PROBLEM?  -  from  WPIX;  local;  8:30-9pm  Sundays;  SUSTAINING;  John 
J.  Anthony  and  Jury  listen  to  problems  presented  by  4  or  5  people;  Anthony  offers 
possible  solution;  PACKAGER  -  Chick  Vincent -Jerry  Law;  PRODUCER  -  Chick  Vincent;  DIR¬ 
ECTOR  -Cledge  Roberts,  WPIX;  ON  AIR  -  July  24. 

(WATV  -  ADD  INTERVIEW  &  EXPOSITION  -  MISS  TELEVISION  OF  1949;  local;  8-8 :45pm,  Satur¬ 
days;  SUSTAINING  (in  cooperation  with  U.S.  Treasury);  Paul  Brenner,  MC,  guest  judges 
choose  beauty  contestants;  Grand  Finale  in  mid-Sept;  CASTING-MUSIC  -  Jay  Stanley;  COS- 
TUMES-MAKEUP  -  Stephanie  Sorrell;  PRODUCER-DIRECTOR  -  George-Green;  ON  AIR  -  July  3°. 
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TALENT  SHOWSHEET 


GUESTS  APPEALING  OK  TELEVISION  SHOWS  WEEK  OF  TEES.  AUGUST  4  THRU  WED*  AUGUST  10.  1949 


PROGRAM 

NET 

DAY  &  TIME 

Art  Ford.  Show 

PIX 

Sat  10:30-12pm 

A. Godfrey  &  Friends 

CBS 

Wed  8 -9pm 
(Aug.  3) 

Break  The  Bank 

ABC 

Fri  9-9 :30pm 

Cavalcade  Of  Stars 

DuM 

Sat  9 -10pm 

Celebrity  Time 

ABC 

Sun  8:30-9pm 

Red  Barber's  Club 
House 

CBS 

Sat  6: 30-6 :45pm 

City  Hall 

PIX 

Sat  7:45-8pm 

Fireball  Fun  For  All  NBC 

Tue  8 -9pm 

Floor  Show 

NBC 

Sat  9:3°-10pm. 

54th  Street  Revue 

CBS 

Thur  8- 9pm 

Hollywood  Screen 
Test 

ABC 

Sat  7:30-8pm 

Jacques  Fray  Music 
Room 

ABC 

Sun  8-8 :30pm 

Philco  Summer  Play- 

NBC 

Sun  9 -10pm 

house 


GUESTS 

SPECIALTY 

Count  Basie 

Musician 

Paul  Remos 

Cyris  Smith 

Benny  Fields 

Puppeteer 
Comedy  Singer 
Minstrel  Man 

Bud  Collyer 

Sub  Bert  Parks 

Jack  Carter 

3  Businessmen  of  Rhythm 
Vic  &  Adio 

Raye  &  Naldi 

Henny  Youngnan 

Ethel  Smith 

Joan  Merrill 

MC 

Dancers 

Comedy 

Dancers 

Comic 

Organist 

Singer 

Buddy  Rogers 

Ethel  Smith 

Organist 

Yogi  Berra 

Yankee  Catcher 

Newbold  Morris 

City  Council 

Clifford  Guest 

Ventriloquist 

Short  &•  Dorian 

Dancers 

Anthony,  Allan  &  Hodge 

Comedy  Dancers 

Hot  Lips  Page 

Trumpet 

Sidney  Bechet 

Clarinet 

Pearly  Bailey 

Singer 

Big  Chief  Moore 

Trombone 

Kansas  Field-Sammy  Price 

Piano  Team 

Joan  Diener 

Singer 

William  Prince 

Actor 

Mary  K.  Wells 

Actress 

Ernest  Graves 

Actor 

Jean  Carson 

Actress 

Harry  Stockwell 

Singer 

Ferrand  &  Clarmelais 

Dance  Team 

Belva  Kibler 

Singer 

Doris  Pines 

Pianist 

Wortham  &  Lemer 

Dance  Team 

Philip  Boumeuf 

Carol  Goodner 

,?Enter  Madame" 

Fred  Coe 

Adaptor 
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TALENT  SHOWSESET  (Continued) 


PROGRAM 

NET 

DAY  8:  TIME 

GUESTS 

SPECIALTY 

On  Trial 

NBC 

Fri  7:30-8pm 

Judge  C.  S.  Coldem 

NY  Supreme  Court 

Joseph  Denaudy 

CIO  Official 

Prof.  Leo  Wo&aan 

Columbia  U. 

Leonard  B.  Boudin 

Attorney 

William  Piel,  Jr. 

Attorney 

Rube  Goldberg  Show 

PIX 

Thur  7i30-8pm 

Norman  Jensen 

"Mr.  Magic" 

Theatre  Of  The  Mind 

NBC 

Thur  9:30-10pm 

Judge  Dorthy  Kenyon 

Panel  Member 

Bess  Bloodworth 

Panel  Member 

Dr.  Edmund  D.  Zimon 

Panel  Member 

Michael  Sayers 

Sketch  Writer 

Peggy  Lobbin 

Actress 

Catherine  Lynn 

Actress 

George  Petrie 

Actor 

Stop  The  Music 

A3C 

Thur  8 -9pm 

Jimmy  Blaine 

Sub  Bert  Parks 

Talent  Jackpot 

DuM 

Tue  9-9 :30pm 

Fredo  Gordon! 

Accordian 

Olson  &  Joy 

Comedy  Acrobats 

The  Aristocats 

Vocal  Group 

This  Is  Broadway 

CBS 

Fri  9- 10pm 

Buddy  Rogers 

Betty  George 

Singer 

Sonny  Skylar 

Composer-Singer 

Guy  Raymond 

Comic 

Earl  Wrightson 

Singer 

Toast  Of  The  Town 

CBS 

Sun  8 -9pm 

Eddie  Albert 

MC 

Margo 

Ted  Steele 

MC 

Hamilton  Dancers 
Teresa  Bruer 

Singer 

George  Conley 

Comic 

Who  Said  That? 

NBC 

Sat  9-9:3°pm 

Philip  Willkie 

Politics 

Marquis  Childs 

Writer 

Mrs.  Martin  Johnson 

Hunter 

Your  Lucky  Star 

PIX 

Fri  7i30-8pm 

Morey  Amsterdam 

Comic 

Front  Row  Center 

DuM 

Fri  8-9pm 

Philip  Leeds 

MC 

Bemie  West 

Comic 

Beth  Douglas 

Actress 

Mickey  Ross 

Comic 

Ann  Rodney 

Song  Stylist 

Abe  Baker  Trio 

Instrumental 

Hope  Foy 

Singer 

Hal  Loman 

Dancer 

Jean  Fields 

Dancer 

Cass  Franklin 

Singer 

Monica  Moore 

Singer 

Danny  Shaw 

Comic 
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ROSS  REPORTS  STUDY 


of 

SAMPLE  TV  BUDGET  BREAKDOWNS 


This  Problem  of  Costa 

Greatest  enigma  to  Television  Programmers  since  the  now-adoles¬ 
cent  industry  was  in  its  infant  days  of  Sports  Remotes ,  Film  Shows  or  simple  Studio 
Demonstration  Programs  has  been  the  problem  of  not  only  keeping  production  costs  down, 
but  -  even  more  frustrating  -  of  finding  out  just  what  those  costs  are..... how  to  ite¬ 
mize  them,  how  to  apportion  them,  how  to  apply  them  against  general  overhead. 

The  Bugaboo  of  Secrecy 

The  understandable  fear  -  on  the  part  of  Networks,  Agencies  & 
Independent  Producers  -  of  betraying  their  own  ignorance,  a  client’s  confidence,  ex¬ 
perimental  mistakes  or  extreme  economy  or  extravagance,  as  well  as  the  failure  to  de- 
velope  industry  cost  standards  quickly  enough,  has  resulted  in  the  impenet ratable  web 
of  secrecy  that  ROSS  REPORTS  had  to  combat  in  conducting  this  Study. 

And  yet,  the  industry  is  in  vital  need  of  a  sharing  of  its  collective  experiences i 


ROSS  REPORTS  went  out  on  a  limb  to  pioneer  toward  such  an  un¬ 
derstanding.  Consistant  plugging  away  at  Networks,  Agencies,  and  Packagers  -  starting 
with  our  first  issue  in  March  of  this  year  -  resulted  in  a  gradual  breaking  down  of 

the  barriers . to  a  point  where  we  are  now  able  to  carry  as  a  part  of  our  program 

breakdowns  either  an  approximate  Budget  or  the  price  at  which  a  program  is  Available 
for  sale. 

In  the  following  pages  we  go  even  beyond  that  service.  Our  aim 
is  to  shed  some  light  on  the  approximate  itemized  costs  that  a  producer,  agency,  sta¬ 
tion  and  ultimately  the  client  must  face  in  the  building  and  airing  of  Ten  Basic  Tele¬ 
vision  Program  Types. 

Our  sources  of  information  —  All  the  component  participants  in 
the  Telecasting  of  a  program:  Stations,  Agencies,  Producers,  Costumers,  Designers,  Wri¬ 
ters,  Talent,  and  more . .by  promising  to  uphold  their  confidences  as  to  particular 

programs  and  specific  illustrations  beyond  already-announced  figures,  we  have  been 
able  to  compile,  consolidate  and  average  up  these  various  budget  factors. 

The  results  are,  of  course,  approximations  -  designed  to  merely 
represent  each  of  the  program  types  covered  in  the  analysis.  In  some  instances  they 

may  well  be  minimum  figures  at  which  a  program  can  operate . in  some  instances,  they 

are  close  to  top  figures.  But  at  least  they  serve  as  an  indication  of  what  expenses 
must  be  incurred. 


The  Rapid  Rise  in  Production  Costs 

Conduct  of  this  study  consumed  almost  three-months  time.  During 
that  period  -  which  may  be  regarded  as  a  regearing  and  reexamination  time,  between 
winter  programming  cycles  -  producers  have  found  that  their  original  cost  estimates 
were  antidated. ... .that,  in  almost  all  cases,  they  were  operating  way  beyond  their 
budgets,  and  that  they  would  have  to  revise  upward  all  estimates  for  the  coming  cycle. 
Biggest  jumps  have  occurred  in  the  design,  building  and  handling  of  Sets  &  Props  and 
the  demands  of  Talent  for  an  Adult  Wage  -  commensurate  to  their  efforts  and  comparative 
to  the  scale  in  other  entertainment  fields.  A  safe  estimate  is  that,  during  the  coming 
cycle,  cost  estimates  will  average  at  least  10$  higher  than  last  season's  figures. 
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PROGRAM  COST  STUDY  (continued) 


The  Packager  &  Agent  Situation 

Basically,  the  problem  of  Agents  is  that  there  just  isn’t  enough  money 
in  Television  for  them  yet.  Their  clients  are  clamoring  to  break  in;  they’ve  been 
willing  to  work  for  little  or  nothing  up  to  this  point,  and  the  Agent  has  been  spend¬ 
ing  too  much  time  for  too  little  remuneration.  However,  more  and  more  of  the  Talent 
Procurement  is  being  turned  over  by  Producers  in  an  effort  to  lighten  their  own  work 
load,  and  so  Agents  are  beginning  to  build  package  deals  to  supply  all  Talent  on  spe¬ 
cific  programs,  thereby  keeping  clients  happy  and  operating  at  lower  costs  themselves. 
. Packagers  who  have  wet  their  feet  during  the  past  year  are  pretty  well  organi¬ 
zed  as  to  operating  costs,  but  they  are  not,  with  but  a  few  exceptions,  walking  off 
with  tremendous  sums  of  profit  as  yet.  Most  have  been  content  to  keep  as  low  as  $200 
a  week  for  themselves  in  an  effort  to  gain  experience  and  establish  a  reputation.  In 
many  instances,  they  are  operating  at  a  running  loss  to  attain  the  same  ends.  In  ask¬ 
ing  "how  much  can  a  packager  expect  today",  the  answer  has  invariably  been  -  "As  much 
as  he  can  get".  With  protection  of  ideas  so  hazardous,  control  of  Talent  is  the  most 

precious  thing  a  Packager  has . To  the  Packager  who  lias  only  recently  entered  the 

field,  this  Study  should  be  most  valuable. 

The  Ad  Agency  Cost  Position 

For  several  reasons  -  among  them:  a  desire  to  more  closely  control 
program  production  standards,  as  well  as  desire  to  earn  a  Packager's  fee  over  and 
above  its  regular  15  *  20$  commission  -  a  number  of  Agencies  have  assumed  production 
responsibilities,  with  the  result  that  the  majority  have  been  content,  until  now,  to 
absorb  the  same  expenses  and  possible  loss  that  Packagers  and  Networks  are  facing.... 
larger  staffs  must  be  maintained  and  overhead  apportioned  to  specific  programs.  This 
has  been  most  difficult  to  determine  (see  next  paragraph). 

The  Network  &  Station  Problem 

The  original  Network  and  Station  attempt  to  apportion  15$  of  individual 
billings  toward  general  miscellaneous  overhead  has,  for  the  most  part,  been  abandoned. 
This  study  retains  that  figure  in  its  itemized  cost  breakdown  only  to  have  some  basis 
for  estimate.  Actually,  it  is  almost  a  general  practice  for  the  Networks  to  offer  a 
program  for  sale  for  whatever  it  can  get  -  either  more  or  less  than  15$.  In  presenting 
the  following  Cost  Breakdowns,  we  have  approached  them  from  the  point  of  view  of  the 
total  figure  that  the  sponsor  must  face  as  regards  a  program  offered  to  him  by  the 

Network  through  an  Agency.  Time  charges  are  not  figured  but  are  mentioned  below  for 
consideration.  Packager's  fees  are  over  and  above  these  figures  also.  These  are  com¬ 
puted  as  being  straight  Production  Budgets. 

Complexity  of  the  problem  frcm  the  Network's  point  of  view  is  illust¬ 
rated  by  one  Network's  attempt  to  apportion  production  costs  -  into  20  categories. 

1.  Broadcast  Rights  2.  Script  -  writers,  adaptors,  secretarial  3*  Supervision  & 
Direction  k.  Cast  -  stars,  featured,  bits  5*  Music  -  rights,  arrangements,  con¬ 
ductors,  musicians  6.  Production  Staff  -  floor  manager,  etc.  7«  Set  Design  -  art 
director,  asst,  draftsman, supplies  B.  Set  Construction  -  labor,  material  9«  Oper¬ 
ating  Striking  Labor  10.  Lighting  -  fixtures,  electricians  11.  Set  Dressing  - 
props  &  property  men  12.  Wardrobe  -  rental,  labor  13*  Makeup  -  artists,  supplies 
lk.  Film  -  processing,  stock,  personnel  15*  Special  Effects  -  Art,  etc.  16.  Video¬ 
airing,  camera  men, etc.  17*  Audio  -  ditto  lb.  Facilities  &  Transportation 
19.  Miscellaneous  -  contingencies,  publicity,  research,  recordings,  etc.  20.  Special 
Insurance  and  Taxes  -  compensation,  unemployment,  general,  vacations,  etc. 
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PROGRAM  COST  STUDY  (continued) 


Another  Network  has  determined  stable  Facilities  Charges  -  dividing  them 
into  1.  Staff  Services  2.  Materials  Used  3»  Studio  Facilities  -  then  adds  Talent, 
Direction  &  Production  Charges,  plus  Agency  Commission  to  reach  the  Gross  Billing. 

Of  interest  are  the  Hourly  Rates  it  figures  for  Staff  Services. 


1.  Design  &  Layout 


$5-75  per  hour  7»  Construction 


$4.25  per  hour 


2. 

Furniture  Selection 

5.75  " 

8.  Handling 

4.25 

3* 

Property  Selection 

4.25  " 

9.  Painting 

4.25 

4. 

Costume  Supervision 

4.25 

10.  Prep  of/ for  Comrn'l 

4.25 

5. 

Costume  Handling 

2.00  " 

11.  Makeup 

3.00 

6 . 

Title  Layout  &  Exec 

3.75  " 

12.  Extra  Stagehands 

13.  Sound  Effects 

4.25 

12.50 

I 


Studio  Rental  for  Camera  Rehearsal  varies  at  $225-250  among  the  Networks 
while  use  of  the  Film  Studio  runs  about  $75  per  half  hour. 


Time  Charges 

Since  the  following  Program  Cost  Studies  are  estimated  for  New  York  City 
production  -  out-of-town  originations  running  substantially  lower  -  Time  Charges  for 
the  New  York  outlets  must  be  added  to  our  Totals.  Rates  have  become  fairly  standardi¬ 
zed  at  approximately  these  figures  for  the  NYC  outlets:  Hour  -  $1500;  Half-Hour-$900 
20  Mins  -$750;  15  Mins  -$600;  10  Mins  -$525;  5  Mins  -$375.  (WNBT) 

Out-of-town  Time  Charges  vary  tremendously  according  to  Station  &  Audi¬ 
ence  factors. For  example  -  Hourly  Rates  for  Chicago  -  $600  Phila  -  $625  Erie  -  $150 
Washington  -  $350  Schenect  -  $250.  Rate  Cards  are  made  public  and  are  available. 

Incidentals  -  Costume  Rentals  average  $10  per;  Directors  Guild  has  succeeded  in  nego¬ 
tiating  for  minimum  scale  with  several  networks;  one  network  figures 
cost  on  scenic  elements  used  at  5#  of  value  per  usage. 


SAMPLE  ITEMIZED  COST  BREAKDOWNS 


Budget  HALF-HOUR  SITUATION  COMEDY  Comments 


Material  -  Script.. . $  75° 

Cast................. .  1500 

Sets  &  Props . 500 

Direction .  250 

Music,  Art,  Sound  Effects . . .  25O 

$3250 

Agency  Commission.. . 572 

$3Bfe 

5 -Hour  Camera  Rehearsal . .  125 0 

$5072 

Vyjo  Overhead  for  Station . 760 

Total . $5832 


Usually  originals  -  set  scripter 
Includes  week  dry  rehearsal. 

Usually  several  sets  -  used  repeatedly 
Includes  an  Assistant 
Also  film  effects 

Figured  at  17 .6$ 

Figured  at  $250  per  Hour 

For  estimation  purposes 

NYC  Station  Time  Charge  -  $900 


Comparative  Prices  Previously  Quoted  in  ROSS  REPORTS  -  Mama  (CBS)  -  $7500  -  rather 
elaborate  production,  plus  royalties  for  the  rights  jump  this  up;  Wesley  (CBS)  - 
$6850  -  elaborate  production  by  Worthington  Miner;  Goldbergs  (CBS)  -  Only  figure  re¬ 
leased  for  last  season  was  $3900  plus  Mrs.  Berg;  Hartmans  (NBC )  -  Off  now,  but  claim 
ed  a  $3000  figure  last  season,  used  small  cast;  Vic  &  Sade  (NBC)  -  summer  filler  for 
"Colgate  Theatre"  from  Chicago,  estimated  $4500;  Growing  Paynes (DuM)  -  just  withdrawn 
by  packager,  claiming  $1200  production  figure  limited  him  too  much. 
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SAMPLE  ITEMIZED  COST  BREAKDOWNS 


Budget  ONE -HOUR 


Rights  &  Adaptations . $1500 

Cast  . . 2000 

Sets,  Props,  Costumes .  1500 

Sound  Effects,  Recorded  Music,  Art...  200 

Film  Effects .  1+50 

Director,  Asst,  &  Program  Asst ...... .  400 

$5050 

Agency  Commission .  IO65 

$7115 

10  Hours  Camera  Rehearsal. . . 25OO 

$55 15 

155&  Miscellaneous  Station  Overhead...  1412 

Total . $11,027 


DRAMA  Comments 

Average  about  $750  for  each. 

$75-100  plus  Stars;  2  wk  dry  rehears. 
Handling,  design,  rental 

Most  use  stock  shots  or  special  film. 
Split  $250  -  $100  -  $50 

Based  on  17.6$ 

$250  per  Hour  -  Most  Nets  Around  This 

For  estimation  purposes. 

Add  NYC  Station  Time  Charge  -  $1500 


Of  course,  productions  will  vary  according  to  Talent  used  and  extravagance  of  sets. 

But  a  quality  program  can  be  produced  within  a  range  of  the  above  figure.  Comparative 
Prices  Previously  Quoted  in  ROSS  REPORTS  -  Kraft  Theatre  (NBC)  -  On  the  air  two  years 
and  still  announced  at  approx  $6000;  one  reason  is  the  non-star  policy;  another,  the 
reuse  of  sets  -  half  the  budget  being  used  for  Facilities  and  half  for  script,  direc¬ 
tion,  etc ...... .Philco  Playhouse  was  produced  lavishly  at  around  $15,000  per;  now,  as 

Philco  Summer  Playhouse,  minus  the  Actors  Equity  tie in,  it  has  cut  the  budget  somewhat 

. Ford  Theatre  last  season  was  announced  at  around  $17,000  for  once-a-month  airing; 

this  season’s  bi-weekly  scheduling  will  call  for  a  budget  revision  (CBS) . also  on 

CBS,  Studio  One  was  figured  at  approximately  $8000  per  show  last  season.  Now,  spon¬ 
sored  by  Westinghouse,  it  will  probably  climb  up  somewhat . NBC's  Repertory  Theatre 

claimed  to  have  cut  production  cost  by  use  of  the  Arena  staging  and  other  simple  me¬ 
thods,  but  carried  about  a  $3000  figure  for  Talent,  direction,  writing,  etc . 

Talent  is  usually  required  for  two  weeks  of  dry  rehearsal,  and  a  studio  rehearsal  time 
of  from  8-12  hours  jumps  up  budget  figures. 


HALF-HOUR  DRAMA 


Basically,  this  type  program  involves  a  budget  slightly  higher  but  closely  paralleling 
the  Situation  Comedy  (see  previous  page).  Varying  weekly  sets  and  casts  bring  those 
costs  up,  and  dry  and  camera  rehearsal  time  is  longer,  in  some  cases  approximating 

the  hourly  dramas;  scripts  bring  around  $550-750 . Comparative  Prices  Previously 

Quoted  in  the  ROSS  REPORTS  -  The  Clock  (NBC)  -  Approx  $6500;  Chevrolet  On  Broadway  - 
$6500 (NBC) ;  Colgate  Theatre  (NBC)  -  Approx  $4500;  Suspense  (CBS)  -  Approx  $5000; 
Actors  Studio  (ABC)  -  $5250;  DuMont's  Summer  Drama  Audit ioner.  Program  Playhouse  - 
$1+500-5000;  Your  Showtime  (NBC)  -  $8500,  but  cost  producers  more  to  shoot  it  on  film; 
And,  of  course,  Chicago-produced  dramas  for  ABC  were  budgeted  at  much  lower  figures  - 
Stand  By  For  Crime  -  Approx  $1250;  ABC  Television  Players  -  About  $2000.  Generally, 
it  will  be  seen,  figures  are  not  far  removed  from  the  budget  for  Situation  Comedies. 

HOW  TO  DO  SHOWS 

Talent . $  1+00 

Set s , Props . . .  100 

Film .  400 

Director.....  100 
$1000 


PROGRAM  COST  STUDY  (more) 


Agency  Comm.  • . .  185 

$1185 

2  Hrs  Camera . .  25O 

$1535 

Yyjo  Overhead..  215 
Total .  $1650 


Programs  in  this  category  would 
include  Dione  Lucas  Cooking,  esti¬ 
mated  at  $li+C0;  Jon  Gnagy  Artist  ■ 
Approx  $1000  &  others,  slightly 
more  or  less  elaborate. 
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SAMPLE  ITEMIZED  COST  BREAKDOWNS 


Budget  ONE -HOUR  COMEDY -VARIETY  Comments 


Talent,  MC . $3000 

Material. . . 1000 

Sets  &  Props  •  • .  . . . .  . .  65 0 

Costumes . 500 

Orchestra . . 1500 

Direction......... .  25O 

$59§0 

Agency  Commission . 1214 

$8il4 

5  Hour  Camera  Rehearsal.  . . 1250 

$93S¥ 

15 1o  Miscellaneous  Station  Overhead..  1405 

Total . .$10,769 


Constantly  rising  -  includes  4-6  Hr 

dry  rehearsal. 

Involves  rehearsal,  music,  arrange. 
17. 6$ 

$250  per  Hour 

NYC  Station  Time  Charge  -  $1500 


Economically  and  qualitatively,  the  biggest  problem  is  Talent  &  its  fees.  Sets  -  or 
the  lack  of  them  (some  shows  are  being  done  before  a  certain)  also  figure.  Comparative 
Prices  Previously  Quoted  in  the  ROSS  REPORTS  -  54th  Street  Revue  -  Approx  $13,500; 
Cavalcade  of  Stars  ( DuM )  -  Approx  $6000;  Front  Row  Center  (DuM)  * -  Approx  $3000; 

Toast  of  the  Town  (CBS)  -  Approx  $7000,  with  Ed  Sullivan  getting  the  acts;  Texaco 
Scar  Theatre  ( NBC )  -  Tagged  at  Approx  $15,000  last  season,  this  show  will  have  Berle 
jumped  from  $3000  to  $10,000  weekly  next  cycle,  thereby  Jumping  production  by  at  least 
that  much;  Admiral  Broadway  Revue  (NBC-DuM)  -  started  as  a  $20-25,000  production  last 
winter;  was  able  to  cut  down  by  repetition  of  sketches  and  sets;  one  factor  here  and 
on  other  theatre -originated  programs  are  the  increased  handling  charges;  Fireball 
Fun  For  All  (NBC)  -  the  Berle  replacement  got  so  out  of  hand  at  its  beginning  that 
trade  talk  had  the  production  figure  at  $38,000  for  the  first  program;  however,  it  is 
figured  that  on  a  regular  basis,  with  repeated  use  of  sets  and  props  show  should  be 
done  for  $20,000;  Fred  Waring  Show  (CBS)  -  also  figured  at  about  $20,000  leveling  off 
after  initial  expenditures. 

HALF-HOUR  COMEDY -VARIETY 


Essentially,  this  type  program  figures  out  about  half  the  hour  programs  -  utilizing 
half  the  talent  -  almost  as  much  rehearsal  time,  less  handling  of  sets  and  props,  less 
sets  and  props,  etc.  Comparative  Prices  -  Morey  Amsterdam  (DuM)  -  Approx  $5000; 
Broadway  Spotlight  (NBC)  -  Approx  $5^00;  Bob  Smith  Gulf  Show  (NBC)  -  Approx  $2500; 

Tel  Steele  Show  {DuM )  -  Approx  -  $3500;  Bigelow  Show  (NBC?  -  Approx  $4500;  Arrow 
Show  (NBC)  -  Approx  $7000;  there  is  a  trend  toward  the  Dave  Garroway-Meredith  Willson 
type  of  program  using  a  more  informal,  less  extravagant  production. 


Budget 

MC . $  250 

Guests  &  Orch...  1000 
Arrangements • • • •  400 

Music  Rights • • • •  250 

Writer . .  150 

Sets  &  Props ....  25O 

Director ••••••••  150 

$2455 

ROSS  REPORTS 


HALF-HOUR  MUSICAL  VARIETY  Comments 


$2450 

Agency  Comm. .  4ll 

$2861 

2  Hrs  Camera.  500 

$3863 

15$  Overhead.  580 
Total . $4443 


Lanny  Ross  Swift  Show  and  Meredith 
Willson  Jell-o  Show  might  well  fit  in 
here,  although  Swift  Show  is  reputed 
to  run  at  about  $6000.  Seme  being  done 
more  cheaply  include  Floor  Show  -$2500 
Flight  To  Rhythm  -  $1750;  Jacques 
Fray  Music  Room  -  $2000. 
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SAMPLE  ITEMIZED  COST  BREAKDOWNS 
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STRIP  MUSICAL  -5a  Week 
(Weekly  Budget  -  Single  at  l/5  estimate) 


Talent  (trio  plus  singer) .  • .  . . . $  900 

Music  (arrangements,  rights).. .  950 

Writing. . . 150 

Sets  &  Props . .275 

Costumes . 5° 

Director...... .  175 

$21^90 

Agency  Commission . .  438 

$292H 

1  Hour  Camera  Rehearsal  Daily......  1250 

$£[78 

15$  Miscellaneous  Station  Overhead.  627 

Total . $4805 


Programs  that  fall  into  this  category  in¬ 
clude  such  as:  The  Three  Flames  (NBC); 
Sonny  Kendis  Show  (CBS)l  Morton  Downey 
Show  (NBC);  Skip  Farrell  Show  (ABC)"; 
Cliff  Edwards  (CBS);  Average for  these 
seems  to  he  about  $950  per  Quarter  Hour 
or  $1800  per  Half  Hour  (Easy  Does  It -NBC ) 
. . . .Skip  Farrell  is  done  for  $1300  (Jhr) 

and  $850  (thr)  from  Chicago . singles 

such  as  Lopez,  Bargy  bring  about  $3-350 
for  -4  hour. ...  .daytime  musicals  run  just 
about  what  the  talent  costs  -  $75-175* 

FORUM  OR  PANEL 


MC . $200 

Actors,  Guests . 3°0 

Narrator................... .  75 

Film  &  Shooting . 200 

Art  Work . 75 

Sets  and  Props. . 50 

Script . . 175 

Director. . 225 

$1300 

Agency  Commission.  . .  328 

$1828 

Rehearsal  (l^hr  camera).. .  375 

$1993 

15$  Station  Overhead .  ^3.00 

Total . ....$2309 


Dry  rehearsal  on  this  type  of  program  is 
minimum  in  most  cases  -  1-2  hours;  Com¬ 
parative  Prices  -  On  Trial  (ABC)  -  $3000; 
Peopled  Platform  (CBS)  -  $1600;  Court 
of  Current  Issues(DuM)  -  $1500;  Author 
Meets  Critics  (NBC)  -  $2500;  Meet  The 
Press  -  $3000;  Amer  TV  Forum  -  $3500. 


HALF-HOUR  QUIZ 

MC,  Talent,  Rights,  Merchandise. . .$1750 


Writing . 250 

Sets,  Props,  Costumes .  400 

Director .  150 

$2550 

Agency  Commission .  450 

$3600 

2  Hours  Camera  Rehearsal..... .  500 

$3500 

Vyjo  Miscellaneous  Overhead. .......  525 

Total. . . .$4025 


The  budget  above  might  well  apply  to  a 
program  of  the  calibre  of  Winner  Take  All 
(CBS)  which  actually  is  planned  at  about 
$2500;  Blind  Date  (ABC)  -  actually  a 
game  show,  asks  about  $4000;  Stop  The 
Music  (ABC)  is  quoted  at  $4750  per  half 
hour  but  probably  runs  higher;  They1 re 
Off  (DuM)  which  uses  much  motion  picture 
film  is  quoted  at  approx  $3500;  Spin  The 
Picture  (DuM)  is  set  at  about  $2150  per 
half  hour;  It  Pays  To  Be  Ignorant  (CBS) 
has  high-priced  talent  to  pay  and  runs 

up  to  $6500  (simulcast) . .  Programs 

that  might  better  be  classified  as  Game 
or  Panel  shows  vary  according  to  Talent  - 
Say  It  With  Acting  (NBC)  pays  only  for 
Talent  and  runs  about  $1000;  Who  Said 
That  (NBC)  about  $2500;  Guess  Who(NBC) 
about  $1500;  Celebrity  Time  -  $3500* 

CHILDREN'S  SHOWS 


Talent . $  25O 

Director . 50 

Writing . . . 35 

Sets  &  Props . . 40 

Film .  300 

$  575 

Agency  Commission . 120 

$  795 

1  Hr.  Rehearsal  on  camera........  25O 

$I0IT? 

15 io  Station  Overhead. . .  155 

Total . $1200 


Above  Are  half-hour  figures.  Of  course, 
unique  types  of  programs  will  run  much 
higher  -  Mr.  I.  Magination  -  $3500;  (CBS) 
Super  Circus  (ABC)  -  $3066;  but  the  typi¬ 
cal  daily  Kid  Show  is  offered  at  approxi¬ 
mately  $750  per  4  hour. 


WORLD  VIDEO,  INC 


718  Madison  Avenue,  New  York  21,  N.Y.  •  RE  4-6615 


THE  RECORD 

“PARIS  CAVALCADE  OF  FASHION’* 

THE  AIR 

“ACTORS  STUDIO”  (SEPT.  RETURN) 

“A  COUPLE  OF  JOES”  (Aug.  5  PREMIERE) 
“CELEBRITY  TIME" 

“FLOOR  SHOW” 

“MRS.  AMERICA” 

THE  FIRE 

“FRONT  PAGE” 

“JUNIOR  SYMPHONY” 

“TOP  OF  THE  EVENING” 

THE  TEAM 


JOE  BUSHKIN,  ILKA  CHASE,  EDDIE  CONDON, 

MARC  CONNELLY,  JOHN  DALY,  DONALD  DAVIS,  DICK  GORDON,  ALAN  KENT,  PERRY  LAFFERTY, 
CHARLES  MacARTHUR,  CONRAD  NAGEL,  LEE  ROGOW,  JOHN  STEINBECK,  LEE  TRACY,  HENRY  WHITE. 


TIDE  MAGAZINE  (July  15) 


says  about 


“First  agency  of  its  kind 
to  be  set  up  as  a  cooper¬ 
ative  .  . . 


C  I  N  E  T  E  L 


“Cinetel  will  probably 
supply  major  Hollywood 
product  of  the  last  10 
years  not  offered  to  TV 
so  far  . . . 


“This  Film  Purchasing 
Agency  lets  TV  Station 
Licencees  select  films  & 
share  the  profits  . . . 


Among  Stations  Already  Licensed 

WMAR-TV  ( Baltimore ) 

KBTV  (Dallas) 

WBNT  (Columbus) 

KTLA  (Los  Angeles) 

KLEE-TV  ( Houston ) 

WKY-TV  ( Oklahoma  City ) 

WBKB  (Chicago) 

W MCT  ( Memphis ) 

WAFM-TV  (Birmingham) 

WHIO-TV  (Dayton) 

WATV  (Newark) 

WSB-TV  (Atlanta) 

WBFN  (Charlotte) 

“With  Cinetel  a  big  sell¬ 
ing  point  is  that  film  rates 
are  stable  &  low  .  . . 


(Cinetel  Corporation 


COMPLETE  RENTAL  LIBRARY 
AND  TV  FILM  SERVICE 


119  West  57th  Street,  New  York  City  •  JU  2-4813 

E.  T.  Woodruff,  Pres. 


With  u$. ..it’s  sell-evision! 


Films,  Packages,  Spot  Campaigns 
PAUL  SMITH  ADVERTISING,  INC. 

24  W.  45th  St.,  New  York,  N.  Y.  Mu  7-8337 


Tailor-Made 
For  TV  Profits  . . . 

News  shotvs  that  are  dynamic  .  .  . 
And  flexible  in  format  .  .  . 
Economically  priced  .  .  . 

And  pull  consistently  high  ratings  .  .  . 

INS -TELENEWS 


INTERNATIONAL  TELENEWS  INTERNATIONAL 
NEWS  SERVICE  *  PRODUCTIONS,  INC.  *  NEWS  PHOTOS 

Television  Sales  Manager:  Robert  H.  Reid 
235  East  45th  Street,  New  York  17,  N.  Y. 


CONTACT  BOOK 

NEW  YORK  •  CHICAGO  •  HOLLYWOOD 

NAMES,  ADDRESSES,  TELEPHONES  for 
Television  Stations  •  Producers 
Ad  Agencies  •  Stage  •  Screen  •  Radio 
All  Entertainment  Fields 

Mail  Orders  $2.00 

CONTACT  BOOK 

150  EAST  54th  STREET,  NEW  YORK  22,  N.  Y. 


Copyright  1949 

WALLACE  A.  ROSS 
;  150  East  54th  Street 
New  York  22,  N.  Y. 
PLaza  9-3685 


felevCbOM 

a  weekly  service  for  subscribers 


EDITOR  :  Alan  Gilbert 


RESEARCH:  Henry  Colman 


VOL.  1  NO.  6  August  14  -  August  20,  19^9 

SUPPLEMENT  A 


TEES  WEEK  ----  DEBUTS,  HIGHLIGHTS,  CHANGES 

Sun .  ( 14 )  -  ABC  (Ch7)  4:15-5pm  EDT;  HIGHLIGHT  -  All  American  Soap  Box  Derby  from 

Derby  Downs,  Akron,  0;  ABC  televises  in  cooperation  with  the 
Chevrolet  Motor  Divison  of  General  Motors  Corp;  Commentary  - 
Don  Wattrick,  sports  director  of  WXYZ,  ABC’s  Detroit  station. 

Tue.  (1 6)  -  DuM  (Ch5)  9-9 :30pm;  Talent  Jackpot  departs  after  5  weeks. 


Sat.  (20)  -  NBC  (ChU) 


2: 50-5 :30pm;  Davis  Cup  Inter- Zone  Tennis  Tournament. 


LAST  WEEK’S  ARRIVALS 

.a 

ABC —  A  Couple  Of  Joes  debuted  Friday  August  12;  10:05-llpm;  local;  give-away  show 
features  comedy,  songs  &  piano;  stars  Joe  Bushkin  &  Joe  Rosenfield  with  Bob¬ 
bie  Louchman  &  announcer  Tern  Shirley;  Packager  -  World  Video;  Music  -  Bush- 
kin;  Writers  -  Bushkin,  Rosenfield,  Alan  Kent;  Producer  -  Alant  Kent,  WV. 


CBS —  Ruthie  On  The  Telephone  debuted  Sunday  August  J;  ’Ji'j'j-Qjm;  M,T,Th,F,Sat,Sun; 

&  stations  on  E&MW  Net;  Sponsor  -  Philip  Morris;  Agency  -  Biow;  stars  Ruthie 
Gilbert  with  Philip  Reed  in  situation  ccmedy;  different  weekly  situations; 
split-screen  is  used;  Writer-Producer-Packager  -  Goodman  Ace;  Directors  - 
William  Morris,  Biow,  &  Fred  Rickey,  CBS. 

PIX--  Enchanted  Strings  debuted  Monday  August  8;  8-8:30pm;  local;  musical- variety 
show  with  a  9-piece  girl  orchestra,  girl  singer  and  girl  dancer;  with  Ving 
Merlin  and  Gail  Meredith,  singer;  Elaine  Dunn  dancers  will  appear  on  first 
several  shows,  with  other  dancers  being  brought  in  at  a  later  date;  Set  - 
Barbizon  Plaza  living  room;  Producer-Director  ■*  Clay  Yurdin,  PIX;  Casting  - 
Warren  Wade,  PIX;  Rehearsal  -  2  hrs  dry,  1  hr  cam;  Available  -  approx  $2000. 


THIS  ISSUE 

This  Week  -  Debuts,  Highlights,  Changes . 1 

Last  Week  -  Arrivals . . 1 

Futures  -  Programs  Scheduled  After  Aug.  20. .2,3 

Last  Week  -  Changes,  Departures,  New  Times . .3 

Shovsheet  -  Scheduled  Guest  Talent . .....U,5 

SPECIAL  -  Breakdown  Of  Writers’  Fees.. . 6,7 


FIRST  OF  A  SEREES_0N  TALENT  FEES 

With  this  issue  ROSS  REPORTS  begins  a  series  on  fees  that  creative 
and  performing  talent  are  commanding  for  their  Television  services. 
We  will  cover  the  writer,  the  dramatic  actor,  the  variety  performer 
the  musician  and  the  technical  worker.  Our  concluding  feature  will 
deal  with  the  status  of  the  Four  A  negotiations. 
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FUTURES 


Aug*  21 

The  O'Neills  debuts  on  WARD;  9-9:30um.  Tuesdays:  E&MW  Nets:  Sponflnv-ThiMnn-h 
Telesets;  Family  comedy-drama;  Packager  -  Wolf  Associates;  Writers  -  Ted 
Mabley,  Joseph  Liss,  Michael  Cromoy;  Casting  -  Herbert  Wolf,WA;  Director- 
Jack  Rubin,WA. 

Aug.  29 

The  Goldbergs  return  to  CBS. 

Sept.  1 

Martin  Kane— Private  Eye  debuts  on  WNBT ;  10-10:30um.  Thursdays:  E&MW  Nets: 
(Postponed  from  August  18);  Sponsor  -  U.S.  Tobacco  Co.  for  its  pipe  to¬ 
baccos;  Agency  -  Kudner;  Stars  William  Gargan  with  Robert  Kincella  &  others 
in  mystery  drama;  Producer  -  Bunny  Coughlin,  Kudner;  Writer  -  Frank  Wilson; 
Musical  Director  -  Charles  Paul;  Casting  -  E. Sutherland  &  Gargan;  Director- 
Eddie  Sutherland,  NBC;  Commercials  -  Situation -type  in  middle  of  program; 
about  3  minutes. 

Sept.  6 

Suspense  returns  to  CBS. 

Sept.  9 

Greatest  Fights  of  the  Century  returns  to  NBC;  Fridays. 

Sept.  10 
and 

Sept.  11 

Mrs.  America  Beauty  Contest  -  finals  &  semi-finals  -  will  be  aired  from 
Asbury  Park  by  WJZ-TV  to  E&MW  Nets;  Alan  Kent  will  handle  production  for 
World  Video. 

Sept.  14 

MaBland  At  Home  debuts  on  WCBS-TV;  7*.^5-8pm,  Wednesdays;  Sponsor  -  C.H. 
Masland  &  Sons  for  Masland  Beaut iblend  Broadlooms;  Agency  -  Anderson,  Da¬ 
vis  and  Palette;  Musical  show  stars  Earl  Wrightson  with  guest  girl  singer; 
Music  -  Noiman  Paris  ensemble;  Writer  -  Bob  Bach;  Supervisors -Earl  Khipe, 
ADP,  and  Jerry  Danzig,  CBS;  Producer  -  Vic  Seydel,  ADP;  Director-Frank 
Heller,  CBS;  Commercials  -  short  opening,  closing  films;  middle  spots, 
integrated  live. 

Sept.  16 

Big  Story  debuts  on  NBC;  9:3^-10pm  Fridays;  Sponsor  -  Pall  Malls;  Agency- 
Sullivan,  Stauffer,  Colwell  &  Bayles;  dramatic  episodes  dealing  with  the 
real  life  experiences  of  newspaper  men;  Director  A1  Scott,  NBC. 

Sept.  17 

Ken  Murray  debuts  on  CBS,  9*>10pm;  pexmanent  cast;  chorus,  acts;  Murray  is 
packager  and  producer. 

Sept.  17 

American  Minstrels  return  to  ABC;  E&MW  Nets;  full  hour  modem  minstrel 
show  stars  Pic  &  Pat,  with  singers  Jimmy  Burrell  and  Teresa  Bruer,  guest 
interlocutor  and  variety  acts;  Packager  -  Wolf  Associates;  Choreography  - 
Ted  Adolphus;  Writer  -  Billy  K.  Wells;  Casting  -  Paul  Ross,  WA;  Director- 
Kack  Rubin,  WA;  Sponsors  -  Cooperative,  around  Net. 

Sept.  25 

Fred  Waring  Show  returns  to  WCBS-TV;  9-10pm  Sundays;  E&MW  Nets;  Sponsor  - 
General  Electric;  Agency  -  Young  &  Rubicam;  with  Fred  Waring  &  complete 
company,  orchestra,  glee  club,  singers,  plus  competing  ballroom  dancers; 

GE  prizes  to  the  winners;  Director  -  Roland  Gillett,  Y&R;  Commercials  - 
demonstration  and  film. 

Sept.  26 

Arthur  Godfrey Ts  Talent  Scouts  returns  to  WCBS-TV,  E&MW  Nets;  8:30-9pm 
Mondays;  Sponsor  -  Lipton's  Tea  &  Noodle  Soup;  Agency  -  Y&R;  Producer  - 
Dave  Levey,  M.  Richardson,  CBS;  Simultaneous  with  AM  broadcast;  Director  - 
Jack  Carney;  Writer  -  Ken  Lyons;  Casting  -  Sonja  Morse,  CBS. 

ROSS  REPORTS 
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FUTURES  (Continued) 


Sept.  29  Inside  USA  with  Chevrolet  debuts  on  WCBS-TV;  8:30-9pm  every-other-ThurBday; 

E&MW  Nets;  Arthur  Schwartz  revue  features  permanent  cast,  guests;  original 
music  by  Schwartz,  with  lyrics  by  Howard  Dietz  and  others;  Sponsor  -  Chev¬ 
rolet  Motor  Division;  Agency  -  Campbell-Ewald. 

Sept.  Li*!  Abner  will  debut  on  ABC  as  a  regular  series  beginning  in  September; 

Casting-Producer  -  Mort  Millman,  ABC;  Supervisor  -  Charles  Barry,  ABC. 

Oct.  2  Tonight  On  Broadway  debuts  on  WCBS-TV;  7-7:30pni  Sundays;  E  Net;  Sponsor  - 

Esso  Standard  Oil  Co.;  Agency  -  Marschalk  &  Pratt;  capsule  versions  of  B'way 
shows  are  picked  up  directly  from  theatres;  Packager-Producer -Direct or  - 
Martin  Gosch;  Coordinator  of  Material  -  Bob  Sylvester;  Commentator  -  John 
Mason  Brown. 

Oct.  3  Silver  Theatre  debuts  on  WCBS-TV;  8-8; 30pm  Mondays;  E&MW  Nets;  Sponsor  - 
International  Silver  Co.;  Agency  -  Young  &  Rubicam;  Director-Casting  - 
Frank  Telford,  Y&R;  Scripts  -  Freelance. 

Oct.  5  The  Bigelow  Show  returns  on  CBS;  9-9*3°pm  Wed.;  was  on  NBC  last  season. 

Oct.  6  The  Ed  Wynn  Show  debuts  on  WCBS-TV;  9-9 :30pm  Thursdays;  show  will  originate 

in  Hollywood  with  kinescope  in  East;  Wynn  stars  as  "Perfect  Fool";  Sponsor- 
Speidel  Co.,  maker  o|*  watch  bands,  other  Jewelry. 

Oct.  7  Ford  Theatre  retuaros  to  CBS,  9-10p&  every-obher-Friday. 

Oct.  Expert  Opinion,  starring  John  Cameron  Swayze,  debuts  this  month;  3  guestB 

will  debate  a  controversial  subject  of  national  interest .NBC. 

Oct.  Perry  Como *8  Supper  Club  Is  tentatively  set  for  this  month;  NBC,  8-8:30pm 

Sundays;  Sponsor  -  Chesterfield. 

Oct.  Mindy  Carson  to  debut  on  NBC  this  month  in  a  musical  show;  format  not  set. 

(Add  Sept.  12  Studio  One *8  return  to  CBS  has  been  switched  from  Oct.  3  to  this  date; 

10«llpm  Mondays;  24 -stations  on  E&MW  Nets  including  8  kinescope;  Spon¬ 
sor  -  Westinghouse  Electric  Corp;  Agency  -  McCann-Erickson;  Producer  - 
Worthington  Miner;  Directors  -  Paul  Nickell,  Walter  Hart,  CBS. 


TIME  CHANGES 


DuM  -  DuMont  has  again  re -shuffled  its  daytime  schedule,  having  dropped  Woman’s  Club, 
Woman  To  Remember,  &  Margaret  Johnson  the  last  week  in  July;  new  times  set  as 
follows  (all  Mon.’  thru  Fri.  V:  Morning  Chapel,  10:30-10:45  (opens  programming); 
Amanda,  10:45-11;  Man  On  The  Street,  1:30-1: 45;  Needle  Shop,  1:45-2. 

LAST  WEEK'S  DEPARTURES 


NBC  -  Olsen  &  Johnson  departed  Aug.  8;  return  Sept.  22,  NBC,  9-lOpci  Thursdays. 

Sunday  At  Home,  kinescope  from  KNBH  Hollywood,  departed  Aug.  7  after  5  weeks. 

TITLE  CHANGES 


NBC  -  Gene  Archer  Show  now  tapitol  Capers;  How  Is  Your  Golf  now  Practice  Tee 

ABC  -  Jacques  Fray '  s  Music  .Room  now  The  Music  Room;  stars  Conrad  Thibault  in  same  format. 
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TALENT  SHOW SHEET 


GUESTS  APPEASING  ON  TELEVISION  SHOWS  WEEK  OF  THES*  AUGUST  U  THHJ  WED.  AUGUST  17,  1949 


PROGRAM 

NET 

BAY  &  TIME 

GUESTS 

SPECIALTY  ' 

Academy  Theatre 
(August  15) 

NBC 

Mon  8-8 :30pm 

Ann  Jackson 

Barry  McCullen 

Peter  Wynn 

Paul  Anderson 

Actress 

Actor 

Actor 

Actor 

Godfrey  &  Friends 
(August  10) 

CBS 

Wed  8 -9pm. 

Fred  &  Sledge 

Stan  Freeman 

Tess  Gardel 

Dance  Team 
Pianist 

Comedy  singer 

Broadway  Spotlight 

(August  lb) 

NBC 

Sun  7-7 :30pm 

Jack  Robinson 

Eric  Thorson 

Elliott  Roosevelt 
Faye  Emerson 

Joey  Feye 

Jack  Gilford 

Baseball 

Singer 

MC 

Actress 

Comic 

Comic 

Cavalcade  Of  Stars 
(August  13) 

DuM 

Sat  9 -10pm 

Jack  Carter 
Shyrettos 

Carl  Ravazza 

Dorthy  Jamac 

Zero  Mostel 
Blackburn  Twins 

Janet  Blair 

MC 

Unicyclists 

Singer 

Dancer 

Comic 

Dancers 

Singer 

Celebrity  Time 

1 August  14) 

ABC 

Sun  8:30-9pm 

Lt.  Glenn  Davis 

Mary  McCarty 

Football 

Comic 

Colgate  Theatre 
(August  15) 

NBC 

Mon  9-9:30 

Rory  Mallinteon 

Nancy  Coleman 

Jesse  White 

John  Marley 

Julius  Bing 

"The  Key  In  The 
Lock"  adapted 
by  Jack  Bent- 
kover. 

54th  Stree  Revue 

(August  11) 

CBS 

Thr  8 -9pm 

Joan  Diener 

Singer 

Floor  Show 
(August  13) 

NBC 

Sat  9:3°-lOpm 

Bunny  Briggs 

Clark  Jones 

Song  &  Dance 
Sketch  adaptor 

Hfvood  Screen  Test 

ABC 

Sat  7:30-8pm 

Peggy  Knudsen 

Actress 

(August  13l 

Susan  Cabott 

Ben  Cooper 

John  Flood 

Actress 

Actor 

Actor 

The  Music  Room 
(August  14) 

ABC 

Sun  8-8 :30pm 

Conrad  Thibault 

Ann  Ayars 

Powell  &  Walker 
Fredell  Lack 

Nikoli,  Paul  &  Shari 
Jacques  Fray 

Permanent  MC 
Singer 

Dance  Team 
Violinist 

Dance  Trio 

Pem*  Pianirt 
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TALENT  SHOW SHEEP  (Cont inued ) 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Kraft  Theatre 
(August  17) 

NBC 

Wed  9-lOpm 

Geoffrey  Lamb 

Valerie  Cossert 

Rex  0*Malley 

Actor 

Actress 

Actor 

Philco  Playhouse 
(August  14; 

NBC 

Sun  9-lOpni 

Donald  Cook 

Louisa  Horton 

Nancy  Sheridan 

Bill  Terry 

Ethel  Frank 

"A  Murder  Has 
Been  Arranged" 

Adaptor 

Rube  Goldberg  Show 
(August  11) 

PIX 

Thr  7:30-8pm 

George  Givot 

Bob  Cooke 

Wynne  Gibson 

Frankie  Thomas,  Jr. 

Comic 

Sports  Editor 
Actress 

Actor 

Say  It  With  Acting 
(August  14) 

NBC 

Sun  6;  30-Tpn. 

Off  Broadway,  Inc. 

Vs 

Howdy,  Mr.  Ice  of  1950 

Talent  Jackpot 
(August  16) 

DuM 

Tue  9-9 :30pm 

Don  Raymond  Trio  Singing-Musical 

Grace,  Mickey  &  Carroll  Dancers 

This  Is  Broadway 
(August  14) 

CBS 

Sun  9 -10pm 
(Regular  Fri. 
night  spot 
taken  by  ball 
game) 

Marie  Wilson 

Ray  Eberle 

Muriel  Rahn 

Lee  Wiley 

Paul  Gerrits 

Ralph  Sutton 

The  Swantones 

Actress 

Singer 

Singer 

Singer 

Comic 

Jazz  Pianist 
singers 

Theatre  Of  The  Mind 

NBC 

Thr  9:30-10pm 

Horace  Braham 

Actor 

(August  ll) 

Michael  Higgins 

Patsy  Campbell 

Watson  White 

Ralph  Bert on 

Actor 

Actress 

Actor 

Writer 

ToaBt  Of  The  Town 
(August  14) 

CBS 

Sun  8 -9pm 

Hazel  Scott 

Sonny  Tufts 

Hamilton  Dancers 

Joe  Laurel 

Billy  Farrell 

Ed  Sullivan 

Pianist 

Actor 

Singer 

Singer 

MC  (Returns) 

Who  Said  That 
(August  13) 

NBC 

Sat  9-9:3°pm 

Norman  Thomas 

George  Allen 

John  Lardner 

Politics 

Politics 

Writer 

Meet  The  Press 
(August  12) 

NBC 

Fri  10-10 :30pm 

Sen.  Kenneth  Wherry 

Peopled  Platform 

(August  15) 

CBS 

Mon  9: 30 -10pm 

Robert  Aura  Smith 

Floyd  Taylor 

Writer 

Journalism  Prof. 
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FIRST  IN  A  SERIES 


Fees  That  Creative  And  Performing  Talent  Are  Commanding  For  TV  Services 

TV  WRITERS  SEE  PRICE  RISE  IN  FALL 

The  television  script  writer  can  expect  more  for  his  material  this  Fall  than 
he  received  last  Spring,  but  Just  how  fast  and  how  far  prices  will  move  is  still  a 
matter  for  conjecture. 


A  second  trend  -  a  slight  one  -  indicates  that  more  shows  will  offer  writers  a 
refusal  fee.  At  the  present  time  about  5^  of  the  shows  pay  approximately  one-half 
of  the  regular  fee  on  assigned  and  then  rejected  scripts. 


Scripts  are  still  much  in  demand  because  the  relatively  low  figure  for  the 
amount  of  time  and  effort  involved  in  turning  out  a  script  is  keeping  a  number  of 
writers  out  of  the  field. 

A  dearth  of  original  material  is  based  on  the  same  principle — not  enough  money 
for  the  creative  energy  and  time  needed  to  write  a  good  script,  writers  declare.  An 
original  brings  only  slightly  more  than  an  adaptation,  regardless  of  the  amount  budg¬ 
eted  for  property  rights.  Writers  argue  that  they  should  receive  a  bigger  portion  of 
the  property  rights  moneyf  for  an  original,  than  they  now  get. 


A  change  in  the  overall  script  picture  is  expected  this  Fall  when  the  now  organ 
izing  Television  Writers  Guild  opens  negotiations  with  the  various  users  of  TV  mater¬ 
ial,  The  Executive  Committee  of  the  TWG  is  headed  by  Lee  Berg,  and  includes:  Mrs. 
Ruth  Friedlich,  Max  Ehrlich,  George  Lefferts,  Larry  Marks,  Oliver  W.  Nicoll,  and  Max 
Wilk,  all  writers. 


That  there  will  be  changes  is  indicated  by  the  TWG's  advice  that  writers  in¬ 
clude  in  their  individual  contracts  a  rider  that  will  give  them  the  benefits  of  any 
minimum  basic  agreements  that  may  be  negotiated  in  the  future. 

At  the  present  time,  minimum  basic  agreements  "approved"  for  the  writer  by  the 
TWG  include:  the  leasing  of  material,  rather  than  sale;  writer's  copyright;  continuing 
financial  interest  in  the  property;  re-use  payments;  additional  payment  for  use  on 
more  stations  than  originally  contracted  for;  time  limit  on  use  by  leasee  after  orig¬ 
inal  telecast;  continuing  financial  participation  in  a  series  or  package  where  writer 
has  contributed  to  idea  or  foimat — this  independently  of  compensation  for  writing 
scripts;  writer  to  retain  control  over  any  series  or  package  which  he  has  created;  air 
and  publicity  credit  equal  to  credits  for  other  craftsmen;  no  scripts  submitted  on  a 
ccmpetetive  basis;  refusal-fees;  payment  within  10  days  after  telecast. 

One  definite  thing  the  TWG  will  do  this  Fall  is  hold  the  second  in  a  series  of 
,  craft  meetings,  which  are  currently  being  planned  by  Evelyn  Burkey.  Three  subjects 
already  set  are:  "Television  Commercials,"  "The  Adaptation  To  Television  Of  Tech¬ 
niques  Of  Other  Media,"  and  "The  Economics  Of  Television."  Last  season,  five  sub- 
•  Jects  were  covered. 


The  break-down  of  prices  on  the  following  page  is  presented  as  a  general  pic¬ 
ture  of  the  situation  as  it  existed  last  Spring  and  as  it  currently  stands. 

All  prices  are  approximate,  actual  payment  still  being  a  personal  matter  be¬ 

tween  the  script  buyer  and  the  writer. 
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AVERAGE  SCRIPT  FEES  FOR  COMMERCIAL  SHOWS 
(Sustaining  Prices  Are  Slightly  Lower) 


Hour  Drama  Adaptations  range  from  $400  to  $750;  tendency  is  to  average  at  $600.  Orig¬ 
inals  bring  slightly  more.  (Ross  Reports  has  carried:  Ford  Theatre,  $400  to  $600; 
Philco  Playhouse,  $500) 

Half-hour  Drama  Adaptations  range  from  $200  to  $300;  average  is  around  $250.  Originals 
bring  slightly  more.  (Ross  Reports  has  carried:  Suspense,  $500;  Chevrolet  On  Broad¬ 
way,  $200-up;  Colgate  Theatre,  $225) 

Half-hour  Situation  Comedies  (usually  on  a  contractual  basis)  average  $300-up  per 
writer,  paying  about  2%  more  than  straight  dramatic  shows. 

Half-hour  Continuity  Type  Shows  -  where  writing  is  of  relatively  minor  Importance  - 
average  about  $150  per  show. 

Half-hour  Musical  Variety  Shows  -  where  writing  is  of  major  importance  -  average 
about  $250  per  show. 

Hour  Musical-Variety  Shows  -  where  writing  is  of  major  importance  -  average  about 
$350  per  writer. 

Comedy  Sketches  -  based  on  length,  possible  re-use,  if  written  for  one  comic  only, 
etc.  -  range  from  $50  to  $250  per  sketch. 

Prestige  Type  Shows,  such  as  Studio  One  and  Actors  Studio,  may  not  offer  top  money, 
but  draw  above  average  scripts  because  of  quality  productions.  If  the  show  is  carried 
sustaining,  the  writer* s  contract  usually  contains  an  escalator-type  clause  that  guar¬ 
antees  him  additional  money  if  the  show  should  go  commercial  before  his  script  is 
used.  (One  such  contract  holds  out  the  promise  of  $700). 


In  its  next  issue,  ROSS  REPORTS  will  study  the  fees  that  are  being  comman¬ 
ded  by  dramatic  talent  at  present. ..... .in  doing  so,  we  will  be  treading  into  complete¬ 
ly  uncharted  waters,  and  it  must  be  explained  at  this  time  that  this  series  is  not  at 

all  designed  as  an  expose  in  any  tabloid  sense . with  Four  A  negotiations  having 

been  transferred  to  New  York  after  having  failed  to  come  to  conclusive  agreement  on 
the  West  Coast,  we  will  probably  have  some  kind  of  basic  wage  scales  before  the  end 
of  this  year.  It  is  important  that  the  confusion  over  talent  fees  be  cleared  up.  It 
is  in  hope  of  setting  the  stage  for  public  understanding  of  the  situation  as  these 
new  negotiations  commence  that  we  have  undertaken  to  question  writers,  to  question 
dramatic  talent,  variety  talent,  directors,  designers,  musicians,  technical  workers  - 
and  their  various  unions.  Your  understanding  of  all  these  production  factors  is  the 
service  we  hope  to  attain. 


PROGRAM  COST  STUDY  CAUSES  MUCH  COMMENT 


Reaction  to  the  Itemized  Budget  Breakdowns  and  general  Program  Cost  Study 

in  our  August  monthly  has  been  encouragingly  tiemendous . encouraging  to  the  point 

where  we  are  inspired  to  probe  even  further  into  the  specific  whys  and  wherefores  of 

programming  and  production. . If  you  would  like  additional  copies  of  the  Study,  we 

will  be  happy  to  furnish  them  to  you . in  return,  perhaps  you  will  recommend  inqui¬ 

ries  to  us.  Have  you  considered  that  seme  of  your  Branch  Offices  might  be  interested 

in  these  Reports? . .by  October  we  expect  to  include  a  Hollywood  Section  weekly. 

Other  suggestions  are  invited. ....  .your  advertising  at  our  very  low  rates  is  also  in¬ 
vited,  starting  with  our  September  issue. 
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SUPPLEMENT  B 


THIS  WEEK  ----  DEBUTS,  HIGHLIGHTS,  CHANGES 


Sim.  (2l)  -  NBC  (Ch4)  7!l5-7s30pm;  DEBUT  -  Musical  Miniatures;  from  WNBT  to  E  &  MW 

Nets;  variety  show  set  in  a  Central  Park  sidewalk  cafe;  with 
vocalist  Helen  Lee,  the  Four  Paulettes,  Sydney  Gross,  and  the 
Soll&aires  -  instrumentalists;  Director  -  Jack  Hein,  NBC;  Re¬ 
places  "Sunday  At  Home .  " 


Wed.  (24) 


NBC  (Ch4) 
NBC  (Ch4) 


Fri.  (26)  NBC  (Ch4) 


Sat.  (27) 


NBC  (Ch4) 
NBC  (Ch4) 


8:30-9pm;  from  WNBT  to  E&MW  Nets;  Meredith  Willson  show  departs. 

10-10: 30pm;  HIGHLIGHT -Believe  It  Or  Not  -  2000  viewers,  who 
have  been  sent  questionnaires,  will  he  tested  by  Schwerin  Re¬ 
search  Corp;  cue  number  in  comer  of  screen  corresponds  to 
ballot  question  number;  first  in  test  series  by  NBC  &  Schwerin. 

9-9 :30pm;  DEBUT  -  Versatile  Varieties;  from  WNBT  to  E  &  MW  Net; 
variety  show  stars  George  Givot;  Sponsor  -  Bonafide  Mills  for 
Bonny  Maid  Linoleum  &  Versa-Tile;  Agency  -  Gibraltar  Adv;  Pack¬ 
ager  -  Basch  Prods;  Director  -  Mark  Hawley, NBC;  Writer  -  Jack 
Houston;  Casting  -  Frances  Scott,  Basch;  Music -Harry  Breuer. 

2pm;  Davis  Cup  Tennis  Finals. 

2:30;  Davis  Cup  Tennis  Finals;  also  Aug. 28,  2pm. 


PIX  (Chll)  7:30-7:^5pm;  Mary  Ellen  Trio  replaces  "King  and  Noble." 


THIS  ISSUE 


This  Week  -  Debuts ,  Highlights ,  Changes . .  1 

Last  Week  -  Arrivals . . . 2 

Futures  -  Programs  Scheduled  After  Aug.  27...... 2 

Last  Week  -  Changes . . .....2 

Showsheet  -  Scheduled  Guest  Talent . . ••••.••3 


SPECIAL  -  Breakdown  of  Dramatic  Talent  Fees.,, 5,6 


SECOND  OF  A  SERIES  ON  TALENT  FEES 


A  comprehensive  survey  of  the  fees  that  DRAMATIC  TALENT 
currently  commands  on  Television  Programs  will  be  found 
on  Page  5.  It  will  be  followed  by  articles  on  Variety 
Talent,  Designers,  Directors,  Musicians  and  other  creative 
or  perfoiming  production  elements. 
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LAST  WEEK'S  ARRIVALS 


PIX  —  To  The  Ladies  debuted  Thursday,  Aug*  18;  4:30-5pm;  local;  woman’s  program  fea¬ 
tures  tennis  star  Sarah  Palfrey,  singer  Harvey  Harding,  needlepoint  advisor 
Judith  Morgan,  food  specialist  Jim  Beard,  handwriting  analyst  Shirley  Spencer; 
Producer  -  Warren  Wade;  Director  -  Ed  Stasheff;  Announcer  -  John  Tillman. 


WOR-TV  Right  baseball  game  from  Ebbets  Field,  Tues.  Aug.l6  marked  first  broadcast  of 
W0R-TV(Ch9);  station  will  carry  eight  remaining  night  games  of  the  Dodgers  at 
station's  expense;  official  station  premiere  in  Oct; initial  test  pattern  8/14. 

FUTURES 

(Announcements  Made  During  Past  Week) 

Aug.  28  Broadway  Spotlight  expands  to  hour  show,  7:30-8 :30pm  Sundays;  from  WNBT  to 
8’  Sta.  E&MW  Nets  plus  kinesc;  show  features  Richard  Kollmar  MC  and  variety 
acts;  Packager  -  Martin  Jones. 

Aug.  28  Leave  It  To  The  Girls,  with  Maggi  McNellis,  new  time  8:30-9pm  Sundays,  NBC. 

Aug.  30  The  O'Neills  debut  on  WABD;  9-9 :30pm,  Tuesdays;  E&MW  Nets;  Sponsor  -  DuMont 

Telesets;  Family  comedy-drama  with  Vera  Allen,  Ian  Martin,  Jane  West,  Celia 
Rondkin,  Ben  Fishbein,  Janice  Gilbert,  Denise  Alexander;  Packager  -  Wolf 
Associates;  Writer-Edward  Mabley;  Casting-Herbert  Wolf ,WA;Director-J. Rubin. 

Sept.  1  TV  Tot 's  Time  debuts  on  WJZ-TV,  6:45pm  Thu. local;  1st  film  in  a  13  week 

series  produced  in  cooperation  with  Encylopedia  Brittanica;  runs  app.10  min. 


Sept.  5  Industries  For  America  debuts  on  WJZ-TV,  8:30pm  Mondays;  13  ceek  series  of 
Encyclopedia  Brittanica  films;  running  time  approx.  10  minutes; local  only. 

Sept.  6  Other  Lands -Other  People  debuts  on  WJZ-TV,  7:15pm  Tuesdays;  to  run  13  weeks, 
Encyclopedia  Brittanica  films;  local. 

Week  of 

Sept.  6  James  Fitzpatrick  Travel  Films  debut  from  WJZ-TY;  local. 


Sept.  20 

Sept.  21 

Sept.  22 
Sept.  27 

Sept.  29 

Sept.  29 


Oct.  13 
or  ^ 
Oct.  20 


Prize  Party  returns  to  CBS-TV,  7-7:30pm  Tuesdays;  features  MC  Bill  Slater 
in  audience  participation  show;  Sponsor  -  Messing's  Bakery,  for  39  weeks; 
Agency  -  Blaine-Thompson;  Producers  -  Mario  and  Mina  Bess  Lewis. 

This  Week  In  Sports  debuts  on  9  Sta. Net;  network  not  yet  announced;  a  week¬ 
ly  15  minute  round-up  of  top  sport’s  events;  Packager  -  Telenews -INS;  Spon¬ 
sor  -  Sheaffer  Pens;  Agency  -  W, Biggie  Levin  thru  Russel  M.  Seeds  Company# 

Fireball  Fun  For  All,  the  Olsen  &  Johnson  show,  returns  to  NBC,9-l°pni,Thur. 

Kukla,  Fran  &  Ollie,  NBC, 7-7 :30pm  Mon-Fri,  Tues.  &  Thur.  segment  to  be 
sponsored  by  Nat'l  Dairy  Prods,  for  Sealtest;  Agency-N.W.  Ayer;  RCA-Victor 
continues  to  sponsor  Mon-Wed-Friday. 

Wayne  King  makes  TV  debut  for  Standard  Oil  Co* (Indiana) ;  9:3Qpni  CST  from 
WNBQ  Chicago  to  mid -west  net  only;  features  orchestra,  chorus  and  vocalists; 
Agency  -  McCann-Erickson. 

Inside  USA  With  Chevrolet  debuts  on  WCBS-TV;  8:30-9pm  every-other-Thursday; 
Peter  Lind  Hayes  stars  in  Arthur  Schwartz  produced  revue;  Sponsor  -  Chevro¬ 
let  Motor  Division;  Agency -Campbell-Ewald;  Music-Jay  Blackton. 

Roller  Derby  returns;  from  WJZ-TV,  10-10 :30pm  Thursdays;  Sponsor  -  Chese- 
brou'gh  for  Vaseline  Hair  Tonic(52  weeks);  Agency  -  McCann-Erickson. 

TITLE  CHANGES 


ABC  — -  ABC  Television  Players,  WENR  Chicago,  Sun.7:30-8pm  now  ABC  Penthouse  Players 
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ARRIVALS,  FUTURES,  CHANGES 


Guests  On  TV 


TALENT  SHOWSHEET 


Aug. 20  -  Aug. 26 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Academy  Theatre 
August  22 

NBC 

Mon  8-8 :30pm 

Betty  Brens co 
Barbara  Baxley 
Thomas  Martin 
Daniel  Reed 

David  Orrick 
Barbara  Townsend 
Phillip  Arthur 
Edward  Cullen 

"Love  And  How  To 
Cure  It"  by  Thorn¬ 
ton  Wilder. 

"Such  Things  Only 
Happen  In  Books" 
One  act  by  Thorn¬ 
ton  Wilder. 

Godfrey  &  Friends 

August  2b 

CBS 

Wed  8- 9pm 

Louie  Armstrong 
Georgie  Tapps 

The  Whirlwinds 

Trumpeter 

Dancer 

Skaters 

Broadway  Spotlight 

August  21 

NBC 

Sun  7-7:3°P& 

John  Conte 

Joey  Faye 

Jack  Diamond 

Margo 

Beatrice  Howell 
Bobby  Martin 

Guest  MC 

Comedian 

Comedian 

Actress 

Impressionist 

Comedian 

Cavalcade  of  Stars 
August  20 

DuM 

Sat  9-lOpm 

Mimi  Benz e lie 

Prof. Irwin  Corey 
Barry  Sisters 

Cabot  &  Dresden 
The  Dunhills 

Singer 

Comedian 

Singers 

Dancers 

Dancers 

Celebrity  Time 

August  21 

ABC 

Sun  8:30-9pm 

Frank  Buck 

Imogene  Coca 

Adventurer 

Comedienne 

Colgate  Theatre 

August  22 

NBC 

Mon  9-9 :30pm 

William  Post  Jr. 
Mary  K.  Wells 

Reed  Brown  Jr. 
Tony  Rivers 

Dort  Clark 

"What  Price  Story 
adapted  by  Wm.  L. 
Stewart . 

For  Your  Pleasure 
August  20 

NBC 

Sat  8:30-9pm 

Burl  Ives 

Carl  Reiner 

The  Barrys 
Patricia  Bright 

Singer 

Comedian 

Dancers 

Comedienne 

Floor  Show 

August  20 

NBC 

Sat  9:30- 10pm 

Jack  Teagarden 
Louie  Armstrong 

Trombonist 

Trumpeter 

H’Wood  Screen  Test 

August  20 

ABC 

Sat  7:30-8pm 

Philip  Reed 
Cynthia  Stone 

Rita  Montoya 

Earl  Hammond 

Actor 

Actress 

Singer 

Actor 

The  Music  Room 

August  21 

ABC 

Sun  8-8 :30pm 

Conrad  Thibault 
Marguerite  Piazza 
Franc ine  Marcus 

Bob  Calder  &  Geri 
Nagle 

Russell  &  Aura 

Permanent  MC 
Singer 

Accordionist 

Dancers 

Dancers 

Say  It  With  Acting 
August  21 

NBC 

Sun  6:30-7pni 

Howdy,  Mr.  Ice  of  195 0 
vs. 

Lemonade  Opera 
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TALENT  SHOWSHEET  (Continued) 


PROGRAM 

NET 

DAY  &  TIME 

GUESTS 

SPECIALTY 

Kraft  Theatre 

August  2b 

NBC 

Wed  9-10pn 

Mary  Young 

Edith  Meiser 

Ruth  Hammond 

"Where  the  Dear 
Antelope  Play" 
adapted  by  John 
William  Roger 

Leave  It  To  The  Girls 

August  21 

NBC 

Sun  8-8 :30pm 

Morey  Amsterdam 
Maxine  Barratt 

Eloise  McElhone 

Comic 

TV  Fashion  Ed. 
Commentator 

Meet  The  Press 

NBC 

Wed  10-10 :30pm 

Dr.  George  F.  Lull 

Amer. Med  .Assoc. 

August  2b 

Meredith  Willson 

NBC 

Sun  8:30-9pm 

Mary  McCarty 

Actress 

August  21 

Philco  Playhouse 

August  21 

NBC 

Sun  9-10pm 

Marta  Linden 

Paul  Parks 

Peggy  McCay 

William  Windom 

Betty  Furness 

"Pretty  Little 
Parlor"  adapt¬ 
ed  by  Ethel 
Frank 

This  Is  Broadway 

August  19 

CBS 

Fri  9 -10pm 

Marie  Wilson 

Xavier  Cugat 

Lucille  Manners 

Kay  Kenton 

Millicent  Scott 

Phil  Foster 

Actress 

Bandleader 

Singer 

Comedienne 

Singer 

Comedian 

Toast  Of  The  Town 

August  21 

CBS 

Sun  8-9pm 

Lee  Marks 

Marie  Gambarelli 

Bill  Tabbert 

Alan  Stone 

Thelma  Carpenter 
Billy  Vine 

Juggler 

Dancer 

Singer 

C  cmedian 

Singer 

Song  &  Dance 

People* s  Platform 
August  22 

CBS 

Mon  10-10 :30pm 

Philip  Wilkie 

Merle  Miller 

Politician 

Novelist 

Who  Said  That 

August  20 

NBC 

Sat  9-9 :3°pm 

Abe  Burrows 

Inez  Robb 

Herbert  Bayard  Swope 

Comedian 

Writer 

Your  Lucky  Star 

PIX 

Fri  7:30-8pm 

Helen  Jepson 

Singer 

August  19 

Versatile  Varieties 

August  2 6 

NBC 

Fri  9-9:3°pm 

Audrey  Palmer 

Jack  Parker 

The  Charles  Duo 

3  Beaux  &  A  Peep 

Dancer 

Juggler 

Skaters 

Quartet 

ABC  Penthouse  Players 

(from  Chicago)  Aug. 21 

ABC 

Sun  7:30-8pm 

"The  First  and  the  Last"  by 

John  Galsworthy. 
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LACK  OF  STANDARDS  RESTRICTS  DRAMATIC  TALENT  FEES 
TO  "NAME  VALUE"  -  BUDGET  ALLOWANCE 


"Kraft  Television  Theatre ",  through  J.  Walter  Thompson  Agency,  debuted 
on  WNBT  Just  over  two  years  ago  -  the  first  of  the  big,  sponsored  dramatic  series* 
Today,  with  upwards  of  two  dozen  dramatic  programs  scheduled  to  be  aired  during  the 
next  television  program  cycle,  it  is  surprising  how  little  dramatic  talent  has  pro¬ 
gressed  -  either  in  organizing  for  the  establishment  of  standards,  as  in  radio;  or  in 
the  size  of  the  fees  they  command  per  performance. 

Two  years  ago,  even  a  year  ago,  it  was  expected  that  actors  would  work 
"for  nothing"  in  this  young,  experimental  medium  -  in  order  to  "get  their  feet  wet" 
or  "get  in  on  the  ground  floor".  It  was  not  expected  that  almost  the  same  situation 
would  exist  today.  And  yet  dramatic  talent  still  occupies  the  rather  unique  position 
—  when  compared  with  other  entertainers  or  creative  workers  in  television  —  of  rare¬ 
ly  having  anything  to  say  about  the  price  it  commands . variety  acts,  designers, 

writers,  for  the  most  part,  establish  their  own  minimum  fees  and  negotiate  through 

their  agents  with  program  producers;  musicians  have  union  standards . dramatic 

talent,  however,  answers  a  casting  call  by  a  network,  packager  or  agency,  is  told  how 
much  the  role  will  pay,  and  -  if  lucky  -  takes  the  part  without  questioning  the  fee. 

In  many  cases,  the  fee  is  not  even  known  until  their  check  arrives. 

In  part,  this  situation  is  due  to  the  tremendous  surplus  of  inactive 
over  anxious  dramatic  talent,  generally.  Most  actors  and  actresses  who  have  a  Broadway 
part  as  their  ultimate  goal  use  Television  and  Radio:  1.  To  earn  something  while  wait¬ 
ing  for  their  Broadway  break.  2.  As  a  Showcase  toward  a  Broadway  break . there¬ 

fore,  any  income  at  all  is  welcome;  also,  any  opportunity  to  be  seen  is  welcome.  An 
actor  will  often  work  a  program  Just  so  that  its  director  will  become  familiar  with 
him  and  use  him  again. 

In  part,  this  situation  also  results  from  a  lack  of  cooperation  on  the 
part  of  member  unions  of  the  Associated  Actors  &  Artistes  of  America,  who  have  been 
unable  to  reach  an  accord  on  a  Joint  TV  Authority  to  represent  them  in  drawing  up  a 
code  of  wages  and  practices.  One  such  meeting  on  the  West  Coast  Just  failed  to  iron 
out  differences  between  the  Screen  Actors  Guild  and  the  Eastern  unions.  Another  meet¬ 
ing  is  scheduled  to  be  held  soon. 

ROSS  REPORTS,  in  an  effort  to  establish  the  current  status  of  dramatic 
fees,  has  been  questioning  a  large  portion  of  the  working  actors  and  actresses.  They 
have  expressed  no  out-and-out  displeasure  with  the  current  practices,  merely  an  un¬ 
derstanding  that  budgets  are  limited  and  a  resignation  to  the  characteristics  of  their 

chosen  profession . they  do  complain  that  a  lack  of  production  organization  makes 

them  waste  time,  often  keeps  them  sitting  around  during  long  hours  of  "dry"  rehearsal, 
thereby  restricting  them  from  accepting  other  Jobs  that  would  overlap  rehearsals.  They 
compare  the  one  and  two  weeks  of  five  or  six  hours  daily  which  a  TV  dramatic  program 

requires  to  the  sometimes  k  hours  required  by  a  radio  Job . ..they  compare  the  sum 

of  money  they  receive  for  the  two;  and  they  wonder  -  why  no  union  standards? 


For  their  part,  the  unions  and  producers  advise  that  such  standards  are 
more  difficult  to  set  up  than  those  for  radio  -  stressing  the  variables  such  as  the 
amount  of  the  Talent  Budget  per  show,  the  number  of  characters  in  the  cast;  the  sum 
taken  out  by  the  "starv,  difficulty  in  establishing  whether  the  role  is  a  lead,  sup¬ 
porting,  walkon,  etc. .some  of  the  fees  that  have  been  paid  for  various  types  of 
roles  are  carried  on  the  following  page.  They  bear  out  the  aforementioned  points. 
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FEES  COMMANDED  BY  DRAMATIC  TALENT  ON  TV 


Faced  with  a  lack  of  any  set  standards,  dramatic  talent  today  is  "being 
paid  according  to  the  size  of  the  talent  budget  for  the  program  and  in  proportion  to 
their  "name  value” . Contrary  to  Variety  Programs  where  the  cost  of  talent  occu¬ 

pies  the  larger  part  of  the  budget,  Dramatic  Programs  must  balance  off  bhe  talent  cost 
with  set,  props  and  rehearsal  expenditures.  And  yet  the  size  of  the  Talent  Budget 
still  governs  to  a  large  extent  the  total  cost  of  the  show.... . Ford  Theatre 'a  re¬ 

ported  $17,000  budget  last  year  can  largely  be  attributed  to  the  reported  $5000  or 
thereabouts  paid  Helen  Hayes  and  other  stars.  Kraft  Theatre,  on  the  other  hand,  has 
been  able  to  operate  at  a  reported  $6000  for  an  hour  program  by  abstaining  from  a  star 
policy. .....  Half-hour  programs  like  Suspense,  The  Clock,  Actors  Studio,  Chevrolet  On 

Broadway,  etc.  use  experienced  radio  and  theatrical  perfomers;  pay  ^names''  slightly 
more . 

A  general  range  for  various  types  of  parts  runs  as  follows : 

Leads  --  $125  to  $300  for  experienced  performers  without  publicly-known  names. 

$350-5^0  for  "Names”  for  a  half-hour  show;  up  to  $1000  for  full  hour  shows. 

Supporting  —  Between  $100  and  $250  generally,  depending  upon  show’s  budget. 

Featured  —  $75  to  $125  for  a  good  average  part. 

Bits  —  $50  to  $75  --  sometimes  as  low  as  $25,  depending  upon  the  show’s  budget. 

*NCTE  -  Hour-long  programs  usually  require  two  weeks  of  dry  rehearsal;  half-hours 
require  at  least  a  week,  with  six  to  10  hours  on  camera. 

Averages  for  various  Dramatic  Shows 

Actors  Studio  -  -g-  hour  -  Has  paid  $100-150  for  an  average  feature  role  (2  wks  reh). 

Chevrolet  on  Broadway  -  \  hour  -  Leads  around  $250  but  up  to  $75^  for  a  "name”; 

Featured  about  $75  to  $125;  Bits  -  $50.  (1  wk  dry  rehearsal) 

Kraft  Theatre  -  1  hr  -  Leads  -  about  $125  up  to  $200;  Featured  -  about  $75 J  Bits-$50. 

Lights  Out  -  g-  hour  -  Leads  -  about  $150;  Supporting  -  $100-125;  Featured  -  $65-85; 

Bits  (walkons)  -  $25-50. 

Philco  Playhouse  -  1  hr  -  Name  Leads  -  between  $500  &  $1000;  Featured  -  $250;  Bits 

and  Walkons  -  around  $75 • • • • .these  figures  were  for  last 
season;  summer  operating  figures  were  much  lower. 

Studio  One  -  1  hr  -  Leads  around  $500;  Featured  -  $100;  Bits  -  $65.  (2  wk  rehears.) 


Hollywood  Screen  Teat  -  a  showcase  for  dramatic  talent,  usually  pays  the  neophyte 

$50,  while  the  cooperating  Star  reportedly  gets  $200-250. 

Believe  It  Or  Not  -  which  uses  dramatic  talent  in  5  minute  sketches,  pays  from  $50 

to  $100  for  leads;  $25  for  an  appearance. 

Running  parts  on  weekly  situation  comedies  pay  well,  but  pretty  well  tie  up  the 
actors.  Average  for  a  running  supporting  lead  is  about  $250  weekly;  parts  that  are 
occasionally  brought  in  call  for  about  $75  to  $100  per  week,  require  about  10  hours 
dry  rehearsal  and  5  or  six  hours  on  camera. 


At  least  one  talent  executive  feels  that  Television  occupies  a  place  be¬ 
tween  Stage  and  Screen^  the  former  gambling  a  time  investment  against  &  long  run; 
the  latter,  a  quick  return  for  a  small  time  investment.  Dramatic  Talent  prices  on 
Television  will  hover  closer  to  the  Stage,  but  climb  above  it  toward  Screen  standards. 
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SUPPLEMENT  C 

TEES  WEEK - DEBUTS,  HIGHLIGHTS,  CHANGES 

2pm;  Davis  Cup  Tennis  Finals. 

7:30-8:30pm;  CHANGE  -  Broadway  Spotlight;  E&MW  Nets  plus  kin; 
variety  show  with  MC  Richard  Kollmar  &  guest  variety  acts; 
expands  to  full  hour;  Packager  -  Martin  Jones. 

8:3°-9pia;  CHANGE  -  Leave  It  To  The  Girls  -  new  time. 

9-10pm;  CHANGE  -  This  Is  Broadway;  to  be  presented  on  film, 
for  this  night  only,  due  to  Friday  (26)  baseball  telecast. 

9-9 :15pm;  HIGHLIGHT  -  One  Piece  Of  Coal;  film  produced  by 
ECA.  (Economic  Cooperation  Administration) 

9:30-10pm;  HIGHLIGHT  -  The  Goldbergs  return  from  WCBS-TV  to 
E  &  MW  Nets;  Sponsor  -  General  Foods  for  Sanka  Coffee;  Agency- 
Young  &  Rubicam;  family  comedy  with  Gertrude  Berg, Phil  Loeb, 
Arlene  McQuade,  Eli  Mintz,  Larry  Robinson;  Producer-Worthing- 
ton  Miner,  CBS;  Director  -  Walter  Hart,  CBS. 

8-8 :30pm;  CHANGE  -  Wesley;  family  comedy  from  WCBS-TV  to  E 
Net;  new  time  only  temporary,  subject  to  change  during  base¬ 
ball  telecasts. 

9:30-10pm;  CHANGE  -  Village  Bam;  new  time  for  Sept*  1  &  15; 
show  departs  Sept.  15* 


THIS  ISSUE 

This  Week  -  Debuts,  Highlights,  Changes....... . 1 

Last  Week  -  Arrivals,  Departures,  Changes . 2 

Futures  -  Programs  Scheduled  After  Sept.  3 . 2,3 

Showsheet  -  Scheduled  Guest  Talent . ^,5 

SPECIAL  -  Breakdown  Of  Variety  Talent  Fees . 6,7 


THIRD  OF  A  SERIES  ON  TALENT  FEES 


A  survey  of  the  fees  that  VARIETY  TALENT  currently 
commands  on  Television  Programs  will  be  found  on 
Page  6.  It  will  be  followed  by  articles  on  Direct¬ 
ors,  Designers,  Musicians,  and  other  creative  or  per¬ 
forming  elements. 


DEBUTS  (Continued) 


Thur.  (l)  ABC  (Ch7)  6:4 5-7pm;  DEBUT  -  TV  Tot's  Time;  from  WJZ-TV;  local;  1st  film 

in  a  13  week  series  produced  in  cooperation  with  Encyclopedia 
Brittanica. 

NBC  (Ch4)  10-10 :30pm;  DEBUT  -  Martin  Kane- -Private  Eye;  from  WNBT  to  E & 

MW  Nets;  Sponsor  -  U.S.  Tobacco  Co.  for  its  pipe  tobaccos; 
Agency  -  Kudner;  Stars  William  Gargan  with  Robert  Kincella  & 
others  in  mystery  drama;  Producer  -  Bunny  Coughlin,  Kudner; 
Writer  -  Frank  Wilson;  Musical  Director  -  Charles  Paul;  Cast¬ 
ing  -Ed  Sutherland, NBC;  Director  -  Ed  Sutherland. 


LAST  WEEK'S  ARRIVALS 

NBC  --  Musical  Miniatures  debuted  Sunday  August  21,  7: 15-7 :30pm;  from  WNBT  to  E  &  MW 
Nets;  variety  show  set  in  a  Central  Park  sidewalk  cafe;  with  vocalist  Helen 
Lee,  the  Four  Paulettes,  Sydney  Gross,  and  the  Solidaires  -  instrumentalists; 
Director  -  Jack  Hein,  NBC. 

NBC  --  The  Colossal  Little  Show  debuted  Thursday  August  25;  a  one  shot  only;  9:30-10pm 
E&MW  Nets;  variety  revue  features  MC  &  vocalist  Ray  Eeatherton,  pianist  Mark 
Lawrence,  comedian  Hal  Chase,  dancer  Bill  Riley  &  impressionist  Hildegarde 
Halliday;  Producer  -  Vic  McLeod,  NBC;  Director  -  Jim  Jordan,  NBC. 

NBC  --  Bonny  Maid  Versatile  Varieties  debuted  Friday  August  26;  9-9 :30pm;  E&MW  Nets; 

variety  show  stars  George  Givot;  Sponsor  -  Bonafide  Mills  for  Bonny  Maid  Lino¬ 
leum  &  Versa -Tile;  Agency  -  Gibraltar  Adv;  Packager  -  Basch  Prods;  Director- 
Mark  Hawley, NBC;  Writer  -  Jack  Houston;  Casting  -  Frances  Scott,  Basch;  Music- 
Harry  Breuer. 


LAST  WEEK’S  DEPARTURES 

NBC  —  Meredith  Willson  Show,  musical  variety  show,  departed  Sunday  August  21. 

NBC  --  Mixed  Doubles,  family  comedy,  departed  Friday  August  26. 

LAST  WEEK'S  TIME  CHANGES 

NBC  —  Meet  Your  Congress  now  8-8 :30pm  Saturdays;  Theatre  Of  the  Mind  now  9-9 :30pm 
Thursdays,  replaces  "Candid  Camera"  which  departed  August  l8. 

FUTURES 

(Announcements  Made  During  Past  Week) 


Sept.  5  Preview  -  The  Living  Magazine,  with  Tex  &  Jinx,  departs  from  WCBS-TV. 

Sept.  12  Candid  Camera  (off  NBC  Aug.l8)  debuts  from  WCBS-TV;  9-9:3°pm;  E&MW  Nets; 

Mondays;  Sponsor  -  Philip  Morris  Cigarettes;  Agency  -  Biow;  replaces  "Pre¬ 
view  -  The  Living  Magazine . " 


Sept.  12  The  Little  Show  produced  by  CBS  in  association  with  Dwight  Deere  Wiman, 

will  have  a  closed  circuit  try-out;  revue  stars  Carol  Bruce  &  Larry  Storch, 
features  Peggy  French,  Elaine  Stritch,  Virginia  Gorski,  Don  Liberto, Lewis 
Nye;  Producer-Director  -  Tom  Weatherly  of  Wiman  office. 

Sept.  15  Village  Bam,  from  WNBT,  9:3°-l°PEi  Thursdays,  departs. 
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FUTURES  (Continued ) 


Sept  •  18 


Sept.  29 


October 


Fall 


Fall 


Sept.  6 


Sept  •  10 
and 

Sept • 11 


Sept.  Ik 


Sept.  16 


Sept.  25 


Sept.  26 


Bowling  Headliners  returns;  from  WJZ-TV  to  E&MW  Nets;  10:30-11 :30pm  Sun; 

MC  A1  Cirillo,  bowling  expert,  presides  over  bowling  exhibitions  and  in¬ 
structions  for  viewers. 

Actor’s  Studio  returns;  from.  WJZ-TV  to  E&MW  Nets;  time  to  be  announced; 
dramatic  one  act  adaptations  and  originals  introduced  by  Marc  Connelly; 
Packager  -  World  Video;  Producer  -  Donald  David,  World  Video. 

Lil  Abner  debuts  from  WJZ-TV  to  E&MW  Nets;  day  and  time  to  be  announced; 
television  version  of  the  A1  Capp  comic  strip;  cast  features  Craig  Shep¬ 
ard  as  "Abner,"  Judy  Bourne  as  "Daisy  Mae,"  Bobby  Barry  as  "Pappy,"  and 
Agnes  Scott  Yost  as  "Mammy."  Producer  &  Packager  -  Mort  Millman,  ABC; 
Director  -  Ezra  Stone;  Adapters  -  Lee  Eogow,  Arnold  Horwitt;  Music  -es¬ 
pecially  written  by  Bernard  Green 

Four  one  hour  operas  in  English  will  be  seen  on  WNBT  between  September  and 
January;  presented  by  newly  organized  Opera  Department  of  NBC  headed  by 
Peter  Herman  Adler;  tentative  works  are  "Barber  Of  Seville,"  "Carmen," 
"Tales  Of  Hoffman,"  and  "Die  Fledermaus." 

Fun  With  Felix,  shown  last  week  on  a  CBS  closed  circuit,  drew  rave  re¬ 
views  from  local  papers;  features  magician  and  mind  reader  Felix,  MC  Bud 
Collyer  and  Ving  Merlin  and  his  all  girl  orchestra. 

FUTURES  PREVIOUSLY  ANNOUNCED 

Suspense,  dramatic  mystery  show,  returns  to  CBS-TV;  9*.30-lC)pni  Tuesdays. 
Sponsor  -  Electric  Auto-Lite;  Agency  -  Newell-Emmett;  Director  -  Robert 
Stevens,  CBS. 

Mrs.  America  Beauty  Contest  -  finals  &  semi-finals  -  will  be  aired  from 
Asbury  Park  by  WJZ-TV  to  E&MW  Nets;  Alan  Kent  will  handle  production  for 
World  Video. 

Mas  land  At  Home  debuts  on  WCBS-TV;  7:k5-8pm,  Wednesdays;  Sponsor  -  C.H. 
Masland  &  Sons  for  Masland  Beaut iblend  Broadlooms;  Agency  -  Anderson,  Da¬ 
vis  and  Platte;  Musical  show  stars  Earl  Wrightson  with  guest  girl  singer; 
Music  -  Norman  Paris  ensemble;  Writer  -  Bob  Bach;  Producer-Supervisor  - 
Victor  Seydel,  ADP;  Director  -  Frank  Heller,  CBS;  Commercials  -  short 
opening,  closing  films;  middle  spots,  integrated  live. 

Big  Story  debuts  on  NBC;  9:30-10pm  Fridays;  Sponsor  -  Pall  Malls;  Agency- 
Sullivan,  Stauffer,  Colwell  &  Bayles;  dramatic  episodes  dealing  with  the 
real  life  experiences  of  newspaper  men;  Director  -  A1  Scott,  NBC;  Packager 
Prockter  Prods;  Producer  -  Bernard  Prockter;  Writer  -  Arnold  Perl;  Casting 
Jerome  Robinson;  Music  -  Vladimir  Selinsky;  cast  is  headed  by  Elliott  Sull 
ivan,  Roger  DeKoven  and  Adelaide  Klein. 

Fred  Waring  Show  returns  to  WCBS-TV;  9-lOpia  Sundays;  E&MW  Nets;  Sponsor- 
General  Electric;  Agency  -  Young  and  Rubicam;  with  Fred  Waring  &  complete 
company,  orchestra,  glee  club,  singers,  plus  competing  ballroom  dancers; 

GE  prizes  to  the  winners;  Director  -  Roland  Gillett,  Young  &  Rubicam. 

Arthur  Godfrey’s  Talent  Scouts  returns  to  WCBS-TV,  E&MW  Nets;  8:30-9pm 
Mondays;  Sponsor  -  Lipton's  Tea  &  Noodle  Soup;  Agency  -Y&R;  Producers- 
Dave  Levey,  M.  Richardson,  CBS;  Direct or- Jack  Carney,  CBS. 
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Guests  On  TV 


TALENT  SHOWSHEET 


Aug.  27  -  Sept.  3 


PBOGBAM 

NET 

BAY  &  TIME 

GUESTS 

SPECIALTY 

Academy  Theatre 

August  29 

NBC 

Mon  8-8 :30pm 

Boy  Fant 

Tom  McElhaney 

Mark  Boberts 

Jack  Bavis 

Bob  Bolger 

Paul  Arnold 

Andy  Buggan 

Bon  McBouglas 

"Summer  Comes  To 
The  Biamond  0” 
by  Bobert  Finch. 

A. Godfrey  &  Friends 
August  31 

CBS 

Wed  8 -9pm 

Bean  Murphy 

Piero  Bros. 

Bobert  Sisters  & 
White 

Comedian 

Jugglers 

Bancers 

Broadway  Spotlight 

August  2b 

NBC 

Sun  7:30-8:30 

June  Taylor  Girls 
Jan  Bisko 

Bobby  Martin 

4  Cracker  Jacks 
Shirley  Van 

Bancers 

Juggler 

Singer 

Bancers 

Bancer 

Cavalcade  Of  Stars 
August  27 

BuM 

Sat  9- 10pm 

Winter  Sisters 

Phil  Foster 

The  Pitchmen 

The  Treniers 

Kathryn  Lee 

Acrobats 

Comedian 

Combo 

Song  &  Bance 
Bancer 

Celebrity  Time 

August  2b 

ABC 

Sun  8:30-9pm 

Shirley  Booth 
Freddie  Martin 

Actress 

Orchestra  Leader 

Colgate  Theatre 

August  29 

NBC 

Mon  9-9 :30pm 

Bonald  Buka 

Sally  Moffat 

John  Boruff 

"Old  Flame"  by 
William  L.  Stuart 

Four  Star  Showcase 
August  27 

PIX 

Sat  8 -9pm 

Lola  Monte z 

Busty  Arden 

Gail  Meredith 

Model 

Impressionist 

Singer 

Floor  Show 

August  27 

NBC 

Sat  8:30-9:30 

Johnny  Coy 

Louie  Armstrong 
Billie  Holiday 

Earl  Hines 

Jack  Teagarden 

Bancer 

Trumpeter 

Singer 

Piano 

Trombonist 

Front  Bow  Center 

Sept.  2 

BuM 

Fri  8-9pm 

Marian  Bruce 

Cass  Franklin 

Hal  Leman  & 

Joan  Field 

Singer 

Singer 

Bance  Team 

Hollywood  In  New  York 

Sept.  1 

PIX 

Thu  8-8 :15pm 

Buth  Chatterton 

Actress 

Hollywood  Screen  Test 

August  27 

ABC 

Sat  7:30-8pm 

Betty  Furness 

Norma  Jane  Marlowe 
Bick  Brown 

Tom  Bogers 

Actress 

Actress 

Singer 

Singer 

BOSS  BEPOBTS 
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SHOWSHEET  (more) 
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TALENT  SHOWSBEET  (Continued); 


PROGRAM 

m 

BAY  &  TIME 

GUESTS 

SPECIALTY 

The  Music  Room 

August  25 

ABC 

Sun  8-8 :30pm 

Conrad  Thibault 
Jacques  Fray 

Arlene  Cannen 
D’Arcy  &  Kurland 
Margo  Hansen 

Peter  Hagen  & 

Susan  Svetlick 

Permanent  MC 
Pianist 

Singer 

Dancers 

HarpiBt 

Dance  Team 

Leave  It  To  The  Girls 

NBC 

Sun  8:30- 9pm 

Philip  Reed 

Actor 

August  28 

Morey  Amsterdam  Show 

Sept.  1 

DuM 

Thu  9-9 :3°pni 

Hazel  Dawn, Sr. 
Hazel  f)awn,Jr. 

Singer 

Singer 

People* s  Platform 

August  29 

CBS 

Mon  10-10 :30pm 

Arthur  Garfield  Hayes 

Philco  Playhouse 

August  28 

NBC 

Sun  9 -10pm 

Nina  Foch 

Kurt  Richards 

Peter  Cookson 

Leona  Powers 

Liam  Sullivan 

Betty  Barry 

"Three  Cornered 
Moon,r  adapted 
by  Ethel  Frank. 

This  Is  Broadway 

August  28 

(See  Page  l) 

CBS 

Sun  9-10pn 

Faye  Emerson 

Mary  Lou  Williams 
Lee  Sweet  land 

Billy  Vine 

The  Daydreamers 

Actress 

Pianist 

Singer 

Comedian 

Quartet 

Toast  Of  The  Town 
August  25 

CBS 

Sun  8-9pm 

Sonny  Skylar 

Les  Catrons 

Billy  Vine 

Harold  Lang 

Toni  Arden 

Singer 

Piano  &  Dance 
Comedian 

Dancer 

Singer 

City  Hall 

Aug.  27 

PIX 

Sat  7:20-7:35 

Joseph  T.  Sharkey 

City  Council  Pres. 

ABC  Penthouse  Players 

(from  Chicago)  Aug. 28 

ABC 

Sun  7 :30-8pm. 

"The  Judge  Takes  A  Holiday"  by 

H.Y.  Bingham. 

Kraft  Theatre 

August  31 

NBC 

Wed  9-10pm 

Julie  Haydon 

John  Newland 

Jim  Davidson 

Edwin  Jerome 

"Bedelia"  by 

Vera  Caspary 

Say  It  With  Acting 

August  28 

NBC 

Sun  6:30-7pm 

Howdy,  Mr.  Ice  vs. 
Four  Broadway 

Press  Agents 

Arthur  Cantor 
Michael  Mindlin 
Betty  Lee  Hunt 

Jo  Ann  Taggart 

Red  Barber’s  Club  Hse. 

CBS 

Sat  6:30-6:45 

Jackie  Robinson 

Baseball  Star 

August  27 
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VARIETY  TALENT'S  SLIDING  SCALE 


FEES  FLUCTUATE  WITH  BUDGET, 

"NAME  "  AND 
PROGRAM  PRESTIGE 

With  the  ballyhoo  that  "television  has  brought  back  vaudeville"  now 
actual  fact,  as  witness  the  Variety  Act  policy  at  the  Palace,  and  the  spreading  to 
the  hinterlands  of  live  acts,  Variety  Talent  has  indeed  found  itself  in  a  position 
of  demand.  Giant  that  it  is,  television  and  its  variety  type  programs  are  gobbling 
up  talent  at  an  ever  increasing  rate. 

The  competition  for  the  use  of  top  talent,  in  some  quarters,  has  re¬ 
solved  into  a  problem  of  research . that  is,  finding  out  who  has  been  on  what 

show  and  when.  The  "when"  is  the  all-important  factor  since  most  talent  has  ex¬ 
hausted  its  material  after  a  very  few  appearances  on  other  television  shows.  This 
situation  has  added  another  clause  to  the  television  contracts  programs  are  now 
using.  It  restricts  an  act  from  appearing  on  another  television  show  until  he  has 
played  his  date.  Contracts  are  signed  anywhere  from  eight  days  to  three  weeks  in 
advance  of  the  show.  Thus  if  a  lesser  known  performer  is  not  able  to  work  another 
show  within  a  three  week  period,  he  ends  up  working  for  "peanuts." 

The  restriction  clause  is  not  new  to  Variety  Talent,  having  been  in 
existence  since  vaudeville  days,  but  it  is  new  to  the  industry.  It  has  been  opposed 
by  both  agents  and  talent,  but  sponsors,  producers,  and  those  connected  with  the 
production  end  of  television  depend  upon  the  clause  for  the  protection  it  gives. 

Best  example,  is  an  act  that  appeared  on  a  top  variety  show  a  short  time  after  it 
had  appeared  on  a  similarly  rated  talent  show.  The  viewer,  seeing  the  same  faces 
and  the  same  routine,  might  resort  to  "dial  twirling"  thus  losing  an  audience  for 
the  sponsor. 


The  time  limit  clause  is  Just  one  of  the  problems  faced  by  the  Joint 
Television  Authority,  which  will  draw  up  a  code  of  wages  and  practices  for  tele¬ 
vision  performers.  The  Authority  must  determine  what  constitutes  live  television, 
film  television,  and  kinescoping. ..... .ramifications  that  extension  of  the  co-axial 

cable  will  bring . categorize  the  different  fields  of  talent  that  can  be  used  on 

television. ....  .determine  the  amount  of  rehearsal  time  and  money.  At  the  present 
time  all  television  contracts  are  subject  to  whatever  terms  and  conditions  are 
finally  agreed  upon  by  the  telecasters  and  the  Television  Authority. 

The  American  Guild  of  Variety  Artists,  a  member  union  of  the  Tele¬ 
vision  Authority,  although  it  has  no  Jurisdiction  over  present  television  practices, 
has  exerted  pressure  in  upholding  the  rights  of  its  members.  Representatives  of 
the  Union  cover  television  shows,  checking  union  membership  of  the  performers,  (not 
necessarily  AGVA),  examine  contracts,  and  seek  to  uphold  the  member's  salary  rights. 
Since  there  is  no  basic  contract  and  no  minimum  requirements,  this  advisory  capacity 
adopted  by  the  union  follows  a  paternal  pattern. 

But  Variety  Talent,  like  Dramatic  Talent,  is  going  along  with  the 
current  trend  in  fees,  hoping  that  as  the  industry  expands  so  will  their  salaries. 
They  understand  that  a  sustaining  half  hour  variety  show  carries  a  lower  budget 
for  talent ...... that  some  shows  don't  pay  higher  fees  because  they  are  considered 

a  good  showcase  for  talent . that  a  reasonably  low  salary  on  another  show  is 

well  compensated  for  in  the  excellent  way  that  the  talent  is  presented. ....  .that 
rehearsal  time  on  a  variety  show,  whether  it  is  a  half-day  or  three  days,  is  mostly 
for  the  benefit  of  the  technicians.  Since  budgets  for  variety  shows  vary  drastic¬ 
ally,  Variety  Talent,  accordingly,  ha3  experienced  the  same  fluctuation  in  its  fees. 
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BOSS  REPORTS,  in  attempting  to  establish  some  standard  for  the 
salaries  paid  Variety  Talent,  has  questioned  agents,  bookers,  talent,  and  union 
representatives.  All  prices  mentioned  represent  merely  a  compilation  of  the  in¬ 
formation  received,  and  do  not  intend  to  represent  the  established  price  for  any 
particular  program. 


Indicative  of  the  great  range  in  price  that  exists  for  Variety 
Talent  are  the  cases  of.  •  . . . 

A  Well  Known  Bicycle  Act  -  appeared  on: 

Texaco  Star  Theatre. . . . . . . received  approx.  $450 

They  played  next: 

Toast  of  the  Town. . . . . . .  .received  approx.  $250 

Then  appeared  on: 

Cavalcade  Of  Stars . . . . .received  approx.  $400 

A  Top  Comedian: 

Appeared  on  a  commercial  panel  show . received  approx.  $150 

Had  a  4  minute  spot  on  a  sustaining  show. received  approx.  $350 

A  Quartet: 

Guested  on  Front  Bow  Center . ......received  approx.  $250 

Played  Fireball  Fun  For  All . . . received  approx.  $450 

Appeared  on  a  low  budget  comm,  show . received  approx.  $150 

Sang  on  A. Godfrey  &  His  Friends . received  approx.  $200 

A  Puppet  Act  appeared  on  Toast  Of  The  Town.rec'vd  approx.  $150 

A  known  singer  on  This  Is  Broadway . received  around  $100 

A  name  singer  on  Broadway  Spotlight. .... .received  approx.  $200 

Banges  for  various  Variety  Shows 

Texaco  Star  Theatre  -  has  paid  $350  to  $1000  for  known  talent;  "Attract ions"  or 

stars  have  received  around  $1500. 

Cavalcade  of  Stars  -  runs  from  around  $150  up  to  $750  for  well  knowns;  big  names 

have  received  around  $1000, 

Admiral  Broadway  Bevue  -  ran  as  high  as  $1000  for  name  talent. 

Fireball  Fun  For  All- (Olsen  &  Johnson)  paid  top  prices . approx.  $250-$750. 

Toast  Of  The  Town  -  when  commercial,  pays  up  to  about  $750  and  more,  for  names. 

Morey  Amsterdam  Show-  from  around  $150  to  about  $350  for  known  talent. 

54th  Street  Bevue  -  has  paid  approx.  $100  to  around  $500  for  names. 

Talent  fees  for  the  lower  budgeted  shows  range  from  about  $50  to  around  $150,  and 
use  lesser  known  talent.  Talent  and  television,  alike,  look  to  the  Joint  Television 
Authority  for  the  answer  to  the  future  of  Talent  Fees. 
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SUPPLEMENT  A 


THIS  WEEK  -  DEBUTS,  HIGHLIGHTS,  CHANGES 

Sim.  (4)  -  CB3(Ch2)  9-9:38pm;  CHANGE  -  This  Is  Broadway;  cut  to  half  hour,  present¬ 
ed  on  film  for  this  night  only,  due  to  Friday  (2)  hall  game. 

Mon .  ( 5 )  -  NBC(Chk)  8:30-9pm;  DEBUT  -  Voice  Of  Firestone;  from  WN3T  to  E&MW  Nets  & 

Kinesc;  musical  program  to  he  simulcast  weekly;  features  vocal 
soloists  Eleanor  Steher  &  Christopher  Lynch,  and  Howard  Barlow 
and  his  orchestra;  Director  -  Clark  Jones,  NBC. 

PlX(Chll)  8-6 :30pm;  HIGHLIGHT  -  Theatre  Tine;  on  WPIX;  local;  dramatic 

show  presents  "Garcy's  Girl"  with  Chester  Morris,  Chuck  Webster, 
Frances  Lafferty,  Casey  Allen  &  Edward  Jerome;  Writer  -  Carl 
Bixby;  Director  -  Carl  Eastman;  Producers  -  Gerald  Law  &  Chick 
Vincent;  Packager  -  Chick  Vincent. 


Tue.  (6)  -  CBS(Ch2)  5-9:30pm;  RETURN  -  Vanity  Fair;  from  WCBS-TV  to  E&MW  Nets;  Mon- 

Fri. (except  5th -has eh a 11  telecast  scheduled);  woman’s  show  on 
homemaking,  fashion,  politics,  decorating,  hohhies,  etc.  with 
Dorothy  Doan  &  guests;  Participating  sponsors;  Producer  -  Gil 
Fates,  CBS;  Director  -  Frances  Buss,  CBS. 


CBS(Ch2)  9 -30- 10pm;  RETURN  -  Suspense ;  from  WCBS-TV  to  E&MW  Nets;  mystery 
series  presents  Lon  McAllister  in  "The  Lunch  Box; "  Sponsor  - 
Auto-Lite;  Agency  -  Newell -Emmett ;  Director-Rohert  Stevens, CBS. 

BuM(Ch5)  9-9 :30pm;  DEBUT  -  The  O’Neills;  from  WABD  to  E&MW  Nets;  family 
comedy  with  Ian  Martin,  Vera  alien  &  others;  Sponsor  -  DuMont 
Telesets;  Packager  -  Wolf  Assoc;  Writers  -  Edward  Mahley  &  Ruth 
Friedlich;  Director  -  Jack  Rubin,  Wolf  Associates. 
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SPECIAL  -  Breakdown  Of  Directors'  Fees . 6 


FOURTH  OF  A  SERIES  ON  TV  FEES 


Continuing  its  series  on  fees  in  television,  which 
has  included  writers,  dramatic  and  variety  talent, 
ROSS  REPORTS  today  surveys  Directors'  Fees  on  Page 
6.  The  series  will  continue  after  the  September 
MONTHLY  BREAKDOWN  out  next  week. 


T"0 


r~^n 

a.  -»  -/ 


lew 


Wed,  (7)  -  ABC(ChT) 


CB3(Ch2) 


Thu.  (8)  -  CBS(Ch2) 


NBC(Ch4) 


PlX(Chll) 


Fri.  (9)  -  ABC(Ch7) 


Sat. (10)  -  AEC(Ch7) 


9-9 :  30pm;  DEBUT  -  Fireside  Theatre;  from  WNBT  to  E&MW  Wets;  a 
series  of  packaged  films  of  short  story  classics  prepared  es-' 
pecially  for  television;  two  12  minute  films  per  show;  Sponsor- 
Proctor  &  Gamble  for  Duz,  Ivory  Soap  &  Crisco;  Agency-Compton; 
Agency  Supervisor  -  Brewster  Morgan,  assisted  hy  Ted  Bell. 

9- 9 :30pm;  DEBUT  -  Photoplay  Time  With  Wendy  Barrie;  from  WJZ-TV 
to  E&MW  Nets;  Sustaining;  Wendy  Barrie  interviews  Hollywood 
star,  introduces  two  promising  performers;  Packager  -  World  Video 
Producer-Perry  Lafferty,  World  Vidoe;  Director-Torn  DeHuff,  ABC. 

11-11: 30pm;  DEBUT  -  Teleflnds  Of  19^9;  on  WCBS-TV;  local;  MC 
Bill  Bems  &  The  Pastels,  a  quartet,  in  a  talent  show  that  pre¬ 
sents  local  theatre  winners;  scholarship  type  prizes;  Sponsor- 
Wins  ton  TV  Stores;  Agency  -  Stemfield-Godley;  Packager-Scheck- 
Dahlman- Black  for  United  Prods;  Director  -  Palph  Nelson,  CBS; 
Special  words  &  music  by  Elliott  Frimmer  &  Leonard  Lieberman. 

7:55-8pn;  every  evening  except  Wednesday;  Pu.thie  On  The  Tele¬ 
phone  revises  foirnat  to  include  visit  by  celebrities;  first 
guest  is  tennis  star  Sarah  Palfrey  Cooke. 

3 -4pm;  DEBUT  -  Steeplechase  Paces;  on  WKHP;  Thurdays;  local; 
first  in  a  weekly  series  from  .7.  tracks;  Announcers  -  Clem 
McCarthy  and  Bay  Barrett. 

8:15-9pm;  DEBUT  -  This  Is  Your  City;  on  WPIX  every-other-Thurs- 
day;  local;  first  in  a  semi-monthly  series  of  civic  programs 
prepared  by  the  N.Y.C.  Television  Unit;  initial  subject -Housing; 
Director  -  Clifford  Evans. 

8-8 :30pm;  DEBUT  -  Majority  Pules;  from  WENR  Chicago  to  E&MW  Net; 
panel  quiz  show  with  celebrities. 

11-11 :19pm;  RETURN  -  Greatest  Fights  Of  The  Century;  from  WNBT 
to  E&MW  Nets;  first  of  59  fifteen  minute  films  shows  Joe  Louis 
vs.  Nathan  Mann  -  Madison  Square  Garden,  February  23,  1938; 
Sponsor  -  Chesebrough  for  Vaseline  Hair  Tonic; Agency-Compton. 

10- 10 :30pm;  HIGHLIGHT  -  Mrs.  America  Beauty  Contest;  from  WJZ- 
TV  to  E&MW  Nets;  finals  from  Aebury  Park;  Produced  by  Alan  Kent 
of  World  Video. 


TEES  WEEK'S  TIME  CHANGES 


Sun,  (k)  --  ABC— 

Mon.  (9)  —  ABC— 
NBC— 

Tue.  (6)  —  ABC  — 
CBS— 
NBC  — 

Thu.  (8)  —  NBC— 
Sat.  (10)  —  NBC— 

ROSS  REPORTS 


The  Music  Room  now  9:30-  10pm  Sundays. 

Science  Circus  now  9-9 :30pm  Mondays;  ABC  Bam  Dance  now  9:30-10pm. 
The  Black  Robe  now  9:30-10pm  Mondays;  The  Nature  Of  Things  now 
10 : 30-10 : lopm  Mondays . 

Enchanted  Road  now  7:30-6pm  Tuesdays. 

Classified  Column  now  i^:L5-5pm;  Monday  through  Friday. 

Lights  Out  now  9:30-10pm. 

Theatre  Of  The  Mind  now  9-9 :30pm  Thursdays;  departs  September  15 • 
Meet  The  Press  now  10-10 :30pm  Saturdays. 
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LAST  WEEK'S  ARRIVALS 


CBS  --  The  Goldbergs  returned  from  WCBS-TV  to  E&MW  Nets;  family  comedy  with  Gertrude 
Berg,  Philip  Loeb  and  others « 

NBC  --  Children ' s  Sketchbook  returned  frcm  WNBT  goes  to  E&MW  Nets;  5:30-6pm  Saturdays 
Inga  Adams  narrates  story,  Lisl  Weil  sketches  plot;  Director  -  Barry  Bernard, 
NBC;  Writer  -  Eleanore  Tarshis;  Music  -  Billy  Nalle. 

NBC  --  Martin  Kane --Private  Eye  debuted  from  WNBT  to  E&MW  Nets;  Mystery  drama  with 

William  Gargan  ana  Robert  Kincella;  Sponsor  -  U.S.  Tobacco  Co.  for  Model,  Old 
Briar,  Bill's  Best  &  Tweed  pipe  tobaccos;  Agency  -  Kudner;  Director  -  Ed  Suth¬ 
erland,  NBC;  "writer  -  Frank  Wilson;  Musical  Director  -  Charles  Paul. 

PIX  —  Nightmare  debuted  Monday  August  29;  8-8 :15pm;  local;  a  weekly  dramatic  series 
oi'  mysteries  and  tales  of  the  supernatural;  Director  -  Jack  Balch. 

LAST  WEEK'S  DEPARTURES 

CBS  —  Wesley,  family  comedy  with  Johnnie  Stewart,  departed  Tuesday  August  30. 

LAST  WEEK'S  TIME  CHANGES 

NBC  --  Broadway  Spotlight  now  7 •  30-8 :30pm  Sundays;  Leave  It  To  The  Girls  now  8:30-9pm 
Sundays;  Village  Barn  now  9:30-10pm  Thursdays,  departs  September  15 • 

FUTURES 

(Announcements  Made  During  Past  Week) 

Sept.  12  Studio  One  returns;  10-llpm  from  WCBS-TV  to  2b  Sta.  E&MW  Nets;  names  and 
supporting  players  in  originals  &  adaptations;  Sponsor  -  Westinghouee; 
Agency  -  McCann  Erickson;  Producer  -  WTorthington  Miner,  CBS;  Director  - 
Paul  Nick©  11,  CES. 

Mohawk  Showroom,  musical  variety  show  with  Morton  Downey;  7:30-7:^5pm; 
Monday-Fr iday ;  returns  to  NBC;  Sponsor  -  Mohawk  Carpet  Mills;  Agency  - 
George  Nelson. 

Theatre  Of  The  Mind,  psychological  drama  and  panel,  departs  from  NBC. 

Ken  Murray  Show,  revue  produced  by  and  starring  Murray,  debuts  from  WCBS- 
TV  to  E&MW  Nets;  9- 10pm  Fridays. 

16  People's  Platform,  panel  show  with  Quincy  Howe,  from  WOES -TV  to  E&MW  Nets 
moves  to  new  time  -  10-10 :30pm  Fridays. 

16  The  Amazing  Polgar,  featuring  the  hypnotic  feats  of  Dr.  Franz  J.  Polg^.r, 
debuts  on  WCBS-TV;  local;  7^5-7:55pE-  Fridays;  Sponsor  -  Trimount  Cloth¬ 
ing  Co.  for  Clipper  Craft  Suits;  Agency  -  Weintraub. 

l-  Life  Of  Riley,  with  Jackie  Gleason  playing  the  title  role,  debuts  on  film 

from  WNBT  to  E&MW  Nets;  others  in  the  cast  are  Rosemary  DeCamp  &  Lanny 
Rees;  Sponsor  -  Pabst  Beer;  Agency  -  Warwick  &  Legler. 

i ■  Original  Amateur  Hour,  talent  show  with  Ted  Mack,  shifts  to  NBC,  10-llpm 

Tuesdays;  19  Sta.  E&MW  Nets  &  10  Kinesc;  Sponsor  -  Old  Gold;  Agency  - 
Lennen  and  Mitchell. 

Ballantine's  Boxing,  weekly  boxing  events  from  Madison  Square  Garden,  re¬ 
turns  to  WCBS-TV,  10pm  Weds;  Sponscr-Eallantine;  Agency- J. Walter  Thompson 


Sept.  12 

Sept .  15 
Sept .  1 6 


Oct.  5 


ROSS  REPORTS 


-  Page  3  - 


FUTURES  (more) 


FUTURES  (Cont inued ) 


Oct.  5  Break  the  Bank,  giveaway  show  with  MC  Bert  Perks,  moves  to  NBC,  10-10 :30pm 
Wednesdays;  Sponsor  -  Bristol-Myers;  Agency  -  Doherty,  Clifford  &  Shen- 
field;  Packager  -  Wolf  Assoc;  not  simulcast,  AM  show  remains  on  ABC. 

Oct.  7  People’s  Platform,  with  Quincy  Howe  in  panel  dehate,  from  WCBS-TV  to  E&MW 
Nets,  picks  up  sponsor  -  Household  Finance  Corp;  Agency-LeValley( Chicago ) . 

Guests  On  TV  TALENT  SBQWSHEET  Sept. 3  -  Sept. 9 

PROGRAM  NET  DAY  &  TIME  GUESTS  SPECIALTY 


Academy  Theatre 
Sept.k 


Cavalcade  Of  Stars 
Sept. 3 


Celebrity  Time 
Sept. 4 

Colgate  Theatre 
Sept . p 


Floor  Show 
Sept .3 


Front  Row  Center 
Sept . 2 


H ’Wood  Screen  Test 
Sept . 3 


Theatre  Time 
Sept • 5 


NBC  Mon  8-8 :30pm 


DuM  Sat  9-10pm 

ABC  Sun  8:30-9pm. 

NBC  Mon  9-9*.3frp& 


NBC  Sat  9;3°-l°pm 

DuM  Fri  8-9pm 

ABC  Sat  7 : 30~8pm 

PIX  Mon  8-8 :30pm 


FjJbert  Geiringer 
Michael  Higgins 
Edward  Cullen 
Patricia  Breslin 
Robert  Drew 

Vic  &  Adio 
Buck  &  Bubbles 
Betty  Reilly 


Georgia  Gibbs 
Boris  Karloff 

Erin  O’Brien -Moore 
William  Post,  Jr. 
Hunter  Gardner 
Frank  Thomas,  Jr. 
John  Marley 
David  Orrick 
John  Shay 

Lola  Montez 
Lee  Kid. ego r 
Gail  Meredith 

Billie  Holiday 
Cozy  Cole 
Jack  Teagarden 
Louie  Armstrong 

Cass  Franklin 
Monica  Moore 
Hal  Lcma 


Chester  Morris 


"Aria  Da  Capo'*  by 
Edna  St.  Vincent 
Millay. 


Acrobats 

Dancers 

Singer 


Singer 

Actor 

"My  Wife  Is  A  Liar” 
adapted  by  William 
Stuart . 


Dancer 

Dancer 

Singer 

Singer 

Drummer 

Trombonist 

Trumpeter 

Singer 

Singer 

Musician 


"Garcy's  Girl”  by 
Carl  Bixby. 


A. Godfrey  8c  Friends  CBS  Wed  8 -9pm 
Sepu . 7 


Four  Star  Showcase  PIX  Sat  8 -9pm 
Sept . 3 


Valter  Abel  Actor 

Katherine  Anderson  Actress 
Bob  Scheerer  Actor 

Sherry  Shadburne  Actress 


Luba  Malina  Singer 

Golden  Gate  Quartet 
Ray  Malone  Dancer 

Helen  &  Howard  Dance  Team 
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TALENT  SHOW SHEET  (Continued) 


PROGRAM 

NET 

BAY  &  TIME 

GUESTS 

SPECIALTY 

Kraft  Theatre 

Sept .7 

NBC 

Wed  9-lCpm 

Flora  Campbell 
Chester  Stratton 
Gage  Clark 

John  Rodney 

Mercer  McLeod 

Jay  Presson 

"Respectfully  Yours" 
adapted  by  Ed  Rice. 

Leave  It  To  The  Girls 

NBC 

Sun  8:30-9pm 

A1  Heifer 

Sports  Br^adoaeteir 

Sept  .4 

Sarah  Palfrey 

Tennis  Star 

The  Music  Room 

Sept.  4 

ABC 

Sun  9;30-10pm 

Conrad  Thibault 
Jacques  Fray 
Muriel  Reid 

Bean  Munter 
Russell  &  Aura 
Calder  8c  Nagle 
Fredo  Gordon! 

Permanent  MC 
Permanent  Pianist 
Violinist 

Harpist 

Bancers 

Bence  Team 
Accordionist 

Morey  Amsterdam  Show 
Sept. 8 

DuM 

Thu  9-9 :30pm 

Barney  Roes 

Vicki  Sheer 

Nancy  Donovan 

Boxer 

Bancer 

Philco  Playhouse 

Sept . 4 

NBC 

Sun  9 -10pm 

Margaret  Phillips 
Wesley  Addy 

Paula  Laurence 
Julie  Bennett 
Horace  Braham 

Bill  Thunhurst 

Bob  Bolger 

"What  Every  Woman 
Knows"  by  Sir  James 
M.  Barrie 

Say  It  With  Acting 
Sept  A 

NBC 

Sun  6:30- 7pm 

Anne  Of  The  1000  Bays  vs. 

Broadway  Press  Agents 

This  Is  Broadway 

Sept .4 

CBS 

Sun  9-9:3°pm 

Lilli  Palmer 

Felix  Rcmaine 

Irene  Williams 

Actress 

Violinist 

Singer 

Suspense 

Sept  *  6 

CBS 

Tue  9:30- 10pm 

Lon  McAllister 

"The  Lunch  Box "adapt 
ed  by  Turner  Bullock 
&  Frank  Gab riels on. 

Toast  Of  The  Town 
Sept. k 

CBS 

Sun  8 -9pm 

Les  Catrons 

Gene  Baylos 

Jack  Williams 

The  Tattlers 
Annabeile  Hill 

Song  &  Bance 

Comedian 

Bancer 

Quartet 

Singer 

Who  Said  That 

Sept *3 

N3C 

Sat  9-9 :30pm 

A1  Capp 

Earl  Wilson 

Cartoonist 

Columnist 

Versatile  Varieties 
Sept. 2 

NBC 

Fri  9-9 :30pm 

Gann  Carter 

Helen  Edwards 

The  Skeptics 

Joe  Green  &  Be -Be 

Guitarist 

Singer 

Quartet 

Bog  Act 
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ARE  TV  DIRECTORS  LABOR  OR  MANAGEMENT? 


THEY  NEGOTIATE  WAGE  STANDARDS 

YET 

SEEK  MORE  CREATIVE  RESPONSIBILITY 


Television  Directors  have  progressed  much  further  in,  their  attempts  to 
establish  wage  standards  commensurate  with  their  responsibility  and  effort  than  others 
involved  with  the  creative  side  of  programming.  Logical  explanation  is  that  practical¬ 
ly  all  of  the  350  TV  members  of  the  Radio  and  Television  Directors  Guild  are  on  staff 
duty  at  the  networks  and  stations,  while  only  a  hare  handful  are  operating  on  a  free 
lance  basis. 


As  of  this  date,  the  Guild  has  concluded  contracts  with  ABC,  CBS  and  WPIX 
locally,  and  after  long,  drawn-out  negotiations  has  another  and  perhaps  conclusive 
meeting  with  NBC  officials  coming  up  shortly.  As  a  result  of  the  Guild’s  efforts  and 
early  attention  to  Television,  the  contracts  it  has  already  negotiated  compare  favor¬ 
ably  to  universally  accepted  radio  agreements. 

The  CBS  contract,  still  in  effect,  was  negotiated  as  far  back  as  December 
19^7*  It  provides  for  a  minimum  weekly  wage  of  $130  per  week  for  Directors  who  are  on 
staff  at  least  a  year,  and  $95  minimums  for  Associate  Directors  and  Floor  Managers. 

ABC  concluded  its  agreements  with  the  Guild  in  April  of  this  year,  provi¬ 
ding  for  a  similar  scale:  Directors  -  progressive  minimums  of  $120,  125  and  130  after 
a  year;  Associates  and  Floor  Managers  -  $80,  87. 50  and  $95  after  a  year. 

The  WPIX  agreement  was  closed  in  May.  It  provides  for  minimums  as  follows: 
Directors  -  $115;  Associates  -  $80;  Floor  Managers  -  $80;  Program  Assistants  -  $50. 

The  Guild  has  concentrated  on  establishing  Staff  minimums.  As  regards  fees 
paid  for  work  on  commercial  programs,  its  contracts  provide  that  these  fees  shall  be 
individually  negotiated  bj?  the  directors,  and  it  sets  no  minimums.  Guild  officials  ad¬ 
vise  that  they  will  tackle  this  problem  as  soon  as  it  has  concluded  the  Staff  agree¬ 
ments  with  all  Networks. 

A  great  deal  of  attention  has  been  focussed  upon  the  Guild-NBC  negotiations 
during  the  past  year.  The  Network’s  argument  in  substance  that  Directors  belong  to 
the  Management  rather  than  the  Labor  group  and  therefore  should  individually  negotiate 
poses  an  interesting  question  in  the  light  of  Directors’  demands  that  they  be  accor¬ 
ded  more  creative  authority  in  the  production  of  their  programs.  There  is  precedent 
for  deciding  this  issue  in  the  trends*that  AM  Radio  have  followed.  The  fact  that  NBC 
and  the  other  Networks  found  it  feasible  to  grant  Staff  minimums  for  Radio,  leads 
Guild  officials  to  be  optimistic  about  their  Television  negotiations.  Today,  with 
Radio  Staff  Directors  assured  of  their  minimums,  the  Networks  still  invariably  turn 
to  a  freelance  man  and  pay  him  well  above  those  minimums  to  direct  a  show. 

As  regards  hours  of  work,  contracts  already  in  effect  are  interesting  in 
that  they  concede  that  because  of  the  creative  nature  of  their  work  Directors  shall  not 
be  held  to  any  set  number  of  working  hours;  however,  they  shall  have  two  consecutive 
days  off.  Associate  Directors  and  Program  Assistants  are  limited  to  40  hour  weeks 
with  time  and  one  half  payment  for  work  over  that  time. 

A  check  by  ROSS  REPORTS  is  illuminating  with  regard  to  what  Directors  do 
command  over  and  above  their  Staff  minimums,  and  for  ccmmei’cial  programs. 
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COMMERCIAL  FEES  ARE  INDIVIDUALLY  NEGOTIATED 


Since  Guild  and  Network  contracts  provide  only  that  Directors  shall  he  paid 
a  fee  in  addition  to  their  staff  salaries  for  working  commercial  programs  -  without 
setting  minimums  -  there  is  some  variance  as  to  the  actual  fees  that  directors  are 
receiving.  One  thing  is  sure,  the  present  commercial  fees  are  far  from  approaching 
what  is  paid  to  Radio  Directors  for  programs  of  equal  duration. 

This,  however,  is  one  of  the  characteristics  of  Television  in  its  early  sta¬ 
ges  that  Directors  who  want  to  work  in  it  have  to  expect.  One  established  director 
was  quick  to  point  out  that  an  attitude  of  tolerance  or  sympathetic  understanding 
still  prevailes  on  the  part  of  directors*  financial  demands.  This  same  director  re¬ 
membered  working  for  to  $100  per  week  in  Television  not  long  ago.  The  fact  that 
rehearsal  and  production  time  is  so  much  longer  than  that  in  Radio  is  a  plague  to 
Directors,  however,  who  insist  that  as  staff  men  they  are  being  called  on  to  work  too 

many  programs  to  do  a  top  flight  job  on  any . also  that  they  are  bothered  with 

too  much  administration  and  routine  to  do  the  creative  job  they'd  like  to  do . 

several  have  expressed  the  feeling  that  the  TV  Director  should  be  concerned  with  pure¬ 
ly  the  creative  phase  of  the  work,  and  that  two  well-paying  shows  per  week  would  bring 
out  their  maximum  creative  results. 

There  is  a  trend  toward  realizing  these  attitudes.  One  top  agency  reportedly 
has  expressed  an  opinion  that  two  half-hour  programs  per  week  are  all  that  it  wants 
a  director  of  its  shows  to  handle.  That  would  allow  him  to  earn  his  staff  salary  plus 
two  ccmmercial  fees. 

Just  what  ccmmercial  fees  are  being  paid  over  and  above  staff  salaries  is, 
to  reiterate,  subject  to  seme  variance. 

One  top  Dramatic  Program  last  season  paid  —  $350 

One  top  Quiz -Music  Program  paid - $300 

One  hectic  Comedy-Variety  Show  was  reported--  $500 

An  active  package  firm  working  with  top  network  programs  pays  its  directors 
on  the  average  $250  per  week  and  they  work  on  one  show  each. 


An  average  commercial  fee  for  Directors  over  and  above  their  staff  salaries 
currently  seems  to  be  between  $50  and  $100  per  program  for  the  shows  requiring  less 
rehearsal  and  production  than  the  big  dramatic  or  variety  type. 


ROSS  REPORTS  in  its 

August  Breakdown  of  Program  Budgets 

carried  the 

following 

average  budget  allotments: 

Hour  Drama 

-  $k00 

Forum,  Panel 

-  $225 

■|  Hour  Drama 

250 

How  To  Do 

100 

Hour  Comedy -Variety 

250 

Strin  Musical 
.  * 

-  175 

0-  Hour  Variety 

2  Hour  Quiz 

150 

^  Hour  Kid  Show 

50  per 

show 

150 

These  figures,  of  course,  are  indicative  averages,  some  high,  some  low. 

In  general,  Directors  look  to  the  time  when  -  as  in  Radio,  Stage  &  Screen  - 
they  may  occupy  the  position  of  a  creative  specialist,  commanding  specialist  fees. 
Their  Guild,  at  the  same  time,  wants  to  make  sure  that  as  Labor  they  do  not  have  to 
underwrite  Management's  costly  experiments. 
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